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UGC NTA NET Commerce : Syllabus

FkeâeF&-I 

JÙeJemeeefÙekeâ JeeleeJejCe Deewj Devleje&°^erÙe JÙeJemeeÙe 
Unit 1: Business Environment and 

International Business 
� Concepts and elements of business environment: 

Economic environment- Economic systems, 
Economic policies(Monetary and fiscal policies); 
Political environment Role of government in 
business; Legal environment- Consumer Protection 
Act, FEMA; Socio-cultural factors and their influence 
on business; Corporate Social Responsibility (CSR) 

 JÙeJemeeefÙekeâ JeeleeJejCe keâer DeJeOeejCeeSB SJeb lelJe : DeeefLe&keâ 
JeeleeJejCe – DeeefLe&keâ heæefleÙeeB, DeeefLe&keâ veerefleÙeeb (cegefõkeâ SJeb 
efJeòeerÙe veerefleÙeeB); jepeveereflekeâ JeeleeJejCe – JÙeJemeeÙe ceW mejkeâej keâer 
Yetefcekeâe; JewOeeefvekeâ JeeleeJejCe – GheYeesòeâe mebj#eCe DeefOeefveÙece, Sheâ 
F& Sce S (hesâcee); meeceeefpekeâ-meebmke=âeflekeâ keâejkeâ Deewj JÙeJemeeÙe hej 
Gvekeâe ØeYeeJe; keâeheexjsš keâer meeceeefpekeâ efpeccesoejer  

� Scope and importance of international business; 
Globalization and its drivers; Modes of entry into 
international business 

 Debleje&°^erÙe JÙeJemeeÙe keâe efJemleej-#es$e leLee cenlJe; JewÕeerkeâjCe leLee 
Fmekesâ mebÛeeuekeâ; Debleje&°^erÙe JÙeJemeeÙe ceW ØeJesMe keâjves keâer veerefleÙeeB 

� Theories of international trade; Government 
intervention in international trade; Tariff and non-
tariff barriers; India’s foreign trade policy 

 Debleje&°^erÙe JÙeeheej kesâ efmeæevle; Debleje&°^erÙe JÙeeheej ceW mejkeâej keâe 
nmle#eshe; šwefjheâ leLee iewj-šwefjheâ DeJejesOe; Yeejle keâer efJeosMe JÙeeheej 
veerefle 

� Foreign direct investment (FDI) and Foreign portfolio 
investment (FPI); Types of FDI, Costs and benefits of 
FDI to home and host countries; Trends in FDI; 
India’s FDI policy 

 efJeosMeer ØelÙe#e efveJesMe (Sheâ.[er.DeeF&.) efJeosMeer heesš& heâesefueÙees efveJesMe 
(Sheâ.heer.DeeF&.), Sheâ [er DeeF& kesâ Øekeâej, mJeosMe Deewj cespeyeeve 
osMeeW kesâ Sheâ. [er. DeeF&. keâer ueeiele Deewj ueeYe; Sheâ. [er. DeeF&. 
ceW veJeerve ØeJe=efòeÙeeB; Yeejle keâer Sheâ. [er. DeeF&. veerefle 

� Balance of payments (BOP): Importance and 
components of BOP 

 Yegieleeve keâe osÙe (yeer.Dees.heer.) : yeer Dees heer keâe cenlJe Deewj mebie"keâ 
lelJe  

� Regional Economic Integration: Levels of Regional 
Economic Integration; Trade creation and diversion 
effects; Regional Trade Agreements: European Union 
(EU), ASEAN, SAARC, NAFTA 

 #es$eerÙe DeeefLe&keâ SkeâerkeâjCe : #es$eerÙe DeeefLe&keâ SkeâerkeâjCe kesâ mlej; 
JÙeeheej me=peve SJeb heLeeblejCe; #es$eerÙe JÙeeheej mecePeewlee; ÙetjesheerÙe 
mebIe (F&.Ùet.), DeeefmeÙeeve, meeke&â Deewj veeheâše  

� International Economic institutions: IMF, World 
Bank, UNCTAD 

 Debleje&°^erÙe DeeefLe&keâ mebmLeeSB : DeeF&.Sce.Sheâ., Jeu[& yeQkeâ, 
Ùet.Sve.meer.šer.S.[er.  

� World Trade Organisation (WTO): Functions and 
objectives of WTO; Agriculture Agreement; GATS; 
TRIPS; TRIMS 

 efJeÕe JÙeeheej mebie"ve ([yuÙet šer Dees) [yuÙet šer Dees kesâ keâeÙe& leLee 
GösMÙe; ke=âef<e mecePeewlee; iewšdme (peer S šer Sme), efš^heme (šer Deej 
DeeF& heer Sme), efš^ceme (šer Deej DeeF& Sce Sme)  

FkeâeF&-II 

uesKeebkeâve Deewj Debkesâ#eCe 
Unit 2: Accounting and Auditing 

� Basic accounting principles; concepts and postulates 
 uesKeebkeâve kesâ cetue efmeæevle, mebkeâuhevee Deewj DeYÙegheiece  
� Partnership Accounts: Admission, Retirement, Death, 

Dissolution and Insolvency of  partnership firms 
 meePesoejer uesKes : meePesoejer heâce& ceW ØeJesMe, mesJee-efveJe=efòe, ce=lÙeg Deewj 

efJeIešve leLee efoJeeefueÙeeheve  
� Corporate Accounting: Issue, forfeiture and reissue of 

shares; Liquidation of companies; Acquisition, 
merger, amalgamation and reconstruction of 
companies 

 keâcheveer uesKeebkeâve : efveie&ce, MesÙejeW keâer peyleer Deewj hegve:efveie&ce; 
kebâheefveÙeeW keâe heefjmeceeheve; keâcheefveÙeeW keâe DeefOe«enCe, efJeueÙeve, 
meceecesueve Deewj hegveie&"ve  

� Holding company accounts 
 met$eOeejer kebâheveer kesâ uesKes  
� Cost and Management Accounting: Marginal costing 

and Break-even analysis; Standard costing; Budgetary 
control; Process costing; Activity Based Costing 
(ABC); Costing for decision-making; Life cycle 
costing, Target costing, Kaizen costing and JIT 

 ueeiele Deewj ØeyebOeve uesKes : meerceeble ueeiele Deewj mece-efJeÛÚso 
efJeMues<eCe; ceevekeâ ueeiele; yepeš efveÙeb$eCe; Øeef›eâÙee ueeiele; 
ef›eâÙeekeâuhe DeeOeeefjle ueeiele (S yeer meer); efveCe&Ùe uesves mebyebOeer 
ueeiele; peerJeve Ûe›eâ ueeiele; ue#Ùe ueeiele; keâeFpeue ueeiele Deewj pes 
DeeF& šer  

� Financial Statements Analysis: Ratio analysis; Funds 
flow Analysis; Cash flow  analysis 

 efJeòeerÙe efJeJejCe efJeMues<eCe; Devegheele efJeMues<eCe; efveefOe ØeJeen 
efJeMues<eCe; jeskeâÌ[ ØeJeen efJeMues<eCe  

� Human Resources Accounting; Inflation Accounting; 
Environmental Accounting 

 ceeveJe mebmeeOeve uesKeebkeâve; cegõemheâerefle uesKeebkeâve; heÙee&JejCe 
uesKeebkeâve  

� Indian Accounting Standards and IFRS 
 YeejleerÙe uesKeebkeâve ceevekeâ Deewj DeeF& Sheâ Deej Sme  
� Auditing: Independent financial audit; Vouching; 

Verification ad valuation of assets and liabilities; 
Audit of financial statements and audit report; Cost 
audit 

 Debkesâ#eCe : mJeleb$e efJeòeerÙe Debkesâ#eCe, JeeGefÛebie: heefjmebheefòeDeeW Deewj 
osÙeleeDeeW keâe melÙeeheve Deewj cetuÙeebkeâve; efJeòeerÙe efJeJejCeeW keâe 
Debkesâ#eCe Deewj Debkesâ#eCe efjheesš&; ueeiele Debkesâ#eCe  
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� Recent Trends in Auditing: Management audit; 

Energy audit; Environment audit; Systems audit; 

Safety audit 
 Debkesâ#eCe keâer DeÅeleve ØeJe=efòeÙeeB : ØeyebOeve Debkesâ#eCe; Tpee& Debkesâ#eCe; 

heÙee&JejCe Debkesâ#eCe, JÙeJemLee Debkesâ#eCe; megj#ee Debkesâ#eCe                                                            
FkeâeF&-III 

JÙeJemeeefÙekeâ DeLe&MeeŒe 
Unit 3: Business Economics 

� Meaning and scope of business economics 
 JÙeJemeeefÙekeâ DeLe&MeeŒe keâe DeLe& SJeb efJe<eÙe-#es$e  
� Objectives of business firms 
 JÙeJemeeefÙekeâ heâceeX keâe GösMÙe  
� Demand analysis: Law of demand; Elasticity of 

demand and its measurement; Relationship between 

AR and MR 
 ceeBie efJeMues<eCe : ceeBie keâe efveÙece; ceeBie keâer ueesÛe Deewj Fmekeâe 

ceeheve; S Deej Deewj Sce Deej ceW mecyevOe  
� Consumer behavior: Utility analysis; Indifference 

curve analysis 
 GheYeesòeâe JÙeJenej : GheÙeesefielee efJeMues<eCe; DeveefOeceeve Je›eâ 

efJeMues<eCe  
� Law of Variable Proportions: Law of Returns to Scale 
 heefjJeleea Devegheele efveÙece : hewceeves kesâ Øeefleheâue keâe efveÙece  
� Theory of cost: Short-run and long-run cost curves 
 ueeiele keâe efmeæevle : ueIeg-keâeefuekeâ leLee oerIe&keâeefuekeâ ueeiele Je›eâ 
� Price determination under different market forms: 

Perfect competition; Monopolistic competition; 

Oligopoly- Price leadership model; Monopoly; Price 

discrimination 
 efJeefYeVe efJeheCeve heæefleÙeeW kesâ DeOeerve keâercele efveOee&jCe : hetCe& 

ØeefleÙeesefielee; SkeâeefOekeâejer ØeefleÙeesefielee; DeuheeefOekeâej-keâercele vesle=lJe 
cee@[ue SkeâeefOekeâej; keâercele Yesocetuekeâ  

� Pricing strategies: Price skimming; Price penetration; 

Peak load pricing 
 keâercele efveOee&jCe jCeveerefleÙeeB : keâercele ef#eØelee; keâercele Devle: ØeJesMe; 

Ûejce Yeej hej keâercele efveOee&jCe  
FkeâeF&-IV 

JÙeJemeeefÙekeâ efJeòe 
Unit 4: Business Finance 

� Scope and sources of finance; Lease financing 
 efJeòe keâe efJe<eÙe-#es$e Deewj œeesle; heóe efJeòehees<eCe  
� Cost of capital and time value of money 
 hetbpeer keâer ueeiele Deewj Oeve keâe meceÙe cetuÙe  
� Capital structure 
 hetbpeeriele {ebÛee  
� Capital budgeting decisions: Conventional and 

scientific techniques of capital budgeting analysis 
 hebtpeeriele yepeš mebyebOeer efveCe&Ùe : hetbpeeriele yepeš mebyebOeer efJeMues<eCe 

keâer heejcheefjkeâ Deewj Jew%eeefvekeâ lekeâveerkeWâ  
� Working capital management; Dividend decision: 

Theories and policies 
 keâeÙe&Meerue hetbpeer ØeyebOeve; ueeYeebMe keâe efveCe&Ùe; efmeæevle Deewj veerefleÙeeB 

� Risk and return analysis; Asset securitization 
 peesefKece Deewj Øeefleheâue efJeMues<eCe; heefjmebheefòe keâer mebJeer#ee  
� International monetary system 
 Devleje&°^erÙe cegõe ØeCeeueer  
� Foreign exchange market; Exchange rate risk and 

hedging techniques 
 efJeosMeer cegõe yeepeej; efJeefveceÙe oj peesefKece Deewj nsefpebie lekeâveerkeWâ 
� International financial markets and instruments: Euro 

currency; GDRs; ADRs 
 Devleje&°^erÙe efJeòeerÙe yeepeej Deewj efueKele : Ùetjes cegõe; peer [er Deej, 

S [er Deej  
� International arbitrage; Multinational capital 

budgeting 
 Debleje&°^erÙe Deblej-heCeve; yeng-je°^erÙe hetbpeer yepeefšbie  

FkeâeF&-V 

JÙeJemeeefÙekeâ meebefKÙekeâer leLee MeesOe efJeefOe 
Unit 5: Business Statistics and Research 

Methods 
� Measures of central tendency 
 kesâvõerÙe ØeJe=efòe keâe ceeheve 
� Measures of dispersion 
 ØekeâerCe&ve keâe ceeheve 
� Measures of skewness 
 Jew<ecÙe ceeheve  
� Correlation and regression of two variables 
 oes heefjJeefle&ÙeeW keâe menÛeÙe& leLee Øeleerheieceve  
� Probability: Approaches to probability; Bayes’ 

theorem 
 ØeeefÙekeâlee : ØeeefÙekeâlee kesâ Gheeiece; yesÙe (Bayes) keâe efmeæevle 
� Probability distributions: Binomial, poisson and 

normal distributions 
 ØeeefÙekeâlee efJelejCe : efÉhe#eerÙe, heeBmeeW leLee meeceevÙe efJelejCe  
� Research: Concept and types; Research designs 
 MeesOe: DeJeOeejCee leLee Øekeâej; MeesOe DeefYekeâuhe  
� Data: Collection and classification of data 
 [eše : meb«en leLee JeieeakeâjCe  
� Sampling and estimation: Concepts; Methods of 

sampling - probability and non-probability methods; 

Sampling distribution; Central limit theorem; 

Standard error; Statistical estimation 
 ØeefleÛeÙeve leLee Devegceeve : DeJeOeejCee, ØeefleÛeÙeve keâer efJeefOeÙeeB – 

ØeeefÙekeâlee Ùee iewj-ØeeefÙekeâlee efJeefOeÙeeB; ØeefleÛeÙeve efJelejCe; kesâvõerÙe 
meercee ØecesÙe; ceevekeâ $egefš; meebefKÙekeâerÙe Devegceeve  

� Hypothesis testing: z-test; t-test; ANOVA; Chi–

square test; Mann-Whitney test (Utest); Kruskal-

Wallis test (H-test); Rank correlation test 
 heefjkeâuhevee hejer#eCe, Z šsmš; DeveesJee (S Sve Dees Jeer S); keâeF& 

Jeie& hejer#eCe, cewve efJnšves Ùet šsmš, ke=âmkeâue-Jeeefueme SÛe šsmš; jQkeâ 
keâesefjuesMeve šsmš  

� Report writing/efjheesš& uesKeve 
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FkeâeF&-VI 

JÙeJemeeefÙekeâ ØeyevOe Deewj ceeveJe mebmeeOeve ØeyevOe 
Unit 6: Business Management and Human 

Resource Management 
� Principles and functions of management 
 ØeyevOeve kesâ efmeæevle Deewj keâeÙe&  
� Organization structure: Formal and informal 

organizations; Span of control 
 mebie"ve keâe {ebÛee : DeewheÛeeefjkeâ Deewj DeveewheÛeeefjkeâ mebie"ve; 

efveÙev$eCe keâer efJemle=efle  
� Responsibility and authority: Delegation of authority 

and decentralization 
 oeefÙelJe Deewj ØeeefOekeâej : ØeeefOekeâej keâe ØelÙeeÙeespeve Deewj 

efJekesâvõerkeâjCe  
� Motivation and leadership: Concept and theories 
 DeefYeØesjCee Deewj vesle=lJe : mebkeâuhevee SJeb efmeæevle  
� Corporate governance and business ethics 
 efveiece DeefYeMeemeve Deewj JÙeJemeeÙe mebbyebOeer veweflekeâlee  
� Human resource management: Concept, role and 

functions of HRM; Human resource planning; 
Recruitment and selection; Training and 
development; Succession planning 

 ceeveJe memeeOeve ØeyebOe : ceeveJe mebmeeOeve ØeyevOeve keâer mebkeâuhevee, 
Yetefcekeâe Deewj keâeÙe&; ceeveJe mebmeeOeve mecyevOeer Ùeespevee; Yeleea Deewj 
ÛeÙeve; ØeefMe#eCe Deewj efJekeâeme; GòejeefOekeâej Ùeespevee  

� Compensation management: Job evaluation; 
Incentives and fringe benefits 

 Øeeflehetefle& ØeyevOe : pee@ye cetuÙeebkeâve, Øeeslmeenve SJeb Deveg<ebieer ueeYe 
� Performance appraisal including 360 degree 

performance appraisal 
 keâeÙe& efve<heeove cetuÙeebkeâve, 360

0 keâeÙe& efve<heeove cetuÙeebkeâve meefnle 
� Collective bargaining and workers’ participation in 

management 
 meecetefnkeâ meewosyeepeer Deewj ØeyevOe ceW keâeceieejeW keâer ØeefleYeeefielee  
� Personality: Perception; Attitudes; Emotions; Group 

dynamics; Power and politics; Conflict and 
negotiation; Stress management 

 JÙeefòeâlJe : yeesOe; DeefYeJe=efòe; ceveesJesie; mecetn keâer Meefòeâ; Meefòeâ Deewj 
jepeveerefle; škeâjeJe Deewj mecePeewlee; leveeJe ØeyevOe  

� Organizational Culture: Organizational development 
and organizational change 

 mebie"veelcekeâ mebmke=âefle : mebie"veelcekeâ efJekeâeme SJeb mebie"veelcekeâ 
yeoueeJe  

FkeâeF&-VII 

yewbefkebâie SJeb efJeòeerÙe mebmLeeSB 
Unit 7: Banking and Financial Institutions 

� Overview of Indian financial system 
 YeejleerÙe efJeòeerÙe ØeCeeueer keâe efJenbieeJeueeskeâve  
� Types of banks: Commercial banks; Regional Rural 

Banks (RRBs); Foreign banks; Cooperative banks 
 yeQkeâeW kesâ Øekeâej : JeeefCepÙe yeQkeâ, #es$eerÙe «eeceerCe yeQkeâ (Deej Deej 

Jeer), efJeosMeer yeQkeâ, menkeâejer yeQkeâ 
� Reserve Bank of India: Functions; Role and monetary 

policy management 
 YeejleerÙe efjpeJe& yeQkeâ : keâeÙe&, Yetefcekeâe leLee ceewefõkeâ veerefle ØeyevOeve 

� Banking sector reforms in India: Basel norms; Risk 
management; NPA management 

 Yeejle ceW yeQefkebâie #es$e ceW megOeej, yesmeue ceeveoC[; peesefKece ØeyevOeve; 
Sve heer S ØeyevOeve 

� Financial markets: Money market; Capital market; 
Government securities market 

 efJeòeerÙe yeepeej : cegõe yeepeej; hetbpeer yeepeej, mejkeâejer ØeefleYetefle& 
yeepeej  

� Financial Institutions: Development Finance 
Institutions (DFIs); Non-Banking Financial 
Companies (NBFCs); Mutual Funds; Pension Funds 

 efJeòeerÙe mebmLeeSB : efJekeâeme efJeòeerÙe mebmLeeSB ([er Sheâ DeeF&); iewj-
yeQefkebâie efJeòeerÙe keâcheefveÙeeB (Sve yeer Sheâ meer); cÙetÛegDeue hebâ[; heWMeve 
heâC[  

� Financial Regulators in India 
 Yeejle ceW efJeòeerÙe efveÙeecekeâ SpeWefmeÙeeB  
� Financial sector reforms including financial inclusion 
 efJeòeerÙe meceeJesMeve meefnle efJeòeerÙe #es$e ceW megOeej  
� Digitisation of banking and other financial services: 

Internet banking; mobile banking; Digital payments 
systems 

 yeQefkebâie leLee DevÙe efJeòeerÙe mesJeeDeeW keâe ef[efpešueerkeâjCe : FCšjvesš 
yeQefkebâie, ceesyeeFue yeQefkebâie, ef[efpešue Yegieleeve ØeCeeueer 

� Insurance: Types of insurance- Life and Non-life 
insurance; Risk classification and management; 
Factors limiting the insurability of risk; Re-insurance; 
Regulatory framework of insurance- IRDA and its 
role 

 yeercee : yeercee kesâ Øekeâej – peerefJele SJeb DepeerefJele mesJeeDeeW keâe 
yeercee, peesefKece keâe JeieeakeâjCe leLee ØeyevOeve; peesefKece keâer 
yeerceeÙeesiÙelee kesâ heefjmeercekeâ keâejkeâ hegveyeeacee; yeercee keâe efveÙeecekeâ 
{ebÛee – DeeF& Deej [er S Deewj Fmekeâer Yetefcekeâe  

FkeâeF&-VIII 

efJeheCeve ØeyebOe 
Unit 8: Marketing Management 

� Marketing: Concept and approaches; Marketing 
channels; Marketing mix; Strategic marketing 
planning; Market segmentation, targeting and 
positioning 

 efJeheCeve : mebkeâuhevee Deewj Gheeiece; efJeheCeve ceeOÙece; efJeheCeve 
efceßeCe; keâeÙe&veereflehejkeâ efJeheCeve Ùeespevee; yeepeej Keb[erkeâjCe, ue#Ùe 
Deewj efmLeefle  

� Product decisions: Concept; Product line; Product mix 
decisions; Product life cycle; New product 
development 

 Glheeo efveCe&Ùe : mebkeâuhevee; Glheeo jsKee; Glheeo efceßeCe efveCe&Ùe, 
Glheeo peerJeve Ûe›eâ; veJeerve Glheeo peerJeve Ûe›eâ  

� Pricing decisions: Factors affecting price 
determination; Pricing policies and strategies 

 keâercele mebyebOeer efveCe&Ùe : keâercele efveOee&jCe keâes ØeYeeefJele keâjves Jeeues 
keâejkeâ; keâercele efveOee&jCe veerefleÙeeB leLee keâeÙe&veerefleÙeeB  

� Promotion decisions: Role of promotion in marketing; 
Promotion methods - Advertising; Personal selling; 
Publicity; Sales promotion tools and techniques; 
Promotion mix 
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 mebJeOe&ve mebyebOeer efveCe&Ùe : efJeheCeve ceW mebJeOe&ve keâer Yetefcekeâe; mebJeOe&ve 
keâer efJeefOeÙeeB – efJe%eeheve: JewÙeefòeâkeâ efJe›eâÙe; ØeÛeej; efJe›eâÙe 
mebJesOe&veelcekeâ meeOeve Deewj lekeâveerkeâ; mebJeOe&ve efceßeCe  

� Distribution decisions: Channels of distribution; 
Channel management 

 efJelejCe mebyebOeer efveCe&Ùe : efJelejCe kesâ ceeOÙece, ceeOÙece ØeyebOe  
� Consumer Behaviour; Consumer buying process; 

factors influencing consumer buying decisions 
 GheYeesòeâe JÙeJenej : GheYeesòeâe keâer ›eâÙe Øeef›eâÙee, GheYeesòeâe kesâ ›eâÙe 

efveCe&Ùe keâes ØeYeeefJele keâjves Jeeues keâejkeâ  
� Service marketing 
 mesJee efJeheCeve  
� Trends in marketing: Social marketing; Online 

marketing; Green marketing; Direct marketing; Rural 
marketing; CRM 

 efJeheCeve keâer ØeJe=efòeÙeeB : meeceeefpekeâ efJeheCeve; Dee@veueeFve ceeke&âefšbie; 
«eerve ceeke&âefšbie; ØelÙe#e efJeheCeve «eeceerCe efJeheCeve; meer Deej Sce  

� Logistics management 
 mebYeej ØeyebOe  

FkeâeF&-IX 

JÙeJemeeÙe kesâ keâevetveer henuet 
Unit 9: Legal Aspects of Business 

� Indian Contract Act, 1872: Elements of a valid 
contract; Capacity of parties; Free consent; Discharge 
of a contract; Breach of contract and remedies against 
breach; Quasi contracts; 

 YeejleerÙe mebefJeoe DeefOeefveÙece, 1872 : JewOe mebefJeoe kesâ lelJe; 
he#ekeâejeW keâer #ecelee; mJeleb$e menceefle; mebefJeoe keâe efve<heeove; mebefJeoe 
keâe GuuebIeve Deewj mebefJeoe GuuebIeve kesâ efKeueeheâ GheeÙe; DeOe& 
mebefJeoeSB  

� Special contracts: Contracts of indemnity and 
guarantee; contracts of bailment and pledge; 
Contracts of agency 

 efJeMes<e mebefJeoeSB : #eeflehetefle& Deewj ieejbšer keâer mebefJeoeSB; efve#eshe Deewj 
efiejJeer mebefJeoeSB: SpeWmeer keâer mebefJeoeSB  

� Sale of Goods Act, 1930: Sale and agreement to sell; 
Doctrine of Caveat Emptor; Rights of unpaid seller 
and rights of buyer 

 ceeue efJe›eâÙe DeefOeefveÙece, 1930 : efJe›eâÙe Deewj efJe›eâÙe keâjej, ›esâlee 
meeJeOeeveer keâe efveÙece DeØeoòe efJe›esâlee kesâ DeefOekeâej Deewj ›esâlee kesâ 
DeefOekeâej 

� Negotiable Instruments Act, 1881: Types of 
negotiable instruments; Negotiation and assignment; 
Dishonour and discharge of negotiable instruments 

 Øe›eâecÙe efueKele DeefOeefveÙece, 1881 : ØekeâecÙe efueKeleeW kesâ Øekeâej; 
Øe›eâecÙe Deewj mecevegosMeve; Øe›eâecÙe efueKeleeW keâer DemJeerke=âefle Deewj 
GvceesÛeve  

� The Companies Act, 2013: Nature and kinds of 
companies; Company formation; Management, 
meetings and winding up of a joint stock company 

 kebâheveer DeefOeefveÙece, 2013 : kebâheefveÙeeW keâer Øeke=âefle Deewj Øekeâej, 
kebâheveer keâe ie"ve, ØeyebOeve, kebâheveer keâer yew"keWâ, mebÙegòeâ hetbpeer, kebâheveer 
meceeheve  

� Limited Liability Partnership: Structure and 
procedure of formation of LLP in India 

 meerefcele osÙelee meePesoejer : Yeejle ceW meerefcele osÙelee meePesoejer (Sue 
Sue heer); Sue Sue heer kesâ ie"ve keâe {ebÛee Deewj Gmekeâer Øeef›eâÙee  

� The Competition Act, 2002: Objectives and main 
provisions 

 ØeeflemheOee& DeefOeefveÙece, 2002 : ue#Ùe, GösMÙe Deewj cegKÙe ØeeJeOeeve 
� The Information Technology Act, 2000: Objectives 

and main provisions; Cyber crimes and penalties 
 metÛevee ØeewÅeesefiekeâer keâe DeefOeefveÙece, 2000 : GösMÙe Deewj cegKÙe 

ØeeJeOeeve; meeFyej DehejeOe Deewj ob[   
� The RTI Act, 2005: Objectives and main provisions 
 metÛevee keâe DeefOekeâej DeefOeefveÙece, 2005 : cetue mebkeâuhevee Deewj 

cenlJehetCe& ØeeJeOeeve 
� Intellectual Property Rights (IPRs) : Patents, 

trademarks and copyrights; Emerging issues in 
intellectual property 

 yeewefækeâ mebheoe DeefOekeâej : hesšWš, š^s[ceekeäme& Deewj keâeheerjeFšdme; 
yeewefækeâ mebheoe ceW GYejles ngS cegös  

� Goods and Services Tax (GST): Objectives and main 
provisions; Benefits of GST; Implementation 
mechanism; Working of dual GST 

 ceeue Deewj mesJee keâj (peer Sme šer) : peer Sme šer keâer cegKÙe 
efJeMes<eleeSB, ueeYe Deewj GösMÙe; keâeÙee&vJeÙeve leb$e, oesnjs peer Sme šer 
keâe keâeÙe&Ûeeueve  

FkeâeF&-X 

DeeÙekeâj Deewj efveiece keâj Ùeespevee 
Unit 10: Income-tax and Corporate Tax 

Planning 
� Income-tax: Basic concepts; Residential status and 

tax incidence; Exempted incomes; Agricultural 
income; Computation of taxable income under 
various heads; Deductions from Gross total income; 
Assessment of Individuals; Clubbing of incomes 

 DeeÙekeâj : cetue mebkeâuheveeSB; DeeJeemeerÙe ØeefmLeefle Deewj keâj Yeej; Útš 
Øeehle DeeÙe; ke=âef<e DeeÙe, efJeefYeVe Meer<eeX kesâ DeOeerve keâj ÙeesiÙe DeeÙe 
keâe DeefYekeâueve; mekeâue kegâue DeeÙe mes keâšewleer; JÙeefòeâÙeeW keâe keâj-
efveOee&jCe; DeeÙeeW keâe meefcceefuele keâjvee  

� International Taxation: Double taxation and its 
avoidance mechanism; Transfer pricing 

 Devleje&°^erÙe keâjeOeeve : oesnje keâjeOeeve Deewj Fmekeâe heefjnej leb$e, 
š^ebmheâj ØeeFefmebie  

� Corporate Tax Planning: Concepts and significance of 
corporate tax planning; Tax avoidance versus tax 
evasion; Techniques of corporate tax planning; Tax 
considerations in specific business situations: Make 
or buy decisions; Own or lease an asset; Retain; 
Renewal or replacement of asset; Shut down or 
continue operations 

 efveiece keâj Ùeespevee : efveiece keâj Ùeespevee keâer mebkeâuhevee Deewj cenlJe; 
keâj heefjnej yeveece keâj DeheJebÛeve; efveiece keâj Ùeespevee keâer lekeâveerkeWâ; 
efJeefMe° JÙeJemeeÙe keâer efmLeefleÙeeW ceW keâj efJeÛeejCe; yeveeves Ùee Kejeroves 
mebyebOeer efveCe&Ùe uesvee, efkeâmeer heefjmebheefòe keâe mJeeefcelJe Ùee heóe, 
heefjmebheefòe keâe ØeefleOeejCe, heefjmebheefòe keâe veJeerveerkeâjCe Ùee 
ØeeflemLeeheve, ØeÛeeueveeW keâes yebo keâjvee Ùee peejer jKevee  

� Deduction and collection of tax at source; Advance 
payment of tax; E-filing of income-tax returns 

 œeesle hej keâj keâer keâšewleer Deewj meb«enCe; keâj keâe Deef«ece Yegieleeve; 
DeeÙekeâj efJeJejCeer keâes Fueskeäš^esefvekeâ ceeOÙece mes oeefKeue keâjvee 
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JeeefCepÙe 
efÉleerÙe ØeMve he$e 

efJeMues<eCe meefnle JÙeeKÙee 
 meceÙe : 2 IeCše]  [hetCee&¿ : 200 

1.  Match the following components of Business 

Environment:/JÙeJemeeÙe JeeleeJejCe kesâ efvecveefueefKele 
IeškeâeW keâe efceueeve keâjW: 

(A) Economic 

Environment/ 
Deee|Lekeâ JeeleeJejCe 

(i) Exim Policy/ 
Sefkeämece (DeeÙeele 
efveÙee&le) veerefle 

(B) Social 

Environment/ 
meeceeefpekeâ JeeleeJejCe 

(ii) Customs/ meercee 
Megukeâ 

(C) Political 

Environment/ 
jepeveereflekeâ JeeleeJejCe 

(iii) Social Values/ 
meeceeefpekeâ cetuÙe 

(D) Legal 

Environment/ 
keâevetveer JeeleeJejCe 

(iv) Business Law 

and Banking 

Act 

JÙeeJemeeefÙekeâ 
DeefOeefveÙece SJeb 
yeQeEkeâie DeefOeefveÙece 

 (A) (B) (C) (D) 
 (a) (i) (ii) (iii) (iv) 
 (b) (iii) (iv) (ii) (i) 
 (c) (iii) (i) (ii) (iv) 
 (d) (i) (ii) (iv) (iii) 

Ans. (a) : JÙeJemeeÙe JeeleeJejCe kesâ efJeefYevve IeškeâeW leLee Gmemes 
mecyeefvOele leLÙeeW keâe efceueeve efvecveJeled nw– 

 metÛeer-I  metÛeer-II 

a. Deee|Lekeâ JeeleeJejCe i. Sefkeämece (DeeÙeele 
efveÙee&le) veerefle 

b. meeceeefpekeâ JeeleeJejCe ii. meercee Megukeâ 
c. jepeveereflekeâ JeeleeJejCe iii. meeceeefpekeâ cetuÙe 
d. keâevetveer JeeleeJejCe iv. JÙeeJemeeefÙekeâ DeefOeefveÙece 

SJeb yeQeEkeâie DeefOeefveÙece 
2.  Planning is a ______ process. 

  efveÙeespeve efvecveefueefKele Øeef›eâÙee nw : 

 (a) Goal oriented/ ue#Ùe-DeefYecegKeer 
 (b) Flexible/ ueÛeerueer 
 (c) Time bound/ meceÙe Deeyeæ 
 (d) All of the above/ GheÙeg&keäle meYeer 

Ans. (d): efveÙeespeve Øeef›eâÙee keâer ØecegKe efJeMes<eleeSB efvecveefueefKele nw– 
� efveÙeespeve ØeyevOe keâe ØeeLeefcekeâ keâeÙe& nw~ 
� efveÙeespeve Skeâ ue#Ùe-DeefYecegKeer Øeef›eâÙee nw~ 
� efveÙeespeve Skeâ ueÛeerueer Øeef›eâÙee nw~ 
� efveÙeespeve Skeâ meceÙe Deeyeæ Øeef›eâÙee nw~ 
� efveÙeespeve keâe meemlelJe hetJee&vegceeve nw~ 
� efveÙeespeve GheueyOe efJekeâuheeW ceW mes meJe&ßes‰ efJekeâuhe nw~ 
� efveCe&Ùeve efveÙeespeve keâe Skeâ DeefYevve Debie nw~  

3.  Which among the following have not been 

opened for private sector participation?  
  efvepeer #es$e keâer menYeeefielee kesâ efueÙes efvecveebefkeâle ceW mes 

keâewve mes #es$e veneR Keesues ieS nQ? 

 (a) Power Sector/ efJeÅegle #es$e 
 (b) Telecommunication Sector/ otj mebÛeej #es$e 
 (c) Education Sector/ efMe#ee keâe #es$e 
 (d) Railways/ jsueJes 

Ans. (d) : jsueJes #es$e keâes efvepeer #es$e keâer men-Yeeefielee #es$e ceW vener 
Keesues ieS nw~ jsueJes Skeâ efJeYeeieerÙe Ghe›eâce neslee nw~ Fmekeâer mLeehevee 
efJeOeeveceC[ue Éeje heeefjle Skeâ efJeMes<e DeefOeefveÙece kesâ Devegmeej keâer 
peeleer nw~  

4.  VAT is imposed/ VAT (Jewš) ueieeÙee peelee nw : 

 (a) Directly on consumers/ meerOes GheYeeskeälee hej 
 (b) On final stage of production 

  Glheeove kesâ Deefvlece ÛejCe hej 
 (c) On all stages from production to final sales 

  Glheeove mes ueskeâj Deefvlece efJe›eâÙe lekeâ kesâ meYeer ÛejCeeW 
hej 

 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 

Ans. (c) : Jewš (VAT) Skeâ cetuÙe Jee|Oele keâj (Value Added 

Tax) nw~ Ùen efkeâmeer Jemleg kesâ Glheeove mes ueskeâj Deefvlece efJe›eâÙe lekeâ kesâ 
meYeer ÛejCeeW hej ueieeÙee peelee nw~ Ùen Skeâ Øekeâej keâe DeØelÙe#e keâj nw~ 
Jewš keâes 1960 kesâ oMekeâ ceW meJe&ØeLece Ùetjeshe ceW ueieeÙee ieÙee Lee~  

5.  In which of the following countries the 

Industrial Revolution took place first? 

   DeewÅeesefiekeâ ›eâeefvle efvecveefueefKele ceW mes efkeâme osMe ceW 
meJe&ØeLece ngF& : 
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 (a) France/ øeâebme 
 (b) Germany/ pece&veer 
 (c) England/ FbieueQ[ 
 (d) U.S.A./ Ùet.Sme.S. (Decesefjkeâe) 
Ans. (c) : DeewÅeesefiekeâ ›eâeefvle keâer Meg™Deele meJe&ØeLece FiueQ[ osMe ceW 
ngF& Leer~ De"d"ejnJeer Meleeyoer kesâ GòejeOe& leLee GvveermeJeeR Meleeyoer kesâ 
hetJee&æ& ceW kegâÚ heefMÛeceer osMeeW kesâ lekeâveerkeâer, meeceeefpekeâ, Deee|Lekeâ SJeb 
meebmke=âeflekeâ efmLeefle ceW keâeHeâer yeÌ[e yeoueeJe DeeÙee~ Fmes ner DeewÅeesefiekeâ 
›eâeefvle kesâ veece mes peevee peelee nw~  

6.  Accounting Standards Board of India was 

established in the year/YeejleerÙe uesKeebkeâve ceevekeâ 
heefj<eo keâer mLeehevee efkeâme Je<e& ceW ngF&: 

 (a) 1970 (b) 1972 
 (c) 1973 (d) 1977 
Ans. (d) : YeejleerÙe uesKeebkeâve ceevekeâ heefj<eo (ASB) keâer mLeehevee 
Je<e& 1977 ceW ngF& Leer~ YeejleerÙe uesKeebkeâve yees[& (ASB) YeejleerÙe 
uesKeebkeâve ceevekeâeW keâes lewÙeej keâjles meceÙe Devleje&°^erÙe uesKeebkeâve 
ceevekeâeW (IAS) Devleje&°^erÙe efJeòeerÙe efjheese\šie ceevekeâeW (IFRS) keâe 
OÙeeve jKelee nw leLee GvnW osMe ceW ueeiet keâevetveeW, efjJeepeeW, ØeÙeesieeW 
leLee JÙeeJemeeefÙekeâ JeeleeJejCe kesâ ØekeâeMe ceW Skeâerke=âle keâjves keâer 
keâesefMeMe keâjlee nw~  

7.  X and Y are partners in a firm. They withdrew 

@ ` ` ` ` 1,500 and ` ` ` ` 1,000 respectively on 15
th

 day 

of every months for all the twelve months 

during 2009. Interest on drawings is 

chargeable @ 10% per annum. What would be 

the interest on drawings respectively? 

  Skeâ Heâce& ceW X Deewj Y meePesoej nQ~ Je<e& 2009 kesâ 
ojefceÙeeve GvneWves ›eâceMe: ` ` ` ` 1,500 Deewj ` ` ` ` 1000 keâe 
DeenjCe ØelÙeskeâ ceen kesâ hevõnJeW efove hetjs yeejn ceefnveeW 
lekeâ efkeâÙee~ DeenjCe hej yÙeepe 10% keâer Jeee|<ekeâ oj mes 
Jemetue efkeâÙee peelee nw~ GheÙeg&keäle DeenjCeeW keâe yÙeepe 
›eâceMe: keäÙee nesiee? 

 (a) ` 1,800 and ` 1,200/ ` 1,800 Deewj ` 1,200 
 (b) ` 900 and ` 600/ ` 900 Deewj ` 600 
 (c) ` 18,000 and ` 12,000 

  ` 18,000 Deewj ` 12,000 
 (d) ` 150 and ` 100/ ` 150 Deewj ` 100 
Ans. (*) : Note- ÛetBefkeâ DeenjCe ceen kesâ 15JeW efove efkeâÙee peelee 
nw, FmeefueS 6 ceen kesâ DeenjCe hej yÙeepe ueieeÙee peeSiee~ Dele: 

A Éeje efkeâS ieS DeenjCe hej yÙeepe = ( ) 10
1500 6

100
× ×  

   =
10

9,000
100

×  

   = 900 

B Éeje efkeâS ieS DeenjCe hej yÙeepe = ( ) 10
1000 6

100
× ×  

   = 600 

(ØeMve ceW UGC NET Éeje efoÙee ieÙee Gòej efJekeâuhe (a) Lee) 

8.  If the purchase consideration is calculated by 

adding the various payments to be made, the 

methods is called/Ùeefo ›eâÙe ØeefleHeâue keâer ieCevee 
efkeâÙes ieÙes efJeefYevve YegieleeveeW kesâ Ùeesie Éeje efkeâÙee peelee 
nw, lees Fme efJeefOe keâes keânles nQ : 

 (a) Lump-sum method/ Skeâ cegMle efJeefOe 
 (b) Net-worth method/ Megæ cetuÙe efJeefOe 
 (c) Net-payments method/ Megæ Yegieleeve efJeefOe 
 (d) Value of shares method/ DebMe cetuÙe efJeefOe 

Ans. (c) : Ùeefo ›eâÙe ØeefleHeâue keâer ieCevee efkeâS ieS efJeefYevve 
YegieleeveeW kesâ Ùeesie Éeje efkeâÙee peelee nw, lees Fmes Megæ Yegieleeve efJeefOe 
keânles nw~  

9.  The following relate to the shares of a 

company. What is the correct order? 

  efvecveefueefKele Skeâ keâcheveer kesâ DebMeeW mes mecyebefOele nw~ 
Fvekeâe mener ›eâce keäÙee nw? 

 (a) Issue, Application, Call and Forfeiture 

  efveie&ce, DeeJesove, ÙeeÛevee Deewj njCe 
 (b) Application, Call, Forfeiture and Issue 

  DeeJesove, ÙeeÛevee, njCe Deewj efveie&ce 
 (c) Call, Issue, Application and Forfeiture 

  ÙeeÛevee, efveie&ce, DeeJesove Deewj njCe 
 (d) Forfeiture, Application, Issue and Call 

  njCe, DeeJesove, efveie&ce Deewj ÙeeÛevee 

Ans. (a) : Skeâ keâcheveer kesâ DebMees mes mecyeefvOele efvecveefueefKele 
Øeef›eâÙee keâes DeheveeÙee peelee nw– 

DebMees keâe efveie&ceve 
⇓ 

pevelee Éeje DeeJesove 
⇓ 

DebMees keâe DeeJeCšve 
⇓ 

ÙeeÛevee jeefMe keâer ceeBie 
⇓ 

DebMeeW keâe njCe 
⇓ 

DebMeeW keâe hegveefve&ie&ceve 
10.  The final accounts of a manufacturing company 

generally include the following statements:  
  Skeâ efJeefvecee&Ce keâcheveer kesâ Deefvlece uesKeeW ceW meeceevÙeleÙee 

efvecveefueefKele efJeJejCeeW keâe meceeJesMe neslee nw : 

 (i) Balance Sheet/ Deee|Lekeâ efÛešd"e 
 (ii) Manufacturing Account/ efJeefvecee&Ce Keelee 
 (iii) Profit and Loss Account/ ueeYe neefve Keelee 
 (iv) Trading Account/ JÙeeheej Keelee 
 (v) Profit and Loss Appropriation Account 

  ueeYe Deewj neefve meceeÙeespeve Keelee 
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 The correct sequence in which the statements 

are prepared is 

 efJeJejCeeW keâes yeveeves keâe mener ›eâce nw: 
 (a) (i), (ii), (iii), (iv), (v) 
 (b) (ii), (iv), (iii), (v), (i) 
 (c) (v), (ii), (iv), (iii), (i) 
 (d) (i), (iv), (iii), (ii), (v) 
Ans. (b) : Skeâ efJeefvecee&Ce keâcheveer kesâ Deefvlece uesKeeW ceW meeceevÙele: 
De«eefueefKele KeeleeW SJeb efJeJejCeeW Skeâ efveefMÛele ›eâce ceW lewÙeej efkeâÙee 
peelee nw, pees Fme Øekeâej nw– 

efJeefvecee&Ce Keelee 
⇓ 

JÙeeheej Keelee 
⇓ 

ueeYe neefve Keelee 
⇓ 

ueeYe-neefve meceeÙeespeve Keelee 
⇓ 

Deee|Lekeâ efÛešd"e 
⇓ 

efJeòeerÙe efJeJejCeeW keâe efJeMues<eCe 
⇓ 

efveJe&Ûeve 

11.  The theory of Revealed Preference was 

propounded by 

  Øekeâš JejerÙelee keâe efmeæevle efkeâmeves Øeefleheeefole efkeâÙee nw: 

 (a) A. Marshall/ S. ceeMe&ue 
 (b) P.F. Drucker/ heer.SHeâ. [^keâj 
 (c) Paul Samuelson/ hee@ue mewcÙeguemeve 
 (d) J.R. Hicks/ pes.Deej.efnkeäme 

Ans. (c) : Øekeâš JejerÙelee kesâ efmeæevle keâe Øeefleheeove hee@ue 
mewcegDeuemeve ves efkeâÙee Lee~  

12.  Which of the following concepts is considered 

as a myth?/ efvecveefueefKele ceW mes efkeâme DeJeOeejCee keâes 
efceLekeâ mecePee peelee nw? 

 (a) Oligopoly/ DeuheeefOekeâej 
 (b) Perfect competition/ hetCe& ØeefleÙeesefielee 
 (c) Monopoly/ SkeâeefOekeâej 
 (d) Imperfect competition/ DehetCe& ØeefleÙeesefielee 

Ans. (b) : veJe-Øeefleef‰le SJeb DeeOegefvekeâ DeLe&Meeefm$eÙeeW efJeMes<e ™he 
mes ßeer celeer pee@ve je@efJevmeve FlÙeeefo DeLe&Meeefm$eÙeeW ves yeepeej kesâ hetCe& 
ØeefleÙeesefielee keâer efmLeefle keâes hetCe& ™he mes efceLekeâ SJeb keâeuheefvekeâ 
OeejCee mecePee, keäÙeeWefkeâ hetCe& ØeefleÙeesefielee keâer efmLeefle ceeveJeerÙe oMeeDeeW 
ceW mebYeJe ner vener nes mekeâlee, Fmekeâe cetue keâejCe ceeveJeerÙe ØeJe=efòe keâe 
heefjJele&veMeerue nesvee nw~  

13.  A perfectly competitive market in the short run will 

be in equilibrium where/Skeâ hetCe& ØeefleÙeesieer yeepeej Deuhe 
keâeue ceW meblegueve keâer DeJemLee ceW leye nesiee peye : 

 (a) MC = AC 
 (b) MC = MR 
 (c) M/C = Zero/ MC = MetvÙe 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 

Ans. (b) : Skeâ hetCe& ØeefleÙeesieer yeepeej ceW Deuhekeâeue ceW mevlegueve 
keâer efmLeefle leye nesleer nw peye meerceevle ueeiele (MC) Deewj meerceevle 
Deeiece (MR) Skeâ-otmejs kesâ yejeyej nes~ peyeefkeâ hetCe& ØeefleÙeesieer 
yeepeej ceW ner oerIe&keâeue ceW MC = MR = AR = P neslee nw~  

14.  Match the following/efvecveefueefKele keâe efceueeve keâjW: 
(A) Perfect 

competition 

hetCe& ØeefleÙeesefielee 

(i) No control/ keâesF& 
efveÙev$eCe veneR 

(B) Monopolistic 

competition/ 
SkeâeefOekeâejer 
ØeefleÙeesefielee 

(ii) Some Control/ 
DeebefMekeâ efveÙev$eCe 

(C) Oligopoly 
DeuheeefOekeâej 

(iii) Practically 

Some Control/ 
JÙeJeneefjkeâ ™he mes 
kegâÚ efveÙev$eCe 

(D) Monopoly 
SkeâeefOekeâej 

(iv) Usual control/ 
meeceevÙe efveÙev$eCe 

 (A) (B) (C) (D) 
 (a) (i) (ii) (iii) (iv) 
 (b) (ii) (iii) (iv) (i) 
 (c) (iii) (ii) (iv) (i) 
 (d) (iv) (iii) (ii) (i) 

Ans. (a) :  

 yeepeej  efJeMes<eleeSB/efveÙev$eCe 
a. hetCe& ØeefleÙeesefielee i. keâesF& efveÙev$eCe veneR 
b. SkeâeefOekeâejer ØeefleÙeesefielee ii. DeebefMekeâ efveÙev$eCe 
c. DeuheeefOekeâej iii. JÙeJeneefjkeâ ™he mes kegâÚ 

efveÙev$eCe 
d. SkeâeefOekeâej iv. meeceevÙe efveÙev$eCe 

15.  Statement (A) : The demand for the product of a 
firm under Oligopoly is at prices higher than the 
prevailing market prices. 

  Reason (R) : The Oligopolistic firm faces a 

kinked demand curve. 

  DeefYekeâLeve (A) : DeuheeefOekeâej kesâ Debleie&le Skeâ Heâce& kesâ 
Glheeo keâer ceebie ØeÛeefuele yeepeej keâerceleeW mes TbÛeer keâercele hej 
nesleer nw~ 

  leke&â (R) : DeuheeefOekeâejer Heâce& keâer ceebie Je›eâ efJekebgâefÛele nesleer 
nw~ 
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 (a) Both (A) and (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nw~ 
 (b) Both (A) and (R) are true, but (R) is not the 

correct explanation of (A)/ (A) Deewj (R) oesveeW 
melÙe nQ hejvleg (R), (A) keâer mener JÙeeKÙee veneR nw~ 

 (c) (A) is true, but (R) is false 

  (A) melÙe nw hejvleg (R) efceLÙee nw~ 
 (d) (A) is false, but (R) is true 

  (A) efceLÙee nw hejvleg (R) melÙe nw~ 

Ans. (d) : DeuheeefOekeâej kesâ Devleie&le Skeâ Heâce& kesâ Glheeo keâer ceeBie 
ØeÛeefuele yeepeej keâerceleeW kesâ yejeyej Ùee Gmemes keâce Yeer nesleer nw, 
efpemekesâ keâejCe Heâce& keâer ceeBie Je›eâ efJekegbâefÛele neslee nw~ Dele: mhe° nw 
efkeâ DeefYekeâLeve (A) ieuele nw, peyeefkeâ leke&â (R) mener nw~  

16.  In a factory, there are 1000 workers consisting 

of 400 A-Grade workers and 600 B-Grade 

workers. In A-Grade, 300 are male workers; 

and in B-Grade, only 200 are male workers. 

How many female workers are there in the 

factory? 

  Skeâ keâejKeeves ceW 1000 ßeefcekeâ nQ efpeveceW mes 400 ßeefcekeâ 
S-«es[ kesâ nQ, leLee 600 ßeefcekeâ yeer-«es[ kesâ nQ~ S-iesÇ[ ceW 
300 heg®<e ßeefcekeâ nQ Deewj yeer-«es[ ceW kesâJeue 200 heg®<e 
ßeefcekeâ nw~ keâejKeeves ceW ceefnuee ßeefcekeâ efkeâleveer nQ? 

 (a) 300 (b) 400 
 (c) 500 (d) 600 
Ans. (c) : keâejKeeves ceW kegâue ßeefcekeâ = 1000 

«es[-A kesâ ßeefcekeâ = 400 

«es[-B kesâ ßeefcekeâ = 600 

«es[-A ceW heg®<e ßeefcekeâ = 300 

«es[ ceW ceefnuee ßeefcekeâ = 400 − 300 

  = 100 

«es[-B ceW heg®<e ßeefcekeâ = 200 

«es[-B ceW ceefnuee ßeefcekeâ = 600 − 200 

  = 400 

kegâue ceefnuee ßeefcekeâ = 100 + 400 

  = 500  

17.  When a population is heterogeneous, it is 

divided into groups, so that there is 

homogeneity within the group and 

heterogeneity between the groups, and some 

items are selected at random from each group. 

It is a case of/ peye meceef° efJepeeleerÙe neslee nw, lees Gmes 
mecetneW ceW efJeYeeefpele efkeâÙee peelee nw, leeefkeâ mecetn kesâ 
Devoj mece®helee jns Deewj mecetneW kesâ yeerÛe efJepeeleerÙelee 
jns, Deewj ØelÙeskeâ mecetn mes kegâÚ ceoeW keâe ÙeeÂefÛÚkeâ ™he 
mes ÛeÙeve efkeâÙee peelee nw~ Ùen efvecveefueefKele keânueelee nw: 

 (a) Cluster Random Sampling 

  iegÛÚ ÙeeÂefÛÚkeâ ØeefleÛeÙeve 
 (b) Systematic Random Sampling 

  ›eâceyeæ ÙeeÂefÛÚkeâ ØeefleÛeÙeve 
 (c) Quota Sampling/ keâesše (efveÙeleebMe) ØeefleÛeÙeve 
 (d) Stratified Random Sampling 

  mleefjle ÙeeÂefÛÚkeâ ØeefleÛeÙeve 

Ans. (d) : mleefjle ÙeeÂefÛÚkeâ ØeefleÛeÙeve kesâ Devleie&le peye meceef° 
efJepeeleerÙe neslee nw, lees Gmes mecetneW ceW efJeYeeefpele efkeâÙee peelee nw, 
leeefkeâ mecetn kesâ Devoj mece™helee jns Deewj mecetneW kesâ yeerÛe 
efJepeeleerÙelee jns, Deewj ØelÙeskeâ mecetn mes kegâÚ ceoeW keâe ÙeeÂefÛÚkeâ ™he 
mes ÛeÙeve efkeâÙee peelee nw~  

18.  Which one among the following is a small 

sample? 

  efvecveefueefKele ceW mes keâewve mee Úesše ØeefleoMe& nw? 
 (a) 5 

 (b) 10 
 (c) 29 

 (d) All the above/ GheÙeg&keäle meYeer 

Ans. (d) : Skeâ Úesšs ØeefleoMe& kesâ leelheÙe& Ssmes ØeefleoMe& mes neslee nw 
efpemeceW 30 mes keâce DeLee&le 5,10, Ùee 29 ØeefleoMe& Meeefceue nes~  

19.  Which one of the following softwares is used 

for Research Analysis? 

  efvecveefueefKece ceW mes efkeâme mee@HeäšJesÙej keâes MeesOe 
efJeMues<eCe kesâ efueÙes GheÙeesie efkeâÙee peelee nw : 

 (a) SAP 

 (b) ERP 
 (c) SPSS 

 (d) TALLY 
Ans. (c) : SmeerheerSmeSme (SPSS) keâchÙetšj mee@HeäšJesÙej keâe ØeÙeesie 
MeesOe efJeMues<eCe kesâ efueS efkeâÙee peelee nw~ Ùen Skeâ meebefKÙekeâer 
efJeMues<eCe mee@HeäšJesÙej nw~ Fmekeâe DeefJe<keâej SPSS Fvekeâeheexjsšs[ ves 
2009 ceW efkeâÙee Lee~  

20.  Which one of the following is a Database 

Management System? 

  efvecveefueefKele ceW mes keâewve meer [sše yesme ØeyevOe heæefle nw? 

 (a) MS Access/ Sce Sme Skeämesme 
 (b) MS Excel/ Sce Sme Skeämesue 
 (c) MS Outlook/ Sce Sme DeeTšuegkeâ 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 

Ans. (a) : Sce-Sme Skeämesue (MS-Access) [eše yesme ØeyevOeve 
keâer Skeâ ØeCeeueer Ùee heæefle nw~ Fmekeâer jÛevee Deewj efJelejCe 
ceeF›eâesmee@Heäš ves Deheveer ceeF›eâesmee@Heäš efJev[espe Deewj cewkeâ DeesSme 
Skeäme kesâ efueS efkeâÙee nw~ Ùen DevegØeÙeesie ceeF›eâesmee@Heäš Dee@efHeâme keâe 
Skeâ Yeeie nw~ 

                           10 / 832



  

UGC NET Commerce IInd Paper June, 2011 11 YCT 

21.  Match the following: 

  efvecveefueefKele keâe efceueeve keâjW: 
(A) Maslow/ cewmuees (i) Hygiene 

Theory 

DeejesiÙe efmeæevle 
(B) Herzberg/ npe&yeie& (ii) X and Y 

Theory/ X Deewj 
Y efmeæevle 

(C) Ouchi/ DeeGÛeer (iii) Need Hierarchy 

Thoery/ 
DeeJeMÙekeâlee 
Deveg›eâce efmeæevle 

(D) McGregor/ 
cewkeâ«esiej 

(iv) Z Theory 

pew[ efmeæevle 
 (A) (B) (C) (D) 
 (a) (i) (ii) (iii) (iv) 
 (b) (ii) (i) (iv) (iii) 
 (c) (iv) (iii) (ii) (i) 
 (d) (iii) (i) (iv) (ii) 

Ans. (d) :  

 Øeefleheeokeâ  efmeæevle 
a. cewmuees iii. DeeJeMÙekeâlee Deveg›eâce 

efmeæevle 
b. npe&yeie& i. DeejesiÙe efmeæevle 
c. DeeGÛeer iv. pew[ efmeæevle 
d. cewkeâ«esiej ii. X Deewj Y efmeæevle 

22.  Consider the following steps in the decision 

making process; and select the correct 

sequence : 

  efveCe&Ùeve Øeef›eâÙee kesâ efvecveefueefKele ÛejCeeW hej efJeÛeej 
keâjW, Deewj mener Deveg›eâce keâe ÛeÙeve keâjW : 

 (i) Defining the problem/mecemÙee keâes heefjYeeef<ele keâjvee 
 (ii) Considering alternatives 

  efJekeâuheeW keâe efJeÛeej keâjvee 
 (iii) Considering limiting factors 

  meerceekeâejer DeLeJee yeeOekeâ IeškeâeW keâe efJeÛeej keâjvee 
 (iv) Selection of the best alternative and 

implementation 

  ßes‰ efJekeâuhe keâe ÛeÙeve Deewj Deceue keâjvee 
 (a) (i), (ii), (iii), (iv) (b) (iii), (i), (iv), (ii) 
 (c) (i), (iv), (iii), (ii) (d) (i), (iii), (iv), (ii) 
Ans. (a) : meeceevÙele: efveCe&Ùeve Øeef›eâÙee keâe leelheÙe& efkeâmeer efveCe&Ùe 
hej hengBÛeves kesâ efueS DeheveeSB peeves Jeeues keâoceeW mes neslee nw~ efveCe&Ùeve 
Øeef›eâÙee ceW efvecveefueefKele ÛejCeeW keâes DeheveeÙee peelee nw– 

mecemÙee keâes heefjYeeef<ele keâjvee 
⇓ 

mecemÙee keâe efJeMues<eCe keâjvee 
⇓ 

Jewkeâefuhekeâ nueeW hej efJeÛeej keâjvee 

⇓ 

meerceekeâejer DeLeJee yeeOekeâ IeškeâeW hej efJeÛeej keâjvee 
⇓ 

meJe&ßes‰ efJekeâuhe keâe ÛeÙeve keâjvee 
⇓ 

Devegieceve keâjvee 
23.  "Unity of Objectives" principle states that 

there should be 

  ‘‘GodosMÙeeW keâer Skeâlee’’ efmeæevle keânlee nw efkeâ 
efvecveefueefKele nesvee ÛeeefnÙes : 

 (a) Only one objective/ kesâJeue Skeâ GösMÙe 
 (b) Pre-determined objectives/ hetJe&-efveOee&efjle GösMÙe 
 (c) Coordination among objectives 

  GösMÙeeW kesâ ceOÙe mecevJeÙe 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 

Ans. (c) : GodosMÙeeW keâer Skeâlee kesâ efmeæevle keâe Øeefleheeove nsvejer 
HesâÙeesue ves efkeâÙee nw~ Ùen efmeæevle yeleelee nw efkeâ mebmLee kesâ GodosMÙeeW 
leLee keâce&ÛeeefjÙeeW Je ØeyevOekeâeW kesâ GodosMÙeeW kesâ ceOÙe mecevJeÙe nesvee 
ÛeeefnS~  

24.  The concept of M.B.O. originally came from 

  Sce yeer Dees keâer DeJeOeejCee cetuele: efkeâmeves oer nw : 
 (a) F.W. Taylor/ SHeâ.[yuet.šsuej 
 (b) A.H. Maslow/ S.SÛe.cewmuees 
 (c) Henry Fayol/ nwvejer HesâÙeesue 
 (d) Peter F. Drucker/ heeršj SHeâ.[^keâj 

Ans. (d) : GodosMÙeeW Éeje ØeyevOe (MBO-Management By 

Object) kesâ efmeæevle keâe Øeefleheeove Je<e& 1954 ceW heeršj.SHeâ.[̂keâj 
cenesoÙe ves Deheveer hegmlekeâ "Practice of Management" ceW efkeâÙee Lee~  

25.  Which one is the most important principle of 

Business Ethics? 

  JÙeeJemeeefÙekeâ veweflekeâlee keâe meJee&efOekeâ cenòJehetCe& 
efmeæevle efvecveebefkeâle ceW mes keâewve mee nw? 

 (a) Principle of unity of direction 

  efveoxMeve keâer Skeâlee keâe efmeæevle 
 (b) Principle of proportional judgement 

  Deevegheeeflekeâ efveCe&Ùe keâe efmeæevle 
 (c) Principle of scalar chain 

  meesheeve ëe=bKeuee keâe efmeæevle 
 (d) Principle of span of control 

  efveÙev$eCe kesâ efJemleej keâe efmeæevle 

Ans. (b) : JÙeeJemeeefÙekeâ veweflekeâlee keâe meJee&efOekeâ cenlJehetCe& efmeæevle 
Deevegheeeflekeâ efveCe&Ùe keâe efmeæevle nw~  

26.  Match the following statements with their 

authors 

  efvecveefueefKele keâLeveeW keâe Gvekesâ uesKekeâeW kesâ meeLe efceueeve 
keâerefpeÙes : 
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(A) "Marketing is the 

delivery of 

standard of 

living." 

‘‘meceepe keâes peerJeve-
mlej Øeoeve keâjvee ner 
efJeheCeve nw~’’ 

(i) Peter F. 

Drucker 

heeršj SHeâ. [^keâj 

(B) "Marketing 

comprises both 

buying and 

selling 

activities."/ 
‘‘efJeheCeve ceW ›eâÙe SJeb 
efJe›eâÙe oesveeW ner 
ef›eâÙeeSB meefcceefuele 
nesleer nQ~’’ 

(ii) Philip Kotler/ 
efHeâefuehe keâesšuej 

(C) "Marketing is 

human activity 

directed at 

satisfying needs 

and wants 

through exchange 

process."/ 
‘‘efJeheCeve Jen 
ceeveJeerÙe ef›eâÙee nw pees 
efJeefveceÙe Øeef›eâÙeeDeeW kesâ 
Éeje DeeJeMÙekeâleeDeeW 
SJeb FÛÚeDeeW keâer 
meblegef° kesâ efueÙes keâer 
peeleer nw~’’ 

(iii) Paul Mazur/ 
hee@ue cepetj 

(D) "Marketing is a 

process which 

converts a 

resource, distinct 

knowledge into a 

contribution of 

economic value 

in the market 

place."/ ‘‘efJeheCeve 
Skeâ Øeef›eâÙee nw pees 
efkeâmeer mebmeeOeve SJeb 
efJeefMe° %eeve keâes 
yeepeej mLeeve hej 
Deee|Lekeâ cetuÙe Jeeues 
Ùeesieoeve ceW heefjJee|lele 
keâjleer nw~’’ 

(iv) Pyle/ heeÙeues 

 (A) (B) (C) (D) 
 (a) (iv) (iii) (i) (ii) 
 (b) (iv) (ii) (iii) (i) 
 (c) (iii) (iv) (ii) (i) 
 (d) (i) (ii) (iv) (iii) 

Ans. (c) :  

 heefjYee<ee/keâLeve  uesKekeâ/efJeæeve 
A. ‘‘meceepe keâes peerJeve-mlej 

Øeoeve keâjvee ner efJeheCeve 
nw~’’ 

iii. hee@ue cepetj 

B. ‘‘efJeheCeve ceW ›eâÙe SJeb 
efJe›eâÙe oesveeW ner ef›eâÙeeSB 
meefcceefuele nesleer nQ~’’ 

iv. heeÙeues 

C. ‘‘efJeheCeve Jen ceeveJeerÙe 
ef›eâÙee nw pees efJeefveceÙe 
Øeef›eâÙeeDeeW kesâ Éeje 
DeeJeMÙekeâleeDeeW SJeb 
FÛÚeDeeW keâer meblegef° kesâ 
efueÙes keâer peeleer nw~’’ 

ii. efHeâefuehe keâesšuej 

D. ‘‘efJeheCeve Skeâ Øeef›eâÙee nw 
pees efkeâmeer mebmeeOeve SJeb 
efJeefMe° %eeve keâes yeepeej 
mLeeve hej Deee|Lekeâ cetuÙe 
Jeeues Ùeesieoeve ceW heefjJee|lele 
keâjleer nw~’’ 

i. heeršj SHeâ. [^keâj 

27.  Which one of the following is not the mode of 

Direct Distribution System?/ efvecveefueefKele ceW mes 
keâewve mee ØelÙe#e efJelejCe ØeCeeueer keâe lejerkeâe veneR nw? 

 (a) Trading mediators/keâejesyeejer ceOÙemLe 
 (b) Vending machines/efJe›eâÙe ceMeerve 
 (c) Own sales depot/Glheeokeâ kesâ Deheves efJe›eâÙe YeC[ej 
 (d) Franchise shops/efJeMes<eeefOekeâej ogkeâeveW 

Ans. (a) : meeceevÙele: ØelÙe#e efJelejCe ØeCeeueer kesâ Devleie&le JemlegSB 
Glheeokeâ mes meerOes, efyevee efkeâmeer ceOÙemLe kesâ GheYeeskeälee lekeâ hengBÛeleer 
nw~ ØelÙe#e efJelejCe ØeCeeueer kesâ Devleie&le efvecveefueefKele lejerkeâeW keâes 
DeheveeÙee peelee nw– 
i. efJe›eâÙe ceMeerve 
ii. Glheeokeâ kesâ Deheves efJe›eâÙe YeC[ej 
iii. efJeMes<eeefOekeâej ogkeâeveW FlÙeeefo 
peyeefkeâ keâejesyeejer ceOÙemLe ØelÙe#e efJelejCe ØeCeeueer keâe lejerkeâe vener nw~  

28.  Which one of the following is matched 

correctly? 

  efvecveebefkeâle ceW mes keâewve mee megcesefuele nw : 
 (a) Consumer Promotion  – Sales Meetings 
  GheYeeskeälee mebJeæ&ve   – efJe›eâÙe meYeeSB 
 (b) Dealer Promotion  – Display  

     Allowance 

  JÙeeheejer mebJeæ&ve   – mepeeJeš Yeòee 
 (c) Internal Sales Promition  – Free Samples 

  Deevleefjkeâ efJe›eâÙe mebJeæ&ve   – efveMegukeâ vecetves 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 
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Ans. (b) : efoS ieS leLÙeeW ceW JÙeeheejer mebJeæ&ve keâe mepeeJeš Yeòee 
mes efceueeve megcesefuele nw~ Ssmee FmeefueS keäÙeeWefkeâ JÙeeheeefjÙeeW kesâ mebJeæ&ve 
kesâ efueS Glheeokeâ Éeje mepeeJeš Yeòee keâe Yegieleeve efkeâÙee peelee nw~  

29.  Statement (A) : "The Electronic Media has a 

strong impact on consumers' behaviour in India." 

  Reason (R) : "Most of the Indian consumers take 

their decision with the help of Electronic Media." 

  DeefYekeâLeve (A) : Yeejle ceW GheYeeskeälee JÙeJenej kesâ Thej 
Fueskeäš^esefvekeâ ceeOÙekeâ keâe DelÙeeefOekeâ ØeYeeJe nw~ 

  leke&â (R) : DeefOekeâebMe YeejleerÙe GheYeeskeälee Dehevee efveCe&Ùe 
Fueskeäš^e@efvekeâ ceeOÙekeâ keâer ceoo mes uesles nQ~ 

 (a) Statement (A) is correct, but Reason (R) is 

false/ (A) mener nw hejvleg (R) efceLÙee nw~ 
 (b) Reason (R) is correct, but Statement (A) is 

false/ (R) mener nw hejvleg (A) efceLÙee nw~ 
 (c) Both Statement (A) and Reason (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nw~ 
 (d) Both Statement (A) and Reason (R) are 

correct/ (A) Deewj (R) oesveeW mener nw~ 

Ans. (d) : efoÙee ieÙee DeefYekeâLeve (A) efkeâ Yeejle ceW GheYeeskeälee 
JÙeJenej kesâ Thej Fueskeäš^esefvekeâ ceeOÙekeâ keâe DelÙeeefOekeâ ØeYeeJe nw, 
mener nw~ meeLe ner leke&â (R) efkeâ DeefOekeâebMe YeejleerÙe GheYeeskeälee Dehevee 
efveCe&Ùe Fueskeäš^e@efvekeâ ceeOÙekeâ keâer ceoo mes uesles nQ, Yeer mener nw~  

30.  Road blocking advertisement is 

  jemlee jeskeâes efJe%eeheve nw : 
 (a) Advertising a product by blocking a road 

  jemlee jeskeâ keâj Glheeo keâe efJe%eeheve keâjvee~ 
 (b) Putting an advertisement on a blocked road 

  yebo jemles hej efJe%eeheve ueieevee~ 
 (c) A technique of gathering potential customers 

on the road/ mebYeeJÙe «eenkeâeW keâes jemles hej Skeâef$ele 
keâjves keâer lekeâveerkeâ~ 

 (d) Advertising a product on all similar TV/Radio 

channels at the same time 

  Skeâ ner meceÙe hej meYeer Skeâ meceeve šer Jeer / jsef[Ùees 
ceeOÙeceeW hej Glheeo keâe efJe%eeheve Øemeeefjle keâjvee~ 

Ans. (d) : peye efkeâmeer Glheeokeâ Éeje Deheves GlheeoeW kesâ efJe%eeheve kesâ 
efueS Skeâ ner meeLe keâF& ceeOÙeceeW pewmes-jsef[Ùees, šerJeer, meceeÛeej he$e, 
heef$ekeâeSB, meesmeue ceeref[Ùee keâe ØeÙeesie keâjkesâ efJe%eeheve keâes Øemeeefjle 
efkeâÙee peelee nw, lees Fme efJeefOe keâes jemlee jeskeâes efJe%eeheve kesâ ™he ceW 
peevee peelee nw~  

31.  Read the following statements : 

  efvecveefueefKele keâLeveeW keâes heÌ{W Deewj : 
 (i) "Working Capital is the amount of funds 

necessary to cover the cost of operating the 

enterprise." 

  keâeÙe&Meerue hetBpeer Ghe›eâce kesâ heefjÛeeueve keâer ueeiele keâes hetje 
keâjves kesâ efueÙes DeeJeMÙekeâ Oeve keâer jeefMe nw~ 

 (ii) "Circulating capital means current assets of a 

company that are changed in the ordinary 

course of business from one form to 

another."/ ØeÛeueveMeerue hetBpeer keâe DeeMeÙe keâcheveer keâer 
Ûeeuet mecheefòeÙeeW mes nw pees JÙeJemeeÙe kesâ oewjeve Skeâ ™he 
mes otmejs ™he ceW heefjJee|lele nes peeleer nw~ 

 (a) (i) and (ii) both are correct 

  (i) Deewj (ii) oesveeW mener nQ~ 
 (b) (i) and (ii) both are false 

  (i) Deewj (ii) oesveeW efceLÙee nQ~ 
 (c) (i) is correct, but (ii) is false 

  (i) mener nw hejvleg (ii) efceLÙee nw~ 
 (d) (i) is false, but (ii) is correct 

  (i) efceLÙee nw hejvleg (ii) mener nw~ 

Ans. (a) : efoS ieS keâLeveeW keâe mener ™he Fme Øekeâej nw– 
keâLeve i : keâeÙe&Meerue hetBpeer Ghe›eâce kesâ heefjÛeeueve keâer ueeiele keâes hetje 
keâjves kesâ efueÙes DeeJeMÙekeâ Oeve keâer jeefMe nw~ 
keâLeve ii : ØeÛeueveMeerue hetBpeer keâe DeeMeÙe keâcheveer keâer Ûeeuet 
mecheefòeÙeeW mes nw pees JÙeJemeeÙe kesâ oewjeve Skeâ ™he mes otmejs ™he ceW 
heefjJee|lele nes peeleer nw~ 
mhe° nw efkeâ efoÙes ieÙes oesveeW keâLeve mener nw~  

32.  Examine the following statements : 

  efvecveebefkeâle keâLeveeW keâe hejer#eCe keâjW : 
 (i) Pay Back Period method measures the true 

profitability of a project/ hegve&Yegieleeve DeJeefOe efJeefOe 
heefjÙeespevee keâer mener ueeYeoeÙekeâlee keâe ceehe keâjleer nw~ 

 (ii) Capital Rationing and Capital Budgeting 

mean the same thing/ hetBpeer jeMeeEveie Deewj hetBpeer 
yepešve oesveeW keâe DeLe& Skeâ ner nw~ 

 (iii) Internal Rate of Return and Time Adjusted 

Rate of Return are the same thing 

  Deevleefjkeâ ØelÙeeÙe oj Deewj meceÙe meceeÙeesefpele ØelÙeeÙe oj 
Skeâ ner nw~ 

 (iv) Rate of Return Method takes into account the 

time value of money/ ØelÙeeÙe oj efJeefOe cegõe kesâ 
meceÙe cetuÙe keâes OÙeeve ceW jKeleer nw~ 

 (a) (i), (ii) and (iii) are correct 

  (i), (ii) Deewj (iii) mener nQ~ 
 (b) (ii) and (iii) are correct/ (ii) Deewj (iii) mener nQ~ 
 (c) Only (iii) is correct/ kesâJeue (iii) mener nQ~ 
 (d) All (i), (ii), (iii) and (iv) are false 

  (i), (ii), (iii) Deewj (iv) meYeer efceLÙee nw~ 

Ans. (c) : efoÙes ieÙes keâLeveeW keâe mener ™he Fme Øekeâej nw– 
i.  hegveYeg&ieleeve DeJeefOe efJeefOe heefjÙeespevee keâer ueeYeoeÙekeâlee keâe mener 

ceehe vener keâj heeleer keäÙeeWefkeâ meceÙe lelJe keâes OÙeeve ceW vener jKee 
peelee nw~ 

ii.  hetBpeer jeMeeEveie leLee hetBpeer yepešve oesveeW Skeâ-otmejs mes efYevve nw~ 
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iii.  Deevleefjkeâ ØelÙeeÙe oj Deewj meceÙe meceeÙeesefpele ØelÙeeÙe oj Skeâ ner nw~ 
iv.  ØelÙeeÙe oj efJeefOe cegõe kesâ meceÙe cetuÙe lelJe keâes OÙeeve ceW vener 

jKeleer nw~ 
mhe°le: ØeMve ceW efoÙee ieÙee kesâJeue keâLeve (iii) ner mener nw~  

33.  Which one of the following is correct? 

  efvecveebefkeâle ceW mes keâewve mee mener nw : 
 (i) A ratio is an arithmetical relationship of one 

number to another number/ Devegheele Skeâ mebKÙee 
keâe otmejer mebKÙee mes ieefCeleerÙe mecyevOe neslee nw~ 

 (ii) Liquid ratio is also known as acid test ratio 

  lejue Devegheele keâes Decue hejer#eCe Devegheele kesâ veece mes Yeer 
peevee peelee nw~ 

 (iii) Rule of thumb for current ratio is 2 : 1 

  Ûeeuet Devegheele kesâ efueÙes mLeeefhele efveÙece 2 : 1 nw~ 
 (iv) Debt equity ratio is the relationship between 

outsiders' fund and shareholders' fund 

  $e+Ce mecelee Devegheele yee¢e keâes<e Deewj DebMeOeejkeâeW kesâ keâes<e 
kesâ yeerÛe mecyevOe nw~ 

 (a) All (i), (ii), (iii) and (iv) are correct 

  (i), (ii), (iii) Deewj (iv) meYeer mener nQ~ 
 (b) Only (i), (ii) and (iii) are correct 

  kesâJeue (i), (ii) Deewj (iii) mener nQ~ 
 (c) Only (ii), (iii) and (iv) are correct 

  kesâJeue (ii), (iii) Deewj (iv) mener nQ~ 
 (d) Only (ii) and (iii) are correct 

  kesâJeue (ii) Deewj (iii) mener nQ~ 

Ans. (a) : efoÙes ieÙes keâLeveeW keâe mener ™he Fme Øekeâej nw– 
keâLeve i : Devegheele Skeâ mebKÙee keâe otmejer mebKÙee mes ieefCeleerÙe 
mecyevOe neslee nw~ 
keâLeve ii : lejue Devegheele keâes Decue hejer#eCe Devegheele kesâ veece mes Yeer 
peevee peelee nw~ 
keâLeve iii : Ûeeuet Devegheele kesâ efueÙes mLeeefhele efveÙece 2 : 1 nw~ 

keâLeve iv : $e+Ce mecelee Devegheele yee¢e keâes<e Deewj DebMeOeejkeâeW kesâ 
keâes<e kesâ yeerÛe mecyevOe nw~  

34.  The basic objective of Financial Management is  
  efJeòeerÙe ØeyevOeve keâe cetueYetle GösMÙe nw : 
 (a) Maximization of profits 

  ueeYeeW keâe DeefOekeâleceerkeâjCe 
 (b) Profit Planning of the organization 

  mebie"ve keâe ueeYe efveÙeespeve 
 (c) Maximization of shareholders' wealth 

  DebMeOeeefjÙeeW keâer mecheoe keâe DeefOekeâleceerkeâjCe 
 (d) Ensuring financial discipline in the 

organization 

  mebie"ve ceW efJeòeerÙe DevegMeemeve megefveefMÛele keâjvee 

Ans. (c) : efJeòeerÙe ØeyevOeve keâe cetueYetle GodosMÙe DebMeOeeefjÙeeW keâer 
mecheoe keâe DeefOekeâleceerkeâjCe keâjvee neslee nw~ Fmekesâ Devleie&le ueeYe 
lelJe, peesefKece lelJe, SJeb DebMeOeeefjÙeeW kesâ cetuÙe kesâ DeefOekeâleceerkeâjCe 
kesâ ceOÙe meebcepemÙe mLeeefhele efkeâÙee peelee nw~  

35.  Which of the following term is used to 

represent the proportionate relationship 

between debt and equity?/ $e+Ce Deewj mecelee kesâ 
yeerÛe Deevegheeeflekeâ mecyevOe efve®efhele keâjves kesâ efueÙes 
efvecveebefkeâle ceW mes efkeâme heo keâe GheÙeesie efkeâÙee peelee nw? 

 (a) Cost of Capital/ hetBpeer keâer ueeiele 
 (b) Capital Budgeting/ hetBpeer yepešve 
 (c) Assets Structure/ mecheefòeÙeeW keâe Ì{eBÛee 
 (d) Capital Structure/ hetBpeer keâe Ì{eBÛee 
Ans. (d) : hetBpeer {eBÛee kesâ Devleie&le mebmLee ceW ØeÙegkeäle $e+Ce SJeb 
mecelee hetBpeer kesâ yeerÛe Deevegheeeflekeâ mecyevOe keâes efve™efhele keâjves keâe 
ØeÙeeme efkeâÙee peelee nw~  

36.  HRM is amalgam of 

  HRM (SÛe.Deej.Sce.) efvecveefueefKele keâe efceßeCe nw : 
 (a) Job analysis, recruitment and selection 

  keâeÙe& efJeMues<eCe, Yejleer Deewj ÛeÙeve 
 (b) Social behaviour and business ethics 

  meeceeefpekeâ JÙeJenej Deewj JÙeeJemeeefÙekeâ veweflekeâlee 
 (c) Organizational behaviour, personnel 

management and industrial relation 

  mebie"veelcekeâ JÙeJenej, keâee|cekeâ ØeyevOe Deewj DeewÅeesefiekeâ 
ØeyevOe 

 (d) Employer and employees 

  efveÙeeskeälee Deewj keâce&Ûeejer (efveÙegkeäle) 
Ans. (c) : ceeveJe mebmeeOeve ØeyevOe (HRM-Human Resource 

Management) mebie"veelcekeâ JÙeJenej, keâee|cekeâ ØeyevOe Deewj 
DeewÅeesefiekeâ ØeyevOe keâe meefceßeCe neslee nw~ Fmekesâ Devleie&le cegKÙele: 
ceeveJe mebmeeOeve keâe ner ØeyevOeve Je efveÙev$eCe efkeâÙee peelee nw~  

37.  Recruitment is concerned with the process of 

  Yeleea keâe mejeskeâej efvecveefueefKele keâer Øeef›eâÙee kesâ meeLe 
neslee nw : 

 (a) Selection of right candidate 

  mener DeYÙeLeea keâe ÛeÙeve 
 (b) Developing a pool of potential employees 

  mebYeeJÙe keâce&ÛeeefjÙeeW keâe mecetn lewÙeej keâjvee 
 (c) Inviting applications for jobs 

  keâeÙe& (veewkeâjer) kesâ efueÙes DeeJesove Deeceefv$ele keâjvee 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 
Ans. (b) : meeceevÙele: Yeleea, ØelÙeeefMele keâce&ÛeeefjÙeeW keâer Keespe SJeb 
GvnW mebie"ve ceW DeeJesove keâjves kesâ efueS Øeeslmeeefnle keâjves keâer Øeef›eâÙee 
mes nw~ otmejs MeyoeW ceW mebYeeJÙe keâce&ÛeeefjÙeeW kesâ mecetn keâes keâeÙe& keâjves 
kesâ efueS lewÙeej keâjves keâer Øeef›eâÙee keâes ner Yeleea keânles nw~ Yeleea Skeâ 
mekeâejelcekeâ Øeef›eâÙee nesleer nw peyeefkeâ ÛeÙeve Skeâ vekeâejelcekeâ 
(Negative) Øeef›eâÙee nesleer nw~  
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38.  The mechanism to identify employees growth 

potentials is done through/ keâce&ÛeeefjÙeeW keâer efJekeâeme 
mecYeeJÙelee keâer henÛeeve efkeâmekesâ peefjÙes keâer peeleer nw : 

 (a) Job enrichment/ keâeÙe& mebJeOe&ve 
 (b) Job evaluation/ keâeÙe& cetuÙeebkeâve 
 (c) Job assessment centre/ keâeÙe& cetuÙeebkeâve kesâvõ 
 (d) Position description/ heoefmLeefle keâe efJeJejCe 

Ans. (a) : keâeÙe& mebJeOe&ve kesâ ceeOÙece mes keâce&ÛeeefjÙeeW keâer efJekeâeme 
mecYeeJÙelee keâer henÛeeve keâer peeleer nw~  

39.  An interview conducted at the time of an 

employee leaving the organization is called 

  mebie"ve keâes ÚesÌ[les meceÙe keâce&Ûeejer keâe efkeâÙee ieÙee 
mee#eelkeâej keânueelee nw : 

 (a) Exit interview/ efyeoeF& DeLeJee ØemLeeve mee#eelkeâej 
 (b) Feedback interview/ Øeeflehegef‰ mee#eelkeâej 
 (c) Convincing interview/ efJeMJeemeeslheeokeâ mee#eelkeâej 
 (d) Directed interview/ efveoxefMele mee#eelkeâej 

Ans. (a) : mebie"ve keâes ÚesÌ[ves kesâ oewjeve keâce&Ûeejer keâe efkeâÙee ieÙee 
mee#eelkeâej efJeoeF& DeLeJee ØemLeeve mee#eelkeâej keânueelee nw~ Fme 
mee#eelkeâej kesâ oewjeve keâce&Ûeejer mebie"ve ceW Øeehle ngS Deheves DevegYeJe 
SJeb %eeve keâes nmleevleefjle SJeb meePee keâjlee nw~  

40.  Statement (A) : A Manager delegates authority. 

  Reason (R) : The Manager wants to shirk his 

responsibility. 

  DeefYekeâLeve (A) : ØeyevOekeâ meòee DeLeJee DeefOekeâej oslee nw~ 
  leke&â (R) : ØeyevOekeâ Deheveer efpeccesoejer mes peer Ûegjelee nw~ 
 (a) Both Statement (A) and Reason (R) are 

correct/ (A) Deewj (R) oesveeW mener nQ~ 
 (b) Both Statement (A) and Reason (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nQ~ 
 (c) Statement (A) is correct, but Reason (R) s 

false/ (A) mener nw hejvleg (R) efceLÙee nw~ 
 (d) Statement (A) is false, but Reason (R) is 

correct/ (A) efceLÙee nw hejvleg (R) melÙe nw~ 

Ans. (c) : efoÙee ieÙee DeefYekeâLeve (A) efkeâ ØeyevOekeâ meòee DeLeJee 
DeefOekeâej oslee nw, mener nw, meeLe ner GòejoeefÙelJeeW keâe efveJe&nve Yeer 
keâjleer nw~ 
peyeefkeâ leke&â (R) efkeâ ØeyevOekeâ Deheveer efpeccesoejer mes peer Ûegjelee nw, 
mener vener nw, keäÙeeWefkeâ ØeyevOekeâ ner cegKÙe efpeccesoejer keâe Jeenkeâ neslee 
nw~ 
mhe° nw efkeâ keâLeve mener nw peyeefkeâ leke&â ieuele nw~  

41.  Match the following/efvecveebefkeâle keâe efceueeve keâjW : 
(A) Unit Trust of 

India 

YeejleerÙe Ùetefveš š^mš 

(i) 1921 

(B) Banking 

Regulation Act/ 

(ii) 1949 

yeQeEkeâie efveÙeceve 
DeefOeefveÙece 

(C) Imperial Bank of 

India/ YeejleerÙe 
FcheerefjÙeue yeQkeâ 

(iii) 1964 

(D) NABARD 

veeyee[& (Sve S yeer S 
Deej [er) 

(iv) 1982 

 (A) (B) (C) (D) 
 (a) (i) (iii) (ii) (iv) 
 (b) (iv) (i) (ii) (iii) 
 (c) (ii) (iv) (iii) (i) 
 (d) (iii) (ii) (i) (iv) 

Ans. (d) :  

 mebmLee  mLeehevee Je<e& 
a. YeejleerÙe Ùetefveš š^mš iii. 1964 

b. yeQeEkeâie efveÙeceve DeefOeefveÙece ii. 1949 

c. YeejleerÙe FcheerefjÙeue yeQkeâ i. 1921 

d. veeyee[& (Sve S yeer S Deej 
[er) 

iv. 1982 

42.  Capital Adequacy Norms declared in the year, 

1996, is applicable to/ Je<e& 1996 ceW Ieesef<ele hetBpeer 
heÙee&hlelee ceeveob[ efvecveefueefKele hej ueeiet nesles nQ : 

 (a) Foreign Banks/ efJeosMeer yeQkeâ 
 (b) Co-operative Banks/ keâe@-Dee@hejsšerJe yeQkeâ 
 (c) Private Sector Banks/ efvepeer #es$e kesâ yeQkeâ 
 (d) Nationalized Bank/ je°^erÙe ke=âle yeQkeâ 

Ans. (d) : Je<e& 1996 ceW Ieesef<ele hetBpeer heÙee&hlelee ceeveob[ je°^erÙeke=âle 
yeQkeâeW hej ner ueeiet nesles nw, Ùes ceeveoC[ iewj-je°^erÙeke=âle Ùee efJeosMeer 
yeQkeâeW hej ueeiet vener nesles nw~ meeLe ner efvepeer #es$e kesâ Ùee keâes-
DeehejsefšJe yeQkeâeW hej Yeer ueeiet vener neslee~  

43.  Which one of the following is used for 

International Money Transfer? 

  Debleje&°^erÙe cegõe DeblejCe kesâ efueÙes efvecveebefkeâle ceW mes keâewve 
mee GheÙeesie efkeâÙee peelee nw : 

 (a) RTGS 
 (b) NEFT 
 (c) SWIFT 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR 

Ans. (c) : Devleje&°^erÙe cegõe nmleevlejCe kesâ efueS SWIFT keâe 
ØeÙeesie efkeâÙee peelee nw~ Fmekeâe hetje ™he SWIFT-Society for 

Worldwide Interbank Financial Telecommunication nw~ 
Ùen efJeMJe keâe meyemes yeÌ[e efJeòeerÙe cewmeseEpeie efmemšce nw~  

44.  In order to control credit and investment, the 

Central Bank of a country should 

  kesâvõerÙe yeQkeâ keâes $e+Ce leLee efveJesMe keâes efveÙeefv$ele keâjves 
kesâ efueÙes efvecveebefkeâle keâjvee ÛeeefnÙes : 
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 (a) Sell securities in the open market and hike the 

Cash Reserve Ratio/ Kegues yeepeej ceW ØeefleYetefleÙeeb yesÛes 
Deewj vekeâo keâes<e Devegheele keâes yeÌ{eS~ 

 (b) Buy securities from the open market and 

lower the Cash Reserve Ratio/ Kegues yeepeej mes 
ØeefleYetefleÙeeb Kejeros Deewj vekeâo keâes<e Devegheele keâce keâjs~ 

 (c) Buy securities from the open market and hike 

the Cash Reserve Ratio/ Kegues yeepeej mes ØeefleYetefleÙeeb 
Kejeros Deewj vekeâo keâes<e Devegheele yeÌ{eÙes~ 

 (d) Sell securities in the open market and lower 

the Cash Reserve Ratio/ Kegues yeepeej ceW ØeefleYetefleÙeeb 
yesÛes Deewj vekeâo keâes<e Devegheele keâce keâjs~ 

Ans. (a) : kesâvõerÙe yeQkeâ Éeje $e+Ce leLee efveJesMe keâes efveÙeefv$ele keâjves 
kesâ efueS Kegues yeepeej ceW ØeefleYetefleÙeeW keâes yesÛes Deewj vekeâo keâes<e 
Devegheele keâes yeÌ{eS peeles nw~  

45.  India has been witnessing high rate of inflation 

because/ Yeejle ceW cegõe mHeâerefle keâer GÛÛe oj osKeves keâes 
efceue jner nw keäÙeeWefkeâ 

 (a) Public expenditure and money supply both 

are continuously increasing/ meeJe&peefvekeâ JÙeÙe 
Deewj cegõe Deehete|le oesveeW ceW ueieeleej Je=efæ nes jner nw~ 

 (b) The agricultural and industrial sectors have 

not performed adequately/ ke=âef<e Deewj DeewÅeesefiekeâ 
#es$eeW ves ÙeLes° efve<heeove veneR efkeâÙee~ 

 (c) Both agricultural and administered prices 

have been hiked 

  ke=âef<eiele Deewj Meeefmele keâerceleW oesveeW ner yeÌ{ ieF& nQ~ 
 (d) All of the above/ GheÙeg&keäle meYeer~ 

Ans. (d) : Yeejle ceW cegõe mHeâerefle GÛÛe oj hej osKeves keâes efceue jner 
nw, keäÙeeWefkeâ– 
i. meeJe&peefvekeâ JÙeÙe Deewj cegõe Deehete|le oesveeW ceW ueieeleej Je=efæ nes jner 
nw~ 
ii. ke=âef<e Deewj DeewÅeesefiekeâ #es$eeW ceW ÙeLes° efve<heeove vener efkeâÙee~ 
iii. ke=âef<eiele Deewj Meeef<ele keâerceleeW oesveeW ner yeÌ{ ieÙeer nw~ 
mhe° nw efkeâ meYeer efJekeâuhe mener nw~  

46.  In India ______ has a pre-dominant share in 

the debt market/ Yeejle ceW $e+Ce yeepeej ceW efvecveebefkeâle 
keâe ØecegKe efnmmee neslee nw : 

 (a) Government Securities/ mejkeâejer ØeefleYetefleÙeeb 
 (b) Corporate Deposits/ keâe@jheesjsš efve#eshe 
 (c) Corporate Equities/ keâe@jheesjsš FefkeäJešerme 
 (d) Global Depository Receipts 

  JewefMJekeâ efve#esheeieej heeJeefleÙeeb 

Ans. (a) : Yeejle ceW $e+Ce yeepeej ceW mejkeâejer ØeefleYetefleÙeeW keâe efnmmee 
meyemes ØecegKe Ùee DeefOekeâ neslee nw~  

47.  Which type of elasticity plays a crucial role in 

determining international trade? 

  Debleje&°^erÙe JÙeeheej efveOee&efjle keâjves ceW keâewve mes Øekeâej keâer 
ueesÛe Denced: Yetefcekeâe Deoe keâjleer nw : 

 (a) Elasticity of demand/ ceebie keâer ueesÛe 
 (b) Price elasticity of demand/ceebie keâer keâercele ueesÛe 
 (c) Income elasticity of demand/ceebie keâer DeeÙe ueesÛe 
 (d) Cross elasticity of demand/ceebie keâer Øeefle ueesÛe 

Ans. (b) : ceeBie keâer keâercele ueesÛe Devleje&°̂erÙe JÙeeheej efveOee&efjle keâjves 
ceW cenlJehetCe& Yetefcekeâe keâe efveJe&nve keâjleer nw~ ceebie keâer keâercele ueesÛe 
keâercele ceW nesves Jeeues heefjJele&ve keâer efoMee keâe efveOee&jCe keâjleer nw~  

48.  DFEC stands for/ DFEC keâe DeefYeØeeÙe nw : 
 (a) Direct Foreign Exchange Control 

  [eÙejskeäš Heâewjve SkeämeÛeWpe kebâš^esue 
 (b) Direct Finance Exchange Control 

  [eÙejskeäš HeâeFveWme SkeämeÛeWpe kebâš^esue 
 (c) Duty Free Export Credit 

  [dÙetšer øeâer Skeämeheesš& ›esâef[š 
 (d) Duty Free Exchange Credit 

  [dÙetšer øeâer SkeämeÛeWpe ›esâef[š 
Ans. (c) : DFEC keâe leelheÙe& [dÙetšer øeâer Skeämeheesš& ›esâef[š nesleer 
nw~ 
 DFEC = Duty Free Export Credit.  

49.  Suppose a Canadian firm imports bananas of $ 

1000 and sells them for $ 2000. The effect on 

GDP would be/ ceeveuees efkeâ keâvesef[Ùeve Heâce& 1000 

[euej kesâ kesâues DeeÙeele keâjleer nw; Deewj 2000 [euej ceW 
GvnW yesÛeleer nw~ peer [er heer hej ØeYeeJe efvecveefueefKele nesiee: 

 (a) The GDP will decrease by $ 3000 

  peer [er heer 3000 [euej mes keâce nes peeÙesieer~ 
 (b) The GDP will increase by $ 3000 

  peer [er heer 3000 [euej mes yeÌ{ peeÙesieer~ 
 (c) The GDP will increase by $ 2000 

  peer [er heer 2000 [euej mes yeÌ{ peeÙesieer~ 
 (d) The GDP will increase by $ 1000 

  peer [er heer 1000 [euej mes yeÌ{ peeÙesieer~ 
Ans. (d) : Ùeefo keâvesef[Ùeve Heâce& 1000 [e@uej kesâ kesâues keâe DeeÙeele 
keâjleer nw Deewj 2000 [e@uej ceW GvnW yesÛeleer nw, lees Gmekesâ GDP ceW 
(peer[erheer) ceW 1000 [e@uej keâer Je=efæ nesieer~  

50.  In independent India, the first major foreign 

exchange crisis occurred in the year _____. 

  mJelev$e Yeejle ceW, ØeLece yeÌ[e efJeosMeer efJeefveceÙe mebkeâš 
efvecveefueefKele Je<e& ceW Glhevve ngDee Lee : 

 (a) 1955 (b) 1956 
 (c) 1969 (d) 1991 
Ans. (b) : mJelev$e Yeejle ceW, ØeLece yeÌ[e efJeosMeer efJeefveceÙe mebkeâš 
Je<e& 1956 ceW Glhevve ngDee Lee~ lelkeâeueerve ØeYeeJeer ™he ceW efÉleerÙe 
hebÛeJe<eeaÙe Ùeespevee ueeiet Leer~ 
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Ùet.peer.meer. vesš hejer#ee efomecyej-2011 

JeeefCepÙe 
efÉleerÙe ØeMve he$e 

efJeMues<eCe meefnle JÙeeKÙee 
 meceÙe : 2 IeCše]  [hetCee&¿ : 200 

1.  By which Act, the government checks 

restrictive trade practices? 

  ØeefleyebOeelcekeâ JÙeeheej ØeLeeDeeW keâes mejkeâej efkeâme 
DeefOeefveÙece kesâ Éeje jeskeâleer DeLeJee efveÙeefv$ele keâjleer nw? 

 (a) FEMA-1999/Hesâcee (SHeâ.F.Sce.S) – 1999 
 (b) Consumer Protection Act, 1986 

  GheYeeskeälee mebj#eCe DeefOeefveÙece, 1986 
 (c) Industrial Policy Act, 1991 

  DeewÅeesefiekeâ veerefle DeefOeefveÙece, 1991 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR 
Ans. (a) : Hesâcee–1999 (FEMA-The Foreign Exchange 

Management Act - 1999) DeLee&le – efJeosMeer cegõe ØeyevOeve 
DeefOeefveÙece – 1999 kesâ ceeOÙece mes mejkeâej ØeefleyevOeelcekeâ JÙeeheej 
ØeLeeDeeW keâes jeskeâleer Je efveÙeefv$ele keâjleer nw~  
Deee|Lekeâ megOeejes leLee Goejerke=âle heefjÂMÙe kesâ ØekeâeMe ceW Hesâje – 
1973 keâes Skeâ veS DeefOeefveÙece Hesâcee – 1999 Éeje ØeeflemLeeefhele 
efkeâÙee nw~ 
Hesâcee keâe cegKÙe GösMÙe efJeosMeer JÙeeheej Je YegieleeveeW keâes Deemeeve 
yeveevee leLee efJeosMeer cegõe yeepeej keâe Devegj#eCe SJeb mebJeOe&ve keâjvee 
nw~  

2.  In which year the new Industrial Policy was 

announced? 

  veF& DeewÅeesefiekeâ veerefle keâer Iees<eCee efkeâme Je<e& keâer ieF& Leer? 
 (a) 1997 (b) 1951 
 (c) 1991 (d) 1998 
Ans. (c) : Je<e& 1991 ceW veF& DeewÅeesefiekeâ veerefle ueeiet nesves kesâ yeeo 
efJeefYevve Øekeâej kesâ efveÙev$eCeeW keâes meceehle keâjves keâe Skeâ JÙeehekeâ 
keâeÙe&›eâce Meg™ efkeâÙee ieÙee~ DeefOekeâlej JemlegDeeW kesâ efueS DeewÅeesefiekeâ 
ueeFmeWme uesves keâer DeefveJeeÙe&lee keâes meceehle keâj efoÙee ieÙee~ 

veF& DeewÅeesefiekeâ veerefle mes hetJe& Yeejle ceW efJeosMeer efveJesMe Ùee veF& 
lekeâveerefkeâ keâes Yeejle ceW ueeves mes henues Yeejle mejkeâej keâer Devegceefle 
uesvee DeefveJeeÙe& Lee~  

3.  The Narasimham Committee made separate 

recommendations for the reforms of _______ 

  efvecveefueefKele kesâ megOeej nsleg vejefmecnece meefceefle ves he=Lekeâ 
efmeHeâeefjMeW keâer : 

 (a) Manufacturing sector/efJeefvecee&Ce #es$e 
 (b) Banking sector/yeQeEkeâie #es$e 
 (c) Agriculture sector/ke=âef<e #es$e 
 (d) Insurance Sector/yeercee #es$e 

Ans. (b) : YeejleerÙe DeLe&JÙeJemLee ceW 1991 kesâ Deee|Lekeâ mebkeâš kesâ 
Ghejevle yeQefkeâie #es$e ceW megOeej kesâ Âef°keâesCe mes petve, 1991 ceW 
DeejyeerDeeF& kesâ hetJe& ieJeve&j Sce. vejefmebIece keâer DeOÙe#elee ceW vejefmebIece 
meefceefle DeLeJee efJeòeerÙe #es$eerÙe megOeej meefceefle keâer mLeehevee keâer ieF&, 
efpemeves Deheveer mebmlegefle efomebyej, 1991 ceW Øemlegle keâer~  

4.  Assertion (A) : Disinvestment tends to arouse 
opposition from employees. 

  Reason (R) : It may increase the cost of 
Production. 

  DeefYekeâLeve (A) : efJeefveJesMe mes keâce&ÛeeefjÙeeW ceW efJejesOe keâer 
ØeJe=efòe Glhevve nesleer nw~ 

  leke&â (R) : Ùen Glheeove keâer ueeiele ceW Je=efæ keâj mekeâleer nw~ 
 (a) Both (A) and (R) are true 

  (A) Deewj (R) oesveeW melÙe nQ~ 
 (b) (A) is true, but (R) is false 

  (A) melÙe nw, hejvleg (R) efceLÙee nw~ 
 (c) Both (A) and (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nQ~ 
 (d) (A) is false, but (R) is true 

  (A) efceLÙee nw, hejvleg (R) melÙe nQ~ 
Ans. (b) : meeOeejCe MeyoeW ceW– meeJe&peefvekeâ Ghe›eâceeW ceW mejkeâejer 
efnmmesoejer yesÛeves keâer Øeef›eâÙee keâes efJeefveJesMe (Disinvestment) keânles 
nw~ efJeefveJesMe keâe efJeÛeej Deee|Lekeâ GoejerkeâjCe Øeef›eâÙee kesâ yeeo meeceves 
DeeÙee efpemekesâ yeeo mejkeâej ves Ieešs Jeeueer meeJe&peefvekeâ #es$e keâer 
keâcheefveÙeeW Deewj Ghe›eâceeW ceW efvepeer #es$e keâer Yeeieeroejer keâes yeÌ{evee Meg™ 
keâj efoÙee~ 
efoÙee ieÙee DeefYekeâLeve (A) keâer efJeefveJesMe mes keâce&ÛeeefjÙeeW ceW efJejesOe 
keâer ØeJe=efòe Glhevve nesleer nw, mener Øeleerle neslee nw, keäÙeeWefkeâ Fmemes 
efJeefveJesMe ceW mejkeâejer efnmmesoejer yesÛe efoÙes peeves kesâ HeâuemJe™he 
keâce&ÛeeefjÙeeW keâer Ú@šveer keâj oer peeleer nw~ 
leLee keâejCe (R) efkeâ Ùen Glheeove ueeiele ceW Je=efæ keâjlee nw, mener 
vener nw, keäÙeeWefkeâ ueeiele DeefOekeâ nesves Je neefve nesves kesâ keâejCe ner 
efJeefveJesMe keâes DeheveeÙee peelee nw~ 
mhe° nw efkeâ DeefYekeâLeve (A) mener nw peyeefkeâ keâejCe (R) mener vener 
nw~  

5.  Match the following : 

  efvecveefueefKele keâe efceueeve keâjW : 
 Books/hegmlekeâ  Authors/uesKekeâ 
a. India and Economic 

Reforms/Fbef[Ùee SC[ 
Fkeâesveesefcekeâ efjHeâescme& 

i. Bhagwati. J. 

pes. YeieJeleer 
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b. Development 

planning : The 

Indian 

Experience/[sJeuesheceWš 
hueweEveie : oer Fbef[Ùeve 
SkeämeheerefjÙebme 

ii. Chakravarty. S. 

Sme. Ûe›eâJeleea 

c. India : Economic 

Development and 

Social 

Opportunity/Fbef[Ùee 
Fkeâesveesefcekeâ [sJeuesheceWš 
SC[ meesMeue 
Dee@heÛÙet&efveefš 

iii. Drenz, J and 

Amartya Sen 

pes. [^svpe leLee 
DecelÙe& mesve 

d. Fiscal Policy of 

Underdeveloped 

countries/efHeâmekeâue 
hee@efuemeer Dee@Heâ DeC[j 
[sJeuesheceWš kebâš^erme 

iv. Chelliah, R.J. 

Deej. pes. ÛewefueÙee 

  Codes/ketâš : 
 a b c d  
 (a)  i ii iii iv 
 (b)  ii iii iv i 
 (c)  iii iv ii i 
 (d)  i iv iii ii 

Ans. (a) : 

 hegmlekeâ  uesKekeâ 

(a) Fbef[Ùee SC[ Fkeâesveesefcekeâ 
efjHeâescme& 

(i) pes. YeieJeleer 

(b) [sJeuesheceWš hueweEveie : oer 
Fbef[Ùeve SkeämeheerefjÙebme 

(ii) megKeeceÙe Ûe›eâJeleea 

(c) Fbef[Ùee Fkeâesveesefcekeâ 
[sJeuesheceWš SC[ meesMeue 
Dee@heÛÙet&efveefš 

(iii) pes. [^svpe leLee DecelÙe& 
mesve 

(d) efHeâmekeâue hee@efuemeer Dee@Heâ 
DeC[j [sJeuesheceWš kebâš^erme 

(iv) Deej. pes. ÛewefueÙee 

6.  Which of the following accounting equations is 

not correct? 

  efvecveebefkeâle ceW mes keâewve mee uesKeebkeâve meceerkeâjCe mener 
veneR nw? 

 (a) Assets – Liabilities = Equity 

  heefjmecheefòeÙeeB – oeefÙelJe = mecelee 
 (b) Assets – Equity = Liability 

  heefjmecheefòeÙeeB – mecelee = oeefÙelJe 
 (c) Assets + Liabilities = Equity 

  heefjmecheefòeÙeeB ± oeefÙelJe = mecelee 
 (d) Liabilities + Equity = Assets 

  oeefÙelJe ± mecelee = heefjmecheefòeÙeeB 

Ans. (c) : uesKeebkeâve keâer efÉhe#e DeJeOeejCee kesâ Devegmeej mecheefòeÙeeW 
(Assets) keâe cetuÙe oeefÙelJeeW Je mecelee cetuÙe kesâ Ùeesie kesâ yejeyej 
neslee nw~ DeLee&led– 
 mecheefòeÙeeB = oeefÙelJe ± mecelee 
Ùee, mecheefòeÙeeB – oeefÙelJe = mecelee 
Ùee, mecheefòeÙeeB – mecelee = oeefÙelJe  

7.  Which one of the following statements is 

correct? 

  efvecveebefkeâle keâLeveeW ceW mes keâewve mee mener nw? 
 (a) Increases in liabilities are credits and 

decreases are debits 

  oeefÙelJeeW ceW Je=efæ pecee nw Deewj keâefceÙeeB GOeej nQ~ 
 (b) Increases in assets are credits and decreases 

are debits 

  heefjmecheefòeÙeeW ceW Je=efæ pecee nw Deewj keâefceÙeeB GOeej nQ~ 
 (c) Increases in capital are debits and decreases 

are credits 

  hetBpeer ceW Je=efæ GOeej nw Deewj keâefceÙeeB pecee nw~ 
 (d) Increases in expenses are credits and 

decreases are debits 

  JÙeÙe ceW Je=efæ pecee nw Deewj keâceer GOeej nw~ 

Ans. (a) : uesKeebkeâve keâer DeeOeejYetle efveÙece kesâ Devegmeej JÙeefkeäleiele 
KeeleeW kesâ mecyevOe ceW oeefÙelJeeW ceW Je=efæ keâes ›esâef[š leLee keâceer keâes 
[sefyeš efkeâÙee peelee nw~  

8.  A and B are partners in a firm sharing profit 

and loss in the ratio of 3 : 2. They admit C into 

partnership for 1/4 share and the new ratio 

between A and B is 2 : 1. The sacrificing ratio 

is 

  Skeâ Heâce& ceW A Deewj B meePesoej nQ, Jees 3 : 2 kesâ Devegheele 
ceW ueeYe leLee neefve keâes yeebšles nQ~ efHeâj C keâes 1/4 kesâ 
efnmmes kesâ efueS meePesoejer ceW meefcceefuele efkeâÙee peelee nw 
Deewj A Deewj B kesâ yeerÛe veÙee Devegheele 2 : 1 nesiee~ oesveeW 
kesâ ceOÙe lÙeeie Devegheele nw 

 (a) 1 : 1 (b) 2 : 1 
 (c) 3 : 1 (d) 2 : 3 
Ans. (b) : A, B keâe hegjevee ueeYee-ueeYe Devegheele = 3 : 2 

veÙes meePesoej C keâe Yeeie = 1/4 

A, B keâe veÙee ueeYe - Devegheele = 2 : 1 

Note–lÙeeie Devegheele keâer ieCevee kesâ efueS hegjeves ueeYe Devegheele ceW mes 
veÙes ueeYee-ueeYe Devegheele keâes Ieše osles nw~ Fme Øekeâej, 

A, B kesâ efueS Mes<e ueeYe =
1

1
4

− =
3

4
 

Mes<e ueeYe ceW A keâe Yeeie =
3 3

4 5
× =

9

20
 

Mes<e ueeYe ceW B keâe Yeeie =
3 2

4 5
× =

6

20
 

veÙee ueeYe Devegheele =
9 6 1

: :
20 20 4

=
9 6 5

: :
20 20 20
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lees, A keâe lÙeeie Devegheele =
3 9

5 20
− =

60 45

100

−
=

15

100
 

B keâe lÙeeie Devegheele =
2 6

5 20
− =

40 30

100

−
=

10

100
 

Dele: A, B keâe lÙeeie Devegheele =
15 10

:
100 100

= 2 : 1  

9.  Arrange the following liabilities in the order of 

company balance sheet. 

  efvecveebefkeâle oeefÙelJeeW keâes keâcheveer kesâ efÛeós kesâ ›eâceevegmeej 
JÙeJeefmLele keâjW: 

  (i) Bank Overdraft/yeQkeâ DeefOeefJekeâ<e& 
  (ii) Bank Loan/yeQkeâ $e+Ce 
  (iii) Share Capital/DebMe hetBpeer 
  (iv) Provision for Taxation/keâjejesheCe kesâ efueÙes ØeeJeOeeve 
 (a) i, ii, iii, iv (b) iv, iii, ii, i 
 (c) iii, ii, i, iv (d) iii, ii, iv, i 
Ans. (d) : uesKeebkeâve keâer mLeeefhelJe DeJeOeejCee kesâ Devegmeej efÛešd"s 
ceW oeefÙelJeeW keâes efvecveefueefKele ›eâce ceW oMee&les nw– 
DebMe hetBpeer → yeQkeâ $e+Ce → keâjejesheCe kesâ efueS ØeeJeOeeve ⇒ yeQkeâ 
DeefOeefJekeâ<e&~ 
mhe°le: efJekeâuhe (d) mener Gòej nw~  

10.  Intrinsic value of a share is given by 

  DebMe keâe Deevleefjkeâ cetuÙe efvecveefueefKele kesâ Éeje efoÙee 
peelee nw : 

 (a) 
Total net assets

No. of  shares
/
keâgue Megæ mecheefòeÙeeB
DebMeesW keâe r mebKÙee

 

 (b) 
Total assets

No. of  shares
/

keâgue mecheefòeÙeeB
DebMeesW keâe r mebKÙee

 

 (c) 
Share capital

No. of  shares
/

DebMe hetBpeer
DebMeesW keâe r mebKÙee

 

 (d) 
Market capitalisation

No. of  shares
/
yeepeej keâe hetBpeerkeâjCe
DebMeesW keâe r mebKÙee

 

Ans. (a) : DebMe kesâ Deevleefjkeâ cetuÙeeW keâer ieCevee kesâ efueS 
efvecveefueefKele met$eeW keâe ØeÙeesie keâjles nw– 

DebMe keâe Deevleefjkeâ cetuÙe =
keâgue Megæ mecheefòeÙeeB
DebMeesW keâe r mebKÙee

  

11.  When demand curve is rectangular Hyperbola, 

the elasticity of demand will be 

  peye ceebie Je›eâ DeeÙeleekeâej DeefleheefjJeueÙe nw lees ceebie keâer 
ueesÛe nesieer 

 (a) Perfectly elastic/hetCe&leÙee ueesÛeoej 
 (b) Unit elastic/FkeâeF& ueesÛeoej 
 (c) Perfectly inelastic/hetCe&leÙee yesueesÛeoej 
 (d) Highly elastic/DelÙeefOekeâ ueesÛeoej 
Ans. (b) : peye ceeBie Je›eâ DeeÙeleekeâej DeefleheefjJeueÙe 
(Rectangular Hyperbola) neslee nw, ceeBie keâer ueesÛe FkeâeF& 
ueesÛeoej neslee nw~  

12.  Opportunity cost is a term which describes : 

  DeJemej ueeiele Skeâ DeJeOeejCee nw pees efvecveefueefKele keâe 
JeCe&ve keâjleer nw : 

 (a) A bargain price for a factor of 

production/Glheeove kesâ meeOeve (keâejkeâ) keâer ceesue YeeJe 
Éeje leÙe keâer ieF& keâercele 

 (b) Cost related to an optimum level of 

production 

  Glheeove kesâ F°lece mlej mes mecyeefvOele ueeiele 
 (c) Average variable cost/Deewmele heefjJeleea ueeiele 
 (d) The cost of forgone opportunities 

  hetJe&ieeceer DeJemejeW keâer ueeiele 

Ans. (d) : DeJemej ueeiele Skeâ Ssmeer DeJeOeejCee nw pees JÙekeäle 
keâjleer nw efkeâ Ùen hetJe&ieeceer DeJemejeW keâer ueeiele nw~ otmejs MeyoeW ceW-
efkeâmeer Yeer meeOeve keâes Gmekesâ Jele&ceeve GheÙeesieeW ceW yeveeS jKeves kesâ 
efueS Gleveer vÙetvelece jeefMe ØeefleHeâue kesâ ™he ceW DeJeMÙe Ûegkeâeveer nesieer 
efpeleveer Jen DevÙe meJe&ßes‰ Jewkeâefuhekeâ GheÙeesie mes Dee|pele keâj mekeâlee 
nw, Ùener Gmekeâer DeJemej ueeiele keânueeÙesieer~ DeJemej ueeiele keâes 
Jewkeâefuhekeâ DeeÙe Yeer keâne peelee nw~  

13.  Arrange the following books in order (year) in 

which they appeared. 

  efvecveefueefKele hegmlekeâeW keâes Gvekesâ ØekeâeMeve kesâ Je<e& kesâ 
Devegmeej JÙeJeefmLele keâjW : 

 A. Economic Theory and Operations Analysis 

by W.J. Baumol/Fkeâesveesefcekeäme LÙeesjer SC[ 
Dee@hejsMevme Sveeefueefmeme – [yueg. pes. yee@ceesue 

 B. An introduction to positive Economics by 

R.G. Lipsey/Sve Fbš^es[keäMeve št hee@efpeefšJe 
Fkeâesveesefcekeäme – Deej. peer. efuehmes 

 C. Economics by P. Samuelson 

  Fkeâesveesefcekeäme – heer. mewcÙetuemeve 
 D. Managerial Economics by Joel Dean 

  cewvespesefjÙeue Fkeâesveesefcekeäme – pee@ue [erve 
 (a) A, B, C, D (b) D, C, A, B 
 (c) B, D, A, C (d) C, D, B, A 

Ans. (*) : 

 hegmlekeâ uesKekeâ ØekeâeMeve Je<e& 
(c) Fkeâesveeefcekeäme heer. mewchetuemeve Je<e& 1948 

(d) cewvespeefjÙeue 
Fkeâesveeefcekeäme  

pee@ue [erve 1 efomebyej, 1951 

(b) Sve Fbš^es[keäMeve 
št hee@efpeefšJe 
Fkeâesveesefcekeäme 

Deej. peer. efuehmes 25 ceF&, 1995 

(a) Fkeâesveesefcekeäme 
LÙeesjer SC[ 
Dee@hejsMevme 
Sveeefueefmeme 

[yueg. pes. yee@ceesue Je<e&, 1963 

veesš – keâesF& Yeer efJekeâuhe mener Gòej veneR nw~ 
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14.  Marginal revenue is _______ at the quantity 

that generates maximum total revenue and 

negative beyond that point. 

  meerceevle Deeiece Gme cee$ee hej, pees DeefOekeâlece kegâue 
Deeiece keâe me=peve keâjleer nw, efvecveefueefKele neslee nw Deewj 
Gme efyevog kesâ yeeo $e+Ceelcekeâ nes peelee nw : 

 (a) Zero/MetvÙe (b) +2 
 (c) +1 (d) −1 
Ans. (a) : peye meerceevle Deeiece (MR) MetvÙe neslee nw lees Gme oMee 
ceW kegâue Deeiece (TR) DeefOekeâlece neslee nw, yeMelex keâer meerceevle Deeiece 
$e+Ceelcekeâ ve nes~  

15.  Assertion (A) : "Utility will be maximised when 

the marginal unit of expenditure in each direction 

brings the same increment of utility." 

  Reason (R) : A consumer will try to maximise his 

utility. 

  DeefYekeâLeve (A) : peye JÙeÙe keâer meerceevle FkeâeF& ØelÙeskeâ efoMee 
ceW GheÙeesefielee ceW Gleveer ner Je=efæ keâjleer nw lees GheÙeesefielee 
DeefOekeâlece nes peeleer nw~ 

  leke&â (R) : GheYeeskeälee Deheveer GheÙeesefielee keâes DeefOekeâlece keâjves 
keâer keâesefMeMe keâjsiee~ 

 (a) Both (A) and (R) are true 

  (A) Deewj (R) oesveeW melÙe nQ~ 
 (b) Both (A) and (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nQ~ 
 (c) (A) is true, but (R) is false 

  (A) melÙe nw, hejvleg (R) efceLÙee nw~ 
 (d) (A) is false, but (R) is true 

  (A) efceLÙee nw, hejvleg (R) melÙe nw~ 

Ans. (a) : efoÙee ieÙee DeefYekeâLeve (A) keâer peye JÙeÙe keâer meerceevle 
FkeâeF& ØelÙeskeâ efoMee ceW GheÙeesefielee ceW Glevee ner Je=efæ keâjleer nw lees 
GheÙeesefielee DeefOekeâlece nes peeleer nw, mener nw~ otmejs MeyoeW ceW JÙeÙe keâer 
Ssmeer meerceevle FkeâeF& efpeme hej ØelÙeskeâ efmLeefle ceW meceeve GheÙeesefielee 
Glhevve nesleer nes lees Jen DeefOekeâlece GheÙeesefielee keâer efmLeefle nesleer nw~ 
peyeefkeâ leke&â (R) keâer GheYeeskeälee Deheveer GheÙeesefielee keâes DeefOekeâlece 
keâjves keâer keâesefMeMe keâjlee nw, Yeer mener nw~ DeLee&led Skeâ efJeJeskeâMeerue 
GheYeeskeälee ØelÙeskeâ efmLeefle ceW Deheveer GheÙeesefielee keâes DeefOekeâlece keâjves 
keâe ØeÙeeme keâjlee nw~  

16.  In a predominantly illiterate area consisting of 

10,000 population, data has to be collected 

from 10% of them. The appropriate technique 

for data collection would be 

  meJee&efOekeâ DeefMeef#ele #es$e efpemekeâer Deeyeeoer 10,000 nw, 
kesâ 10% Yeeie mes DeebkeâÌ[s Skeâef$ele efkeâÙes peeves nQ~ 
DeebkeâÌ[s Skeâef$ele keâjves keâer GheÙegkeäle lekeâveerkeâ nesieer 

 (a) Questionnaire/ØeMveeJeueer 
 (b) Schedule/DevegmetÛeer 
 (c) Interview/mee#eelkeâej 
 (d) All the above/GheÙeg&keäle meYeer 

Ans. (c) : meJee&efOekeâ DeefMeef#ele #es$e efpemekeâer Deeyeeoer 10,000 nw, 
kesâ 10% Yeeie mes DeebkeâÌ[s Skeâef$ele efkeâS peeles nw, lees Fme Øekeâej kesâ 
DeebkeâÌ[s Skeâef$ele keâjves keâer meJeexheÙegkeäle efJeefOe mee#eelkeâej efJeefOe nw~ 
DeLee&led peye mece«e kesâ yeejs ceW peevekeâejer Øeehle keâjveer nes Deewj mece«e 
DeefMeef#ele nes, lees Ssmeer efmLeefle ceW meePeelkeâej keâes Deheveevee ÛeeefnS~  

17.  In a unimodal and symmetric distribution, the 

relationship between averages is like this. 

  Skeâyenguekeâer Deewj meceefcele efJelejCe ceW DeewmeleeW kesâ ceOÙe 
mecyevOe Fme Øekeâej keâe neslee nw : 

 (a) mean > median > mode 

  ceeOÙe > ceeefOÙekeâe > yenguekeâ 
 (b) mean < median < mode 

  ceeOÙe < ceeefOÙekeâe < yenguekeâ 
 (c) mean = median = mode 

  ceeOÙe = ceeefOÙekeâe = yenguekeâ 
 (d) mean > median < mode 

  ceeOÙe > ceeefOÙekeâe < yenguekeâ 

Ans. (c) : Skeâ yenguekeâer Deewj meceefcele DeeJe=efòe efJelejCe keâer efmLeefle 
ceW ceeOÙe, ceeefOÙekeâe Deewj yenguekeâ Skeâ ner efyevog hej neslee nw, DeLee&led 
ceeOÙe, ceeefOÙekeâe Deewj yenguekeâ keâe ceeve Skeâ otmejs kesâ yejeyej neslee 
nw~ ÙeLee– 
 ceeOÙe = ceeefOÙekeâe = yenguekeâ 
peyeefkeâ– 
 Oeveelcekeâ Demeceefcele efJelejCe ceW– 
  ceeOÙe > ceeefOÙekeâe > yenguekeâ 
 $e+Ceelcekeâ Demeceefcele efJelejCe ceW– 
  ceeOÙe < ceeefOÙekeâe < yenguekeâ  

18.  Given the following tests : 

  efvecveefueefKele hejer#eCe efoÙes nesves hej 
  (i) 'Z' -test/'Z'-hejer#eCe 
  (ii) 't' -test/'t'-hejer#eCe 
  (iii) 'F' -test/'F'-hejer#eCe  

  (iv) 'χ
2
' -test/'χ

2
' -hejer#eCe 

  The concept of degrees of freedom is associated 

with 

  mJelev$elee keâer keâesefš keâer DeJeOeejCee efvecveefueefKele mes 
mecyeefvOele nesleer nw : 

 (a) (i) and (ii)/ (i) Deewj (ii) 
 (b) (ii) and (iii)/ (ii) Deewj (iii) 
 (c) (iii) and (iv)/ (iii) Deewj (iv) 

 (d) (ii), (iii) and (iv)/ (ii), (iii) Deewj (iv) 

Ans. (d) : Skeâ mJelev$e keâesefš keâer DeJeOeejCee Z hejer#eCe mes 
mecyeefvOele vener nesleer nw, DeLee&led t hejer#eCe, F hejer#eCe leLee χ2

 

hejer#eCe mJelev$elee keâer keâesefš keâer DeJeOeejCee mes mecyeefvOele neslee nw~  
19.  Which one of the following is not an accounting 

software ? 

  efvecveefueefKele ceW mes uesKeebkeâve mee@HeäšJesÙej keâewve mee nw? 
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 (a) Tally/šwueer (b) Miracle/efcejskeâue 
 (c) Profit/ØeesefHeâš (d) SPSS/SmeheerSmeSme 
Ans. (*) : šwueer JÙeeJemeeefÙekeâ uesKeebkeâve Deewj mkeâvOe ØeyevOeve nsleg 
ØeÙeesie efkeâÙee peeves Jeeuee Skeâ keâchÙetšj meeHeäšJesÙej nw~ peyeefkeâ 
SmeheerSmeSme (SPSS–Statistical Package For the Social 

Science) meebefKÙekeâer mes mecyeefvOele meeHeäšJesÙej Je<e& 1968 ceW ØeLece 
yeej uee@vÛe ngDee Lee~  

20.  E-marketing is ________ 

  E-efJeheCeve nw ________ 
 (a) Buying and selling of goods and services 

through internet/Fvšjvesš kesâ Éeje JemlegDeeW SJeb 
mesJeeDeeW keâe ›eâÙe-efJe›eâÙe~ 

 (b) Buying of goods through internet 

  Fvšjvesš kesâ Éeje JemlegDeeW keâe ›eâÙe~ 
 (c) Selling of goods through internet 

  Fvšjvesš kesâ Éeje JemlegDeeW keâe efJe›eâÙe~ 
 (d) All of the above/GheÙeg&keäle meYeer 
Ans. (d) : F&-efJeheCeve (E-Marketting or Electronic 

Marketting) Skeâ Ssmeer efJeheCeve ØeCeeueer nw, efpemekesâ Devleie&le 
Fvšjvesš kesâ ceeOÙece mes Dee@veueeFve JemlegDeeW SJeb mesJeeDeeW keâe ›eâÙe-
efJe›eâÙe efkeâÙee peelee nw~ Fmekesâ Devleie&le ›eâÙe-efJe›eâÙe nsleg efkeâmeer 
Yeeweflekeâ mLeeve keâer DeeJeMÙekeâlee vener nesleer nw~  

21.  Match the items in List-I with items in List-II. 

  metÛeer-I keâer ceoeW keâe metÛeer-II keâer ceoeW mes efceueeve keâjW : 
 List-I/metÛeer-I  List-II/metÛeer-II 
a. Peter F. Druker/ 

heeršj SHeâ. [^keâj 
i. M.D.O./ 

(Sce.yeer.Dees.) 
b. F.W. Taylor/ SHeâ. 

[yuet. šsuej 
ii. Scientific 

Management/ 

Jew%eeefvekeâ ØeyevOe 
c. Henri J. Fayol/ 

nsvejer pes. HesâÙeesue 
iii. Industrial 

Psychology/ 

DeewÅeesefiekeâ 
ceveesefJe%eeve 

d. Hugo 

Munsterberg/ ntiees 
cemšjyeie& 

iv. Functional 

Theory/ ef›eâÙeelcekeâ 
efmeæevle 

  Codes/ketâš : 
 a b c d  
 (a)  i ii iii iv 
 (b)  i ii iv iii 
 (c)  iv iii ii i 
 (d)  iii i iv ii 

Ans. (b) : 

 metÛeer-I  metÛeer-II 

(a) heeršj SHeâ. [^keâj (i) GodosMÙeeW Éeje ØeyevOe 
(MBO) 

(b) SHeâ. [yuet. šsuej (ii) Jew%eeefvekeâ ØeyevOe 
(c) nsvejer pes. HesâÙeesue (iv) ef›eâÙeelcekeâ efmeæevle 
(d) ntiees cemšjyeie& (iii) DeewÅeesefiekeâ ceveesefJe%eeve 

22.  The main advantage of functional organization 

is/ef›eâÙeelcekeâ mebie"ve keâe ØecegKe ueeYe nw 
 (a) Simplicity/mejuelee 
 (b) Specialisation/efJeefMeef°keâjCe 
 (c) Experience/DevegYeJe 
 (d) Authority/meòee 

Ans. (b) : ef›eâÙeelcekeâ mebie"ve (Functional Organisation) keâer 
DeJeOeejCee keâe efJekeâeme Jew%eeefvekeâ ØeyevOe kesâ pevekeâ SHeâ.[yuÙet šsuej 
cenesoÙe ves efkeâÙee Lee~ ef›eâÙeelcekeâ mebie"ve keâe meyemes ØecegKe ueeYe 
efJeefMe°erkeâjCe neslee nw, keäÙeeWefkeâ Fmekesâ Devleie&le keâce&ÛeeefjÙeeW ceW keâeÙeeX 
keâes Gvekeâer ÙeesiÙelee SJeb #ecelee kesâ Devegmeej efJeleefjle efkeâÙee peelee nw~  

23.  Which of the following is the most democratic 

form of organisation ? 

  mebie"ve keâe meJee&efOekeâ Øepeeleeefv$ekeâ ™he efvecveebefkeâle ceW 
mes keâewve mee nw? 

 (a) Line/ueeFve 
 (b) Line and Staff/ueeFve leLee mšeHeâ 
 (c) Functional/ef›eâÙeelcekeâ 
 (d) Committee/meefceefle 

Ans. (d) : mebie"ve keâe meJee&efOekeâ Øepeeleeefv$ekeâ ™he meefceefle mebie"ve 
(Committee Organisation) nw~ mebie"ve kesâ Fme Øekeâej kesâ 
Devleie&le meefceefle JÙeefkeäleÙeeW keâe mecetn nw efpevnW kegâÚ ØeMeemeefvekeâ keâeÙe& 
meewhes peeles nw~ Jes Gve hej mJelev$e efJeÛeej-efJeceMe& keâjves kesâ yeeo 
meecetefnkeâ efveCe&Ùe uesles nw~  

24.  Plan made in the light of a competitor's plan is 

known as/ ØeefleÙeesieer keâer Ùeespevee keâes ceösvepej jKeles 
ngS yeveeF& Ùeespevee keäÙee keânueeleer nw? 

 (a) Policy/veerefle 
 (b) Procedure/ef›eâÙeeefJeefOe 
 (c) Strategy/JÙetn jÛevee 
 (d) Under-cover plan/ieghle Ùeespevee 

Ans. (c) : ØeefleÙeesieer keâer Ùeespevee keâes OÙeeve ceW jKeles ngS Skeâ mebmLee 
pees Ùeespevee yeveeleer nw, Gmes JÙetn-jÛevee (Strategy) keâne peelee nw~ 
JÙetn-jÛevee Skeâ JÙeeJemeeefÙekeâ mebmLeeve keâer ™hejsKee Øemlegle keâjleer nw~ 
Ùen mebie"ve kesâ oerIe&keâeefuekeâ efveCe&Ùe leLee efveoxMeve ceW mecyevOe mLeeefhele 
keâjleer nw~ Dele: keâne pee mekeâlee nw efkeâ JÙetn-jÛevee Skeâ JÙeehekeâ 
Ùeespevee nw pees mebie"ve kesâ GodosMÙeeW keâes hetje keâjleer nw~  

25.  A proposed organizational change may create 

_____. 

  ØemleeefJele mebie"veelcekeâ heefjJele&ve efvecveefueefKele Glhevve 
keâj mekeâlee nw : 

 (a) Emotional Turmoil & Tension 

  YeeJeveelcekeâ Keueyeueer SJeb leveeJe 
 (b) Problem of social displacement 

  meeceeefpekeâ efJemLeeheve keâer mecemÙee 
 (c) Fear of unknown/De%eele keâe YeÙe 
 (d) All of the above/GheÙeg&keäle meYeer 
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Ans. (d) : meeceevÙele: peye mebie"ve ceW efkeâmeer Øekeâej kesâ YeeJeer 
heefjJele&ve keâe ØemleeJe efkeâÙee peelee nw lees Gmes ØemleeefJele mebie"veelcekeâ 
heefjJele&ve keânles nQ~ Fmekesâ efvecveefueefKele ØeYeeJe Glhevve nes mekeâles nw– 
i. YeeJeveelcekeâ Keueyeueer SJeb Deehemeer leveeJe~ 
ii. meeceeefpekeâ efJemLeeheve keâer mecemÙee~ 
iii. De%eele mecemÙee keâe YeÙe~  

26.  Match the following statements with their 

authors : 

  efvecveefueefKele keâLeveeW keâes Gvekesâ uesKekeâeW kesâ meeLe 
megcesefuele keâjW : 

a. "Marketing mix is 

a pack of four sets 

of variables, 

namely; product 

variables, price 

variables, 

promotion 

variables and 

place variables"/ 

‘‘efJeheCeve efceßeCe ÛejeW 
kesâ Ûeej mecetneW keâe 
efhešeje nw, Ùeeefve efkeâ, 
Glheeo Ûej, keâercele 
Ûej, mebJeæ&ve Ûej Deewj 
mLeeve Ûej~’’ 

i. Wheeler/ Jneruej 

b. "The marketing 

mix is the set of 

marketing tools 

the firm uses to 

pursue its 

marketing 

objectives in the 

target market."/ 

‘‘efJeheCeve efceßeCe 
efJeheCeve kesâ Gve 
GhekeâjCeeW keâe mecetn nw 
efpevnW Heâce& ue#Ùe 
yeepeej ceW Deheves 
efJeheCeve GösMÙeeW keâes 
hetje keâjves kesâ efueÙes 
GheÙeesie keâjleer nw~’’ 

ii. Cundiff, Still & 

Govoni/ keâefC[Heâ, 
efmšue SJeb ieesJeesveer 

c. "Marketing is the 

managerial 

process by which 

products are 

matched with 

markets and 

through which 

transfers of 

ownership are 

affected." 

iii. Mc Carthy/ 

cewkeâkeâeLeea 

‘‘efJeheCeve Skeâ 
ØeyevOekeâerÙe Øeef›eâÙee nw 
efpemekesâ Éeje GlheeoeW 
keâes yeepeejeW kesâ Deveg™he 
efkeâÙee peelee nw Deewj 
efpemekesâ peefjÙes mJeeefcelJe 
keâe nmleeblejCe efkeâÙee 
peelee nw~’’ 

d. "Marketing is 
concerned with 
all the resources 
and activities 
involved in the 
flow of goods and 
services from 
producer to 
consumer"./ 

‘‘efJeheCeve Gve meye 
mebmeeOeveeW SJeb 
ieefleefJeefOeÙeeW kesâ meeLe 
mejeskeâej jKelee nw 
efpevemes JemlegSB SJeb 
mesJeeSB Glheeokeâ mes 
GheYeeskeälee lekeâ hengBÛeleer 
nQ~’’ 

iv. Philip Kotler/ 

efHeâefuehe keâesšuej 

  Codes/ketâš : 
 a b c d  
 (a)  ii iv i iii 
 (b)  i ii iv iii 
 (c)  iv iii i ii 
 (d)  iii iv ii i 

Ans. (d) : 

 metÛeer-I  metÛeer-II 

(a) ‘‘efJeheCeve efceßeCe ÛejeW kesâ 
Ûeej mecetneW keâe efhešeje nw, 
Ùeeefve efkeâ, Glheeo Ûej, 
keâercele Ûej, mebJeæ&ve Ûej 
Deewj mLeeve Ûej~’’ 

(iii) cewkeâkeâeLeea 

(b) ‘‘efJeheCeve efceßeCe efJeheCeve 
kesâ Gve GhekeâjCeeW keâe 
mecetn nw efpevnW Heâce& ue#Ùe 
yeepeej ceW Deheves efJeheCeve 
GösMÙeeW keâes hetje keâjves kesâ 
efueÙes GheÙeesie keâjleer nw~’’ 

(iv) efHeâefuehe keâesšuej 

(c) ‘‘efJeheCeve Skeâ ØeyevOekeâerÙe 
Øeef›eâÙee nw efpemekesâ Éeje 
GlheeoeW keâes yeepeejeW kesâ 
Deveg™he efkeâÙee peelee nw 
Deewj efpemekesâ peefjÙes 
mJeeefcelJe keâe nmleeblejCe 
efkeâÙee peelee nw~’’ 

(ii) keâefC[Heâ, efmšue SJeb 
ieesJeesveer 
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(d) ‘‘efJeheCeve Gve meye 
mebmeeOeveeW SJeb ieefleefJeefOeÙeeW 
kesâ meeLe mejeskeâej jKelee nw 
efpevemes JemlegSB SJeb mesJeeSB 
Glheeokeâ mes GheYeeskeälee 
lekeâ hengBÛeleer nQ~’’ 

(i) Jneruej 

27.  Which one of the following is not the mode of 

Direct Distribution system ? 

  ØelÙe#e efJelejCe ØeCeeueer keâe lejerkeâe efvecveebefkeâle ceW mes 
keâewve mee veneR nw? 

 (a) Multiple shops/yeng efJe›eâÙe MeeueeSB 
 (b) Door to door selling/Iej-Iej efye›eâer 
 (c) Broking agent/oueeue ØeefleefveefOe 
 (d) Direct mail order/[ekeâ Éeje JÙeeheej 

Ans. (c) : ØelÙe#e efJelejCe ØeCeeueer (Direct Distribution 

System) efJelejCe keâer Skeâ Ssmeer ØeCeeueer nw, efpememes ØelÙe#e mecheke&â 
keâjkesâ efJelejCe keâer ef›eâÙee keâes mechevve efkeâÙee peelee nw~ Fme ØeCeeueer kesâ 
Devleie&le yeng-efJe›eâÙe MeeueeSb, Iej-Iej efye›eâer Je [ekeâ Éeje efye›eâer kesâ 
ceeOÙece keâes DeheveeÙee peelee nw~ 

peyeefkeâ oueeue ØeefleefveefOe kesâ ceeOÙece mes efJelejCe keâjvee ØelÙe#e 
efJelejCe ØeCeeueer keâe lejerkeâe vener nw~  

28.  Which one of the following is not matched 

correctly? 

  efvecveefueefKele ceW mes keâewve mee megcesefuele veneR nw? 
 (a) Sales Portfolio – Internal Sales Promotion 

  efJe›eâÙe HeâeFue – Deevleefjkeâ efJe›eâÙe (heesš&HeâesefueÙees) 
mebJeæ&ve 

 (b) Merchandise Allowance – Dealer Promotion 

  Jemleg Yeòee – JÙeeheejer mebJeæ&ve 
 (c) Count and Recount of Stock – Consumer 

Promotion/ mkeâvOe keâer ieCevee – GheYeeskeälee mebJeæ&ve 
SJeb hegve: ieCevee 

 (d) Advertising – Market Promotion 

  efJe%eeheve – yeepeej mebJeæ&ve 

Ans. (c) : mše@keâ keâer ieCevee SJeb hegve: ieCevee keâer ef›eâÙee kesâ ceeOÙece 
mes Glheeokeâ ef›eâÙee ceW mebJeæ&ve keâe ØeÙeeme efkeâÙee peelee nw, ve efkeâ 
GheYeeskeälee mebJeæ&ve~  

29.  Assertion (A) : "Advertising plays a vital role in 

selling products/services." 

  Reason (R) : "Sales promotion is incomplete 

without a good advertising plan." 

  DeefYekeâLeve (A) : ‘‘JemlegDeeW/ mesJeeDeeW keâer efye›eâer ceW efJe%eeheve 
cenòJehetCe& Yetefcekeâe efveYeelee nw~’’ 

  keâejCe (R) : ‘‘Gòece efJe%eeheve Ùeespevee kesâ efyevee efJe›eâÙe 
mebJeæ&ve DeOetje nw~’’ 

  Codes/ketâš : 
 (a) (A) is correct, but (R) is false 

  (A) mener nw, hejvleg (R) efceLÙee nw~ 
 (b) (A) is false, but (R) is correct 

  (A) efceLÙee nw, hejvleg (R) mener nw~ 
 (c) Both (A) and (R) are correct 

  (A) Deewj (R) oesveeW mener nQ~ 
 (d) Both (A) and (R) are false 

  (A) Deewj (R) oesveeW efceLÙee nQ~ 
Ans. (c) : efoÙee ieÙee DeefYekeâLeve (A) keâer JemlegDeeW Ùee mesJeeDeeW keâer 
efye›eâer ceW efJe%eeheve cenlJehetCe& Yetefcekeâe efveYeelee nw, mener nw~ peyeefkeâ 
keâejCe (R) keâer Gòece efJe%eeheve Ùeespevee kesâ efyevee efJe›eâÙe mebJeæ&ve 
DeOetje nw, Yeer mener nw~ mhe° nw efkeâ DeefYekeâLeve (A) Deewj keâejCe 
(R) oesveeW mener nw~  

30.  Which one of the following contains the three 

elements of service marketing triangle? 

  efvecveefueefKele ceW mes efkeâmeceW mesJee efJeheCeve ef$ekeâesCe kesâ 
leerve leòJe Meeefceue nQ? 

 (a) Management, Marketing Agency and 

Consumer/ ØeyevOe, efJeheCeve Spesvmeer SJeb GheYeeskeälee 
 (b) Marketing Agency, Government and 

Consumer/ efJeheCeve Spesvmeer, mejkeâej SJeb GheYeeskeälee 
 (c) Management, Employees and Marketing 

Agency/ ØeyevOe, keâce&Ûeejer SJeb efJeheCeve Spesvmeer 
 (d) Management, Employees and Consumer 

  ØeyevOe, keâce&Ûeejer SJeb GheYeeskeälee 
Ans. (d) : mesJee efJeheCeve ef$ekeâesCe lelJe kesâ Devleie&le ØeyevOe,  
keâce&Ûeejer SJeb GheYeeskeälee keâes Meeefceue efkeâÙee peelee nw~ Ùes lelJe mesJee 
efJeheCeve kesâ Devleie&le cenlJehetCe& Yetefcekeâe keâe efveJe&nve keâjles nw~  

31.  Read the following statements : 

  efvecveefueefKele keâLeveeW keâes heefÌ{Ùes : 
 (i)  "The rate of return on investment increases with 

the shortage of working capital."/ ‘‘efveJesMe hej ØelÙeeÙe 
keâer oj keâeÙe&Meerue hetBpeer keâer keâceer kesâ meeLe yeÌ{leer nw~’’ 

 (ii)  'Net working capital is the excess of current assets 

over current liabilities."/ ‘‘Megæ keâeÙe&Meerue hetBpeer Ûeeuet 
oeefÙelJeeW hej Ûeeuet heefjmecheefòeÙeeW keâe DeeefOekeäÙe nw~’’ 

 (iii)  "Greater the size of the business unit, larger will 

be the requirement of working capital."/ 

‘‘JÙeeJemeeefÙekeâ FkeâeF& keâe Deekeâej efpelevee yeÌ[e nesiee, keâeÙe&Meerue 
hetBpeer keâer DeeJeMÙekeâlee Gleveer ner DeefOekeâ nesieer~’’ 

 (iv)  "Working capital is also known as circulating 

capital."/ ‘‘keâeÙe&Meerue hetBpeer keâes Ûe›eâerÙe hetBpeer kesâ veece mes Yeer 
peevee peelee nw~’’ 

  Which one of the following consists of the 

correct statements? 

  efvecveebefkeâle ceW mes keâewve mee mener Gòej nw? 
 (a) (i), (ii) and (iii)/ (i), (ii) Deewj (iii) 
 (b) (ii), (iii) and (iv)/ (ii), (iii) Deewj (iv) 
 (c) (iii), (iv) and (i)/ (iii), (iv) Deewj (i) 
 (d) (i), (ii) and (iv)/ (i), (ii) Deewj (iv) 

                           23 / 832



  

UGC NET Commerce IInd Paper December, 2011 24 YCT 

Ans. (b) : efoÙee ieÙee efvecveefueefKele keâLeve mener Je GefÛele nw– 
a.  efveJesMe hej ØelÙeeÙe keâer oj keâeÙe&Meerue hetBpeer keâer keâceer kesâ meeLe 

Iešleer peeleer nw~ 
b.  Megæ keâeÙe&Meerue hetBpeer Ûeeuet oeefÙelJeeW hej Ûeeuet mecheefòeÙeeW keâe 

DeeefOekeäÙe nw~ 
c.  JÙeeJemeeefÙekeâ FkeâeF& keâe Deekeâej efpelevee yeÌ[e nesiee, keâeÙe&Meerue 

hetBpeer keâer DeeJeMÙekeâlee Gleveer ner DeefOekeâ nesieer~ 
d.  keâeÙe&Meerue hetBpeer keâes Ûeef›eâÙe hetBpeer kesâ veece mes Yeer peevee peelee nw~ 
mhe° nw efkeâ efJekeâuhe (b) kesâ keâLeve (ii), (iii) Je (iv) mener nw~  

32.  Match the following : 

  efvecveebefkeâle keâe efceueeve keâjW : 
a. Capital Budgeting 

hetBpeer yepešve 
i. Time adjusted 

rate of return/ 

ØelÙeeÙe keâer 
meceeÙeesefpele oj 

b. Profitability 

Index/ ueeYeØeolee 
metÛekeâebkeâ 

ii. Irreversible/ 

DeheefjJele&veerÙe 

c. Internal rate of 

return/ ØelÙeeÙe keâer 
Deebleefjkeâ oj 

iii. Benefit/cost/ 

ueeYe/ueeiele 

d. Capital 

investment 

decisions/ hetBpeer 
efveJesMe efveCe&Ùe 

iv. Planning capital 

Expenditure/ 

hetBpeer JÙeÙe efveÙeespeve 

  Codes/ketâš : 
 a b c d  
 (a)  iv iii ii i 
 (b)  i iv ii iii 
 (c)  iv iii i ii 
 (d)  ii i iii iv 

Ans. (c) : 

 metÛeer-I  metÛeer-II 

(a) hetBpeer yepešve (iv) hetBpeer JÙeÙe efveÙeespeve 
(b) ueeYeØeolee metÛekeâebkeâ (iii) ueeYe/ueeiele 
(c) ØelÙeeÙe keâer Deebleefjkeâ oj (i) ØelÙeeÙe keâer meceeÙeesefpele 

oj 
(d) hetBpeer efveJesMe efveCe&Ùe (ii) DeheefjJele&veerÙe 

33.  Which one of the following is correct? 

  efvecveebefkeâle ceW mes keâewve mee mener nw? 

 (i)  Liquidity ratios measure long term solvency of a 

concern./ lejuelee Devegheele Øeefle‰eve (mebmLee) keâer oerIe&keâeefuekeâ 
$e+Ce MeesOe #ecelee keâe ceehe keâjlee nw~ 

 (ii)  Inventory is a part of liquid assets. 

  mkeâvOe lejue heefjmecheefòeÙeeW keâe efnmmee neslee nw~ 
 (iii)  Rule of thumb for acid test ratio is 2 : 1. 

  Decue hejer#eCe Devegheele keâe mLeeefhele efveÙece 2 : 1 nw~ 

 (iv)  The amount of gross assets is equal to net capital 

employed./ mekeâue heefjmecheefòeÙeeW keâer cee$ee Megæ efJeefveÙeesefpele 
hetBpeer kesâ yejeyej nesleer nw~ 

 (a) (i), (ii) and (iv)/ (i), (ii) Deewj (iv) 
 (b) (ii), (iii) and (iv)/ (ii), (iii) Deewj (iv) 
 (c) (i), (ii), (iii) and (iv)/ (i), (ii), (iii) Deewj (iv) 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR~ 

Ans. (d) : efoÙes ieÙes keâLeve keâe mener ™he Fme Øekeâej nw– 
i.  lejuelee Devegheele mebmLee keâer Deuhekeâeefuekeâ $e+CeMeesOeve #ecelee keâe 

ceehe keâjleer nw~ 
ii.  mkeâvOe Ûeeuet mecheefòeÙeeW keâe efnmmee neslee nw ve efkeâ lejue 

mecheefòeÙeeW keâe~ 
iii.  Decue hejer#eCe Devegheele keâe DeeoMe& Devegheele 0.5 : 1 neslee nw~ 
iv.  mekeâue mecheefòeÙeeW keâer cee$ee ceW mes Ûeeuet oeefÙelJeeW keâes Iešekeâj 

mekeâue efJeefveÙeesefpele hetBpeer %eele keâer peeleer nw~ 
Note– mhe° nw efkeâ ØeMve ceW efoÙee ieÙee keâesF& Yeer keâLeve mener nw~  

34.  According to which of the following, the firm's 

market value is not affected by capital 

structure? 

  efvecveebefkeâle ceW mes efkeâmekesâ Devegmeej, Heâce& keâe yeepeej cetuÙe 
hetBpeer mebjÛevee kesâ Éeje ØeYeeefJele veneR neslee nw? 

 (a) M-M Hypothesis/Sce. Sce. heefjkeâuhevee 
 (b) Net Income approach/Megæ (efveJeue) DeeÙe DeefYeiece 
 (c) The Traditional view/heejcheefjkeâ Âef°keâesCe 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR 
Ans. (a) : ueeYeebMe efveCe&Ùeve keâer Sce.Sce. heefjkeâuhevee 
(ceesefoefiueÙeeveer SJeb efceuej heefjkeâuhevee) kesâ Devegmeej Heâce& keâe yeepeej 
cetuÙe hetBpeer mebjÛevee kesâ Éeje ØeYeeefJele vener neslee nw~  

35.  Modigliani and Miller's dividend policy of a 

firm is 

  ceesoerefiueÙeeveer SJeb efceuuej keâer ueeYeebMe veerefle 
 (a) Relevant/Øeemebefiekeâ nw~ 
 (b) Irrelevant/DeØeemebefiekeâ nw~ 
 (c) Unrealistic/DeJeemleefJekeâ nw~ 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR~ 
Ans. (b) : ceesoerefiueÙeeveer SJeb efceuej keâer ueeYeebMe veerefle DeØeemebefiekeâ 
(Irrelevant) nw DeLee&led Fmekesâ Devegmeej Heâce& kesâ yeepeej cetuÙe 
efveOee&jCe ceW ueeYeebMe veerefle keâe ØeYeeJe vener heÌ[lee nw~ 

36.  The concept of Quality circles is a brain child 

of 

  iegCeJeòee oeÙejs keâer DeJeOeejCee efkeâmeves Øeefleheeefole keâer 
nw? 

 (a) Karou Ishikawa/keâejes efMekeâeJee 
 (b) Munchu/cebÛeg 
 (c) Japanese Union for Scientists & Engineers 

  peeheeveer Jew%eeefvekeâ SJeb DeefYeÙeblee mebIe 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR~ 
Ans. (a) : iegCeJeòee oeÙejs keâer DeJeOeejCee keâejes efMekeâeJee ves 
Øeefleheeefole keâer Leer~  
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37.  Performance appraisal is 

  efve<heeove cetuÙeebkeâve nw 
 (a) Morale boosting/ceveesyeue yeÌ{eves Jeeuee 
 (b) Training and Development Activity 

  ØeefMe#eCe SJeb efJekeâeme ieefleefJeefOe 
 (c) Job Analysis/keâeÙe& efJeMues<eCe 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR~ 

Ans. (b) : efve<heeove cetuÙeebkeâve kesâ Devleie&le Skeâ keâce&Ûeejer kesâ Éeje 
efve<heeefole efkeâS ieÙes keâeÙeeX keâe cetuÙeebkeâve efkeâÙee peelee nw, efpememes 
ØeefMe#eCe SJeb efJekeâeme keâer ieefleefJeefOe keâes yeue efceuelee nw~  

38.  The mechanism to identify employee's growth 

potential is done through 

  keâce&Ûeejer keâer efJekeâeme mebYeeJÙeleeDeeW keâer henÛeeve 
efvecveefueefKele kesâ peefjÙes keâer peeleer nw : 

 (a) Job enrichment/keâeÙe& mebJeæ&ve 
 (b) Job evaluation/keâeÙe& cetuÙeebkeâve 
 (c) Assessment centre/cetuÙe kesâvõ 
 (d) Position Description/heo efmLeefle efJeJejCe 

Ans. (c) : keâce&Ûeejer kesâ efJekeâeme mebcYeeJÙeleeDeeW keâer henÛeeve cetuÙe 
kesâvõ kesâ peefjS keâer peeleer nw~ Fmekesâ Deefleefjkeäle ueeiele, ueeYe SJeb 
GòejoeefÙelJe kesâvõ keâce&Ûeejer mes mecyeefvOele nesles nw~  

39.  Statements/keâLeve : 
 (i)  High moral always leads to high productivity. 

  GÛÛe ceveesyeue ncesMee GÛÛe Glheeokeâlee keâer Deesj ØeJe=òe keâjlee 
nw~ 

 (ii)  High morale need not necessarily lead to high 

productivity./ GÛÛe ceveesyeue DeefveJeeÙe&le: GÛÛe Glheeokeâlee 
keâer Deesj ØeJe=òe veneR keâjlee nw~ 

 (a) (i) is correct, (ii) is incorrect 

  (i) mener nw Deewj (ii) ieuele nw~ 
 (b) (i) is incorrect, (ii) is correct 

  (i) ieuele nw Deewj (ii) mener nw~ 
 (c) Both the correct/(i) Deewj (ii) oesveeW mener nQ~ 
 (d) Both are incorrect/(i) Deewj (ii) oesveeW ieuele nQ~ 

Ans. (b) : Ùen DeeJeMÙekeâ vener efkeâ GÛÛe ceveesyeue ncesMee GÛÛe 
Glheeokeâlee keâer Deesj ØeJe=òe keâjlee nw, Deewj ve ner DeefveJeeÙe&le: GÛÛe 
ceveesyeue GÛÛe Glheeokeâlee keâer Deesj ØeJe=òe keâjlee nw~ 
Dele: efJekeâuhe (i) ieuele leLee efJekeâuhe (ii) mener nw~  

40.  Arrange the following in order : 

  efvecveebefkeâle keâes ›eâceevegmeej JÙeJeefmLele keâjW: 

  (i) Promotion/heoesvveefle 
  (ii) Performance appraisal/keâeÙe& efve<heeove keâe cetuÙeebkeâve 

  (iii) Recruitment/Yejleer 

  (iv) Training and Development/ØeefMe#eCe SJeb efJekeâeme 
 (a) (iii), (iv), (ii), (i) (b) (iii), (ii), (i), (iv) 
 (c) (i), (ii), (iii), (iv) (d) (iii), (iv), (ii), (i) 

Ans. (a) : keâce&Ûeejer efveÙegefkeäle keâer Øeef›eâÙee keâe efvecveefueefKele ›eâce 
mener nw– 

Yejleer → ØeefMe#eCe SJeb efJekeâeme → keâeÙe& efve<heeove keâe cetuÙeebkeâve 
→ heoesvveefle~ 

Dele: efJekeâuhe (a) mener nw~  

41.  Find out the odd one out of the following : 

  efvecveebefkeâle ceW mes efJe<ece keâes %eele keâjW: 

 (a) State Bank of India/YeejleerÙe mšsš yeQkeâ 

 (b) Reserve Bank of India/YeejleerÙe efjpeJe& yeQkeâ 

 (c) Union Bank of India/YeejleerÙe ÙetefveÙeve yeQkeâ 

 (d) Central Bank of India/meWš^ue yeQkeâ Dee@Heâ Fbef[Ùee 

Ans. (b) : YeejleerÙe mšsš yeQkeâ, YeejleerÙe ÙetefveÙeve yeQkeâ, Je mesvš^ue 
yeQkeâ Dee@Heâ FefC[Ùee JÙeeheeefjkeâ yeQkeâ keâer ßesCeer ceW Deeles nw peyeefkeâ 
YeejleerÙe efjpeJe& yeQkeâ Skeâ kesâefvõÙe yeQkeâ nw~  

42.  SIDBI was set up in ______ as a wholly owned 

subsidiary of _______ 

  SIDBI (Sme.DeeF&.[er.yeer.DeeF&.) efvecveefueefKele Je<e& ceW 
efvecveefueefKele kesâ meneÙekeâ kesâ ™he ceW mLeeefhele ngDee : 

 (a) 1985 – EXIM/1985 – Sefkeämece 

 (b) 1969 – RRBS/1969 – Deej.Deej.yeer.Sme. 

 (c) 1975 – IFCI/1975 – DeeF&.SHeâ.meer.DeeF&. 

 (d) 1990 – IDBI/1990 – DeeF&.[er.yeer.DeeF&. 

Ans. (d) : efme[yeer (SIBDI) keâer mLeehevee Je<e& 1990 ceW F&[yeer 
(IDBI) kesâ meneÙekeâ kesâ ™he ceW keâer ieF&~ Fmekeâe cegKÙeeueÙe 
ueKeveT, G.Øe. ceW nw~ Ùen Úesšs SJeb ceOÙece GÅeesieeW keâes efJeòe Øeoeve 
keâjleer nw~  

43.  The most important reason for an investor to 

prefer a Bank deposit is 

  Skeâ efveJesMekeâòee& kesâ Éeje yeQkeâ pecee keâes ØeeLeefcekeâlee osves 
keâe cenòJehetCe& keâejCe nw 

 (a) The credit worthiness of the Bank 

  yeQkeâ keâer $e+Cehee$elee~ 

 (b) The Bank does not invest in the securities 

  yeQkeâ ØeefleYetefleÙeeW ceW efveJesMe veneR keâjlee nw~ 

 (c) The Bank offers a guarantee/yeQkeâ ieejvšer oslee nw~ 

 (d) All of the above/GheÙeg&keäle meYeer~ 

Ans. (d) : Skeâ efveJesMekeâlee& efvecveefueefKele keâejCeeW mes yeQkeâ pecee keâes 
ØeeLeefcekeâlee Øeoeve keâjlee nw– 

i. yeQkeâ keâer $e+Ce Øeoeve keâjves keâer #ecelee~ 

ii. yeQkeâ Éeje yeQkeâ pecee keâes ØeefleYetefleÙeeW ceW efveJesMe ve keâjvee~ 

iii. yeQkeâ pecee hej ieejvšer Øeoeve keâjlee nw~  
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44.  Main objective of CRR and SLR is to ensure : 

  meer.Deej.Deej. (vekeâoer efjpeJe& Devegheele) Deewj 
Sme.Sue.Deej. (JewOeeefvekeâ lejuelee Devegheele) kesâ cegKÙe 
GösMÙe megefveefMÛele keâjvee nw 

  (i) Liquidity position of Bank/yeQkeâ keâer lejuelee efmLeefle 
  (ii) Financial position of Bank/yeQkeâ keâer efJeòeerÙe efmLeefle 
  (iii) Profit position of Bank/yeQkeâ keâer ueeYe efmLeefle 
 (a) Only (i) is correct/kesâJeue (i) mener nw~ 
 (b) Only (ii) is correct/kesâJeue (ii) mener nw~ 
 (c) Only (iii) is correct/kesâJeue (iii) mener nw~ 
 (d) All are correct/meYeer mener nQ~ 

Ans. (a) : CRR Deewj SLR keâe cegKÙe GösMÙe yeQkeâ kesâ lejuelee keâer 
efmLeefle keâes megefveef§ele keâjvee neslee nw~  

45.  NABARD has taken over the entire functions 

of 

  veeyee[& ves efvecveefueefKele kesâ mechetCe& keâeÙeeX keâe 
GòejeoeefÙelJe ues efueÙee nw : 

 (a) ARDC/S.Deej.[er.meer. 
 (b) ACD of RBI/YeejleerÙe efjpeJe& yeQkeâ keâe S.meer.[er. 
 (c) RPCD of RBI/YeejleerÙe efjpeJe& yeQkeâ keâe Deej.heer.meer.[er. 
 (d) All of the above/GheÙeg&keäle meYeer 

Ans. (d) : je°^erÙe ke=âef<e SJeb «eeceerCe efJekeâeme yeQkeâ (NABARD-

National Bank for Agriculture and Rural 

Developement) ves Sme.Deej.[er.meer., YeejleerÙe efjpeJe& yeQkeâ keâe 
S.meer.[er. Je YeejleerÙe efjpeJe& yeQkeâ keâe Deej.heer.meer.[er. mes mecyeefvOele 
mecemle GòejoeefÙelJeeW keâes Deheves Thej ues efueÙee nw~ 

46.  Which of the following is the best example of 

Agreement between oligopolists? 

  DeuheeefOekeâeefjÙeeW kesâ yeerÛe mecePeewles keâe meJeexòece 
GoenjCe efvecveefueefKele ceW mes keâewve mee nw? 

 (a) GATT/peer.S.šer.šer. (iewš) 
 (b) OPEC/Dees.heer.F&.meer. (Deesheskeâ) 
 (c) WTO/[yuet.šer.Dees. 
 (d) UNIDO/Ùet.Sve.DeeF&.[er.Dees. 

Ans. (b) : Deesheskeâ (OPEC-Organization of the Petroleum 

Exporting) hesš^esefueÙece Glheeokeâ osMeeW keâe mebie"ve nw~ Ùen 
DeuheeefOekeâeefjÙeeW kesâ yeerÛe mecePeewles keâe meJeexòece GoenjCe nw~  

47.  Factor Endowment Theory of International 

Trade was propounded by 

  Debleje&°^^erÙe JÙeeheej keâe keâejkeâ yevoesyemleer keâe efmeæevle 
efkeâmeves Øeefleheeefole efkeâÙee nw? 

 (a) David Ricardo/[sefJe[ efjkeâe[ex 
 (b) Bertil – Ohlin/yee|šue Deesndefueve 
 (c) J.S. Millpes/pes.Sme. efceue 
 (d) C.P. Kindleberger/meer.heer. efkeâC[ueyeie&j 

Ans. (b) : Devleje&°^erÙe JÙeeheej kesâ keâejkeâ yevoesyemleer efmeæevle keâe 
Øeefleheeove yeefš&ue Deesnefueve ves efkeâÙee Lee~  

48.  Assertion (A) : The British established and 

developed Indian Railways. 

  Reason (R) : The British are keenly interested in 

India's economic development. 

  DeefYekeâLeve (A) : YeejleerÙe jsueJes keâer mLeehevee Deewj efJekeâeme 
efyeÇefšMe ves efkeâÙee~ 

  leke&â (R) : efyeÇefšMe ueesie Yeejle kesâ Deee|Lekeâ efJekeâeme ceW 
Glmegkeâlee kesâ meeLe ®efÛe uesles nQ~ 

 (a) Both (A) and (R) true/(A) Deewj (R) oesveeW melÙe nQ~ 
 (b) Both (A) and (R) are false 

  (A) Deewj (R) oesveeW DemelÙe nQ~ 
 (c) (A) is true, but (R) is false 

  (A) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (d) (A) is false, but (R) is true 

  (A) DemelÙe nw, hejvleg (R) melÙe nw~ 

Ans. (c) : efoÙee ieÙee DeefYekeâLeve (A) keâer YeejleerÙe jsueJes keâer 
mLeehevee Deewj efJekeâeme efyeÇefšMe ves efkeâÙee Lee, mener nw efkeâvleg leke&â (R) 

keâer efyeÇefšMe ueesie Yeejle kesâ Deee|Lekeâ efJekeâeme kesâ Glmegkeâlee kesâ meeLe 
™efÛe uesles nw, mener vener nw~  

49.  Which of the following is also known as World 

Bank? 

  efvecveebefkeâle ceW mes keâewve mee efJeMJe yeQkeâ kesâ ™he ceW peevee 
peelee nw? 

 (a) IMF/DeeF&.Sce.SHeâ. (b) IBRD/DeeF&.yeer.Deej.[er. 

 (c) ADB/S.[er.yeer. (d) IFC/DeeF&.SHeâ.meer. 

Ans. (b) : Devleje&°^erÙe hegvee|vecee&Ce SJeb efJekeâeme yeQkeâ (IBRD-

International Bank for Reconstruction and 

Developement) keâes efJeMJe yeQkeâ (World Bank) kesâ ™he ceW Yeer 
peevee peelee nw~ Ùen Skeâ Devleje&°^erÙe efJeòeerÙe mebmLee nw pees ceOÙece 
DeeÙe Jeie& kesâ efJekeâemeMeerue osMeeW keâes $e+Ce Øeoeve keâjlee nw~  

50.  Special Economic Zones (SEZ) have been 

created first time in the 

  efJeMes<e Deee|Lekeâ #es$e (mespe) meJe&ØeLece efvecveefueefKele ceW 
me=efpele efkeâÙes ieÙes : 

 (a) EXIM Policy – 2000/Sefkeämece veerefle – 2000 

 (b) EXIM Policy 2005/Sefkeämece veerefle – 2005 

 (c) Industrial Policy – 1956/DeewÅeesefiekeâ veerefle – 1956 

 (d) Industrial Policy – 1991/DeewÅeesefiekeâ veerefle – 1991 

Ans. (*) : efJeMes<e Deee|Lekeâ #es$e (SEZ) DeefOeefveÙece, 2005 kesâ 
Devegmeej efJeMes<e Deee|Lekeâ #es$e keâer mLeehevee meJe&ØeLece keâer ieF&~ 

Note– Yeejle henuee SefMeÙeeF& osMe nw, efpemeves efveÙee&le keâes yeÌ{eves kesâ 
efueS 1965 ceW keâeb[uee ceW Skeâ efJeMes<e #es$e keâer mLeehevee keâer Leer, Fmes 
Skeämeheesš& ØeesmeseEmeie peesve (EPZ) keâe veece efoÙee ieÙee Lee~  
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Ùet.peer.meer. vesš hejer#ee petve-2012 

JeeefCepÙe 
le=leerÙe ØeMve he$e 

efJeMues<eCe meefnle JÙeeKÙee 
meceÙe : 2.15 IeCše]  [hetCee&¿ : 150 

1. If Opening Stock is `̀̀̀ 10,000, Net Purchases `̀̀̀ 

70,000, Wages `̀̀̀ 2,500, Carriage inward `̀̀̀ 500 

and Closing Stock `̀̀̀ 15,000, what is the 
Manufacturing Cost ? 

 Ùeefo ØeejefcYekeâ jnefleÙee ` 10,000, Megæ Kejero ` 
70,000, cepeotjer ` 2,500, DeeJekeâ {gueeF& ` 500 
Deewj Deefvlece jnefleÙee ` 15,000 nQ, lees efJeefvecee&Ce 
ueeiele keäÙee nw? 

 (a) ` 65,000 (b) ` 83,000 
 (c) ` 68,000 (d) ` 73,000 

Gòej-(c)  

JÙeeKÙee- efJeefvecee&Ce ueeiele = keâÛÛee ceeue ± ØelÙe#e cepeotjer ± 
efJeefvecee&Ce GheefjJÙeÙe 
∗ keâÛÛes ceeue keâer ueeiele = ØeejefcYekeâ jnefleÙee ± Megæ Kejero – 
Deefvlece jnefleÙee~ 
efJeefvecee&Ce ueeiele = ØeejefcYekeâ jnefleÙee ± Megæ Kejero ± cepeotjer ± 
DeeJekeâ {gueeF& – Deefvlece jnefleÙee 
 = 10,000 + 70,000 + 2,500 + 500 − 15000 

 = 68,000 
2. What does a high payout ratio indicate ? 
 GÛÛe Yegieleeve Devegheele keäÙee Fbefiele keâjlee nw? 
 (a) A High Earning Per Share (EPS) 

  Øeefle DebMe GÛÛe Depe&ve/keâceeF& 
 (b) The management is not ploughing back 

enough profit 

  ØeyevOeve heÙee&hle ueeYe keâe hegveefve&JesMe ve keâjvee 
 (c) The management is ploughing back profit 

  ØeyevOeve Éeje ueeYe keâe hegveefve&JesMe keâjvee 
 (d) The company is earning high profit 

  keâcheveer Éeje GÛÛe ueeYe Deefpe&le keâjvee  
Gòej-(b)  

JÙeeKÙee- hesDeeGš Devegheele kebâheveer keâer ueeYeebMe jCeveerefle kesâ keâF& 
henuegDeeW ceW DebleÂ&ef° Øeoeve keâjlee nw~ meyemes henues, Ùen Devegheele 
meceÙe keâer DeJeefOe ceW peejer efkeâS ieS ueeYeebMe ceW efmLejlee keâe 
efveOee&jCe keâjves kesâ efueS GheÙeesie efkeâÙee peelee nw~ ÛetBefkeâ efmLejlee 
cenlJehetCe& nw, Skeâ keâce Yegieleeve Devegheele Devegketâue nw, keäÙeeWefkeâ Fmemes 
YeefJe<Ùe ceW ueeYeebMe keâer hesMekeâMe keâer GÛÛe mebYeeJevee nesleer nw~ Dele: 
GÛÛe Yegieleeve Devegheele ØeyevOeve Éeje ueeYe keâe hegvee|veJesMe ve keâjvee 
Fbefiele keâjlee nw~ 

3. Which one of the following statements is true ? 
 efvecveefueefKele keâLeveeW ceW mes keâewve mee melÙe nw? 

 (a) Capital expenditure does not affect the 

profitability of a concern but revenue 
expenditure does 

  heBtpeeriele JÙeÙe keâcheveer keâer ueeYeosÙelee keâes ØeYeeefJele veneR 
keâjlee nw hejvleg DeeÙeiele JÙeÙe ØeYeeefJele keâjlee nw~ 

 (b) Capital expenditure affects the profitability of 

a concern directly but revenue expenditure 

does not 

  heBtpeeriele JÙeÙe keâcheveer keâer ueeYeosÙelee keâes meerOes ØeYeeefJele 
keâjlee nw hejvleg DeeÙeiele JÙeÙe veneR keâjlee nw~ 

 (c) Capital expenditure affects the profitability of 

a concern indirectly but revenue expenditure 

affects directly/ heBtpeeriele JÙeÙe keâcheveer keâer ueeYeosÙelee 
keâes DeØelÙe#e ™he mes ØeYeeefJele keâjlee nw, hejvleg DeeÙeiele 
JÙeÙe meerOes ØeYeeefJele keâjlee nw~ 

 (d) Both capital expenditure and revenue 

expenditure affect the profitability of a 

concern directly/ heBtpeeriele JÙeÙe leLee DeeÙeiele JÙeÙe 
oesveeW keâcheveer keâer ueeYeosÙelee keâes meerOes ØeYeeefJele keâjles nQ~ 

Gòej-(c)  

JÙeeKÙee- hetBpeeriele JÙeÙe keâcheveer keâer ueeYeosÙelee keâes DeØelÙe#e ™he 
mes, hejvleg DeeÙeiele JÙeÙe meerOes ØeYeeefJele keâjlee nQ~ 
hetBpeeriele JÙeÙe efkeâmeer kebâheveer keâer #ecelee keâes Skeâ uesKee DeJeefOe mes 
DeefOekeâ yeÌ{eves kesâ efueS Glheeokeâ mebheefòe keâes Øeehle keâjves Ùee yeÌ{eves 
kesâ efueS KeÛe& efkeâÙee peelee nw~ 
peyeefkeâ DeeÙeiele JÙeÙe KeÛe& efkeâS ieS vekeâo Ùee mebmeeOeve keâes yeveeS 
jKeves kesâ efueS efkeâÙee peelee nw~ 

4. Identify the true statement of the following : 

 (i)  Balance Sheet is always prepared from the 

 point of view of the business but not from that 

 of the owners. 

 (ii)  The financial relationship of the business to 

 its owners is shown in the Balance Sheet. 

 (iii)  Balance Sheet is always related to a period of 

 time. 
 efvecveefueefKele ceW mes melÙe keâLeve keâer henÛeeve keâjW: 
 (i) efÛešd"e ncesMee JÙeJemeeÙe kesâ Âef„keâesCe mes lewÙeej efkeâÙee 

 peelee nw ve efkeâ mJeeefceÙeeW kesâ~ 
 (ii) efÛešd"e JÙeJemeeÙe keâe Gmekesâ mJeeefceÙeeW kesâ meeLe   

 efJeòeerÙe mecyevOe oMee&lee nw~ 
 (iii) efÛešd"e ncesMee meceÙeeJeefOe mes mecyeefvOele neslee nw~ 

                           27 / 832



 

UGC NET Commerce IIIrd Paper June, 2012 28 YCT 28 

 Codes/ketâš : 
 (a) (i) and (ii)/ (i) Deewj (ii)  
 (b) (ii) and (iii)/ (ii) Deewj (iii) 
 (c) (i) and (iii)/ (i) Deewj (iii) 
 (d) (i), (ii) and (iii)/ (i), (ii) Deewj (iii)  

Gòej-(a)  

JÙeeKÙee- efÛešd"s mes DeeMeÙe Ssmes efJeJejCe he$e mes nw, pees Skeâ 
efveOee&efjle efleefLe hej JÙeJemeeÙe keâer efJeòeerÙe efmLeefle keâes Øekeâš keâjlee nw~ 
efJeòeerÙe eqmLeefle mes DeeMeÙe JÙeeheej keâer mecheefòe SJeb oeefÙelJeeW keâer 
leguevee mes neslee nw~ 
efÛešd"e ncesMee JÙeJemeeÙe keâer Âef°keâesCe mes lewÙeej efkeâÙee peelee nw, ve 
efkeâ mJeeefceÙeeW kesâ~ efÛešd"e JÙeJemeeÙe keâe Gmekesâ mJeeefceÙeeW kesâ meeLe 
efJeòeerÙe mecyevOe oMee&lee nw~ efÛešd"e JÙeJemeeÙe keâer he=Lekeâ DeJeOeejCee 
kesâ lenle yeveeÙee peelee nw~ 

5. X and Y are partners in a firm sharing profits 
in the ratios of 2 : 1. Z is admitted with a 1/3 
profit sharing. What will be the new profit 
sharing ratio of X, Y and Z ? 

 X Deewj Y Skeâ heâce& ceW meePesoej nQ Deewj 2:1 kesâ Devegheele 
ceW ueeYe yeeBšles nQ~ Z keâes 1/3 ueeYe Devegheele kesâ meeLe 
ØeJesMe efoÙee peelee nw~ Deye X, Y Deewj Z keâe veÙee ueeYe 
meebPee Devegheele keäÙee nesiee? 

 (a) 3 : 3 : 3 (b) 4 : 3 : 2  
  (c) 4 : 2 : 3 (d) 2 : 3 : 4 

Gòej-(c)  

JÙeeKÙee- ceevee, kegâue ueeYe = 1 

z, keâe Devegheele = 1/3 

Mes<e Devegheele = 1 − 1/3 = 2/3 

x, keâe Devegheele =
2 2

3 3
× =

4

9
 

y, keâe Devegheele =
1 2

3 3
× =

2

9
 

∴ z keâe Devegheele = 1/3 

∴ veÙee ueeYe meebPee Devegheele x, y Deewj z =
4 2 3

: :
9 9 9

 

6. Which one of the following will not affect the 

working capital ? 
 efvecveefueefKele ceW mes keâewve mee Skeâ keâeÙe&Meerue hetBpeer keâes 

ØeYeeefJele veneR keâjsiee? 
 (a) Realisation of cash from debtors 

  osveoejeW mes vekeâo Jemetueer 
 (b) Sale of plant and machinery in cash 

  mebÙeb$e leLee ceMeervejer keâer vekeâo efye›eâer 
 (c) Issue of equity shares/ mecelee DebMeeW keâe peejer keâjvee 
 (d) Redemption of debentures/ $e+Cehe$eeW keâe MeesOeve 

Gòej-(a)  

JÙeeKÙee- keâeÙe&Meerue hetBpeer, efpemes Net Working Capital Yeer 
keâne peelee nw, Skeâ kebâheveer keâer ceewpetoe heefjmebheefòeÙeeW, vekeâoer, KeeleeW 
keâes Øeehle keâjves ÙeesiÙe Deewj keâÛÛes ceeue keâer metÛeer Deewj lewÙeej ceeue, 
Deewj Fmekeâer Jele&ceeve osveoeefjÙeeW, pewmes osÙe KeeleeW kesâ yeerÛe Deblej nQ~ 
Dele: osveoejeW mes vekeâo Jemetueer keâeÙe&Meerue hetbpeer keâes ØeYeeefJele vener 
keâjsiee~ keâeÙe&Meerue hetbpeer = Jele&ceeve mebheefòe–Jele&ceeve oeefÙelJe~ 

7. Given below are two statements, one labelled as 

Assertion (A) and the other labelled as Reason 

(R) : 
 Assertion (A) : When a company earns profit 

prior to its incorporation, it is called capital profit. 
 Reason (R) : Capital profit cannot be used for 

distribution as dividend to the shareholders. 

 In the context of the above two statements, 

which one of the following is correct ? 
 veerÛes oes keâLeve efoS ieS nQ, Skeâ keâes DeefYekeâLeve (A) 

Deewj otmejs keâes keâejCe R) keâe veece efoÙee ieÙee nw : 
 DeefYekeâLeve (A) : peye keâcheveer meceecesueve mes hetJe& ueeYe 

keâceeleer nw, lees Gmes heBtpeeriele ueeYe keânles nQ~ 
 keâejCe (R) : heBtpeeriele ueeYe keâe DebMeOeeefjÙeeW keâes ueeYeebMe kesâ 

™he ceW efJelejCe kesâ efueÙes GheÙeesie veneR efkeâÙee pee mekeâlee nw~ 
 GheÙeg&keäle oes keâLeveeW kesâ meboYe& ceW, efvecveefueefKele ceW mes 

keâewve mee mener nw? 
 (a) (A) is correct, but (R) is wrong.  

  (A) mener nw, hejvleg (R) ieuele nw~ 
 (b) Both (A) and (R) are correct.  

  (A) Deewj (R) oesveeW mener nw~ 
 (c) (A) is wrong, but (R) is correct.  

  (A) ieuele nw, hejvleg (R) mener nw~ 
 (d) Both (A) and (R) are wrong.  

  (A) Deewj (R) oesveeW ieuele nQ~ 
Gòej-(b)  

JÙeeKÙee- peye kebâheveer meceecesueve mes hetJe& ueeYe keâceeleer nw, lees Gmes 
hetBpeeriele ueeYe keânles nw~ hetBpeeriele ueeYe keâes DebMeOeeefjÙeeW ceW efJelejCe 
kesâ ™he ceW GheÙeesie vener efkeâÙee peelee nw~ Dele: DeefYekeâLeve (A) Deewj 
keâejCe (R) oesveeW mener nw~ 

8. Reconstruction of a company takes place when 
 (i)  the company is undercapitalised 
 (ii)  company has incurred heavy losses which 

 must be written off 
 (iii)  the company is overcapitalised 

 Which one of the following is correct ? 
 keâcheveer keâe hegveefvecee&Ce leye neslee nw, peye  
 (i)  keâcheveer keâe Deuhe hetBpeerkeâjCe nesvee 
 (ii)  keâcheveer keâes Yeejer vegkeâmeeve G"evee heÌ[e efpemes meceehle   

 efkeâÙee peevee ÛeeefnS~ 
 (iii)  keâcheveer keâe Deefle heBtpeerkeâjCe nesvee~ 
 efvecveefueefKele ceW mes keäÙee meneR nw? 
 (a) (i) and (ii) only/ kesâJeue (i) Deewj (ii) 
 (b) (i) and (iii) only/ kesâJeue (i) Deewj (iii)  
 (c) (ii) and (iii) only/ kesâJeue (ii) Deewj (iii) 
 (d) All the above/ GheÙeg&keäle meYeer 

Gòej-(c)  

JÙeeKÙee- keâcheveer keâe hegvee|vecee&Ce leye neslee nw, peye keâcheveer keâes 
Yeejer vegkeâmeeve G"evee heÌ[e, efpemes meceehle efkeâÙee peevee ÛeeefnS SJeb 
keâcheveer keâe Deefle hetBpeerkeâjCe nesvee, Fmekeâe cegKÙe keâejCe neslee nw~ 

9. Match the items of List – I with the items of 

List – II and select the correct answer using the 

codes given below the lists : 

                           28 / 832



 

UGC NET Commerce IIIrd Paper June, 2012 29 YCT 29 

 List – I  List – II 
(a) Leverage Ratio 1. Short-term 

solvency 
(b) Liquidity Ratio 2. Earning capacity 
(c) Turnover Ratio 3. Relationship 

between debt 
and equity 

(d) Profitability Ratio 4. Efficiency of 
Asset 
Management 

 metÛeer–I keâer ceoeW keâes metÛeer–II keâer ceoeW kesâ meeLe megcesefuele 
keâjW Deewj veerÛes efoS ketâšeW keâer meneÙelee mes mener Gòej keâe 
ÛeÙeve keâjW : 

  metÛeer–II    metÛeer–II 
 (a) hetBpeerkeâjCe (ueerJejspe) 1. Deuhekeâeefuekeâ MeesOeve 
  Devegheele   #ecelee 
 (b) lejuelee Devegheele 2.  Depe&ve #ecelee 
 (c) efye›eâer (šve& DeesJej) 3. $e+Ce leLee mecelee kesâ 

Devegheele    yeerÛe mecyevOe 
 (d) ueeYeosÙelee Devegheele 4. heefjmecheefòe ØeyevOeve  

     #ecelee 
 Codes/ketâš : 
  (a) (b) (c) (d) 
 (a) (ii) (i) (iv) (iii) 
 (b) (iii) (ii) (i) (iv) 
 (c) (iv) (iii) (i) (ii) 
 (d) (iii) (i) (iv) (ii) 

Gòej-(d)  

JÙeeKÙee :- 

 metÛeer-I  metÛeer-II 

a. hetBpeerkeâjCe (ueerJejspe) 
Devegheele 

iii. $e+Ce leLee mecelee kesâ yeerÛe 
mecyevOe 

b. lejuelee Devegheele i. Deuhekeâeefuekeâ MeesOeve #ecelee 
c. efye›eâer (šve& DeesJej) 

Devegheele 
iv. heefjmecheefòe ØeyevOeve #ecelee 

d. ueeYeosÙelee Devegheele ii. Depe&ve #ecelee 
10. Given below are two statements, one labelled as 

Assertion (A) and the other labelled as Reason 
(R) : 

 Assertion (A) : Sinking fund is a charge against 
Profit and Loss Account. 

 Reason (R) : Sinking fund is created for 
repayment of a long term liability. 

 In the context of the above two statements, 
which one of the following is correct ? 

 veerÛes oes keâLeve efoS ieS nQ, Skeâ keâes DeefYekeâLeve (A) 
Deewj otmejs keâes keâejCe R) keâe veece efoÙee ieÙee nw : 

 DeefYekeâLeve (A) : efmebefkebâie hebâ[ ueeYe-neefve Keeles hej Ûeepe& 
nw~ 

 keâejCe (R) : efmebefkebâie hebâ[ keâes oerIe&keâeefuekeâ oeefÙelJe kesâ 
hegveYeg&ieleeve kesâ efueÙes me=efpele efkeâÙee peelee nw~ 

 GheÙeg&keäle oes keâLeveeW kesâ meboYe& ceW, efvecveefueefKele ceW mes 
keâewve mee mener nw? 

 (a) (A) is correct, but (R) is wrong.  
  (A) mener nw, hejvleg (R) ieuele nw~ 
 (b) Both (A) and (R) are correct.  
  (A) Deewj (R) oesveeW mener nw~ 
 (c) (A) is wrong, but (R) is correct.  
  (A) ieuele nw, hejvleg (R) mener nw~ 
 (d) Both (A) and (R) are wrong.  
  (A) Deewj (R) oesveeW ieuele nQ~ 
 Gòej-(c)  

JÙeeKÙee- $e+Ce MeesOeve efveefOe, Skeâ ØeeJeOeeve nw, efpemekesâ lenle 
efveiece keâes $e+Ce cegodos kesâ ›eâceyeæ hegveYeg&ieleeve kesâ efueS me=efpele efkeâÙee 
peelee nw~ ØelÙeskeâ Je<e& Skeâ efveefMÛele jeefMe efveOee&efjle keâjves keâer 
DeeJeMÙekeâlee nesleer nw~ 
eEmeeEkeâie Hebâ[ Skeâ Deee|Lekeâ FkeâeF& Éeje mLeeefhele efkeâÙee peelee nw, pees 
YeefJe<Ùe kesâ hetbpeeriele JÙeÙe Ùee oerIe&keâeueerve $e+Ce kesâ hegveYeg&ieleeve kesâ 
efueS meceÙe keâer DeJeefOe ceW jepemJe keâes Deueie keâjlee nw~ 
Dele: DeefYekeâLeve (A) ieuele nw, hejvleg (R) mener nw~ 

11. Match List – I with List – II and select the 
correct answer using the codes given below the 
lists : 
 List – I  List – II 
(a) Goodwill of a 

company 
1. Current liability 

(b) Overdraft 2. Fixed Assets 
(c) Preliminary 

Expenses 
3. Reserves and 

Surplus 
(d) Premium on 

Issue of Shares 
4. Fictitious Assets 

 metÛeer–I keâes metÛeer–II kesâ meeLe megcesefuele keâjW Deewj veerÛes 
efoS ketâšeW keâer meneÙelee mes mener Gòej keâe ÛeÙeve keâjW : 

  metÛeer–II    metÛeer–II 
 (a) kebâheveer keâer KÙeeefle 1. Ûeeuet oeefÙelJe 
 (b) DeefOeefJekeâ<e& 2. mLeeÙeer mecheefòe 
 (c) ØeejefcYekeâ JÙeÙe 3. mebÛeÙe SJeb DeeefOekeäÙe 
 (d) DebMeeW kesâ efveie&ceve hej  4. DeJeemleefJekeâ mecheefòe 
  ØeerefceÙece 
 Codes/ketâš : 
  (a) (b) (c) (d) 
 (a) (ii) (i) (iv) (iii) 
 (b) (i) (ii) (iv) (iii) 
 (c) (i) (ii) (iii) (iv) 
 (d) (ii) (i) (iii) (iv) 
 Gòej-(a)  

JÙeeKÙee :  
 metÛeer-I  metÛeer-II 

a. kebâheveer keâer KÙeeefle ii. mLeeÙeer mecheefòe 
b. DeefOeefJekeâ<e& i. Ûeeuet oeefÙelJe 
c. ØeejefcYekeâ JÙeÙe iv. DeJeemleefJekeâ mecheefòe 
d. DebMeeW kesâ efveie&ceve hej 

ØeerefceÙece 
iii. mebÛeÙe SJeb DeeefOekeäÙe 

12. In India, which of the following is prepared on 
the guidelines of AS-3 (Accounting Standard – 
3) ? 

 Yeejle ceW, efvecveefueefKele ceW mes keâewve mee S. Sme.–3 
(uesKeebkeâve ceevekeâ-3) kesâ ceeie&oMe&ve hej lewÙeej efkeâÙee 
ieÙee nw? 
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 (a) Balance Sheet of a Company/keâcheveer keâe efÛešd"e  
 (b) Funds Flow Statement/efveefOe ØeJeen efJeJejCe 
 (c) Cash Flow Statement/vekeâo ØeJeen efJeJejCe 
 (d) Consolidated Financial Statement 

  mecesefkeâle efJeòeerÙe efJeJejCe 
Gòej-(c)  

JÙeeKÙee- uesKeebkeâve ceevekeâ Skeâ efueefKele veerefle DeefYeuesKe nw pees efkeâ 
uesKeebkeâve efJeMes<e%eeW Ùee mejkeâej Ùee DevÙe efveÙeecekeâ mebmLee Éeje peejer 
efkeâÙes peeles nw, peesefkeâ ceevÙelee, ceeheve, ØemlegleerkeâjCe, GheÛeej Deewj 
efJeòeerÙe efJeJejCeeW kesâ efJeòeerÙe nmleeblejCe peejer keâjlee nw~ 
uesKeebkeâve ceevekeâ-3 keâe mecyebOe vekeâo ØeJeen efJeJejCe mes nw, efpemeceW 
vekeâo ØeJeen keâer ieefleefJeefOeÙeeW kesâ yeejs ceW efJemleej mes JeCe&ve efkeâÙee 
ieÙee nw~ vekeâo ØeJeen efJeJejCe cegKÙele: leerve ieefleefJeefOeÙeeW mes neslee nw: 
1. heefjÛeeueve ieefleefJeefOe mes vekeâoer ØeJeen 
2. efJeòehees<eCe ieefleefJeefOe mes vekeâoer ØeJeen 
3. efveJesMe ieefleefJeefOe mes vekeâoer ØeJeen 

13. What is the correct sequence of the following 
actions required for the preparation of 
financial accounts ? 

 (i) Trading accounts 
 (ii) Making adjusting entries 
 (iii) Balance Sheet 
 (iv) Profit and Loss Account  
 Select the correct answer from the codes given 

below : 
 efJeòeerÙe uesKee lewÙeej keâjves kesâ efueÙes Dehesef#ele 

efvecveefueefKele ef›eâÙeeDeeW keâe mener Deveg›eâce keäÙee nw? 
 (i) JÙeeheej Keelee 
 (ii) meceeÙeespeve ØeefJeef„ÙeeB keâjvee 
 (iii) efÛešd"e 
 (iv) ueeYe-neefve Keelee 
 veerÛes efoÙes ketâšeW ceW mes mener Gòej keâe ÛeÙeve keâjW : 
 (a) (ii) (ii) (i) (iii) 
 (b) (ii) (iv) (iii) (i) 
 (c) (ii) (i) (iv) (iii) 
 (d) (iv) (ii) (iii) (i) 
 Gòej-(c)  

JÙeeKÙee- efJeòeerÙe uesKee lewÙeej keâjles meceÙe Dehesef#ele Deveg›eâce efvecve 
nw : 
(ii) meceeÙeespeve ØeefJeef°ÙeeB keâjvee 
(i) JÙeeheej Keelee 
(iv) ueeYe-neefve Keelee 
(iii) Deee|Lekeâ efÛešd"e~ 

14. The main effect of inflation on the financial 
statement is 

 efJeòeerÙe efJeJejCe hej cegõe mheâerefle keâe cegKÙe ØeYeeJe nw 
 (a) Profits are understated/ ueeYeeW keâes keâce efoKeevee 
 (b) Overstatement of Assets 

  heefjmecheefòeÙeeW keâes DeefOekeâ efoKeevee 
 (c) Adequacy of funds for replacement of assets 

  heefjmecheefòeÙeeW kesâ ØeeflemLeeheve kesâ efueÙes efveefOeÙeeW keâer 
heÙee&hlelee 

 (d) Erosion of capital/ hetBpeer keâe #ejCe  
Gòej-(d)  

JÙeeKÙee- cegõe mHeâerefle (ieefCeleerÙe Deekeâueve hej DeeOeeefjle Skeâ 
DeLe&Meem$eerÙe DeJeOeejCee nw efpememes yeepeej ceW cegõe keâe Øemeej Je 
JemlegDeeW keâer keâerceleeW ceW Je=efæ Ùee keâceer keâer ieCevee keâer peeleer nw~ 
GoenjCe kesâ efueS: 1990 ceW Skeâ meew ®heS ceW efpelevee meeceeve Deelee 
Lee, Deiej 2000 ceW Gmes Kejeroves kesâ efueS oes meew ®heS JÙeÙe keâjves 
heÌ[s nw lees ceevee peeSiee efkeâ cegõe mHeâerefle Mele-ØeefleMele yeÌ{ ieF&~ 
ÛeerpeeW keâer keâerceleeW ceW yeÌ{esòejer Deewj cegõe keâer keâercele ceW keâceer keâes 
Jew%eeefvekeâ {bie mes metÛeeryeæ keâjvee cegõe mHeâerefle keâe keâece neslee nw~ 
Fmemes yÙeepe ojW Yeer leÙe nesleer nQ~ 
cegõe mHeâerefle kesâ ØeYeeJe 
1.  Glheeove ceW DeefveefMÛelelee kesâ heefjCeecemJe™he Glheeo keâer ceeBie 

DeefveefMÛele nes peeleer nw Je mebmeeOeveeW keâe efJelejCe Demebiele nes 
peelee nQ hetBpeer mebmeeOeve oerIe& keâeueerve ™he ceW veneR Jejved ueIeg 
keâeueerve ØeÙeesie ceW Deeves ueieles nQ leLee GlheeokeâeW keâe PegkeâeJe 
pe™jer mes iewj pe™jer Glheeo keâer Deesj nes peelee nw keäÙeeWefkeâ iewj 
pe™jer Glheeo keâer keâercele yeÌ{ peeves hej GveceW efveJesMe ueeYeØeo 
nes peelee nw~ 

2.  cegõe mHeâerleer mes DeLe&JÙeJemLee kesâ keâF& #es$eeW ceW ceboer Dee peeleer nw 
pewmes Yeejle ceW keâheÌ[e Glheeo cetuÙe yeÌ{ peeves hej Fve GlheeoeW 
keâer ceebie ceW efiejeJeš Dee peeleer nw, ueesie kesâJeue yesno pe™jer 
ceeue ner Kejeroles nQ~ Fmemes GÅeesie "hhe heÌ[ peeles nQ~ 

3.  osMe ceW DeeÙeefJelejCe ieÌ[yeÌ[e peelee nw~ cegveeHeâeKeesjeW keâes ueeYe 
nesves ueielee nw Deewj veewkeâjerhesMee mebkeâš ceW heÌ[ peeles nQ~ 
Yeü°eÛeej, keâeueeyeepeejer Deewj mešdšsyeepeer yeÌ{leer nw~ keâ"esj ßece 
keâer FÛÚe Meefkeäle ceW Yeer keâceer Dee peeleer nw~ 

Dele: efJeòeerÙe efJeJejCe ceW hetbpeer keâe #ejCe neslee nw~  
15. Present value of future earnings is a model of 

Human Resources Accounting suggested by 
 YeeJeer Depe&ve Je Jele&ceeve cetuÙe ceeveJe mebmeeOeve uesKeebkeâve 

keâe cee@[ue nw, pees efvecveefueefKele kesâ Éeje yeleeÙee ieÙee : 
 (a) Brauch Lev & ABA Schwartz 

  yeÇe@Me uesJe SJeb S yeer S MeJeeš&dme 
 (b) Jaggi & Lau/ peiieer SJeb uees 
 (c) S.K. Chakraborty/ Sme. kesâ. Ûe›eâJeleea 
 (d) Eric Flamhaltz/ Sefjkeâ heäuewce ne@ušdpe 

Gòej-(a)  

JÙeeKÙee- ceeveJe mebmeeOeve uesKeebkeâve keâe YeeJeer Depe&ve keâe Jele&ceeve 
cetuÙe cee@[ue yeÇe@Me uesJe SJeb SyeerS MeJeešd&me Éeje Øeefleheeefole efkeâÙee 
ieÙee nw~ 

16. Which element of the promotion mix do 

wholesalers generally apply to obtain their 

promotional objective ? 
 Leeskeâ efJe›eâlee Deheves mebJeOe&veelcekeâ GodosMÙe keâes Øeehle 

keâjves kesâ efueÙes meeceevÙeleÙee keâewve mes mebJeOe&ve efceßeCe kesâ 
leòJe keâes ØeÙegkeäle keâjles nQ? 

 (a) Advertising/ efJe%eeheve  
 (b) Personal Selling/ JewÙeefkeälekeâ efye›eâer 
 (c) Trade Promotion/ JÙeeheej mebJeOe&ve 
 (d) Direct Marketing/ ØelÙe#e efJeheCeve 

Gòej-(c)  
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JÙeeKÙee- JÙeeheej mebJeOe&ve efceßeCe kesâ lelJe keâes cegKÙele: Leeskeâ 
efJe›esâlee Deheves mebJeOe&veelcekeâ GodosMÙe keâes Øeehle keâjves kesâ efueS 
ØeÙegkeäle keâjles nQ~ 

17. Who has given ‘fourteen Principles of 
Management’ ? 

 ‘14 ØeyevOe efmeæebleeW’ kesâ pevekeâ keâewve nQ? 
 (a) Barnard/ yevee&[& 
 (b) Henry Fayol/ nsvejer hesâÙeesue 
 (c) F.W. Taylor/ Sheâ. [yuÙet. šsuej 
 (d) Flemming/ heäueesefcebie 

Gòej-(b)  

JÙeeKÙee- nsvejer HesâÙeesue (Henri Fayol; 29 pegueeF& 1841–19 

veJecyej 1925) øeâebme kesâ Keveve FbpeerefveÙej leLee ØeyevOe-efmeæevlekeâej 
Les~ GvneWves JÙeJemeeÙe ØeMeemeve keâe meeceevÙe efmeæevle efJekeâefmele efkeâÙee 
efpemekeâe 20JeeR meoer kesâ ØeejbYe kesâ JÙeehekeâ ØeYeeJe Lee~ HesâÙeesue SJeb 
Gvekesâ menkeâe|ceÙeeW ves Fme efmeæevle keâe efJekeâeme Jew%eeefvekeâ ØeyevOeve kesâ 
efmeæevle kesâ efJekeâeme mes mJeleb$e ™he mes SJeb ueieYeie Gmeer keâeue ceW 
efkeâÙee~ ØeyevOeve kesâ DeeOegefvekeâ mebkeâuhevee kesâ efJekeâeme ceW meyemes ØeYeeJeer 
Ùeesieoeve keâjves JeeueeW ceW HesâÙeesue keâe veece De«eCeer nw~ 
� HesâÙee@ue kesâ Devegmeej ØeyebOe kesâ keâeÙe& nQ– 
Ùeespevee yeveevee, DeeosMe osvee, mecevJeÙe keâjvee SJeb efveÙeb$eCe keâjvee~ 
� Skeâ DeewÅeesefiekeâ mebmLeeve keâer ef›eâÙeeDeeW keâes Fme Øekeâej efJeYekeäle 

efkeâÙee pee mekeâlee nw– 
lekeâveerkeâer, JeeefCeefpÙekeâ, efJeòeerÙe megj#ee, uesKeebkeâve SJeb ØeyebOeve~ 
� Gmeves Ùen Yeer megPeeJe efoÙee efkeâ Skeâ ØeyebOekeâ ceW Ùen iegCe nesves 

ÛeeefnS: 
Meejerefjkeâ, veweflekeâ efMe#ee, %eeve, SJeb DevegYeJe~ 
� HesâÙee@ue ves 14 efmeæebleeW keâes metÛeeryeæ efkeâÙee– 
keâeÙe& efJeYeepeve, DeefOekeâej SJeb GòejoeefÙelJe, DevegMeemeve, DeeosMe keâer 
Skeâlee, efveoxMe keâer Skeâlee, JÙeefkeäleiele efnleeW keâe meeceevÙe efnleeW kesâ 
he#e ceW mecehe&Ce, keâce&ÛeeefjÙeeW keâe ØeefleHeâue, keâce&ÛeeefjÙeeW kesâ keâeÙe&keâeue 
ceW efmLejlee, henue #ecelee SJeb menÙeesie keâer YeeJevee~ 

18. What is M.B.O ?/ Sce. yeer. Dees. keäÙee nw? 
 (a) Management by Objective 

  cewvespeceWš yeeF& Dee@ypesefkeäšJe 
 (b) Multiple Business Organisation 

  ceefušheue efyepevesme Dee@ie&veeFpesMeve 
 (c) Management by Organisation 

  cewvespeceWš yeeF& Dee@ie&veeFpesMeve 
 (d) Multiplicity of Business Operations 

  ceefušhueerefmešer Dee@heâ efyepevesme Dee@hejsMeveme 
Gòej-(a)  

JÙeeKÙee- GodosMÙeeW Éeje ØeyevOe mes DeeMeÙe nw– ‘‘GodosMÙeeW keâes 
kesâvõ ceW jKekeâj ØeyevOe keâeÙe& mechevve keâjvee~ ‘‘Deuøesâ[ meeruee@ve’’ 
Éeje Fmekeâe meJe&ØeLece ØeÙeesie 1950 ceW efkeâÙee ieÙee Lee~ uesefkeâve 
Fmekeâer DeJeOeejCee keâes ueeskeâefØeÙe yeveeÙee ‘‘heeršj [^keâj’’ ves~ heeršj 
[^keâj kesâ Devegmeej Sce.yeer.Dees. GodosMÙeeW kesâ DeeOeej hej efJeYeeieeW Deewj 
keâee|cekeâes kesâ ceOÙe meòee Deewj GòejoeefÙelJe keâe efJeYeepeve nw~ Ùen Fme 
DeJeOeejCee hej DeeOeeefjle ØeCeeueer nw efkeâ ØelÙeskeâ mebmLee kesâ kegâÚ 
DeeOeejYetle GodosMÙe nesles nQ efpevnW keâee|cekeâeW kesâ GodosMÙeeW kesâ meeLe 
mebÙegkeäle efkeâÙee pee mekeâlee nw~ Jemlegle: mebmLee kesâ GodosMÙeeW kesâ 
Deveg™he ner keâee|cekeâeW kesâ keâeÙeeX keâe efveOee&jCe efkeâÙee peelee nw~ 

19. Match items in List – II with items in List – I : 

 List – I  List – II 
(a) Mega Marketing 1. Advertising 
(b) Penetration Price 2. Kotler 
(c) Promotion Mix 3. Low price 
(d) Customer 

Satisfaction 
4. Post Purchase 

Behaviour 
 metÛeer–I ceW oer ceoeW keâes metÛeer–II ceW oer ceoeW kesâ meeLe 

megcesefuele keâjW : 
  metÛeer–I    metÛeer–II 
 (a) Je=nled efJeheCeve 1. efJe%eeheve 
 (b) yesOeve keâercele 2. keâesšuej 
 (c) mebJeOe&ve efceßeCe 3. vÙetve keâercele 
 (d) «eenkeâ meblegef„  4. ›eâÙe heMÛeeled JÙeJenej 
 Codes/ketâš : 
  1 2 3 4 
 (a) I II III IV 
 (b) III I II IV 
 (c) IV III II I 
 (d) III IV I II 

 Gòej-(b) 
JÙeeKÙee : 
 metÛeer-I  metÛeer-II 

a. Je=nled efJeheCeve iii. vÙetve keâercele 
b. yesOeve keâercele i. efJe%eeheve 
c. mebJeOe&ve efceßeCe ii. keâesšuej 
d. «eenkeâ meblegef„ iv. ›eâÙe heMÛeeled JÙeJenej 

20. Statement (A) : Sales promotion has a strong 

impact on consumer behaviour in rural India. 

 Reason (R) : Rural people in India give utmost 

significance to sales promotion schemes. 
 DeefYekeâLeve (A) : «eeceerCe Yeejle ceW efye›eâer mebJeOe&ve keâe 

GheYeeskeälee JÙeJenej hej MeefkeäleMeeueer ØeYeeJe heÌ[lee nw~ 
 keâejCe (R) : Yeejle ceW «eeceerCe ueesie efye›eâer mebJeOe&ve keâes 

DelÙeefOekeâ cenòJe osles nQ~ 
 Codes/ketâš : 
 (a) Statement (A) is correct but Reason (R) is 

incorrect/ (A) mener nw, hejvleg (R) ieuele nw~ 
 (b) Statement (A) is incorrect, but Reason (R) is 

correct/ (A) ieuele nw, hejvleg (R) mener nw~ 
 (c) Both Statement (A) and Reason (R) are 

correct/ (A) Deewj (R) oesveeW mener nQ~ 
 (d) Both Statement (A) and Reason (R) are 

incorrect/ (A) Deewj (R) oesveeW ieuele nQ~ 
 Gòej-(a)  

JÙeeKÙee- Yeejle ceW efmeHe&â «eeceerCe ueesie ner efye›eâer mebJeOe&ve keâes 
DelÙeefOekeâ cenlJe osles nw, Ùen keâLeve ieuele nw~ Dele: DeefYekeâLeve 
(A) mener nw, hejvleg (R) keâejCe ieuele nw~ 

21. Market sub-divided on the basis of behavioural 

characteristics is called 
 JÙeJenejJeeoer efJeMes<eleeDeeW kesâ DeeOeej hej GheefJeYeeefpele 

yeepeej keäÙee keânueelee nw? 
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 (a) Segmentation/ efJeYeefkeälekeâjCe  
 (b) Aggregation/ mece«eerkeâjCe  
 (c) Precision/ heefjMegælee 
 (d) None of the above/GheÙeg&keäle ceW mes keâesF& veneR  

Gòej-(a)  

JÙeeKÙee- Skeâ meeceeve ceebie jKeves Jeeues «eenkeâeW kesâ mecetn keâes 
Deueie-Deueie efJeYeeefpele keâjves keâer Øeef›eâÙee keâes yeepeej efJeYeepeve 
keânles nw DeLeJee «eenkeâeW keâer ceebieeW keâer meceevelee kesâ Devegmeej efkeâÙes 
ieS efJeYeepeve keâes yeepeej efJeYeepeve keânles nw~ yeepeej efJeYeepeve kesâ 
cegKÙele: efvecve Øekeâej nw : 
(i) Yeewieesefuekeâ efJeYeepeve (ii) pevemeebefKÙekeâerÙe efJeYeepeve 
(iii) ceveesJew%eeefvekeâ efJeYeepeve (iv) JÙeJeneefjkeâ efJeYeepeve 
JÙeJenejJeeoer efJeMes<eleeDeeW kesâ DeeOeej hej Ghe-efJeYeeefpele yeepeej keâes 
efJeYeefkeälekeâjCe keâne peelee nw~ 

22. What is mass marketing ? 
 peve (ceeme) efJeheCeve keäÙee nw? 
 (a) Offering the same products and marketing 

mix to all consumers/ meYeer GheYeeskeäleeDeeW keâes Skeâ 
pewmes Glheeo leLee efJeheCeve efceßeCe hesMe keâjvee~ 

 (b) Offering variety of products to the entire 
market 

  mecemle yeepeej keâes efJeefJeOe Øekeâej kesâ Glheeo hesMe keâjvee~ 
 (c) Offering differentiated products to all 

customers 

  meYeer «eenkeâeW keâes efYevve-efYevve Glheeo hesMe keâjvee~ 
 (d) Following concentrated marketing strategy 

  mebkesâefvõle efJeheCeve Ùegefkeäle keâe heeueve keâjvee~ 
Gòej-(a)  

JÙeeKÙee- ceeme efJeheCeve keâe DeLe& meYeer GheYeeskeäleeDeeW keâes Skeâ pewmes 
Glheeo leLee efJeheCeve efceßeCe hesMe keâjves mes nw~ 

23. Which concept of marketing is based on the 
assumption that superior products sell 
themselves ? 

 efJeheCeve keâer keâewve meer OeejCee Fme ceevÙelee hej DeeOeeefjle 
nw efkeâ Glke=â„ Glheeo mJeÙeb ner efyekeâles nQ? 

 (a) Production/ Glheeove 
 (b) Marketing/ efJeheCeve 
 (c) Societal/ meeceeefpekeâ  
 (d) Product/ Glheeo 

Gòej-(d)  

JÙeeKÙee- Deece Ûeueve ceW ‘‘efJeheCeve’’ Glheeo keâe ØeÛeej nw, 
efJeMes<ekeâj efJe%eeheve, Deewj yeÇebeE[ie~ efkebâleg JÙeJemeeefÙekeâ GheÙeesie ceW 
Fmekeâe DeLe& efJeheCeve «eenkeâ hej keWâefõle nw~ GlheeoeW keâe efJekeâeme 
«eenkeâeW keâer DeeJeMÙekeâleeDeeW keâer hete|le nsleg efkeâÙee peelee nw~ F&.pesjesce 
cewkeâeLeea (E. Jerome McCarthy) ves efJeheCeve keâes Ûeej meeceevÙe 
ieefleefJeefOeÙeeW kesâ mecetneW ceW yeebše, Gvekeâer šeF&heesueespeer keâes ogefveÙee Yej 
ceW Fleveer ceevÙelee neefmeue ngF& keâer Gvekesâ ‘‘Ûeej P’’ Yee<ee keâe efnmmee 
yeve ieS nQ~ 
Glheeo (Product)–efJeheCeve keâe Glheeo mebyevOeer henuet JeemleefJekeâ 
ceeue Ùee mesJeeDeeW kesâ yÙeewjs kesâ yeejs ceW keâer Ùen kewâmes Deefvlece-
GheÙeesiekeâlee& (end-user) keâer pe™jleeW SJeb ceebieeW mes mebyebefOele nw~ 
Skeâ Glheeo kesâ oeÙejs ceW kegâÚ menÙeesieer lelJe Yeer Deeles nQ pewmes 
Jeejbšer, ieejbšer Deewj meheesš&~ 

cetuÙe efveOee&jCe (Pricing)–keâe DeeMeÙe efkeâmeer Glheeo keâe Skeâ 
cetuÙe (price) efveOee&efjle keâjves mes nw, efpemeceW Útš Yeer Meeefceue nesleer 
nw~ pe™jer vener keâer cetuÙe, cegõeDeeW ceW ner nes-Ùen Gme Glheeo Ùee 
mesJee kesâ yeoues ceW oer pee mekeâves Jeeueer keâesF& Ûeerpe nes mekeâleer nw pewmes 
meceÙe, Tpee&, ceveesefJe%eeve Ùee OÙeeve~ 
mebJeOe&ve (Promotion)–FmeceW Meeefceue nQ efJe%eeheve 
(advertising), efye›eâer mebJeOe&ve (sales promotion), ØeÛeej 
(publicity) Deewj JÙeefkeäleiele efye›eâer (personal selling), yeÇebeE[ie 
(branding) Deewj Glheeo, yeÇeb[ (brand), Ùee kebâheveer kesâ mebJeOe&ve 
nsleg efJeefYevve heæefleÙeeB~ 
mLeeve (Ùee efJelejCe (Distribution))–mes leelheÙe& nw efkeâ Glheeo 
efkeâme lejn GheYeeskeälee lekeâ hengbÛesiee; GoenjCe kesâ efueS efye›eâer 
JÙeJemLee keâe efyevog Ùee Kegoje efye›eâer (retailing)~ Fme ÛeewLes P keâes 
keâF& yeej mLeeve Yeer keâne peelee nw~ Fmekeâe leelheÙe& nw efkeâ efkeâme Ûewveue 
kesâ peefjÙes Skeâ Glheeo Ùee mesJeeDeeW keâes yesÛee peeSiee (pewmes 
Dee@veueeFve yeveece Kegoje), keâewve mes Yeewieesefuekeâ #es$e Ùee GÅeesie ceW, 
efkeâme Keb[ keâes (ÙegJee JÙemkeâ, heefjJeej, JÙeJemeeÙeer ueesie) Deeefo 
Fmekesâ DeueeJee Ùen Yeer keâer efpeme JeeleeJejCe ceW Glheeo yesÛee peeSiee 
Jen kewâmes efye›eâer keâes ØeYeeefJele keâj mekeâlee nw~  
 Dele: Glheeo kesâ mecyevOe ceW ceevÙelee nw efkeâ Glke=â° Glheeo 
mJeÙeb ner efyekeâles nQ~  

24. In broader sense, marketing communication 

includes 
 JÙeehekeâ ™he mes, efJeheCeve mebÛeej keäÙee meceeefJe„ keâjlee nw? 
 (a) Product/ Glheeo (b) Price/ keâercele 
 (c) Place/ mLeeve (d) All/ meYeer 

Gòej-(d)  

JÙeeKÙee- efJeheCeve mebÛeej, JÙeehekeâ ™he mes Glheeo, keâercele, mLeeve 
meYeer keâes meceeefJe° keâjlee nQ~ 

25. Physical distribution provides 
 Yeeweflekeâ efJelejCe Øeoeve keâjlee nw 
 (a) Place utility/ mLeeve GheÙeesefielee 
 (b) Time utility/ meceÙe GheÙeesefielee 
 (c) Place and Time utility/ mLeeve SJeb meceÙe GheÙeesefielee 
 (d) Form utility/ mJe™he GheÙeesefielee 

Gòej-(c)  

JÙeeKÙee- mLeeve (Ùee efJelejCe (Distribution))– mes leelheÙe& 
nw efkeâ Glheeo efkeâme lejn GheYeeskeälee lekeâ hengbÛesiee; GoenjCe kesâ efueS 
efye›eâer JÙeJemLee keâe efyevog Ùee Kegoje efye›eâer (retailing)~ Fme ÛeewLes 
P keâes keâF& yeej mLeeve Yeer keâne peelee nw~ Fmekeâe leelheÙe& nw efkeâ efkeâme 
Ûewveue kesâ peefjÙes Skeâ Glheeo Ùee mesJeeDeeW keâes yesÛee peeSiee (pewmes 
Dee@veueeFve yeveece Kegoje), keâewve mes Yeewieesefuekeâ #es$e Ùee GÅeesie ceW, 
efkeâme Keb[ keâes (ÙegJee JÙemkeâ, heefjJeej, JÙeJemeeÙeer ueesie) Deeefo 
Fmekesâ DeueeJee Ùen Yeer keâer efpeme JeeleeJejCe ceW Glheeo yesÛee peeSiee 
Jen kewâmes efye›eâer keâes ØeYeeefJele keâj mekeâlee nw~ Dele: Yeeweflekeâ efJelejCe 
mLeeve SJeb meceÙe GheÙeesefielee Øeoeve keâjlee nw~ 

26. What is relevant to place variable of marketing 

mix ? 
 efJeheCeve efceßeCe kesâ mLeeve leòJe kesâ efueÙes keäÙee Øeemebefiekeâ 

nw? 
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 (a) Branding/ yeÇebef[bie  
 (b) Price penetration/ keâercele yesOeve 
 (c) Sales personnel motivation 

  efye›eâer keâeefce&keâ DeefYeØesjCee 
 (d) None/ kegâÚ Yeer veneR 

Gòej-(c)  

JÙeeKÙee- efJeheCeve efceßeCe keâe DeLe& SJeb heefjYee<ee–mejue 
MeyoeW ceW, efJeheCeve efceßeCe efJeheCeve kesâ efJeefYevve IeškeâeW keâe mecegefÛele 
efceßeCe nw efpemekesâ Éeje GheYeeskeäleeDeeW keâer FÛÚeDeeW keâes mevleg° keâj 
Ghe›eâce kesâ efJeheCeve GodosMÙeeW keâes Øeehle efkeâÙee pee mekeâlee nw~ 
1.  Øees. keâesšuej kesâ Devegmeej–‘‘efJeheCeve efceßeCe Gve efJeheCeve 

DeewpeejeW keâe mecetn nw efpevnW keâesF& mebmLee ue#Ùe yeepeej ceW Deheves 
efJeheCeve GodosMÙeeW keâer hete|le kesâ efueS GheÙeesie keâjleer nw’’~ 

2.  mšsvšve, Sšpesue leLee Jeekeâj kesâ Devegmeej–‘‘efJeheCeve 
efceßeCe Ûeej IeškeâeW-Glheeo, cetuÙe mebjÛevee, efJelejCe JÙeJemLee 
leLee mebJeæ&veelcekeâ ef›eâÙeeDeeW keâe mebÙeespeve nw efpevekeâe efkeâmeer 
mebmLee kesâ ue#Ùe yeepeej keâer DeeJeMÙekeâlee keâes mevleg° keâjves leLee 
meeLe ner efJeheCeve GodosMÙeeW keâes hetje keâjves kesâ efueS GheÙeesie 
efkeâÙee peelee nw~’’ 

 efve<keâ<e& kesâ ™he ceW Ùen keâne peelee nw efkeâ efJeheCeve efceßeCe keâe 
DeLe& Gve Ûeej IeškeâeW Ùee ef›eâÙeeDeeW kesâ efceßeCe mes nQ efpevekeâer 
meneÙelee mes keâesF& Yeer mebmLee «eenkeâeW keâer DeeJeMÙekeâlee keâes mevleg° 
keâjles ngS efJeheCeve GodosMÙeeW keâes Øeehle keâjleer nw~ Dele: efJeheCeve 
efceßeCe, mLeeve lelJe kesâ efueS efye›eâer keâee|cekeâ DeefYeØesjCee 
Øeemebefiekeâ nw~ 

efJeheCeve efceßeCe keâer efJeMes<eleeSB/Øeke=âefle 
1.  Ûeej ØecegKe Ieškeâ– efJeheCeve efceßeCe Ûeej ØecegKe IeškeâeW keâe 

efceßeCe nw pees Glheeo, cetuÙe, mLeeve leLee mebJeæ&ve veece mes peeves 
peeles nw~ FvneR Ûeej IeškeâeW kesâ mebÙeespeve mes efJeheCeve GodosMÙeeW keâes 
Øeehle efkeâÙee peelee nw~ 

2.  meleled Øeef›eâÙee–efJeheCeve efceßeCe keâe keâeÙe& meowJe keâjvee heÌ[lee 
nw leLee meceÙe-meceÙe hej efJeheCeve efceßeCe ceW heefjJele&ve keâjves keâer 
DeeJeMÙekeâlee nesleer nw~ Fme Øekeâej Ùen keâne pee mekeâlee nw efkeâ 
efJeheCeve efceßeCe Skeâ meleled Øeef›eâÙee nw~ 

3. efJeheCeve JÙetn jÛevee–ØelÙeskeâ mebmLee keâes Deheveer Skeâ efJeheCeve 
JÙetn jÛevee lewÙeej keâjveer heÌ[leer nw~ efpemeceW efJeheCeve keâer efJeefYevve 
ef›eâÙeeDeeW, efJeefOeÙeeW, veerefleÙeeW Deeefo keâe meceeJesMe keâjvee heÌ[lee nw~ 
Fme Øekeâej Ùen keânvee "erkeâ nesiee efkeâ efJeheCeve efceßeCe Skeâ JÙetn 
jÛevee nw efpemeceW efJeefYevve efJeheCeve ef›eâÙeeDeeW keâe meceeJesMe neslee 
nw~ 

4.  ØeYeeJeMeeruelee–efJeheCeve efceßeCe keâer ØeYeeJeMeeruelee Fme yeele hej 
efveYe&j nw efkeâ efJeheCeve efceßeCe ceW ØelÙeskeâ Ieškeâ keâe meceeJesMe 
Ghe›eâce keâer efmLeefle SJeb JeeleeJejCe keâes OÙeeve ceW jKekeâj efkeâÙee 
peeÙe~ meb#eshe ceW, efJeheCeve efceßeCe keâer ØeYeeJeMeeruelee Gmekesâ 
mecegefÛele efceßeCe hej efveYe&j keâjlee nw~ 

5.  efJeheCeve ØeyevOekeâ keâe keâeÙe&–efJeheCeve efceßeCe Skeâ JÙeJeefmLele 
DeJeOeejCee nw pees efJeheCeve mecemÙeeDeeW kesâ meceeOeeve ceW meneÙelee 
Øeoeve keâjleer nw~ efJeheCeve efceßeCe keâe keâeÙe& DeeflecenlJehetCe& nw 
Dele: Fmes efJeheCeve ØeyevOekeâ Éeje mecheeefole efkeâÙee peelee nw~  

Dele: efJeheCeve efceßeCe kesâ mLeeve lelJe kesâ efueS efye›eâer keâeefce&keâ 
DeefYeØesjCee Øeemebefiekeâ nw~  

27. Find incorrect statement /ieuele keâLeve %eele keâjW : 
 (a) Marketers arouse emotional motives  
  efJeheCevekeâòee& YeeJeveelcekeâ GodosMÙe peeie=le keâjles nQ~ 
 (b) Marketers satisfy rational motives  
  efJeheCevekeâòee& efJeJeskeâhetCe& ØeÙeespeveeW keâes mebleg„ keâjles nQ~ 
 (c) Marketers formulate different sales 

promotions for different motives 

  efJeheCevekeâòee& efYevve GodosMÙeeW kesâ efueÙes efYevve efye›eâer 
mebJeOe&veeW keâes yeveeles nQ~ 

 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR~ 
Gòej-(d)  

JÙeeKÙee- efJeheCevekeâlee& cegKÙele: 
(i) YeeJeveelcekeâ GösMÙe peeie=le keâjles nw~ 
(ii) efJeJeskeâhetCe& ØeÙeespeveeW keâes mebleg° keâjles nw~ 
(iii) efYevve GösMÙeeW kesâ efueS efYevve efye›eâer mebJeOe&veeW keâes yeveeles nw~ 
Dele: GheÙeg&keäle ceW mes keâesF& vener Gòej nesiee~ 

28. Non-store marketing includes  
 vee@ve-mšesj ceekexâefšbie ceW meefcceefuele nw 
 (a) Home selling/ Iej-Iej efye›eâer 
 (b) V.P.P./ Jeer.heer.heer. 
 (c) Vending Machines/ JeWef[bie ceMeerve 
 (d) All of the above/ GheÙeg&keäle meYeer 

Gòej-(d)  

JÙeeKÙee- vee@ve-mšesj ceekexâeEšie ceW efvecve meefcceefuele nw : 
(i) Iej-Iej efye›eâer 
(ii) Jeer.heer.heer. 
(iii) JeWeE[ie ceMeerve 
Dele: GheÙeg&keäle meYeer meefcceefuele nw~ 

29. What is customer delight ? 
 GheYeeskeälee Øemevvelee keäÙee nw? 
 (a) Performance equal to expectation  
  ØelÙeeMee kesâ yejeyej efve<hevvelee 
 (b) Performance less than expectation  
  ØelÙeeMee mes keâce efve<hevvelee 
 (c) Performance more than expectation  
  ØelÙeeMee mes DeefOekeâ efve<hevvelee 
 (d) Expectation more than performance  
  efve<hevvelee mes DeefOekeâ ØelÙeeMee 

Gòej-(c)  

JÙeeKÙee- ØelÙeeMee mes DeefOekeâ efve<hevvelee, GheYeeskeälee Øemevvelee nQ~ 
30. Which terms are often used interchangeably in 

marketing literature ? 
 efJeheCeve meeefnlÙe ceW efkeâve MeôeW keâes ØeeÙe: Devleye&oue ™he 

ceW GheÙeesie efkeâÙee peelee nw? 
 (a) Concept, method, philosophy  
  DeJeOeejCee, heæefle, oMe&ve 
 (b) Concept, approach, technique  
  DeJeOeejCee, Gheeiece, lekeâveerkeâ 
 (c) Orientation, concept, philosophy  
  GvcegKeerkeâjCe, DeJeOeejCee, oMe&ve 
 (d) Philosophy, system, concept  
  oMe&ve, ØeCeeueer, DeJeOeejCee 

Gòej-(c)  
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JÙeeKÙee- efJeheCeve meeefnlÙe ceW GvcegKeerkeâjCe, DeJeOeejCee leLee 
oMe&ve keâes ØeeÙe: Devleye&oue kesâ ™he ceW GheÙeesie efkeâÙee peelee nQ~ 

31. Which one of the following is not the operative 
function of HRM ? 

 efvecveefueefKele ceW mes keâewve mee ceeveJe mebmeeOeve ØeyevOe keâe 
ef›eâÙeelcekeâ keâeÙe& veneR nw? 

 (a) Development/ efJekeâeme  
 (b) Controlling/ efveÙev$eCe 
 (c) Compensation/ #eeflehetefle& 
 (d) Integration/ SkeâerkeâjCe 

Gòej-(b)  

JÙeeKÙee- ceeveJe mebmeeOeve (åÙetceve efjmeesmeexme) Jen DeJeOeejCee nw 
pees pevemebKÙee keâes DeLe&JÙeJemLee hej oeefÙelJe mes DeefOekeâ heefjmebheefòe kesâ 
™he ceW osKeleer nw~ efMe#ee ØeefMe#eCe Deewj efÛeefkeâlmee mesJeeDeeW ceW 
efveJesMe kesâ heefjCeece mJe™he pevemebKÙee ceeveJe mebmeeOeve kesâ ™he ceW 
yeoue peeleer nw~ ceeveJe mebmeeOeve Glheeove ceW ØeÙegkeäle nes mekeâves Jeeueer 
hetBpeer nw~ Ùen ceeveJe hetBpeer keâewMeue Deewj GveceW efveefnle Glheeove kesâ 
%eeve keâe Yeb[ej nw~ Ùen ØeefleYeeMeeueer Deewj keâece hej ueies ngS ueesieeW 
Deewj mebie"veelcekeâ meHeâuelee kesâ yeerÛe keâer keâÌ[er keâes henÛeeveves keâe met$e 
nw~ Ùen GÅeesie/mebie"veelcekeâ ceveesefJe%eeve Deewj efmeæeble ØeCeeueer 
mebyebefOele DeJeOeejCeeDeeW mes mebyeæ nw~ ceeveJe mebmeeOeve keâer meboYe& kesâ 
DeeOeej hej oes JÙeeKÙeeSb efceueleer nQ~ 
cegKÙe keâeÙe&–ceeveJe mebmeeOeve ØeyebOeve efvecve cenlJehetCe& keâeÙe& keâjlee 
nw: 
1. efveÙegefkeäle Je ÛeÙeve 
2. ØeefMe#eCe Deewj efJekeâeme (ueesie DeLeJee mebie"ve) 
3. ØeoMe&ve keâe cetuÙeebkeâve leLee ØeyebOeve 
4. heoesvveefle/mLeeveeblejCe 
5. Heâeuelet keâce&ÛeeefjÙeeW keâes nševee 
6. DeewÅeesefiekeâ Deewj keâce&Ûeejer mebyebOe 
7. meYeer JÙeefkeäleiele DeebkeâÌ[eW keâe efjkeâe[& jKevee, 
8. Jesleve leLee Gme mes mebyebefOele cegDeeJepee, heWMeve, yeesveme FlÙeeefo 
9. keâeÙe& mes mecyebefOele mecemÙeeDeeW kesâ yeejs ceW ‘Deebleefjkeâ keâce&ÛeeefjÙeeW’ 

keâes ieesheveerÙe meueen osvee 
10. kewâefjÙej keâe efJekeâeme 
11. ÙeesiÙelee hejKevee 
12. ceeveJe mebmeeOeve ef›eâÙeeDeeW mes mebyebefOele meceÙe keâer ieefle keâe 

DeOÙeÙeve keâjvee~ 
13. ØeoMe&ve cetuÙeebkeâve 
 Dele: efveÙeb$eCe ceeveJe mebMeeOeve ØeyebOe keâe ef›eâÙeelcekeâ keâeÙe& veneR nw~  

32. Which one of the following is not in sequence of 
personnel training procedure ? 

 efvecveefueefKele ceW mes keâewve mee keâeefce&keâ ØeefMe#eCe Øeef›eâÙee 
kesâ Deveg›eâce ceW veneR nw? 

 1. Instructor Preparation/ DevegosMekeâ lewÙeej keâjvee 
 2. Present the task/ keâeÙe& Øemlegle keâjvee 
 3. Try out performance/ hejeref#ele efve<hevvelee 
 4. Training preparation/ ØeefMe#eCe keâer lewÙeejer 
 5. Follow up/ DevegJele&ve 
 (a) 1,2,3,4,5 (b) 2,1,4,3,5 
 (c) 1,4,2,3,5 (d) 3,1,2,5,4 

Gòej-(a, b, d)  

JÙeeKÙee- keâee|cekeâ ØeyebOeve keâe DeLe&–keâee|cekeâ/ceeveJe mebmeeOeve 
ØeyebOeve Skeâ keâce&Ûeejer keâeÙe& nw efpemekeâe ØeeLeefcekeâ Yetefcekeâe mebie"ve keâes 
Deheves ue#ÙeeW keâes Øeehle keâjves ceW ceoo keâjvee nw~ keâe|ceÙeeW kesâ keâeÙe& 
keâe mebÛeeueve mebie"ve keâer JÙeehekeâ jCeveerefle, veerefleÙeeW Deewj mebjÛevee 
hej efveYe&j nw~ Úesšer kebâheefveÙeeW keâer leguevee ceW Úesšer kebâheefveÙeeW kesâ heeme 
efJeefYevve keâe|ceÙeeW keâer mecemÙeeSb nesleer nw~ 
keâee|cekeâ ØeyebOeve keâer heefjYee<eeSb–‘‘keâe|ceÙeeW keâe keâeÙe& Gme mebie"ve 
kesâ ØecegKe ue#ÙeeW Ùee GösMÙeeW keâer hete|le kesâ efueS Ùeesieoeve osves kesâ 
GösMÙe mes mebie"ve kesâ keâe|ceÙeeW keâer Kejero, efJekeâeme, cegDeeJepes, 
SkeâerkeâjCe Deewj jKejKeeJe mes mebyebefOele nw~ FmeefueS, keâe|ceÙeeW keâe 
ØeyebOeve Gve Dee@hejsefšJe keâeÙeeX kesâ ØeoMe&ve keâer Ùeespevee, DeeÙeespeve, 
efveoxMeve Deewj efveÙeb$eCe nw~’’ – S[efJeve yeer efHeäuehees, keâee|cekeâ 
ØeyebOeve kesâ efmeæeble~ 
‘‘keâee|cekeâ ØeyebOeve ØeyebOeve keâe #es$e nw efpemes ßece yeue keâer Kejero, 
efJekeâeme, jKejKeeJe Deewj GheÙeesie keâjves keâer efJeefYevve Dee@hejsefšJe 
ieefleefJeefOeÙeeW keâer Ùeespevee yeveeves, JÙeJeefmLele keâjves Deewj efveÙebef$ele keâjves 
kesâ efueS keâjvee nw leeefkeâ kebâheveer kesâ GösMÙeeW Deewj yÙeepe keâes ØeYeeJeer 
{bie mes Øeehle efkeâÙee pee mekesâ~ Deewj Deee|Lekeâ ™he mes ÙeLeemebYeJe Deewj 
keâe|ceÙeeW Deewj mecegoeÙe kesâ meYeer mlejeW kesâ GösMÙeeW Deewj efnleeW keâes 
GÛÛelece ef[«eer hej mesJee oer peeleer nw~’’ 
–Scepes pegefKeÙeeme, keâee|cekeâ ØeyebOeve~ 

33. Under which method of performance appraisal 

one person is compared with all others for the 

purpose of placing them in a simple order of 
work ? 

 efve<heeove cetuÙeebkeâve keâer efkeâme heæefle kesâ Debleie&le, 
JÙeefkeäleÙeeW keâes keâeÙe& kesâ mejue ›eâce ceW jKeves kesâ GodosMÙe 
mes Skeâ JÙeefkeäle keâer DevÙe meyekesâ meeLe leguevee keâer peeleer 
nw? 

 (a) Grading/ «esef[bie 
 (b) Person to Person comparison  
  JÙeefòeâ keâer JÙeefkeäle keâer leguevee 
 (c) Ranking/ jQefkebbâie 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR  

Gòej-(c)  

JÙeeKÙee- efve<heeove cetuÙeebkeâve keâer jQeEkeâie heæefle kesâ Debleie&le 
JÙeefkeäleÙeeW keâes keâeÙe& kesâ mejue ›eâce ceW jKeves kesâ GösMÙe mes Skeâ 
JÙeefkeäle keâer DevÙe meye kesâ meeLe leguevee keâer peeleer nw~ 

34. Which one of the following is not the 

fundamental procedure that should be 

considered for the collective bargaining ? 
 efvecveefueefKele ceW mes cetueYetle Øeef›eâÙee keâewve meer veneR nw 

efpemes meecetefnkeâ meewosyeepeer kesâ efueÙes OÙeeve ceW uesvee 
ÛeeefnÙes? 

 (a) Prenegotiation phase/ meewosyeepeer hetJe& ÛejCe  
 (b) Selection of Negotiators/ mecePeewleekeâej keâe ÛeÙeve 
 (c) Tactic and Strategy of Bargaining 

  meewosyeepeer keâe lejerkeâe SJeb jCeveerefle  
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR  

Gòej-(d)  

                           34 / 832



 

UGC NET Commerce IIIrd Paper June, 2012 35 YCT 35 

JÙeeKÙee- meecetefnkeâ meewosyeepeer–oes MeyoeW keâer Ùeesie nw-meecetefnkeâ 
Deewj meewosyeepeer meecetefnkeâ Meyo keâe leelheÙe& nw Deveskeâ JeieeX Ùee 
JÙeefkeäleÙeeW keâe mecetn mesJeeÙeespekeâ Ùee ceeefuekeâeW Deewj keâce&ÛeeefjÙeeW Ùee 
ßeefcekeâeW keâe mecetn Deewj meewosyeepeer keâe DeLe& nw efnuee [gueekeâj 
DevegyebOe keâjvee~ Fme Øekeâej meecetefnkeâ meewosyeepeer keâer Øeef›eâÙee kesâ 
Devleie&le mesJeeÙeespekeâ DeLeJee Gvekesâ ØeefleefveefOe Deewj ßeefcekeâ DeLeJee 
Gvekesâ mebIe kesâ ØeefleefveefOe efkeâmeer efJeJeeo kesâ ØekeâjCe hej ÛeÛee& keâjles nw, 
ienve efJeJesÛevee keâjles nw leLee mecePeewlee keâjles nw~ Jeelee&ueehe keâer Fme 
ØeCeeueer kesâ ceeOÙece mes ßeefcekeâ Deheves efnleeW keâe mebj#eCe leLee GveceW 
Je=efæ keâjves keâe ØeÙeeme keâjles nQ~ heefjYee<eeSb : efJeefYevve mebie"veeW, 
efJeMes<e%eeW Je efJeæeveeW ves meecetefnkeâ meewosyeepeer keâes efJeefYevve {biees mes 
heefjYeeef<ele efkeâÙee nw, 
kegâÚ ØecegKe heefjYee<ee nw~ 
efvecee&leeDeeW keâe je°^erÙe mebIe kesâ Devegmeej–‘‘meecetefnkeâ meewosyeepeer 
keâer Øeef›eâÙee Skeâ Ssmeer efJeefOe nw efpemekesâ Éeje ØeyevOe SJeb ßeefcekeâ Skeâ 
otmejs keâer mecemÙeeDeeW SJeb Âef°keâesCe keâes meeceves uee mekeâles nw leLee 
mesJee mecyevOeeW keâer ™he jsKee keâe efJekeâeme keâjles nw oesveeW he#e hejmhej 
menÙeesie, Øeefle‰e leLee ueeYe keâer Âef° mes keâece keâjles nw’’ 
S[efJeve efHeâueeheeW–‘‘meecetefnkeâ meewosyeepeer mes leelheÙe& Gme Øeef›eâÙee mes 
nw efpemekesâ Devleie&le ßece mebie"eveeW kesâ ØeefleefveefOe leLee JÙeeJemeeefÙekeâ 
mebie"ve kesâ ØeefleefveefOe efceueles nQ leLee Skeâ mecePeewlee Ùee DevegyevOe 
keâjves keâe ØeÙeeme keâjles nw pees keâce&ÛeeefjÙeeW SJeb mesJeeÙeespekeâ mebIe kesâ 
mecyevOeer keâer Øeke=âefle keâe efveOee&jCe keâjlee nw’’~ 

35. Assertion (A) : Inevitably the firm must go to the 
external sources for lower entry jobs. 

 Reason (R) : For positions where required 
qualification/ experience are not met. 

 DeefYekeâLeve (A) : efvecve mlejerÙe heoeW kesâ efueÙes heâce& keâes 
DeefveJeeÙe&le: yee¢e œeesleeW kesâ heeme peevee ÛeeefnS~ 

 keâejCe (R) : Gve heoeW kesâ efueÙes peneB Dehesef#ele 
ÙeesiÙelee/DevegYeJe hetjs mlej kesâ veneR nQ~ 

 Codes/ketâš: 
 (a) Both (A) and (R) are not correct.  

  (A) Deewj (R) oesveeW mener veneR nw~ 
 (b) (A) is true, but (R) is false.  

  (A) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (c) (R) is true, but (A) is false.  

  (R) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (d) Both (A) and (R) are correct.  

  (A) Deewj (R) oesveeW melÙe nQ~ 
 Gòej-(d)  

JÙeeKÙee- DeefYekeâLeve (A) leLee keâejCe (R) oesveeW melÙe nQ~ 
36. Match the following items of List – I and List – 

II : 

 List – I  List – II 
(i) Asbestos 1. Lung Cancer 
(ii) Benzene 2. Cancer 
(iii) Ethylene 

Disbromide 
3. Leukemia 

(iv) Kerosene 4. Acute Nervous 
System 
Depression 

 metÛeer–I Deewj metÛeer–II keâer ceoeW keâe efceueeve keâjW : 
    metÛeer–II  metÛeer–II 
 (i) Smeyesmšesme 1. hesâheâÌ[s keâe keQâmej 
 (ii) yewvpeerve 2. keQâmej 
 (iii) SefLeueeFve ef[meyeÇesceeF[ 3. uÙegkesâefceÙee 
 (iv) kesâjesmeerve 4. leer›e veJe&me lev$e DeJemeeo 
 Codes/ketâš : 
  I II III IV 
 (a) 4 2 3 1 
 (b) 4 3 2 1 
 (c) 1 3 2 4 
 (d) 3 4 2 1 

Ans. (c) :  

 metÛeer-I  metÛeer-II 

i. Smeyesmšesme 1. hesâheâÌ[s keâe keQâmej 
ii. yewvpeerve 3. uÙegkesâefceÙee 
iii. SefLeueeFve ef[meyeÇesceeF[ 2. keQâmej 
iv. kesâjesmeerve 4. leer›e veJe&me lev$e DeJemeeo 

37. Assertion (A) : Business Economics is tool 
centrics facilitating decision making in business. 

 Reason (R) : It provides an analytical 
understanding of economic activities. 

 DeefYekeâLeve (A) : JÙeeJemeeefÙekeâ DeLe&Meem$e JÙeJemeeÙe ceW efveCe&Ùe 
uesves keâes megueYe keâjves nsleg GhekeâjCe  kesâvõmLe nw~ 

 keâejCe (R) : Ùen DeeefLe&keâ ieefleefJeefOeÙeeW keâer efJeMues<eCeelcekeâ 
mecePe Øeoeve keâjlee nw~ 

 Codes/ketâš: 
 (a) Both (A) and (R) are not correct.  

  (A) Deewj (R) oesveeW mener veneR nw~ 
 (b) Both (A) and (R) are correct.  

  (A) Deewj (R) oesveeW mener nQ~ 
 (c) (A) is true, but (R) is false.  

  (R) melÙe nw, uesefkeâve (R) DemelÙe nw~ 
 (d) (R) is true, but (A) is false.  

  (A) melÙe nw, hejvleg (R) DemelÙe nQ~ 
 Gòej-(b)  

JÙeeKÙee- DeefYekeâLeve (A) Deewj keâejCe (R) oesveeW mener nw~ 
38. Demand has the following elements : 
 ceeBie kesâ efvecveefueefKele leòJe nesles nQ : 
 (a) Quantity/ cee$ee 
 (b) Price/ keâercele 
 (c) Time/ meceÙe 
 (d) All the above/ GheÙeg&keäle meYeer 

Gòej-(d)  

JÙeeKÙee- ceeBie keâe efveÙece, GheÙeesefielee Öeme efmeæeble (Law of 

Diminishing Utility) hej DeeOeeefjle nw~ Ùeefo meYeer kegâÚ ÙeLeeJeled 
jns lees Jemleg keâer ceeBie Gmekesâ cetuÙe kesâ Iešves kesâ meeLe-meeLe yeÌ{leer 
peeSieer Deewj Jemleg kesâ cetuÙe ceW Je=efæ kesâ meeLe Gmekeâer ceeBie Iešleer 
peeSieer~ Ùener ceeBie keâe efveÙece nw~ yeepeej ceW ceeBie keâer metÛeer keâer 
meneÙelee mes ceeBie keâer jsKee yeveeF& peeleer nw pees jeefyebvme kesâ Devegmeej 
‘Fme yeele keâe ØeefleefveefOelJe keâjleer nw efkeâ Skeâ yeepeej ceW efkeâmeer efJeMes<e 
meceÙe hej efYevve-efYevve cetuÙeeW hej Jemleg keâer efkeâleveer cee$ee Kejeroer 
peeS~ 
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ceeBie keâe efmeæeble meeJe&Yeewce veneR nw~ efvecveebefkeâle Ûeej DeJemLeeDeeW ceW 
JemlegDeeW keâe cetuÙe yeÌ{ peeves hej Yeer JemlegDeeW keâer ceeBie ceW Je=efæ nesleer 
nw: 
(keâ) YeefJe<Ùe ceW Jemleg keâe hete|le ceW keâceer nesves keâer mebYeeJevee keâer efmLeefle 

ceW, 
(Ke) Meeve Mewkeâle kesâ ØeoMe&ve kesâ efueÙes, 
(ie) peerJeveÙeeheve kesâ efueÙes Jemleg keâer DeefveJeeÙe&lee kesâ keâejCe leLee 
(Ie) De%eevelee kesâ keâejCe~ 
ceeBie efvecveebefkeâle lelJeeW mes ØeYeeefJele nesleer nw– 
1. DeeÙe ceW heefjJele&ve, 
2. pevemebKÙee ceW heefjJele&ve, 
3. õJÙe keâer cee$ee ceW heefjJele&ve, 
4. Oeve kesâ efJelejCe ceW heefjJele&ve, 
5. JÙeeheej keâer efmLeefle ceW heefjJele&ve, 
6. DevÙe Øeeflemheæea JemlegDeeW kesâ cetuÙeeW ceW heefjJele&ve 
7. ®efÛe leLee HewâMeve ceW heefjJele&ve 
Dele: GheÙeg&keäle meYeer ceeBie kesâ lelJe nw~ 

39. A perfectly competitive firm attains 
equilibrium when 

 hetCe&leÙee ØeeflemheOee&lcekeâ heâce& meblegueve leye Øeehle keâjleer nw 
peye  

 (a) AC = AR/ AC = AR nw~ 
 (b) MR = MC/ MR = MC nw~ 
 (c) MC = AC/ MC = AC nw~ 
 (d) TC = TR/ TC = TR nw~ 

Gòej-(b)  

JÙeeKÙee- hetCe& ØeefleÙeesefielee yeepeej kesâ Gme ™he keâe veece nw efpemeceW 
efJe›esâleeDeeW keâer mebKÙee keâer keâesF& meercee veneR nesleer~ Heâuele: keâesF& Yeer 
Skeâ Glheeokeâ (efJe›esâlee) yeepeej ceW Jemleg keâer keâercele hej ØeYeeJe veneR 
[eue mekeâlee~ DeLe&Meem$e ceW yeepeejkeâes cegKÙele: oes ™heeW ceW yeebše 
peelee nw : hetCe& ØeefleÙeesefielee Deewj DehetCe& ØeefleÙeesefielee~ yeepeej mebjÛevee 
kesâ oes Ûejce efyevogDeeW hej hetCe& ØeefleÙeesefielee Deewj SkeâeefOekeâej nQ~ 
hetCe& ØeefleÙeesefielee kesâ ue#eCe–hetCe& ØeefleÙeesefielee kesâ nesves kesâ efueÙes 
kegâÚ hetJee&vegceeve efueÙes peeles nQ pees Fme Øekeâej nQ : 
1. ØelÙeskeâ Glheeokeâ yeepeej keâer hetjer Deehete|le keâe Flevee Úesše efnmmee 

Øeoeve keâjlee nw keâer Jees Dekesâuee yeepeej ceW Jemleg keâer keâercele hej 
keâesF& ØeYeeJe veneR [eue mekeâlee~ 

2.  ØelÙeskeâ Glheeokeâ kesâ Éeje yeveeF& ieÙeer Jemleg meceeve nesleer nw~ 
3.  ØelÙeskeâ Glheeokeâ yeepeej ceW GheueyOe Glheeove lekeâveerkeâ lekeâ hengbÛe 

jKelee nw~ 
4.  efkeâmeer Yeer veÙes Glheeokeâ kesâ yeepeej ceW Deeves hej DeLeJee yeepeej 

ceW GheefmLele efkeâmeer Glheeokeâ kesâ yeepeej mes efvekeâueves hej keâesF& 
jeskeâ šeskeâ veneR nw~ 

5.  yeepeej ceW efJeÅeceeve ØelÙeskeâ ›esâlee Deewj efJe›esâlee keâes yeepeej keâe 
hetCe& %eeve nw~ 

Dele: MR (meerceeble jepemJe) = MC (meerceeble ueeiele) nw~ 
40. The purpose of job evaluation is 
 keâeÙe& cetuÙeebkeâve keâe GodosMÙe nw 
 (a) Fixation of Responsibility 
  GòejoeefÙelJe efveefMÛele keâjvee 
 (b) Promotion/ mebJeOe&ve 
 (c) Wage Determination/ cepeotjer keâe efveOee&jCe  
 (d) Transfer to a better job/ yesnlej keâeÙe& ceW mLeeveeblejCe  

Gòej-(c)  

JÙeeKÙee- keâeÙe& efJeMues<eCe (Job Analysis or Work 

Analysis)–efkeâmeer keâeÙe& kesâ efJe<eÙe ceW metÛeveeDeeW keâes Skeâ$e keâjves 
keâer Skeâ Øeef›eâÙee nw~ otmejs MeyoeW ceW, keâeÙe& efJeMues<eCe, keâeÙeeX keâe 
Skeâ DeewheÛeeefjkeâ SJeb efJemle=le efvejer#eCe nw~ Ùen efkeâmeer keâeÙe& kesâ 
efJe<eÙe ceW metÛeveeDeeW kesâ meb«enCe keâer Skeâ Øeef›eâÙee nw~ Fme Øekeâej 
keâeÙe& efJeMues<eCe, keâeÙe& keâer efJe<eÙe-Jemleg, efpeve Yeeweflekeâ heefjefmLeefleÙeeW 
ceW keâeÙe& mecheeefole efkeâÙee peelee nw leLee keâeÙe& kesâ GòejoeefÙelJeeW keâes 
hetje keâjves kesâ efueS DeeJeMÙekeâ hee$eleeDeeW keâe JÙeJeefmLele DevegmebOeeve 
nw~ 
keâeÙe& efJeMues<eCe kesâ GösMÙe–keâeÙe& efJeMues<eCe mechetCe& ceeveJe 
mebmeeOeve ØeyevOeve ieefleefJeefOeÙeeW kesâ efueS Skeâ DelÙevle DeeJeMÙekeâ 
DeeOeej nw~ Fmekesâ efJeMes<eerke=âle GösMÙeeW keâes efvecveefueefKele Øekeâej mes 
mecePee pee mekeâlee nw : 
1. keâce&ÛeeefjÙeeW keâer DeefOeØeeefhle kesâ efueS GefÛele SJeb leke&âmebiele DeeOeej 

mLeeefhele keâjvee~ 
2. ØelÙeskeâ keâeÙe& kesâ efJe<eÙe ceW DeJeueeskeâve SJeb DeOÙeÙeve kesâ ceeOÙece 

mes ceeveJe mebmeeOeve efveÙeespeve kesâ efueS DeeJeMÙekeâ metÛeveeÙeW 
GheueyOe keâjevee~ 

3. keâeÙe& cetuÙeebkeâve kesâ efueS DeeJeMÙekeâ leLÙeeW SJeb metÛeveeDeeW keâes 
GheueyOe keâjevee~ 

4. ØelÙeskeâ keâeÙe& kesâ efueS Dehesef#ele vÙetvelece mJeerkeâeÙe& hee$eleeDeeW, 
efvehegCeleeDeeW leLee ÙeesiÙeleeDeeW mecyevOeer ceevekeâeW keâes efvee|o° keâjkesâ 
keâce&ÛeeefjÙeeW keâer Yeleea SJeb ÛeÙeve mecyevOeer Øeef›eâÙee keâes megiecelee 
Øeoeve keâjvee~ 

5. keâce&ÛeeefjÙeeW kesâ efueS ØeYeeJeer ØeefMe#eCe SJeb efJekeâeme kesâ keâeÙe&›eâceeW 
keâer Ùeespevee leLee efJe<eÙe-Jemleg keâe efvecee&Ce keâjves ceW meneÙelee 
Øeoeve keâjvee~ 

6. efkeâmeer keâeÙe& efJeMes<e keâes mecheeefole keâjves nsleg Dehesef#ele ÙeesiÙelee 
mecyevOeer metÛevee GheueyOe keâjekeâj cepeotjer SJeb Jesleve kesâ efveOee&jCe 
ceW Ùeesieoeve osvee~  

 Dele: keâeÙe& cetuÙeebkeâve keâe GösMÙe cepeotjer keâe efveOee&jCe nw~ 
41. For testing of hypothesis H0 : M1 = M2 and H1 : 

M1 < M2, the critical value of Z at 5% level of 
significance when size of sample is more than 

30 is 
 heefjkeâuhevee HO : M1 = M2 Deewj H1 : M1 < M2, keâe 

hejer#eCe keâjves kesâ efueÙes, peyeefkeâ mewcheue keâe Deekeâej 30 
mes pÙeeoe nesves hej, meeLe&keâlee kesâ 5³ mlej hej Z keâe 
ef›eâefškeâue cetuÙe neslee nw~ 

 (a) 1.96 (b) 2.32 

 (c) 1.645 (d) 2.5758 

Gòej-(c)  

JÙeeKÙee- heefjkeâuhevee H0 : M1 = M2 Deewj H1 : M1 < M2, keâe 
hejer#eCe keâjves kesâ efueS, peyeefkeâ mewcheue keâe Deekeâej 30 mes pÙeeoe 
nesves hej, meeLe&keâlee kesâ 5% mlej hej Z keâe ef›eâefškeâue cetuÙe 1.645 

neslee nw~ 
42. Which of the following is the nonrandom 

method of selecting samples from a population? 
 meceef„ mes ØeefleoMeeX kesâ ÛeÙeve keâer DeÙeeÂefÛÚkeâ heæefle 

keâewve meer nw? 
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 (a) Stratified Sampling/ mleefjle ØeefleÛeÙeve 
 (b) Quota Sampling/ keâesše ØeefleÛeÙeve 
 (c) Systematic Sampling/ efveÙeefcele ØeefleÛeÙeve 
 (d) Cluster Sampling/ iegÛÚsoej ØeefleÛeÙeve 

Gòej-(b)  

JÙeeKÙee- Skeâ meebefKÙekeâerÙe peebÛe ceW, MeesOekeâlee& efkeâ efoueÛemheer 
Deeceleewj hej, Skeâ mecetn mes mebyebefOele JÙeefkeäleÙeeW keâe, Skeâ Ùee Skeâ mes 
DeefOekeâ efJeMes<eleeDeeW kesâ mebyebOe ceW efYevvelee, kesâ DeOÙeÙeve ceW efveefnle 
neslee nw~ DeOÙeÙeve kesâ lenle JÙeefkeäleÙeeW kesâ Fme mecetn keâes Deeyeeoer 
keâne peelee nw~ pevemebKÙee heefjefcele Ùee Deveble nes mekeâlee nw~ Ùen 
mhe° nw efkeâ efkeâmeer Yeer meebefKÙekeâerÙe peebÛe kesâ efueS hetjer pevemebKÙee 
keâe ieCeve DemebYeJe nw~ GoenjCe kesâ efueS, Deiej nce Yeejle kesâ Øeefle 
JÙeefkeäle Deewmele DeeÙe keâe Skeâ Deekeâueve keâjvee Ûeenles nQ, lees nces 
osMe kesâ meYeer keâceeves Jeeues JÙeefkeäleÙeeW efkeâ ieCevee keâjveer nesieer, pees 
DemecYeJe nw~ 
Skeâ yeÌ[er Deeyeeoer Ùee Skeâ mecetn mes ØeefleefveefOe ØeefleoMe& keâes Øeehle keâjves 
keâer efJeefOe keâes ØeefleÛeÙeve (mewcheeEueie) keâne peelee nw~ ØeefleÛeÙeve efkeâ 
heæefle, efJeMues<eCe kesâ Øekeâej hej efveYe&j keâjleer nw~ ØeefleefveefOe ØeefleoMe& kesâ 
FkeâeFÙeeW keâer kegâue mebKÙee keâes ØeefleoMe& meceef° keâne peelee nw~ 
ØeefleoMe& hetjer Deeyeeoer keâe ØeefleefveefOelJe nesvee ÛeeefnS~ peye Skeâ yeÌ[er 
Deeyeeoer mes ØeefleoMe& Ûegvee peelee nw, Ùen efJeÛeej keâjvee DeeJeMÙekeâ nw 
efkeâ efkeâme Øekeâej Ùen ÛegveeJe efkeâÙee pee jne nw~ Skeâ ØeefleefveefOe 
ØeefleoMe& Øeehle keâjves kesâ efueS, ØeefleoMe& yeslejleerye {bie mes Ûegvee peevee 
ÛeeefnS~ GoenjCe kesâ efueS, Skeâ efJeMJeefJeÅeeueÙe kesâ Úe$eeW keâer 
Deewmele Gceü keâe efveOee&jCe Deyeeoer keâe Skeâ Yeueer-YeeBefle ØeefleefveefOelJe 
efceuesiee Deewj Úe$eeW keâer Deewmele Gceü keâe Devegceeefvele DeeBkeâÌ[e Øeehle 
nesiee~ Dele: meceef° mes ØeefleoMeeX kesâ ÛeÙeve keâer DeÙeeÂefÛÚkeâ heæefle 
keâesše ØeefleÛeÙeve nw~ 

43. If the two regression coefficients are 0.8 and 
0.2, then the value of coefficient of correlation is 

 Ùeefo Øeefleieceve iegCeebkeâ ›eâceMe: 0.8 leLee 0.2 nQ, lees 
menmecyevOe keâe iegCeebkeâ nesiee 

 (a) + 0.16 (b) - 0.40 
 (c) - 0.16 (d) + 0.40 

Gòej-(d)  

JÙeeKÙee- menmecyevOe iegCeebkeâ–oes ÛejeW kesâ hejmhej mecyevOeeW keâe 
meyemes DeÛÚe ceehe efheÙeme&ve keâe menmebyevOe iegCeebkeâ (Pearson's 

Correlation Coefficient) nw efpemes ØeeÙe: menmecyevOe iegCeebkeâ 
keâne peelee nw~ Ùen iegCeebkeâ oesveeW ÛejeW kesâ menØemejCe keâes Gvekesâ 
ceevekeâ efJeÛeueveeW kesâ iegCeveHeâue mes Yeeie osves mes Øeehle neslee nw~ 
menmecyevOe keâe ceeve +1 mes keâce Deewj −1 mes DeefOekeâ neslee nw~ 
menmecyevOe meceefcele neslee nw, DeLee&le corr(X, Y) = corr(Y, X)~ 
peye oesveeW ÛejeW ceW hetCe& meerOee jwefKekeâ mecyevOe (Perfect Direct 

(Increasing) Linear Relationship) neslee nw lees menmecyevOe 
keâe ceeve +1 neslee nw; peye oesveeW ÛejeW ceW hetCe& JÙegl›eâce jwefKekeâ 
mecyevOe neslee nw lees menmecyevOe keâe ceeve −1 neslee nw; DevÙe 
efmLeefleÙeeW ceW menmecyevOe keâe ceeve −1 Deewj +1 kesâ yeerÛe neslee nw~ 
peye menmecyevOe keâe ceeve MetvÙe kesâ efvekeâš neslee nw lees Fmekeâe DeLe& 
Ùen nw efkeâ oesveeW jeefMeÙeeW ceW yengle keâce mecyevOe nw~ Dele: Ùeefo 
Øeefleieceve iegCeebkeâ ›eâceMe: 0.8 leLee 0.2 nw, lees menmebyebOe keâe iegCeebkeâ 
+0.40 nw~ 

44. Which one of the following is a relative measure 
of dispersion ? 

 Øemeej keâe meehes#e ceehe efvecveefueefKele ceW mes keäÙee nw? 
 (a) Standard deviation/ceevekeâ efJeÛeueve  
 (b) Variance/ ØemejCe 
 (c) Coefficient of variation/ efJeÛejCe keâe iegCeebkeâ 
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR  

Gòej-(c)  

JÙeeKÙee- Øemeej keâe meehes#e ceehe efJeÛejCe keâe iegCeebkeâ 
(Coefficient of Variation) nesiee~ 

45. Assertion (A) : Internal factors of business 
environment are controllable factors. 

 Reason (R) : The company can alter or modify 
such factors to suit the environment. 

 DeefYekeâLeve (A) : JÙeeJemeeefÙekeâ JeeleeJejCe kesâ Deevleefjkeâ 
Ieškeâ efveÙev$eCeerÙe Ieškeâ nesles nQ~  

 keâejCe (R) : keâcheveer Ssmes IeškeâeW keâes JeeleeJejCe kesâ GheÙegkeäle 
yeveeves kesâ efueÙes heefjJeefle&le Ùee mebMeesefOele keâj mekeâleer nw~ 

 Codes/ketâš: 
 (a) Both (A) and (R) are correct.  

  (A) Deewj (R) oesveeW mener nw~ 
 (b) (A) is correct, but (R) is incorrect.  

  (A) mener nw, hejvleg (R) ieuele nw~ 
 (c) Both (A) and (R) are incorrect.  

  (R) Deewj (R) oesveeW ieuele nQ~ 
 (d) (A) is incorrect./(A) ieuele nQ~ 
 Gòej-(a)  

JÙeeKÙee- DeefYekeâLeve (A) Deewj keâejCe (R) oesveeW mener nw~ 
46. The concept of ‘Rolling Plan’ in India was 

introduced by the 
 Yeejle ceW ‘jeseEueie hueeve’ (Ûeue Ùeespevee) keâer DeJeOeejCee 

efkeâmeves Øeefleheeefole keâer nw? 
 (a) BJP Government/ yeer.pes.heer. mejkeâej 
 (b) Janta Government/ pevelee mejkeâej 
 (c) Congress Government/ keâeb«esme mejkeâej 
 (d) All of the above/ GheÙeg&keäle meYeer 

Gòej-(b)  

JÙeeKÙee- jeseEueie hueeve keâes Yeejle ceW ueeiet keâjJeeves keâe ßesÙe 
[er.šer. uekeâÌ[eJeeuee keâes efoÙee peelee nw, jeseEueie hueeve (1978-

1980) pevelee heešea mejkeâej ves heebÛeJeeR hebÛeJe<eeaÙe Ùeespevee keâes 
Keeefjpe keâj efoÙee Deewj Skeâ veF& Ú"er hebÛeJe<eeaÙe Ùeespevee (1978-

1980) hesMe keâer~ 1980 ceW YeejleerÙe je°^erÙe keâeb«esme mejkeâej ves Fme 
Ùeespevee keâes efHeâj mes Keeefjpe keâj efoÙee Lee Deewj Skeâ veF& Ú"er 
Ùeespevee yeveeF& ieF& Leer~ jeseEueie Ùeespevee ceW leerve lejn keâer ÙeespeveeSb 
Meeefceue LeeR efpevnW ØemleeefJele efkeâÙee ieÙee Lee~ 

47. Which one of the following is an obstacle to 
globalisation ? 

 YetceC[ueerkeâjCe keâer yeeOee efvecveefueefKele ceW mes keäÙee nw? 
 (a) Wide base/ JÙeehekeâ DeeOeej  
 (b) Niche markets/ efveÛe yeepeej  
 (c) Obsolescence/ DeØeÛeueve  
 (d) Competition/ ØeeflemheOee& 

Gòej-(c)  
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JÙeeKÙee- JewMJeerkeâjCe keâe Meeefyokeâ DeLe& mLeeveerÙe Ùee #es$eerÙe 
JemlegDeeW Ùee IešveeDeeW kesâ efJeMJe mlej hej ™heeblejCe keâer Øeef›eâÙee nw~ 
Fmes Skeâ Ssmeer Øeef›eâÙee keâe JeCe&ve keâjves kesâ efueS Yeer ØeÙegkeäle efkeâÙee 
pee mekeâlee nw efpemekesâ Éeje hetjs efJeMJe kesâ ueesie efceuekeâj Skeâ meceepe 
yeveeles nQ leLee Skeâ meeLe keâeÙe& keâjles nQ~ Ùen Øeef›eâÙee Deee|Lekeâ, 
lekeâveerkeâer, meeceeefpekeâ Deewj jepeveereflekeâ leekeâleeW keâe Skeâ mebÙeespeve nw~ 
JewMJeerkeâjCe keâe GheÙeesie Dekeämej Deee|Lekeâ JewMJeerkeâjCe kesâ mevoYe& ceW 
efkeâÙee peelee nw, DeLee&le JÙeeheej, efJeosMeer ØelÙe#e efveJesMe, hetbpeer 
ØeJeen, ØeJeeme Deewj ØeewÅeesefiekeâer kesâ Øemeej kesâ ceeOÙece mes je°^erÙe 
DeLe&JÙeJemLee keâe Debleje°^erÙe DeLe&JÙeJemLeeDeeW ceW SkeâerkeâjCe~ Dele: 
YetceC[ueerkeâjCe keâer yeeOee DeØeÛeueve nw~ 

48. ‘VSAT’ technology is first followed for on-line 

trading by 
 Dee@ve-ueeFve keâejesyeejer kesâ efueÙes ‘Jeer Sme S šer’ 

DeewÅeesefiekeâer meJe&ØeLece efkeâmeves DeheveeF& Leer? 
 (a) BSE/ yeer Sme F& ves  
 (b) OTCEI/ Dees šer meer F& DeeF ves  
 (c) NSE/ Sve Sme F& ves  
 (d) ISE/ DeeF Sme F& ves  

Gòej-(c)  

JÙeeKÙee- Dee@veueeFve keâejesyeejer kesâ efueS (VSAT) yeer.Sme.S.šer. 
ØeewÅeesefiekeâer meJe&ØeLece SveSmeF& (NSE) ves DeheveeF& Leer~ 

49. Match the following : 

 List – I 

Years 
 List – II 

Act 
(a) 1956 (i) Consumer 

Protection Act 
(b) 1986 (ii) Indian 

Companies Act 
(c) 1992 (iii) Securities and 

Exchange Board 

of India 
(d) 2002 (iv) Securitisation 

Act 
 efvecveefueefKele keâe efceueeve keâjW : 
     metÛeer–II   metÛeer–II 
 (a) 1956 (i)  GheYeeskeälee mebj#eCe 

  DeefOeefveÙece 
 (b) 1986 (ii)  YeejleerÙe keâcheveer  

      DeefOeefveÙece  
 (c) 1992 (iii) YeejleerÙe ØeefleYetefle SJeb 

  efJeefveceÙe yees[& 
 (d) 2002 (iv)  ØeefleYeteflekeâjCe  

   DeefOeefveÙece 
 Codes/ketâš : 
  (a) (b) (c) (d) 
 (a) (ii) (i) (iii) (iv) 
 (b) (i) (ii) (iii) (iv) 
 (c) (ii) (iii) (i) (iv) 
 (d) (i) (iv) (iii) (ii) 

Ans. (a) :  

 metÛeer-I  metÛeer-II 

a. 1956 ii. YeejleerÙe keâcheveer DeefOeefveÙece 
b. 1986 i. GheYeeskeälee mebj#eCe 

DeefOeefveÙece 
c. 1992 iii. YeejleerÙe ØeefleYetefle efJeefveceÙe 

yees[& 
d. 2002 iv. ØeefleYeteflekeâjCe DeefOeefveÙece 

50. The flagship project of Government of India 

launched for generating guaranteed 

employment in rural areas is known as 
 «eeceerCe #es$eeW ceW ieejCšerÙegkeäle jespeieej me=efpele keâjves kesâ 

efueÙes YeejleerÙe mejkeâej kesâ heäuewieefMehe heefjÙeespevee keâes 
efkeâme ™he mes peevee peelee nw? 

 (a) PMRY/ heer Sce Deej JeeF& 
 (b) MNREGA/ Sce Sve Deej F& peer S 
 (c) JRY/ pes Deej JeeF& 
 (d) NREP/ Sve Deej F& heer 

Gòej-(b)  

JÙeeKÙee- cenelcee ieebOeer je°^erÙe «eeceerCe jespeieej ieejbšer DeefOeefveÙece 
(cevejsiee/MNREGA) Yeejle ceW ueeiet Skeâ jespeieej ieejbšer Ùeespevee 
nw, efpemes 2 Dekeäštyej 2005 keâes efJeOeeve Éeje DeefOeefveÙeefcele efkeâÙee 
ieÙee~ Ùen Ùeespevee ØelÙeskeâ efJeòeerÙe Je<e& ceW efkeâmeer Yeer «eeceerCe heefjJeej 
kesâ Gve JeÙemkeâ meomÙeeW keâes 100 efove keâe jespeieej GheueyOe keâjeleer 
nw pees Øeefleefove 220 ®heÙes keâer meebefJeefOekeâ vÙetvelece cepeotjer hej 
meeJe&peefvekeâ keâeÙe&-mecyebefOele DekegâMeue cepeotjer keâjves kesâ efueS lewÙeej 
nQ~ 2010-11 efJeòeerÙe Je<e& ceW Fme Ùeespevee kesâ efueS keWâõ mejkeâej keâe 
heefjJÙeÙe 40,100 keâjesÌ[ ®heS Lee~ 
Fme heefjÙeespevee keâes «eeceerCe ueesieeW keâer ›eâÙe Meefkeäle keâes yeÌ{eves kesâ 
GösMÙe mes Meg™ efkeâÙee ieÙee Lee, cegKÙe ™he mes «eeceerCe Yeejle ceW 
jnves Jeeues ueesieeW kesâ efueS DeOe&-keâewMeuehetCe& Ùee efyevee keâewMeuehetCe& 
keâeÙe&, Ûeens Jes iejeryeer jsKee mes veerÛes neW Ùee vee neW~ efveÙele keâeÙe& yeue 
keâe keâjerye Skeâ efleneF& ceefnueeDeeW mes efvee|cele nw~ mejkeâej Skeâ keâe@ue 
meWšj Keesueves keâer Ùeespevee yevee jner nw, efpemekesâ Meg™ nesves hej Megukeâ 
cegkeäle vebyej 1800-345-22-44 hej mebheke&â efkeâÙee pee mekeâlee nw~ 
Meg™ ceW Fmes je°^erÙe «eeceerCe jespeieej ieejbšer DeefOeefveÙece 
(NREGA) keâne peelee Lee, uesefkeâve 2 Dekeäštyej 2009 keâes Fmekeâe 
hegve: veecekeâjCe efkeâÙee ieÙee~ 

51. The conflicts in project ranking in capital 
budgeting as per NPV and IRR may arise 
because of 

 Sve heer Jeer leLee DeeF& Deej Deej kesâ Devegmeej hetBpeeriele 
yepešve ceW heefjÙeespevee ßesCeerkeâjCe mecyeefvOele efJejesOe efkeâme 
keâejCe Glhevve nesles nQ? 

 (a) Size disparity/ Deekeâej efJe<ecelee 
 (b) Time disparity/ meceÙe keâer efJe<ecelee 
 (c) Life disparity/ peerJeve keâer efJe<ecelee 
 (d) All the above/ GheÙe&gkeäle meYeer 

Gòej-(d)  
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JÙeeKÙee- hetbpeer yepeš Jen Øeef›eâÙee nw efpemeceW Skeâ JÙeeej mebYeeefJele 
yeÌ[s KeÛe& Ùee efveJesMe keâe efveOee&jCe Deewj cetuÙeebkeâve keâjlee nw~ Fve 
JÙeÙe Deewj efveJesMe ceW Skeâ veÙee mebÙeb$e yeveeves Ùee uebyeer DeJeefOe kesâ 
GÅece ceW efveJesMe pewmeer heefjÙeespeveeSb Meeefceue nQ~ Dekeämej, Skeâ kebâheveer 
mebYeeefJele heefjÙeespevee kesâ peerJevekeâeue vekeâo ØeJeen Deewj yeefnJee&n keâe 
Deekeâueve keâjves kesâ efueS Deekeâueve keâjleer nw efkeâ keäÙee mebYeeefJele efjšve& 
Glhevve Skeâ heÙee&hle ue#Ùe yeWÛeceeke&â keâes hetje keâjles nQ, efpemes ‘‘efveJesMe 
cetuÙeebkeâve’’ Yeer keâne peelee nw~ hetbpeer yepeš efveJesMe kesâ ØeeLeefcekeâ 
ue#ÙeeW ceW mes Skeâ nw Heâce& kesâ cetuÙe keâes MesÙejOeejkeâeW keâes yeÌ{eves kesâ 
efueS nw~ 
hetbpeer yepeš ceW keâF& DeewheÛeeefjkeâ lejerkeâeW keâe GheÙeesie efkeâÙee peelee nw, 
efpeveceW lekeâveerkeWâ Meeefceue nQ pewmes efkeâ Jeehemeer keâer uesKee oj, Deewmele 
uesKeebkeâve Jeehemeer, $e+Ce Jeehemeer keâer DeJeefOe, Megæ Jele&ceeve cetuÙe, 
ueeYeØeolee metÛekeâebkeâ, Jeehemeer keâer Deebleefjkeâ oj, Jeehemeer keâer 
mebMeesefOele Deebleefjkeâ oj, meceeve Jeee|<ekeâ ueeiele, Demeueer efJekeâuhe 
cetuÙeebkeâve~ Ùes efJeefOeÙeeb ØelÙeskeâ mebYeeefJele efveJesMe, Ùee heefjÙeespevee mes 
yeÌ{leer vekeâo ØeJeen keâe GheÙeesie keâjleer nQ~ uesKeebkeâve DeeÙe Deewj 
uesKeebkeâve efveÙeceeW kesâ DeeOeej hej lekeâveerkeâ keâe keâYeer-keâYeer GheÙeesie 
efkeâÙee peelee nw-neueebefkeâ DeLe&Meem$eer Fmes DevegefÛele ceeveles nQ-pewmes efkeâ 
Jeehemeer keâer uesKeebkeâve oj, Deewj ‘‘efveJesMe hej Jeehemeer’’~ mejueerke=âle 
Deewj neFefyeÇ[ efJeefOeÙeeW keâe Yeer GheÙeesie efkeâÙee peelee nw, pewmes efkeâ 
hesyewkeâ DeJeefOe Deewj Útš Jeeueer Jeehemeer DeJeefOe~ DeeoMe& ™he mes, 
JÙeJemeeÙeeW keâes meYeer heefjÙeespeveeDeeW Deewj DeJemejeW keâe heerÚe keâjvee 
ÛeeefnS pees MesÙejOeejkeâ cetuÙe keâes yeÌ{eles nQ~ neueebefkeâ, keäÙeeWefkeâ veF& 
heefjÙeespeveeDeeW kesâ efueS GheueyOe hetbpeer keâer cee$ee meerefcele nw, ØeyebOeve 
keâes hetbpeer yepešerÙe lekeâveerkeâeW keâe GheÙeesie keâjves keâer DeeJeMÙekeâlee nw 
Ùen efveOee&efjle keâjves kesâ efueS efkeâ keâewve meer heefjÙeespeveeSb ueeiet DeJeefOe 
hej DeefOekeâlej efjšve& Øeehle keâjWieer~ hetbpeeriele yepeš kesâ efJeefYevve lejerkeâeW 
ceW LeÇthegš efJeMues<eCe, Megæ Jele&ceeve cetuÙe, Jeehemeer keâer Deebleefjkeâ oj, 
meceleguÙe Jeee|<ekeâer efJeefOe, Útš vekeâo ØeJeen Meeefceue nes mekeâles nQ~ 

52. The degree of financial leverage reflects the 
responsiveness of 

 efJeòeerÙe Gòeesueve/ueerJejspe keâer ef[«eer efvecveefueefKele keâer 
Øeefleef›eâÙeeMeeruelee Øeieš keâjleer nw : 

 (a) Operating income to changes in total revenue  
  kegâue Deeiece ceW heefjJele&veeW kesâ Øeefle heefjÛeeueve DeeÙe  
 (b) EPS to changes in EBIT  
  F& yeer DeeF& šer ceW heefjJele&veeW hej F& heer Sme 
 (c) EPS to changes in total revenue  
  kegâue Deeiece ceW heefjJele&veeW hej F& heer Sme  
 (d) None of the above/ GheÙe&gkeäle ceW mes keâesF& veneR  

Gòej-(b)  

JÙeeKÙee- [erSHeâSue Deheves F&yeerDeeF&šer ceW Øeefle FkeâeF& heefjJele&ve kesâ 
efueS kebâheveer kesâ F&heerSme ceW ØeefleMele ceW yeoueeJe keâes efveOee&efjle keâjlee 
nw~ Skeâ efveefMÛele DeJeefOe kesâ oewjeve F&yeerDeeF&šer ceW ØeefleMele heefjJele&ve 
Éeje kebâheveer keâer [erSHeâSue keâer ieCevee F&heerSme ceW Skeâ kebâheveer kesâ 
ØeefleMele ceW yeoueeJe keâes efJeYeeefpele keâjkesâ keâer peeleer nw~ Fmes 
F&yeerDeeF&šer keâce yÙeepe JÙeÙe Éeje kebâheveer keâer F&yeerDeeF&šer keâes 
efJeYeeefpele keâjkesâ Yeer ieCevee keâer pee mekeâleer nw~ yÙeepe Deewj keâjeW 
(F&yeerDeeF&šer) mes henues Deheveer DeeÙe ceW keâesF& yeoueeJe DeeÙee nw, lees 
Skeâ MesÙej keâer Øeefle MesÙej DeeÙe (F&heerSme) keâer mebJesoveMeeruelee 
efveOee&efjle keâjves kesâ efueS Hebâ[eceWšue efJeMues<eCe efJeòeerÙe Gòeesueve 

([erSHeâSue) keâe GheÙeesie keâjlee nw~ peye efkeâmeer kebâheveer ceW Skeâ GÛÛe 
[erSHeâSue neslee nw, lees Deece leewj hej FmeceW GÛÛe yÙeepe Yegieleeve 
nesles nQ yÙeepe Yegieleeve keâe GÛÛe mlej vekeâejelcekeâ ™he mes F&heerSme 
keâes ØeYeeefJele keâjlee nw~ 

53. The overall capitalisation rate and the cost of 
debt remain constant for all degrees of financial 
leverage is advocated by 

 meYeer ßesefCeÙeeW/ef[ef«eÙeeW kesâ efJeòeerÙe ueerJejspe (Gòeesueve) 
kesâ efueÙes mechetCe& heBtpeerkeâjCe oj leLee $e+Ce keâer ueeiele 
efmLej jnleer nw Fmekeâer efkeâmeves Jekeâeuele keâer? 

 (a) Traditional Approach/ heejcheefjkeâ Gheeiece 
 (b) Net Income Approach/ Megæ DeeÙe Gheeiece  
 (c) Net Operating Income Approach 

  Megæ heefjÛeeueve DeeÙe Gheeiece  
 (d) M-M-Approach/ Sce-Sce Gheeiece  

Gòej-(c)  

JÙeeKÙee- Megæ heefjÛeeueve DeeÙe efmeæevle Megæ heefjÛeeueve DeeÙe 
efmeæevle keâe Øeefleheeove Yeer [sefJe[ (Devid Durand) Éeje ner efkeâÙee 
ieÙee Lee~ hejvleg Ùen efmeæevle Megæ DeeÙe Ùee efmeæevle mes Skeâoce 
efJehejerle nw~ Fme efmeæevle kesâ Devegmeej hetbpeer keâer ueeiele Deewj keâcheveer kesâ 
ceOÙe efkeâmeer Yeer Øekeâej keâe mecyevOe veneR neslee nw DeLee&le hetbpeer mebjÛevee 
ceW heefjJele&ve mes keâcheveer kesâ cetuÙe ceW efkeâmeer Øekeâej keâe heefjJele&ve veneR 
neslee nw~ keâcheveer keâer hetbpeer mebjÛevee ceW peye $e+Ce hetbpeer keâe Devegheele 
yeÌ{eÙee peelee nw leye hetbpeer keâer kegâue ueeiele ceW keâceer nesleer nw keäÙeeWefkeâ 
$e+Ce efJeòe keâe meyemes memlee meeOeve neslee nw~ hejvleg Fmekesâ meeLe ner 
$e+Ce hetbpeer ceW Je=efæ nesves mes yÙeepe keâe Yeej Yeer yeÌ{lee peelee nw~ efpememes 
Je=efæ nes peeleer nw~ Deewj Jes DeefOekeâ ØelÙeeÙe keâer DeeMee keâcheveer ceW keâjves 
ueieles nQ~ Fmekesâ heefjCeecemJe™he mecelee ueeiele ceW pees kegâÚ Yeer keâceer 
Deeleer nw, Jen mecelee DebMe hetbpeer ceW peesefKece ceW Je=efæ kesâ keâejCe meceehle 
nes peeleer nw~ Deewj hetbpeer mebjÛevee ceW heefjJele&ve keâe keâcheveer kesâ cetuÙe hej 
heÌ[ves Jeeuee ØeYeeJe MetvÙe nes peelee nw~ Fme Øekeâej Megæ heefjÛeeueve 
DeeÙe efmeæevle Ùen yeleelee nw efkeâ keâesF& hetbpeer mebjÛevee Devegketâuelece veneR 
nesleer nw pees keâcheveer keâer hetbpeer ueeiele SJeb keâcheveer kesâ cetuÙe keâes ØeYeeefJele 
keâjleer nes~ Megæ heefjÛeeueve DeeÙe keâe efmeæevle efvecveefueefKele ceevÙeleeDeeW 
hej DeeOeeefjle nw– 
1.  efveiece keâj keâe DeefmlelJe veneR neslee nw~ 
2.  mebmLee keâer kegâue hetbpeer keâes mecelee hetbpeer SJeb $e+Ce hetbpeer ceW 

efJeYeeefpele keâjvee cenlJenerve nw keäÙeeWefkeâ efJeefveÙeeskeälee mebmLee keâer 
kegâue DeeÙe keâe hetbpeerkeâjCe keâjkesâ mebmLee keâe cetuÙe %eele keâjlee nw~ 

3.  hetbpeer mebjÛevee ceW $e+Ce hetbpeer kesâ Devegheele ceW Je=efæ nesves mes 
DebMeOeeefjÙeeW keâer peesefKece OeejCee ceW heefjJele&ve neslee nw~ 

4.  hetbpeer keâer kegâue ueeiele $e+Ce SJeb mecelee efceßeCe kesâ meYeer mlejeW 
hej Skeâ meceeve jnleer nw~ 

Fme efmeæevle kesâ Devegmeej mebmLee keâe kegâue cetuÙe Megæ heefjÛeeueve 
DeeÙe keâes mece«e hetbpeerkeâjCe oj mes hebtpeerke=âle keâjkesâ %eele efkeâÙee peelee 
nw~ 

54. Which of the following is not included in the 

assumptions on which Myron Gordon proposed 

a model on stock valuation ? 
 ceeFjesve iee@[&ve ves efpeve ceevÙeleeDeeW hej mše@keâ cetuÙeebkeâve 

keâe cee@[ue ØemleeefJele efkeâÙee nw GveceW efvecveefueefKele ceW mes 
keäÙee meceefJe„ veneR nw? 
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 (a) Retained earnings, the only source of 
financing 

  ØeefleOeeefjle Depe&ve, efJeòehees<eCe keâe Skeâ cee$e œeesle  
 (b) Finite life of the firm/ heâce& keâe meerefcele peerJeve 
 (c) Taxes do not exist/ keâj keâe efJeÅeceeve ve nesvee 
 (d) Constant rate of return on firm’s investment  
  heâce& kesâ efveJesMe hej Øeefleheâue keâer efmLej oj  

Gòej-(b)  

JÙeeKÙee- ceeFjesve iee@[&ve ves efpeve ceevÙeleeDeeW hej mše@keâ cetuÙeebkeâve 
keâe cee@[ue ØemleeefJele efkeâÙee nw, GveceW efvecveefueefKele meefcceefuele nw : 
(i) Heâce& kesâ efveJesMe hej ØeefleHeâue, (ii) ØeefleOeeefjle Depe&ve, efJeòehees<eCe 
keâe Skeâ cee$e m$eesle, (iii) keâj keâe efJeÅeceeve ve nesvee~ 
Dele: Heâce& keâe meerefcele peerJeve FmeceW meceeefJe° vener nQ~ 

55. Match the following : 

 List – I  List – II 
(i) Factoring 

services 
(a) Cash 

Management 
(ii) Economic Order 

Quantity 
(b) Receivable 

Management 
(iii) Commercial 

paper 
(c) Inventory 

Management 
  (d) Working 

Capital 
Financing 

 efvecveefueefKele keâe efceueeve keâjW : 
     metÛeer–II   metÛeer–II 
 (i) uesveoejer uesKee ›eâÙe  (a) vekeâo ØeyevOeve 
  mesJeeSB 
 (ii) DeeefLe&keâ DeeosMe cee$ee (b) ØeehÙeeW keâe ØeyevOeve 
 (iii) JeeefCeefpÙekeâ he$e  (c) jnefleÙee ØeyevOeve 
   (d) keâeÙe&Meerue heBtpeer efJeòe 

    hees<eCe 
 Codes/ketâš : 
  (i) (ii) (iii)  
 (a) (a) (c) (b)  
 (b) (c) (b) (a)  
 (c) (b) (c) (d)  
 (d) (b) (a) (c)  

Ans. (c) :  

 metÛeer-I  metÛeer-II 

i. uesveoejer uesKee ›eâÙe 
mesJeeSB 

b. ØeehÙeeW keâe ØeyevOeve  

ii. DeeefLe&keâ DeeosMe cee$ee c. jnefleÙee ØeyevOeve 
iii. JeeefCeefpÙekeâ he$e d. keâeÙe&Meerue heBtpeer efJeòe hees<eCe 

56. Assertion (A) : International business focuses on 
global resources, opportunities to buy/sell 
worldwide. 

 Reason (R) : The efforts of IMF, World Bank and 
WTO to liberalise their economies led to 
globalisation. 

 DeefYekeâLeve (A) : Debleje&„^erÙe JÙeeheej efJeMJeYej ceW ›eâÙe/efJe›eâÙe 
kesâ efueÙes JewefMJekeâ mebmeeOeveeW, DeJemejeW hej OÙeeve kesâefvõle keâjlee 
nw~ 

 keâejCe (R) : Deheveer DeLe&JÙeJemLeeDeeW keâes mJelev$e keâjves kesâ 
efueÙes DeeF& Sce Sheâ, efJeMJe yeQkeâ leLee [yuÙet. šer Deesj kesâ 
ØeÙeemeeW ves JewMJeerkeâjCe keâer Deesj ØeJe=òe efkeâÙee nw~ 

 Codes/ketâš: 
 (a) Both (A) and (R) are true.  

  (A) Deewj (R) oesveeW melÙe nQ~ 
 (b) Both (A) and (R) are false.  

  (A) Deewj (R) oesveeW DemelÙe nQ~ 
 (c) (A) is true, but (R) is false.  

  (R) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (d) (A) is false, but (R) is true.  

  (A) DemelÙe nQ, hejvleg (R) melÙe nQ~ 
 Gòej-(a)  

JÙeeKÙee- DeefYekeâLeve (A) Deewj keâejCe (R) oesveeW melÙe nQ~ 
57. Match the items of List – I with items of List – 

II : 

 List – I  List – II 
(i) Wider Market 1. Modes of Entry 
(ii) Turn key Projects 2. Goal of 

International 
Business 

(iii) Expanding the 
production 
capacities 

3. Advantages of 
International 
Business 

(iv) Geocentric 
approach 

4. Stage of 
Globalisation 

 metÛeer–I keâer ceoeW keâes metÛeer–II keâer ceoeW kesâ meeLe megcesefuele 
keâjW : 

    metÛeer–II  metÛeer–II 
 (i) JÙeehekeâ yeepeej 1. ØeJesMe kesâ {bie 
 (ii) šve& keâer Øeespeskeäšdme 2. Debleje&„^erÙe JÙeeheej keâe 

    ue#Ùe 
 (iii) Glheeove keâer #eceleeDeeW 3. Debleje&„^erÙe JÙeeheej kesâ keâe 

efJemleejerkeâjCe    ueeYe 
 (iv) Yetkesâefvõkeâ Gheeiece  4. JewMJeerkeâjCe keâer  

   DeJemLee 
 Codes/ketâš : 
  (i) (ii) (iii) (iv) 
 (a) 4 2 3 1 
 (b) 3 1 2 4 
 (c) 1 2 3 4 
 (d) 4 3 2 1 

Ans. (b) :  

 metÛeer-I  metÛeer-II 

i. JÙeehekeâ yeepeej 3. Debleje&„^erÙe JÙeeheej kesâ ueeYe 
ii. šve& keâer Øeespeskeäšdme 1. ØeJesMe kesâ {bie 
iii. Glheeove keâer #eceleeDeeW 

keâe efJemleejerkeâjCe 
2. Debleje&„^erÙe JÙeeheej keâe 

ue#Ùe 
iv. Yetkesâefvõkeâ Gheeiece 4. JewMJeerkeâjCe keâer DeJemLee 
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58. BRICS includes 
 yeer Deej DeeF& meer Sme (BRICS) ceW Meeefceue nQ 
 (a) Bhutan, Romania, Indonesia, Chile and South 

Korea/ Yetševe, ™ceeefveÙee, Fb[esvesefMeÙee, Ûeerueer Deewj 
oef#eCe keâesefjÙee 

 (b) Brazil, Russia, Indonesia, Chile and Sudan 
yeÇepeerue, ™me, Fb[esvesefMeÙee, Ûeerueer Deewj met[eve 

 (c) Brazil, Russia, India, China and South Africa 
yeÇepeerue, ™me, Yeejle, Ûeerve Deewj oef#eCe Deøeâerkeâe 

 (d) Britain, Russia, India, Czechoslovakia, Sri 

Lanka/efyeÇšsve, ™me, Yeejle, ÛeskeâesmueesJeeefkeâÙee, ßeeruebkeâe 
Gòej-(c)  

JÙeeKÙee- efyeÇkeäme (BRICS) GYejleer je°^erÙe DeLe&JÙeJemLeeDeeW kesâ 
Skeâ mebIe keâe Meer<e&keâ nw~ Fmekesâ Ieškeâ je°^ yeÇepeerue, ™me, Yeejle, 
Ûeerve Deewj oef#eCe Deøeâerkeâe nQ~ FvneR osMeeW kesâ Deb«espeer ceW veece kesâ 
ØeLecee#ejeW B, R, I, C Je S mes efceuekeâj Fme mecetn keâe Ùen 
veecekeâjCe ngDee nw~ cetuele:, 2010 ceW oef#eCe Deøeâerkeâe kesâ Meeefceue 
efkeâS peeves mes henues Fmes ‘‘efyeÇkeâ’’ kesâ veece mes peevee peelee Lee~ ™me 
keâes ÚesÌ[keâj, efyeÇkeäme kesâ meYeer meomÙe efJekeâemeMeerue Ùee veJe 
DeewÅeesieerke=âle osMe nQ efpevekeâer DeLe&JÙeJemLee lespeer mes yeÌ{ jner nw~ Ùes 
je°^ #es$eerÙe Deewj JewefMJekeâ ceeceueeW hej cenlJehetCe& ØeYeeJe [eueles nQ~ 
Je<e& 2013 lekeâ, heeBÛeeW efyeÇkeäme je°^ ogefveÙee kesâ ueieYeie 3 Dejye 
ueesieeW keâe ØeefleefveefOelJe keâjles nQ Deewj Skeâ Devegceeve kesâ Devegmeej Ùes 
je°^ mebÙegkeäle efJeosMeer cegõe Yeb[ej ceW 4 Kejye Decesefjkeâer [e@uej keâe 
Ùeesieoeve keâjles nQ~ Fve je°^eW keâe mebÙegkeäle mekeâue Iejsuet Glheeo 15 

Kejye Decesefjkeâer [e@uej keâe nw~ Jele&ceeve ceW, oef#eCe Deøeâerkeâe efyeÇkeäme 
mecetn keâer DeOÙe#elee keâjlee nw~ efyeÇkeäme keâe 10Jeeb efMeKej meccesueve 
oef#eCe Deøeâerkeâe ceW ngDee~ Fmekeâer mLeehevee 2009 ceW ngS~ Fmekesâ 
meomÙe osMe 5 nw~ 

59. Out of the following, one is not related with 
WTO : 

 efvecveefueefKele ceW mes Skeâ [yuet. šer. Dees. mes mecyeefvOele 
veneR nQ : 

 (a) TRIPS/ šer Deej DeeF& heer Sme  
 (b) Ministerial Conference/ cebef$eceb[ueerÙe keâe@vøeWâme  
 (c) TRIMS/ šer Deej DeeF& Sce Sme  
 (d) TRAI/ šer Deej S DeeF&  

Gòej-(d)  

JÙeeKÙee- efJeMJe JÙeeheej mebie"ve (Jeu[& š^s[ Dee@ie&veeFpesMeve/ 
[yuÙetšerDees) Skeâ Deblejje°^erÙe mebie"ve nw pees efJeMJe JÙeeheej kesâ efueS 
efveÙece yeveelee nw~ Fmekeâer mLeehevee 1995 ceW efÉleerÙe efJeMJe Ùegæ kesâ 
yeeo yeveeS ieS iewš (GATT) kesâ mLeeve hej ueeves kesâ efueS keâer ieF& 
Leer~ Jele&ceeve meceÙe ceW Fmekesâ 164 meomÙe nQ~ 
[yuÙetšerDees kesâ meefÛeJe Deewj ceneefveosMekeâ pesvesJee ceW efveJeeme keâjles 
nQ~ meefÛeJeeueÙe efpemeceW Deye kesâJeue 550 ueesie keâece keâjles nQ Deewj 
mebie"ve kesâ meYeer henuegDeeW kesâ mebÛeeueve keâe ØeMeemeefvekeâ keâeÙe& 
mebYeeueles nQ~ meefÛeJeeueÙe kesâ heeme keâevetveer efveCe&Ùe uesves keâer keâesF& 
Meefkeäle veneR nw uesefkeâve Ssmee keâjves JeeueeW keâes Ùen cenlJehetCe& mesJeeSb 
Deewj hejeceMe& Øeoeve keâjlee nw~ 
mebjÛevee–[yuÙetšerDees keâer cetue mebjÛevee ceW efvecveefueefKele efvekeâeÙe 
nQ–cebef$emlejerÙe meccesueve (Ministerial Council) : Ùen 
[yuÙetšerDees keâe Meemeer efvekeâeÙe nw~ Ùen mebie"ve keâer jCeveereflekeâ efoMee 

leÙe keâjves Deewj Deheves DeefOekeâej #es$e kesâ lenle mecePeewleeW hej meYeer 
Debeflece efveCe&Ùe uesves kesâ efueS efpeccesoej neslee nw~ FmeceW meYeer meomÙe 
osMeeW kesâ Deblejje°^erÙe JÙeeheej ceb$eer nesles nQ~ 
meeceevÙe keâeGbefmeue (General Council)–JÙeJenej ceW, 
pÙeeoelej ceeceueeW kesâ efueS Ùen [yuÙetšerDees keâe Hewâmeuee keâjves Jeeuee 
cegKÙe Debie nw~ FmeceW meYeer meomÙe osMeeW kesâ Jeefj‰ ØeefleefveefOe 
(meeceevÙele: hej jepeotle mlej kesâ) nesles nQ~ Ùen [yuÙetšerDees kesâ 
Øeefleefove kesâ keâejesyeej Deewj ØeyebOeve keâer osKejsKe kesâ efueS efpeccesoej 
neslee nw~ veerÛes Jee|Cele efvekeâeÙeeW ceW mes keâF& meerOes meeceevÙe keâeGbefmeue 
keâes efjheesš& keâjles nQ~ 
JÙeeheej veerefle meceer#ee efvekeâeÙe (The Trade Policy 

Review Body)–Ùen G®iJes jeGb[ kesâ yeeo yeves JÙeeheej veerefle 
meceer#ee leb$e keâer osKejsKe keâjlee nw~ Ùen meYeer meomÙe osMeeW keâer 
JÙeeheej veerefleÙeeW keâer DeeJeefOekeâ meceer#ee keâjlee nw~ FmeceW Yeer 
[yuÙetšerDees kesâ meYeer meomÙe nesles nQ~ 
efJeJeeo efveheševe efvekeâeÙe (Dispute Settlement Body)–
efpeve osMeeW kesâ yeerÛe JÙeeheej mecyevOeer keâesF& efJeJeeo neslee nw lees Jes 
Fmeer efvekeâeÙe kesâ meeceves Deheerue keâj vÙeeÙe ceebieles nQ~ Ùen meYeer 
[yuÙetšerDees mecePeewleeW kesâ efueS efJeJeeo meceeOeeve Øeef›eâÙee kesâ 
keâeÙee&vJeÙeve Deewj ØeYeeJeMeeruelee SJeb [yuÙetšerDees efJeJeeoeW hej efoS 
ieS HewâmeueeW kesâ keâeÙee&vJeÙeve keâer osKejsKe keâjlee nw~ FmeceW Yeer 
[yuÙetšerDees kesâ meYeer meomÙe Deeles nQ~ 
JemlegDeeW SJeb mesJeeDeeW ceW JÙeeheej hej heefj<eo (The Councils 

on Trade in Goods and Trade in Services)–Ùen 
JemlegDeeW (keâheÌ[e Deewj ke=âef<e pewmes) Deewj mesJeeDeeW ceW JÙeeheej hej ngS 
Deece SJeb efJeMes<e mecePeewleeW kesâ efJeJejCeeW keâer meceer#ee kesâ efueS leb$e 
Øeoeve keâjles nQ~ Ùen pevejue keâeGbefmeue kesâ peveeosMe kesâ lenle keâece 
keâjleer nw~ FmeceW meYeer meomÙe osMe Meeefceue jnles nQ~ 
      Dele: šerDeejSDeeF& (TRAI) [yuÙetšerDees (W.T.O) mes 
mecyeefvOele vener nw~ 

60. Balance of Payment includes components 
 Yegieleeve meblegueve ceW efvecveefueefKele mebIeškeâ meefcceefuele nesles 

nQ : 
 (a) Current Account, Capital Account, Unilateral 

Payments Accounts, Official Settlement 
Account/Ûeeuet Keelee, heBtpeer Keelee, Skeâheeef|MJekeâ 
Yegieleeve Keelee, MeemekeâerÙe Keelee 

 (b) Revenue Account, P & L Account, Capital 

Account, Official Account/ Deeiece Keelee, ueeYe-
neefve Keelee, heBtpeeriele Keelee, MeemekeâerÙe Keelee 

 (c) Trade Account, Activity Account, Revenue 

Account, Currency Account/ JÙeeheej Keelee, 
ieefleefJeefOe Keelee, Deeiece Keelee, keâjsvmeer Keelee 

 (d) Forex Account, Trade Account, Funds 
Account 

  heâesjskeäme Keelee, JÙeeheej Keelee, efveefOeÙeeW keâe Keelee  
Gòej-(a)  

JÙeeKÙee- Debleje&°^erÙe mlej hej meeceevÙele: meYeer osMe Skeâ otmejs kesâ 
meeLe ceeue keâe DeeÙeele efveÙee&le keâjles nQ, mesJeeDeeW keâe Deeoeve Øeoeve 
keâjles nQ Deewj jeefMe keâe uesve osve Yeer keâjles nQ~ Fme Øekeâej Skeâ 
efveefMÛele DeJeefOe kesâ heMÛeeled Fve meYeer ceoeW hej uesve osve keâe Ùeefo 
efnmeeye efvekeâeuee peeÙe lees efkeâmeer Skeâ osMe keâes otmejs mes Yegieleeve uesvee 
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Mes<e neslee nw Deewj otmejs osMe keâes efkeâmeer leermejs osMe keâe Yegieleeve 
Ûegkeâevee Mes<e jnlee nw~ efJeefYevve osMeeW kesâ yeerÛe Fme Øekeâej kesâ 
hejmheefjkeâ uesve osve kesâ Mes<e keâes Yegieleeve Mes<e (Balance of 

payments) keânles nQ~ ÙeeW keânvee ÛeeefnS efkeâ efkeâmeer efveefMÛele efleefLe 
keâes Skeâ osMe Éeje DevÙe osMeeW keâes ÛegkeâeF& peevesJeeueer mekeâue jeefMe 
leLee DevÙe osMeeW mes Gmes Øeehle nesves Jeeueer mekeâue jeefMe kesâ Deblej keâes 
Gme osMe keâe ‘Yegieleeve Mes<e’ keânles nQ~ Dele: Yegieleeve meblegueve ceW 
efvecve mebIeškeâ meefcceefuele nesles nw :  
(i) Ûeeuet Keelee, (ii) hetBpeer Keelee, (iii) Skeâ heee|MJekeâ Yegieleeve 
Keelee, (iv) MeemekeâerÙe Keelee~ 

61. Assertion (A) : International Monetary Fund was 
set up in 1944. 

 Reason (R) : To promote international monetary 
cooperation through a permanent institution which 
provides machinery for consultation and 
collaboration on international monetary problems. 

 DeefYekeâLeve (A) : Debleje&„^erÙe cegõe keâes<e 1944 ceW mLeeefhele 
ngDee Lee~ 

 keâejCe (R) : Debleje&„^erÙe ceewefõkeâ menÙeesie keâes Skeâ mLeeÙeer 
mebmLee kesâ ceeOÙece mes yeÌ{eJee osves kesâ efueÙes mLeeefhele ngDee pees efkeâ 
Debleje&„^erÙe ceewefõkeâ mecemÙeeDeeW hej hejeceMe& leLe menÙeesie keâer 
 ØeCeeueer Øeoeve keâjlee nw~ 

 Codes/ketâš: 
 (a) Both (A) and (R) are false. 

  (A) Deewj (R) oesveeW DemelÙe nQ~ 
 (b) Both (A) and (R) are true.  

  (A) Deewj (R) oesveeW melÙe nQ~ 
 (c) (A) is true, but (R) is false.  

  (A) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (d) (R) is true, but (A) is false.  

  (R) melÙe nQ, hejvleg (A) DemelÙe nQ~ 
 Gòej-(b)  

JÙeeKÙee- DeefYekeâLeve (A) Deewj keâejCe (R) oesveeW melÙe nQ~ 
62. The commercial banks do not perform one 

function out of the following : 
 JeeefCeefpÙekeâ yeQkeâ efvecveefueefKele ceW mes Skeâ keâeÙe& veneR 

keâjles nQ : 
 (a) Mobilisation of savings/yeÛeleeW keâe meb«enCe 
 (b) Giving Loans and Advances 

  $e+Ce leLee Deef«ece osvee 
 (c) Issuing Currency Notes 

  keâjsvmeer veesš efveie&efcele/peejer keâjvee 
 (d) Financing Priority Sectors 

  ØeeLeefcekeâ #es$eeW keâes efJeòeheesef<ele keâjvee  
Gòej-(c)  

JÙeeKÙee- yeQkeâ (Bank) Gme efJeòeerÙe mebmLee keâes keânles nQ pees pevelee 
mes OevejeefMe pecee keâjves leLee pevelee keâes $e+Ce osves keâe keâece keâjleer 
nw~ ueesie Deheveer yeÛele jeefMe keâes megj#ee keâer Âef° mes DeLeJee yÙeepe 
keâceeves kesâ nsleg Fve mebmLeeDeeW ceW pecee keâjles Deewj DeeJeMÙekeâleevegmeej 
meceÙe meceÙe hej efvekeâeueles nQ~ yeQkeâ Fme Øekeâej pecee mes Øeehle jeefMe 
keâes JÙeeheeefjÙeeW SJeb JÙeJemeeefÙeÙeeW keâes $e+Ce oskeâj yÙeepe keâceeles nQ~ 
Deee|Lekeâ DeeÙeespeve kesâ Jele&ceeve Ùegie ceW ke=âef<e, GÅeesie SJeb JÙeeheej kesâ 
efJekeâeme kesâ efueS yeQkeâ SJeb yeQeEkeâie JÙeJemLee Skeâ DeefveJeeÙe& 

DeeJeMÙekeâlee ceeveer peeleer nw~ jeefMe pecee jKeves leLee $e+Ce Øeoeve 
keâjves kesâ Deefleefjkeäle yeQkeâ DevÙe keâece Yeer keâjles nQ pewmes, megj#ee kesâ 
efueS ueesieeW mes Gvekesâ DeeYet<eCeeefo yengcetuÙe JemlegSB pecee jKevee, 
Deheves «eenkeâeW kesâ efueS Gvekesâ ÛeskeâeW keâe meb«enCe keâjvee, JÙeeheeefjkeâ 
efyeueeW keâer keâšewleer keâjvee, SpeWmeer keâe keâece keâjvee, ieghle jerefle mes 
«eenkeâeW keâer Deee|Lekeâ efmLeefle keâer peevekeâejer uesvee osvee~ Dele: yeQkeâ 
kesâJeue cegõe keâe uesve osve ner veneR keâjles Jejved meeKe keâe JÙeJenej Yeer 
keâjles nQ~ FmeerefueS yeQkeâ keâes meeKe keâe me=pevekeâlee& Yeer keâne peelee nw~ 
yeQkeâ osMe keâer efyeKejer Deewj efve"uueer mebheefòe keâes keWâefõle keâjkesâ osMe ceW 
Glheeove kesâ keâeÙeeX ceW ueieeles nQ efpememes hetBpeer efvecee&Ce keâes Øeeslmeenve 
efceuelee nw Deewj Glheeove keâer Øeieefle ceW meneÙekeâ efceueleer nw~ 
mesJeeSB– yeQkeâ keâer ef›eâÙeeDeeW Deewj mesJeeDeeW keâes Ûeej JeieeX ceW yeeBše pee 
mekeâlee nw : 
1. pevelee mes jeefMe ueskeâj pecee keâjvee, 
2. pevelee keâes $e+Ce leLee Deef«ece Oeve osvee, 
3. «eenkeâeW kesâ efueS SpeWš yevekeâj keâece keâjvee, 
4. efJeefJeOe mesJeeSB Øeoeve keâjvee~ 
Dele: keâjsvmeer veesš efveie&efcele/peejer keâjvee, JeeefCeefpÙekeâ yeQkeâ keâe vener, 
yeefukeâ efjpeJe& yeQkeâ keâe keâeÙe& nw~ 

63. There are two lists of items, match the items of 
List – I with items of List – II : 

 List – I  List – II 
(i) Reserve Bank of 

India 
1. NPA 

(ii) EXIM Bank 2. Facilitating 
Small Scale 
Industries 

(iii) SIDBI 3. Credit Control 
(iv) Capital Adequacy 4. Export/Import 

Financing 
 metÛeer–I keâer ceoeW keâes metÛeer–II keâer ceoeW kesâ meeLe megcesefuele 

keâjW : 
    metÛeer–II  metÛeer–II 
 (i) efjpeJe& yeQkeâ Dee@heâ Fbef[Ùee 1. Sve heer S 
 (ii) Sefkeämece yeQkeâ 2. ueIeg hewceeves kesâ GÅeesieeW 

   keâer megefJeOeeSB Øeoeve  
    keâjvee 

 (iii) Sme DeeF& [er yeer DeeF& 3. meeKe efveÙev$eCe 
 (iv) heBtpeer heÙee&hlelee 4. efveÙee&le/DeeÙeele  

   efJeòehees<eCe 
 Codes/ketâš : 
  (i) (ii) (iii) (iv) 
 (a) 1 2 3 4 
 (b) 4 3 2 1 
 (c) 2 3 4 1 
 (d) 3 4 2 1 

Ans. (d) :  
 metÛeer-I  metÛeer-II 

i. efjpeJe& yeQkeâ Dee@heâ 
Fbef[Ùee  

3. meeKe efveÙev$eCe 

ii. Sefkeämece yeQkeâ 4. efveÙee&le/DeeÙeele efJeòehees<eCe 
iii. Sme DeeF& [er yeer DeeF& 2. ueIeg hewceeves kesâ GÅeesieeW keâer 

megefJeOeeSB Øeoeve keâjvee 
iv. heBtpeer heÙee&hlelee 1. Sve heer S 
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64. One of the items is not related with e-banking : 
 efvecveefueefKele ceW mes Skeâ ceo F&-yeQefkeâie mes mecyeefvOele veneR 

nw : 
 (a) Demand Draft/ ef[ceeb[ [^eheäš 
 (b) SPNS/ Sme heer Sve Sme  
 (c) ECS/ F& meer Sme 
 (d) ATM/ S šer Sce 

Gòej-(a)  

JÙeeKÙee- F&-yeQeEkeâie mes mecyeefvOele efvecve Ùen nw : 
(i) SmeheerSveSme (SPNS), (ii) F&meerSme (ECS), (iii) SšerSce 
(ATM)~ Dele: ef[ceeb[ [^eHeäš F&-yeQeEkeâie mes mecyeefvOele vener nw~ 

65. Assertion (A) : The Treasury Manager uses the 
derivatives in the Bond market as well as in Forex 
market. 

 Reason (R) : It helps risk coverage. 
 DeefYekeâLeve (A) : keâes<eeieej ØeyevOekeâ yeeC[ yeepeej ceW leLee 

heâesjskeäme yeepeej ceW JÙeglhevveeW keâe GheÙeesie keâjlee nw~ 
 keâejCe (R) : Ùen peesefKece keâJejspe ceW meneÙelee keâjlee nw~ 
 Codes/ketâš: 
 (a) Both (A) and (R) are false.  

  (A) Deewj (R) oesveeW DemelÙe nQ~ 
 (b) Both (A) and (R) are true.  

  (A) Deewj (R) oesveeW melÙe nQ~ 
 (c) (A) is true, but (R) is false.  

  (A) melÙe nw, hejvleg (R) DemelÙe nw~ 
 (d) (R) is true, but (A) is false.  

  (R) melÙe nQ, hejvleg (A) DemelÙe nQ~ 
 Gòej-(b)  

JÙeeKÙee- DeefYekeâLeve (A) Deewj keâejCe (R) oesveeW melÙe nQ~ 
66. Factoring and forfeiting have not taken off in 

the Indian economy due to lack of expertise and 
experience. One is not included in the factoring 
services rendered. 

 YeejleerÙe DeLe&JÙeJemLee ceW, efJeMes<e%elee leLee DevegYeJe kesâ 
DeYeeJe ceW hesâkeäšefjbie leLee heâesjhesâefšbie ØeejcYe veneR ngS nQ~ 
hesâkeäšefjbie mesJeeDeeW ceW efvecveefueefKele ceW mes Skeâ meefcceefuele 
veneR nw: 

 (a) Purchase of book debts and receivables 

  hegmlekeâerÙe uesveoejeW Deewj ØeehÙe efJehe$eeW keâer Kejero 
 (b) Prepayment of debts partially or fully 

  $e+CeeW keâe DeebefMekeâ Ùee hetCe&le: Yegieleeve 
 (c) Giving advice/ meueen osvee  
 (d) Covering the credit risk of the suppliers 

  Deehetefle&keâòee&DeeW kesâ $e+Ce peesefKece keâes keâJej keâjvee 
Gòej-(c)  

JÙeeKÙee- HewâkeäšeEjie Skeâ efJeòeerÙe uesve-osve nw efpemeceW kebâheefveÙeeb 
Deheveer ØeeefhleÙeeb efJeòeerÙe mebmLeeveeW keâes yesÛeer ieF& oj hej keâejkeâ kesâ 
leewj hej yesÛeleer nQ~ keâejkeâ efHeâj $e+Ceer mes kegâue jeefMe "erkeâ nes peelee 
nw HewâkeäšeEjie Skeâ Øekeâej keâe Ûeeueeve efJeòehees<eCe nw~ osveoejeW keâe 
Yegieleeve keâjves kesâ efueS Fblepeej keâjves kesâ yepeeÙe legjble vekeâoer Øeehle 
keâjves kesâ efueS Skeâ JÙeeheej keâejkeâ Fmekesâ KeeleeW keâes Øeehle keâjves 
ÙeesiÙe neslee nw efveÙee&le HewâkeäšeEjie keâe GheÙeesie Dekeämej Debleje&°^erÙe 
JÙeeheej uesveosve ceW efkeâÙee peelee nw efpemeceW Skeâ kebâheveer HewâkeäšeseEjie keâer 

Øeef›eâÙee kesâ ceeOÙece mes Deheves efJeosMeer KeeleeW keâes Øeehle keâjlee nw 
efpememes ›esâef[š peesefKece keâes ve° nes peelee nw~ keâF& lejn kesâ 
HewâkeäšeEjie nQ efpeveceW Meeefceue nQ iewj-meneje HewâkeäšeEjie, meneje 
HewâkeäšeEjie, efveÙee&le HewâkeäšeEjie, $e+Ce HewâkeäšeEjie, JeeefCeefpÙekeâ HewâkeäšeEjie 
Deewj efjJeme& HewâkeäšeEjie~  
 Dele: HewâkeäšeEjie mesJeeDeeW ceW meueen osvee meefcceefuele vener nw~ 

67. Which one is not the form of FDI ? 
 efvecveefueefKele ceW mes keâewve mee Sheâ [er DeeF& keâe ™he veneR 

nw? 
 (a) Purchase of existing assets in foreign 

currency 

  efJeÅeceeve heefjmecheefòeÙeeW keâe efJeosMeer keâjsvmeer ceW ›eâÙe 
 (b) New Investment in property, plant, 

equipment/ mecheefòe, mebÙeb$e, GhekeâjCe ceW vetleve efveJesMe 
 (c) Making investment in the mutual funds 

  cÙetÛÙegDeue hebâ[dme ceW efveJesMe keâjvee  
 (d) Transfer of many types of assets 

  yengle mes Øekeâej keâer heefjmecheefòeÙeeW keâe mLeeveeblejCe  
Gòej-(c)  

JÙeeKÙee- efkeâmeer Skeâ osMe keâer kebâheveer keâe otmejs osMe ceW efkeâÙee ieÙee 
efveJesMe ØelÙe#e efJeosMeer efveJesMe (Heâe@jsve [eFjskeäš FvJesmšcesvš / 
SHeâ[erDeeF&) keânueelee nw~ Ssmes efveJesMe mes efveJesMekeâeW keâes otmejs osMe 
keâer Gme kebâheveer kesâ ØeyebOeve ceW kegâÚ efnmmee neefmeue nes peelee nw 
efpemeceW Gmekeâe hewmee ueielee nw~ Deeceleewj hej ceevee Ùen peelee nw efkeâ 
efkeâmeer efveJesMe keâes SHeâ[erDeeF& keâe opee& efoueeves kesâ efueS keâce-mes-keâce 
kebâheveer ceW efJeosMeer efveJesMekeâ keâes 10 Heâermeoer MesÙej Kejerovee heÌ[lee 
nw~ Fmekesâ meeLe Gmes efveJesMe Jeeueer kebâheveer ceW celeeefOekeâej Yeer neefmeue 
keâjvee heÌ[lee nw~ 
ØelÙe#e efJeosMeer efveJesMe kesâ efvecve lejerkeâeW mes efkeâÙee pee mekeâlee nw– 
1. eEÛeeflele GÅece kesâ ØeyebOeve ceW Yeeie uesves kesâ efueS DeeosMe ceW ceewpetoe 

efJeosMeer GÅece kesâ MesÙejeW keâe DeefOe«enCe efkeâÙee pee mekeâlee nw~ 
2. ceewpetoe GÅece Deewj keâejKeeveeW hej efueÙee pee mekeâlee nw~ 
3. 100% mJeeefcelJe kesâ meeLe Skeâ veF& meneÙekeâ kebâheveer efJeosMeeW ceW 

mLeeefhele efkeâÙee pee mekeâleer nw~ 
4. Ùen MesÙej Oeeefjlee kesâ ceeOÙece mes Skeâ mebÙegkeäle GÅece ceW Yeeie uesves 

kesâ efueS mebYeJe nw~ 
5. veF& efJeosMeer MeeKeeDeeW, keâeÙee&ueÙeeW Deewj keâejKeeveeW keâer mLeehevee 

keâer pee mekeâleer nw~ 
6. ceewpetoe efJeosMeer MeeKeeDeeW Deewj keâejKeeveeW keâe efJemleej efkeâÙee pee 

mekeâlee nw~ 
7. DeuhemebKÙekeâ MesÙej DeefOe«enCe, GösMÙe GÅece kesâ ØeyebOeve ceW Yeeie 

uesves kesâ efueS nw~ 
Dele: cÙetÛÙetDeue Hebâ[dme ceW efveJesMe keâjvee SHeâ.[er.DeeF& (FDI) keâe 
™he vener nw~ 

68. Match the items of List – I with items of List – 
II : 

 List – I  List – II 
1. Measures towards 

globalization 
I. Globalisation 

2. Off-shoring II. FEMA 
3. FERA III. Liberalise the 

inflow of FDI 
4. Mr. Aruthur 

Dunkel 
IV. Uruguay Round 
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 metÛeer–I keâer ceoeW keâes metÛeer–II keâer ceoeW kesâ meeLe megcesefuele 
keâjW : 

    metÛeer–II  metÛeer–II 
 1. JewMJeerkeâjCe keâe ceehe I. JewMJeerkeâjCe  
 2. DehelešerkeâjCe  II. hesâcee (Sheâ F& Sce S) 
 3. Sheâ F& Deej S  III. Sheâ [er DeeF& kesâ  

    Deble:Jeen keâe GoejerkeâjCe  
 4. ßeer Dee@Le&j [bkeâue  IV. G™iJes me$e 
 Codes/ketâš : 
  1 2 3 4 
 (a) III I II IV 
 (b) II I III IV 
 (c) IV II I III 
 (d) I II IV III 

Ans. (a) :  

 metÛeer-I  metÛeer-II 

1. JewMJeerkeâjCe keâe ceehe iii. Sheâ [er DeeF& kesâ Deble:Jeen 
keâe GoejerkeâjCe 

2. DehelešerkeâjCe i. JewMJeerkeâjCe 
3. Sheâ F& Deej S ii. hesâcee (Sheâ F& Sce S) 
4. ßeer Dee@Le&j [bkeâue iv. G™iJes me$e 

69. Which one of the following is not the advantage 
of MNCs to the host country ? 

 efvecveefueefKele ceW keâewve mee SceSvemeer keâe cespeyeeve osMe kesâ 
efueÙes ueeYe veneR nw? 

 (a) Increase in social activity 

  meeceeefpekeâ ieefleefJeefOe ceW Je=efæ  
 (b) Increase in economic activity 

  DeeefLe&keâ ieefleefJeefOe ceW Je=efæ 
 (c) Utilisation of natural resources 

  Øeeke=âeflekeâ mebmeeOeveeW keâe GheÙeesie  
 (d) R & D efforts enhanced 

  Deej SJeb [er ØeÙeemeeW keâes yeÌ{evee  
Gòej-(a)  

JÙeeKÙee- yengje°^erÙe kebâheefveÙeeB/efveiece Jen mebie"ve nesles nQ pees Deheves 
osMe keâer leguevee ceW Skeâ Ùee Skeâ mes DeefOekeâ osMeeW ceW JemlegDeeW Ùee 
mesJeeDeeW kesâ Glheeove keâes efveÙebef$ele keâjles nQ~ yengje°^erÙe kebâheefveÙeeW keâer 
Deheves osMe kesâ DeueeJee keâce mes keâce Skeâ DevÙe osMe ceW mesJeeSb Deewj 
DevÙe mebheefòe nesleer nQ~ Ssmeer kebâheefveÙeeW kesâ efJeefYevve osMeeW ceW keâeÙee&ueÙe 
Deewj keâejKeeveW nesles nQ Deewj Deeceleewj hej Skeâ keWâõerke=âle ØeOeeve 
keâeÙee&ueÙe neslee nQ peneB hej Jes JewefMJekeâ ØeyebOeve keâer JÙeJemLee keâjles 
nQ~ 
HeâeÙeoW– 
1. jespeieej me=peve-yengje°^erÙe kebâheefveÙeeW kesâ cespeyeeve osMeeW ceW yeÌ[s 

hewceeves hej jesiepeej kesâ DeJemej hewoe keâjles nQ~ Ùen osMeeW kesâ efueÙes 
yengje°^erÙe kebâheefveÙeeW keâe Skeâ yeÌ[e ueeYe nQ, peneB yesjespeieejer 
pÙeeoe neslee nQ~ 

2. yeskeâej mebmeeOeveeW kesâ mecegefÛele GheÙeesie-Deheves Gvvele lekeâveerkeâer 
iÙeeve keâer Jepen mes, yengje°^erÙe kebâheefveÙeeW keâer efmLeefle ceW "erkeâ ceW 
cespeyeeve osMe kesâ efveef<›eâÙe Yeeweflekeâ Deewj ceeveJe mebmeeOeveeW keâe 
GheÙeesie keâj jns nQ~ Ùen cespeyeeve osMe keâer je°^erÙe DeeÙe ceW Je=efæ 
keâe heefjCeece nQ~ 

3. Yegieleeve efmLeefle kesâ meblegueve ceW megOeej-yengje°^erÙe kebâheefveÙeeW kesâ 
cespeyeeve osMeeW ves Deheves efveÙee&le keâes yeÌ{eves kesâ efueÙes ceoo keâjles 
nQ~ pewmes-Jes cespeyeeve osMe Yegieleeve keâer efmLeefle keâer Deheveer yewueWme 
hej megOeej keâjves kesâ efueS ceoo keâjles nQ~ Dele: SceSvemeerme 
(MNCs) keâe cespeyeeve osMe kesâ efueS meeceeefpekeâ ieefleefJeefOe ceW 
Je=efæ ueeYe vener nw~ 

70. India suffered from deficit balance both in 

trade balance and net invisibles, hence, took up 
a number of steps to manage this problem. 
Which one is not appropriate for this ? 

 Yeejle keâes JÙeeheej meblegueve leLee Megæ/efveJeue DeÂMÙe 
JemlegDeeW oesveeW ceW Ieeše ngDee, FmeefueÙes, Gme mecemÙee mes 
efveyešves kesâ efueÙes keâF& GheeÙe efkeâÙes ieÙes~ efvecveefueefKele ceW 
mes keâewve mee Fmekesâ efueÙes GheÙegkeäle veneR nw? 

 (a) Export control/efveÙee&le efveÙev$eCe  
 (b) Current Account Convertibility 

  Ûeeuet Keelee heefjJele&veMeeruelee 
 (c) Liberalised Export Policy/Goejerke=âle efveÙee&le veerefle  
 (d) Unified Exchange Rate/Skeâerke=âle efJeefveceÙe oj  

Gòej-(a)  

JÙeeKÙee- Ûeeuet Keeles keâe Ieeše Deewj JÙeeheej Ieeše mecePeves kesâ 
efueS meyemes henues nceW Yegieleeve meblegueve keâer DeJeOeejCee keâes mecePevee 
nesiee~ Debleje°^erÙe cegõe keâes<e (DeeFSceSHeâ) kesâ Devegmeej Yegieleeve 
meblegueve Skeâ mšsefšmšerkeâue mšsšceWš nw pees Skeâ osMe kesâ efveJeeefmeÙeeW 
kesâ DevÙe osMeeW kesâ meeLe Skeâ efveefMÛele DeJeefOe ceW efkeâS ieS Deee|Lekeâ 
uesve-osve keâe meej Øemlegle keâjlee nw~ efveJeemeer mes DeeMeÙe osMe kesâ 
veeieefjkeâeW mes veneR yeefukeâ Gve JÙeefkeäleÙeeW Ùee kebâheefveÙeeW mes nw efpevekeâe 
Deee|Lekeâ efnle Gme osMe ceW nw~ mejue MeyoeW ceW keânW lees Skeâ osMe kesâ 
efveJeemeer JÙeefkeäle Ùee kebâheefveÙeeb Deewj Jeneb keâer mejkeâej Skeâ meeue Ùee 
efleceener kesâ Yeerlej DevÙe osMeeW kesâ meeLe peye JemlegDeeW, mesJeeDeeW Deewj 
hetbpeer keâe DeeÙeele-efveÙee&le keâjles nQ lees DeebkeâÌ[eW kesâ ™he ceW efoS ieS 
Gmekesâ meej keâes Yegieleeve meblegueve keânles nQ~ peye efkeâmeer osMe keâe 
Yegieleeve meblegueve [ieceieelee nw lees Jeneb keâer DeLe&JÙeJemLee hej Gmekesâ 
iebYeerj ØeYeeJe heÌ[les nQ~ veyyes kesâ oMekeâ kesâ Meg™ ceW peye Yeejle ceW 
Yegieleeve meblegueve keâe mebkeâš ienjeÙee lees mejkeâej keâes mebkeâš mes Gyejves 
kesâ efueS GoejerkeâjCe Deewj Deee|Lekeâ megOeejeW keâer Meg™Deele keâjveer 
heÌ[er~ Fme lejn Yegieleeve meblegueve DeLe&JÙeJemLee kesâ efueS yesno Dence 
nw~ Dele: efveÙee&le efveÙev$eCe JÙeeheej meblegueve leLee Megæ/efveJeue keâer 
mecemÙee mes efveyešves kesâ GheeÙe kesâ efueS GheÙegkeäle vener nw~ 

71. Mr. James, a citizen of U.S., arrived in India 
for the first time on 1st July, 2010 and left for 
Nepal on 15th December 2010. He arrived to 

India again on 1st January 2011 and stayed till 
the end of the financial year 2010-11. His 
residential status for the assessment year 2011-
12 is 

 ßeer pescme, pees Ùet. Sme. kesâ veeieefjkeâ nQ, pegueeF& 1, 2010 
keâes henueer yeej Yeejle ceW DeeÙes Deewj 15 efomecyej 2010 
keâes vesheeue kesâ efueÙes efvekeâue heÌ[s~ Jes oesyeeje peveJejer 1, 
2011 keâes Yeejle DeeÙes Deewj efJeòeerÙe Je<e& 2010-2011 kesâ 
Deble lekeâ jns~ keâj efveOee&jCe Je<e& 2011-12 kesâ efueÙes 
Gvekeâe DeeJeemeerÙe opee& nw 
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 (a) Resident (ordinarily resident) 

  efveJeemeer (meeOeejCe efveJeemee) 
 (b) Not ordinarily resident/ DemeeOeejCe efveJeemeer 
 (c) Non-resident/ DeefveJeemeer  
 (d) None of the above/ GheÙeg&keäle ceW mes keâesF& veneR  

Gòej-(b)  

JÙeeKÙee- keâj efveOee&jCe Je<e& 2011-12 kesâ efueS ßeer pescme keâe 
DeeJeemeerÙe opee& DemeeOeejCe efveJeemeer nw~ Skeâ JÙeefkeäle keâes Yeejle kesâ 
efveJeemeer kesâ ™he ceW efvecve efmLeefle ceW ceevee peeSiee : 
1. Je<e& kesâ oewjeve Jen 182 efove Ùee Gmemes DeefOekeâ keâer DeJeefOe kesâ 
efueS Yeejle ceW Lee~ 
2. Je<e& kesâ oewjeve 60 efove Ùee Gmemes DeefOekeâ Deewj lelkeâeue Je<e& kesâ 
efheÚues 4 Je<eeX kesâ oewjeve 365 efove Ùee Gmemes DeefOekeâ Yeejle ceW Lee~ 

72. The value of free accommodation in Delhi 

provided by employer in the private sector is 
 efouueer ceW efvepeer #es$e ceW efveÙeeskeälee Éeje Øeoeve efkeâS peeves 

Jeeuee efve:Megukeâ Deemeeme keâe cetuÙe nw 
 (a) 10% of salary/ Jesleve keâe 10³ 
 (b) 15% of salary/ Jesleve keâe 15³ 
 (c) 20% of salary/ Jesleve keâe 20³ 
 (d) 25% of salary/ Jesleve keâe 25³ 

Gòej-(b)  

JÙeeKÙee- efouueer ceW efvepeer #es$e ceW efveÙeeskeäle Éeje Øeoeve efkeâS peeves 
Jeeuee efve:Megukeâ DeeJeeme keâe cetuÙe Jesleve keâe 15% nw~ 

73. Which of the following is not a capital asset 

under capital gains head of income ? 
 DeeÙe kesâ heBtpeeriele ueeYe Meer<e&keâ kesâ Debleie&le hetBpeeriele 

heefjmecheefòe efvecveefueefKele ceW mes keâewve meer veneR nw? 
 (a) Stock in trade/ JÙeeheeefjkeâ mše@keâ 
 (b) Goodwill of business/ JÙeeheej keâer KÙeeefle 
 (c) Agricultural Land in Delhi/efouueer ces ke=âef<e Yetefce 
 (d) Jewellery/ pesJejele 

Gòej-(a)  

JÙeeKÙee- hebtpeeriele ueeYe keâj–hetbpeeriele ueeYe Gme jeefMe keâes keâne 
peelee nw pees heefjmebheefòeÙeeW kesâ efJe›eâÙe mes Øeehle jeefMe ceW mes heefjmebheefòe 
keâes ›eâÙe keâjves kesâ efueS JÙeÙe keâer ieF& jeefMe keâes Ieševes mes Øeehle 
nesleer nw~ hetbpeeriele ueeYe ceW Jen jeefMe Yeer Meeefceue keâer peeleer nw pees 
hetbpeeriele heefjmebheefòeÙeeW kesâ ‘‘nmleeblejCe’’ (FmeceW efJe›eâÙe Deewj efJeefveceÙe 
Yeer Meeefceue nw) mes Øeehle ueeYe kesâ ™he ceW nesleer nw~ Fmes 
Deuhekeâeueerve ueeYe Deewj oerIe& keâeueerve ueeYe ceW Jeieeake=âle efkeâÙee peelee 
nw~ MesÙej, yee@C[, DeÛeue mecheefòe Deeefo kesâ efJe›eâÙe mes Øeehle ueeYe 
keâes hetBpeeriele ueeYe (Capital Gain) keânles nQ~ hetbpeeriele ueeYe Jen 
DeeÙe nw pees hetBpeeriele efveJesMe kesâ efJe›eâÙe mes JÙeglhevve nesleer nw~ 
hetbpeeriele efveJesMe Iej, ke=âef<e Yetefce, Kesle, heeefjJeeefjkeâ JÙeJemeeÙe, 
keâueelcekeâ keâeÙe& FlÙeeefo nes mekeâlee nw~ Dele: hetBpeeriele ueeYe kesâ 
Debleie&le hetBpeeriele heefjmecheefòe ceW JÙeeheeefjkeâ mše@keâ veneR nw~ 

74. Match the items of List – I with List – II : 

 List – I  List – II 
(i) Tax Planning 1. Making suitable 

arrangement of 
TDS 

(ii) Tax Avoidance 2. Understatement 
of Income 

(iii) Tax Evasion 3. Availing 
deduction under 
Section 10A of 
IT Act. 

(iv) Tax 
Administration 

4. Misinterpreting 
the provisions of 
the IT Act 

 metÛeer–I keâer ceoeW keâes metÛeer–II keâer ceoeW kesâ meeLe megcesefuele 
keâjW : 

       metÛeer–II  metÛeer–II 
 (i) keâj efveÙeespeve 1.  šer [er Sme keâer  

  GheÙegkeäle JÙeJemLee keâjvee 
 (ii) keâj heefjnej 2.  DeeÙe keâes keâce efoKeevee 
 (iii) keâj JebÛeve 3.  DeeÙekeâj DeefOeefveÙece 

  keâer Oeeje 10 S kesâ 
  Debleie&le keâšewleer keâe 
  ueeYe G"evee 

 (iv) keâj ØeMeemeve 4.  DeeÙekeâj DeefOeefveÙece 
  kesâ ØeeJeOeeveeW keâer  
  ieuele mebKÙee keâjvee 

 Codes/ketâš : 
  I II III IV 
 (a) 2 1 4 3 
 (b) 1 4 3 2 
 (c) 3 4 2 1 
 (d) 4 1 3 2 

Ans. (c) :  

 metÛeer-I  metÛeer-II 

i. keâj efveÙeespeve 3. DeeÙekeâj DeefOeefveÙece keâer 
Oeeje 10 S kesâ Debleie&le 
keâšewleer keâe ueeYe G"evee 

ii. keâj heefjnej 4. DeeÙekeâj DeefOeefveÙece kesâ 
ØeeJeOeeveeW keâer ieuele mebKÙee 
keâjvee 

iii. keâj JebÛeve 2. DeeÙe keâes keâce efoKeevee 
iv. keâj ØeMeemeve 1. šer [er Sme keâer 

75. Under the Income Tax Act, 1961 unabsorbed 

depreciation can be carried forward for set-off 

purpose : 
 DeeÙekeâj DeefOeefveÙece, 1961 kesâ Debleie&le DeMeesef<ele £eme 

keâes, meceehle keâjves kesâ GodosMÙe mes, Deeies ues peeÙee pee 
mekeâlee nw : 

 (a) For 4 years/ 4 Je<eeX kesâ efueÙes  
 (b) For 5 years/ 5 Je<eeX kesâ efueÙes  
 (c) For 8 years/ 8 Je<eeX kesâ efueÙes  
 (d) For unspecified period/ DeefveefMÛele DeJeefOe kesâ efueÙes  

Gòej-(d)  

JÙeeKÙee- DeeÙekeâj DeefOeefveÙece, 1961 kesâ Debleie&le DeMeesef<ele Öeme 
keâes, meceehle keâjves kesâ GodosMÙe mes, DeefveefMÛele DeJeefOe kesâ efueS 
Deeies ues peeÙee pee mekeâlee nw~ 
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JeeefCepÙe 
efÉleerÙe ØeMve he$e 

efJeMues<eCe meefnle JÙeeKÙee 
meceÙe : 1.15 IeCše] [hetCee&¿ : 150 

1. Which of the following denote the structural 

changes in Indian economy ? 
 efvecveefueefKele ceW mes keâewve mee YeejleerÙe DeLe& JÙeJemLee ceWs 

mebjÛeveelcekeâ heefjJele&veeW keâes oMee&lee nw ? 
 (a) Primary sector contribution has gone down. 

  ØeeLeefcekeâ #es$e keâe Ùeesieoeve keâce heÌ[ ieÙee nw~ 
 (b) Service sector contribution has gone up. 

  mesJee #es$e keâe Ùeesieoeve yeÌ{e nw~ 
 (c) Secondary sector has not changed much. 

  efÉleerÙekeâ #es$e ceW keâesF& DeefOekeâ heefjJele&ve veneR ngDee nw~ 
 (d) All of the above/Ghejesòeâ meYeer 
Ans:(d) meeceevÙele: mebjÛeveelcekeâ heefjJele&ve keâe leelheÙe& ØeeLeefcekeâ, 
efÉleerÙekeâ Je le=leerÙekeâ #es$eeW keâe DeLe&JÙeJemLee ceW nesves Jeeues ÙeesieoeveeW kesâ 
heefjJele&ve mes neslee nw~ Ssmeer efmLeefle ceW cegKÙele: DeLe&JÙeJemLee ceW le=òeerÙekeâ 
#es$e keâe Ùeesieoeve yeÌ{lee nw, leLee ØeeLeefcekeâ #es$e keâe Ùeesieoeve keâce neslee 
nw~ 
YeejleerÙe DeLe&JÙeJemLee ceW efvecveefueefKele heefjJele&ve mebjÛeveelcekeâ heefjJele&ve 
keâes oMee&lee nw– 
i.  ØeeLeefcekeâ #es$e keâe Ùeesieoeve keâce heÌ[ jne nw~ 
ii.  mesJee #es$e keâe Ùeesieoeve yeÌ{ jne nw~ 
iii.  efÉleerÙekeâ #es$e ceW keâesF& DeefOekeâ heefjJele&ve vener ngDee nw, DeLee&led 

heefjJele&ve ueieYeie efmLejlee keâer efmLeefle ceW nw~ 
mhe° nw efkeâ Ghejeskeäle meYeer efJekeâuhe YeejleerÙe DeLe&JÙeJemLee ceW mevoYe& ceW 
mener Øeleerle nesles nw~ 
2. Broad Money has to be sensitized through : 

 efJemle=le cegõe keâes efkeâmekesâ Éeje mebJesoveMeerue yeveevee 
nesiee? 

 (a) CRR/meer. Deej. Deej. 
 (b) SLR/Sme. Sue. Deej. 
 (c) Repo Rate/jshees oj 
 (d) All of the above/Ghejesòeâ meYeer 
Ans:(d) efJemle=le cegõe (Broad Money) keâes meerDeejDeej, 
SmeSueDeej, Je jshees jsš kesâ Éeje mebJesoveMeerue yeveevee neslee nw~ 
3. Which one is not an element of legal 

environment ? 
 efvecveefueefKele ceW mes keâewve mee efJeefOe-heÙee&JejCe keâe Yeeie 

veneR nw? 
 (a) Act of Parliamentarians in Lok Sabha 

  ueeskeâ meYee ceW meebmeoeW kesâ ke=âlÙe 
 (b) Indian Contract Act, 1872 

  YeejleerÙe mebefJeoe DeefOeefveÙece, 1872 

 (c) Indian Partnership Act, 1932 

  YeejleerÙe meePesoejer DeefOeefveÙece, 1932 

 (d) Negotiable instruments Act, 1881 

  hej›eâecÙe efueKele DeefOeefveÙece, 1881 

Ans:(a) meeceevÙele: heÙee&JejCe-efJeefOe (Legal-Envoirnment) keâe 
DeeMeÙe mecesefkeâle ™he mes Gve meYeer Devleje&°^erÙe, je°^erÙe DeLeJee #es$eerÙe 
meefvOeÙeeW, mecePeewleeW Deewj mebJewOeeefvekeâ efJeefOeÙeeW keâes keâne peelee nw, pees 
Øeeke=âeflekeâ heÙee&JejCe hej ceeveJe ØeYeeJe keâes keâce keâjves leLee heÙee&JejCe 
keâer mebOeejCeerÙelee keâes yeveeÙes jKeves nsleg nw~ 
heÙee&JejCeerÙe efJeefOe Ùee keâevetve kesâ Yeeie efvecveefueefKele nw– 
� YeejleerÙe mebefJeoe DeefOeefveÙece, 1872 

� YeejleerÙe meePesoejer DeefOeefveÙece, 1932 

� hej›eâecÙe efueKele DeefOeefveÙece, 1881 

� Jeve mebj#eCe DeefOeefveÙece, 1980 

� je°^erÙe peue veerefle, 2002 

� je°^erÙe heÙee&JejCe veerefle, 2004 

mhe° nw efkeâ ueeskeâmeYee ceW meebmeoeW kesâ ke=âlÙe efJeefOe-heÙee&JejCe keâe Yeeie 
vener nw~ 
4. Out of the following, which are four 

dimensions of Human Development Index ? 

 efvecveefueefKele cebs mes ceeveJe efJekeâeme metÛekeâebkeâ kesâ Ûeej 
DeeÙeece keâewve mes nQ? 

 (i) Life Expectancy/peerJeve mebYeeJÙelee 
 (ii) Literacy Level/mee#ejlee mlej 
 (iii) Success Rate of Marriages 

  efJeJeeneW keâer meheâuelee oj 
 (iv) Standard of Living/peerJeve mlej 
 (v) Crime Rate/DehejeOe oj 
 (vi) Corruption Level/peerJeve mlej 
 (vii) Economic Entitlement/DeeefLe&keâ DeefOekeâej 
 (viii) Foreign Visits/efJeosMeer Ùee$eeSB 
 ketâš : 
 (a) (i), (ii), (vi) and (viii)/(i), (ii), (vi) Deewj (viii) 

 (b) (i), (ii), (iv) and (vii)/(ii), (ii), (iv) Deewj (vii) 

 (c) (ii), (iii), (vi) and (vii)/(i), (iii), (vi) Deewj (vii) 

 (d) (iii), (v), (vii) and (viii) 

  (iii), (v), (vii)  Deewj (iii) 

Ans. (b) : mebÙegòeâ je„^ efJekeâeme heefj<eo (UNDP) Éeje Je<e& 2010 
mes ceeveJe efJekeâeme efjheesš& nsleg HDI keâer ieCevee ceW veF& ØeefJeefOe keâe 
ØeÙeesie efkeâÙee pee jne nw, efpemekesâ Devleie&le efvecve DeeÙeece Meeefceue nw-  
(i) peerJeve ØelÙeeMee 
(ii) efMe#ee metÛekeâebkeâ  
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(iv) peerJeve mlej  
(vii) DeeefLe&keâ DeeOeej   
Note → Question kesâ option b ceW 
(i), (ii), (iv) and (vii) 

(i), (ii), (iv) Deewj (vii) 

5. Public Enterprise is defined as 

 meeJe&peefvekeâ Ghe›eâce keâes Fme Øekeâej heefjYeeef<ele efkeâÙee 
peelee nw  

 (a) An organisation run by joint efforts of Centre 
and State Governments. 

  Skeâ mebie"ve efpemes kesâvõ Deewj jepÙe mejkeâejeW kesâ mebÙegòeâ 
ØeÙeemeeW Éeje ÛeueeÙee peelee nw~ 

 (b) An organisation which caters to the needs 
relating to public utilities. 

  Skeâ mebie"ve pees ueeskeâ GheÙeesefieleeDeeW mecyevOeer 
DeeJeMÙekeâleeDeeW keâer hetefle& keâjlee nw~ 

 (c) An Organisation in which caters to the needs 

relating to public utilities./ Skeâ mebie"ve efpemeceW 
hetBpeer keâe efveJesMe ueesieeW Éeje efkeâÙee peelee nQ~ 

 (d) An organisation owned and managed by 
public authorities for definite set of public 

purposes./Skeâ mebie"ve efpemekeâe mJeeefcelJe SJeb ØeyevOe 
meeJe&peefvekeâ ØeeefOekeâjCe Éeje meeJe&peefvekeâ GösMÙeeW kesâ efueS 
efkeâÙee peelee nw~ 

Ans:(d) meeceevÙele: Skeâ Ssmee mebie"ve efpemekeâe mJeeefcelJe SJeb ØeyevOe 
meeJe&peefvekeâ ØeeefOekeâjCe Éeje meeJe&peefvekeâ GodosMÙeeW kesâ efueS efkeâÙee peelee 
nw, Gmes meeJe&peefvekeâ Ghe›eâce keânles nw~ 

Yeejle ceW mejkeâejer Ghe›eâceeW keâes meeJe&peefvekeâ #es$e keâe Ghe›eâce 
keânles nQ~ Fve Ghe›eâceeW keâe mJeeceer Yeejle mejkeâej Ùee jepÙe mejkeâej Ùee 
mejkeâejer mLeeveerÙe mebmLeeSb Ùee meYeer nesles nw~  
6. Match List-I with List-II and select teh correct 

answer : 
 metÛeer-I keâes metÛeer-II mes megcesefuele keâerefpeS Deewj mener 

Gòej keâe ÛeÙeve keâerefpeS : 
  List-I       List-II 
 (i) Measurement of (a) Accrues to the   
  income  equity of owners 

  DeeÙe keâe ceehe  mJeeefcelJe mecelee keâes 
  Øeehle neslee nw 

 (ii) Recognition of (b) Recognition of 
expense  revenue 

  KeÛe& keâer ceevÙelee  DeeÙe keâer ceevÙelee 
 (iii) Basis of realization (c) Matching revenue 

  with expenses 

  Gieener kesâ DeeOeej  DeeÙe keâe KeÛeeX mes  
  efceueeve 

 (iv) Identification of  (d) Accounting period 
  revenue 

  jepemJe keâer henÛeeve  uesKee DeJeefOe 
 Codes : 

  (i) (ii) (iii) (iv) 

 (a) (a) (b) (c) (d) 

 (b) (b) (a) (c) (d) 

 (c) (c) (d) (a) (b) 

 (d) (c) (d) (b) (a) 

Ans. (d) : 
 metÛeer-I  metÛeer-II 

i. DeeÙe keâe ceehe c. DeeÙe keâe KeÛeeX mes 
efceueeve 

ii. KeÛe& keâer ceevÙelee d. uesKee DeJeefOe 
iii. Gieener kesâ DeeOeej b. DeeÙe keâer ceevÙelee 
iv. jepemJe keâer henÛeeve a. mJeeefcelJe mecelee keâes 

Øeehle neslee nw 
7. Consider the following items : 

 efvecveefueefKele hej efJeÛeej keâerefpeS : 
 (i) Debentures/$e+Cehe$e 
 (ii) Prepaid rent/hetJe& Øeoòe efkeâjeÙee 
 (iii) Interest accrued/Deefpe&le yÙeepe 
 (iv) Bank overdraft/yeQkeâ DeefOeefJekeâ<e& 
 Which of them are current liabilities : 

 Ûeeuet oeefÙelJe ceW meefcceefuele nesiee : 
 (a) (i), (ii), (iii) and (iv)/(i), (ii), (iii) Deewj (iv) 

 (b) (iv) 

 (c) (ii), (iii) and (iv)/(ii), (iii) Deewj (iv) 

 (d) (i), (ii) and (iii)/(i), (ii) Deewj (iii) 
Ans:(b) meeceevÙe Ûeeuet oeefÙelJe keâe DeeMeÙe Ssmes oeefÙelJeeW mes neslee nw 
efpemekeâe Yegieleeve Skeâ efJeòeerÙe Je<e& Ùee uesKee DeJeefOe ceW keâj efoÙee peelee 
nw~ Ûeeuet oeefÙelJe kesâ Devleie&le uesveoej Je yeQkeâ DeefOeefJekeâ<e& keâes Meeefceue 
efkeâÙee peelee nw~ 
8. Conversion cost is the sum of 

 ™heevlejCe ueeiele efvecve keâe peesÌ[ nw : 
 (a) Indirect wages and factory overhead 

  DeØelÙe#e cepeotjer Deewj keâejKeevee GheefjJÙeÙe 
 (b) Direct wages, direct expenses and factory 

overhead 

  ØelÙe#e cepeotjer, ØelÙe#e KeÛex Deewj keâejKeevee GheefjJÙeÙe 
 (c) Direct material cost and indirect wages 

  ØelÙe#e meece«eer ueeiele Deewj DeØelÙe#e cepeotjer 
 (d) Prime cost and selling & distribution 

overhead 

  cetue ueeiele Deewj efJe›eâÙe SJeb efJelejCe GheefjJÙeÙe 
Ans:(b) ØelÙe#e cepeotjer, ØelÙe#e KeÛex Deewj keâejKeevee GheefjJÙeÙe kesâ 
Ùeesie keâes ™heevlejCe ueeiele keâne peelee nw~ 
9. (A) Assertion : Premium received on issue of 

shares is credited to share premium account but 
not to Profit and Loss account. 

 DeefYekeâLeve (A): DebMeeW kesâ peejer nesves hej pees DeefOecetuÙe 
efceuelee ns Gmes DebMe DeefOecetuÙe Keelee ceW peesÌ[ efoÙee peelee nw, 
ueeYe-neefve Keelee ceW Fmes veneR peesÌ[e peelee~ 

 (R) Reasoning : Since share premium is not a 
trading profit, it is not distributed to shareholders. 

 leke&â (R): keäÙeeWefkeâ DebMe DeefOecetuÙe JÙeeheeefjkeâ ueeYe veneR nw, 
FmeefueS Fmes MesÙejOeejkeâeW ceW efJeleefjle veneR efkeâÙee peelee~   

 (a) Both (A) and (R) are true but (R) is not 

correct explanation to (A)./(A) Deewj (R) oesveeW 
mener nQ, hejvleg (A) keâe (R) mener mhe°erkeâjCe veneR nw~ 

 (b) (A) is false but (R) is correct. 

  (A) ieuele nw, hejvleg (R) mener nw~ 
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 (c) Both (A) and (R) are true and (R) is correct 

explanation of (A)./(A) Deewj (R) oesveeW mener nQ 
Deewj (A) keâe (R) mener mhe°erkeâjCe nw~ 

 (d) (A) is correct but (R) is false. 

  (A) mener nw, hejvleg (R) ieuele nw~ 
Ans:(c) efoÙee ieÙee DeefYekeâLeve (A) efkeâ DebMeeW kesâ peejer nesves hej pees 
DeefOecetuÙe efceuelee nw, Gmes DebMe DeefOecetuÙe Keelee ceW peesÌ[ efoÙee peelee 
nw, Fme jeefMe keâes ueeYe-neefve Keelee ceW vener peesÌ[e peelee nw, Fme 
DeefOecetuÙe Keeles kesâ Mes<e keâes efÛešd"s ceW oeefÙelJe he#e keâer Deesj oMee&Ùee 
peelee nw~ 
peyeefkeâ keâLeve (R) efkeâ DebMe DeefOecetuÙe keâes JÙeeheeefjkeâ ueeYe ceW Meeefceue 
vener efkeâÙee peelee nw, keäÙeeWefkeâ Ssmee keâjves mes Ùen MesÙej OeejkeâeW keâes 
ueeYeebMe kesâ ™he ceW efJeleefjle neslee nw~ 
mhe° nw efkeâ keâLeve (A) Deewj keâejCe (R) oesveeW mener nw, leLee (R), 

(A) keâe mener mhe°erkeâjCe nw~ 
10. Consider the following : 

 efvecveefueefKele hej efJeÛeej keâerefpeS : 
 (i) Basic defensive and interval ratio 

  cetue j#eelcekeâ SJeb Devlejeue Devegheele 
 (ii) Current ratio/Ûeeuet Devegheele 
 (iii) Superquick ratio/Deefle lJeefjle Devegheele 
 (iv) Quick ratio/ lJeefjle Devegheele 
 Arrange these ratios in sequence to reflect the 

liquidity in descending order : 

 Fve DevegheeleeW keâes Fme Øekeâej mes ›eâceyeæ keâerefpeS  efpememes 
DeJejesner ›eâce ceW lejuelee heefjueef#ele nes 

 (a) (ii), (iv), (iii) and (i)/(ii), (iv), (iii) Deewj (i) 
 (b) (i), (ii), (iv) and (iii)/(i), (ii), (iv) Deewj (iii) 
 (c) (iv), (ii), (iii) and (i)/(iv), (ii), (iii) Deewj (i) 
 (d) (iii), (iv), (i) and (ii)/(iii), (iv), (i) Deewj (ii) 
Ans:(a) meeceevÙele: lejuelee Devegheele Deuhekeâeefuekeâ MeesOeve mecelee keâer 
efmLeefle keâes JÙekeäle keâjlee nw~ lejuelee efpeleveer DeefOekeâ nesieer, MeesOeve 
#ecelee Gleveer ner DeefOekeâ nesleer nw~ 
lejuelee DevegheeleeW keâes lejuelee kesâ DeJejesOeer ›eâce ceW efvecveefueefKele ™he 
ceW JÙekeäle keâjles nw– 
Ûeeuet Devegheele ⇒ lJeefjle Devegheele ⇒ Deefle-lJeefjle Devegheele ⇒ cetue 
j#eelcekeâ SJeb Devlejeue Devegheele~ 
11. Normally Demand curve slopes 

 meeceevÙeleÙee ceeBie Je›eâ keâer {ueeve nesleer nw 
 (a) Upward/Thej keâer Deesj 
 (b) Downward/veerÛes keâer Deesj 
 (c) Horizontal/mecemlej nesiee 
 (d) Vertical/uecyeJele nesiee 
Ans:(b) meeceevÙele: ceeBie Je›eâ keâe Ì{eue Thej veerÛes, yeeSB mes oeSB 
keâer Deesj efiejlee ngDee $e+Ceelcekeâ Ì{eue Jeeuee neslee nw~ Ssmee nesves keâe 
cegKÙe keâejCe keâercele Deewj ceeBie cee$ee kesâ yeerÛe efJehejerle mecyevOe keâe 
nesvee nw~ 
12. Which of the following refers to Perfect 

Competition ? 

 efvecveefueefKele ceW mes keâewve mee hetCe& ØeeflemheOee& keâes Fbefiele 
keâjlee nw ? 

 (i) There are restrictions on buyers and sellers 

  ›esâleeDeeW Deewj efJe›esâleeDeeW hej yebOeve ueies neW~ 
 (ii) There are no restrictions on movement of 

goods/JemlegDeeW kesâ Deeves peeves hej heeyeefvoÙeeB ve neW~ 
 (iii) There are no restrictions on factors of 

production 

  Glheeove kesâ meeOeveeW hej keâesF& heeyevoer ve nes~ 
  Correct one is 

  mener Gòej keâes ÛegefveS - 

 (a) only (i) and (ii)/kesâJeue (i) Deewj (ii) 
 (b) only (ii) and (iii)/kesâJeue (ii) Deewj (iii) 
 (c) only (i) and (iii)/kesâJeue (i) Deewj (iii) 
 (d) only (i)/kesâJeue (i) 
Ans : (b) hetCe& ØeefleÙeesieer/ØeeflemheOee& yeepeej ceW efvecveefueefKele 
efJeMes<eleeSB heeÙeer peeleer nw– 
i. ›esâleeDeeW Je efJe›esâleeDeeW keâer mebKÙee keâer yengle DeefOekeâ nesleer nw~ 
ii. Jemleg keâer FkeâeF&ÙeeB mece™he nesleer nw~ 
iii. yeepeej oMeeDeeW keâe hetCe& %eeve neslee nw~ 
iv. JemlegDeeW kesâ DeeJeieceve hej keâesF& ØeefleyebOe vener neslee nw~ 
v. Glheeove kesâ meeOeveeW hej keâesF& ØeefleyevOe vener neslee nw~ 
vi. HeâceeX kesâ ØeJesMe SJeb yeefnie&ceve keâer mJelev$elee nesleer nw~ 
vii. meeOeveeW keâer hetCe& ieefleMeeruelee nesleer nw~ 
viii. mJelev$e yeepeej veerefle nesleer nw~ 
13. Assertion (A) : Total utility will be maximum 

when marginal utility to price of respective 
products are equal. 

 DeefYekeâLeve (A): peye meerceevle GheÙeesefielee Deewj mecyeefvOele 
JemlegDeeW kesâ cetuÙe keâe Devegheele meceeve nes leye kegâue GheÙeesefielee 
DeefOekeâlece nesieer~ 

 Reason (R) : Deviation from this situation leads 
to reduction in maximum utility. 

 leke&â (R): Fme DeJemLee mes efJeÛeueve nesves hej DeefOekeâlece 
GheÙeesefielee ceW keâceer Deeleer nw~ 

 (a) (A) are (R) are not correct. 

  (A) Deewj (R) mener veneR nQ~ 
 (b) (A) is correct but (R) is not correct. 

  (A) mener nw, hejvleg (R) ieuele nw~   
 (c) (A) and (R) are correct. 

  (A) Deewj (R) mener nQ~ 
 (d) (A) is incorrect, (R) is correct. 

  (A) ieuele nw, hejvleg (R) mener nw~ 
Ans:(c) efoÙee ieÙee DeefYekeâLeve (A) efkeâ peye meerceevle GheÙeesefielee 
Deewj mecyeefvOele JemlegDeeW kesâ cetuÙe keâe Devegheele meceeve nes, leye kegâue 
GheÙeesefielee DeefOekeâlece nesleer nw, mener nw~ 
peyeefkeâ leke&â (R) efkeâ meerceevle GheÙeesefielee MetvÙe nesves keâer oMee ceW kegâue 
GheÙeesefielee DeefOekeâlece nesleer nw, Fmemes efJeÛeueve keâer oMee ceW kegâue 
GheÙeesefielee ceW keâceer Dee peeleer nw~ 
14. Match List-I with List-II and select the correct 

answer. 

 metÛeer-I keâes metÛeer-II mes megcesefuele keâerefpeS Deewj mener 
Gòej keâe ÛeÙeve keâerefpeS- 
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  List-I (metÛeer -I)  List-II (metÛeer -II) 

 (i) Survival (a) Economic Objective 

  Gòej peerefJelee  DeeefLe&keâ GösMÙe  

 (ii) R.O.I. (b) Natural Urge 

  Deej.Dees.DeeF&  Øeeke=âeflekeâ ueeuemee 
 (iii) Growth (c) Business Purpose 

  efJekeâeme  JÙeeJemeeefÙekeâ GösMÙe 
 (iv) Innovation (d) Primary Objective 

  veJeØeJele&ve  ØeeLeefcekeâ GösMÙe 
         Codes/(ketâš) : 

  (a) (b) (c) (d) 

 (a) (ii) (iii) (iv) (i) 

 (b) (ii) (i) (iii) (iv) 

 (c) (i) (ii) (iii) (iv) 

 (d) (iv) (iii) (ii) (i) 

Ans. (a) : 

 metÛeer-I  metÛeer-II 

i. Gòej peerefJelee d. ØeeLeefcekeâ GösMÙe 
ii. Deej.Dees.DeeF& a. DeeefLe&keâ GösMÙe 
iii. efJekeâeme b. Øeeke=âeflekeâ ueeuemee 
iv. veJeØeJele&ve c. JÙeeJemeeefÙekeâ GösMÙe 

15. Consider the oligopoly models : 

 efvecveefueefKele DeuheeefOekeâej Øeefle™heeW hej efJeÛeej 
keâerefpeS: 

 (i) Sweezy's kinked demand curve model 

  mJeerpeer keâe JÙeekegbâefÛele ceeBie Je›eâ Øeefle™he 
 (ii) Newman and Morgenstern Game Theory 

model 

  vÙetcewve Deewj ceesie&vemšwjve Kesue efmeæevle Øeefle™he 
 (iii) Cournal's duopoly model 

  keâesve&ue keâe efÉ-DeefOekeâej Øeefle™he 
 (iv) Baumal's sales maximisation model 

  yee@ceue keâe efJe›eâÙe DeefOekeâlecekeâjCe Øeefle™he 
Arrange them in correct sequence as per order 
of evolution. 

Fve keâes efJekeâeme kesâ ›eâceevegmeej mener ›eâceyeæ keâerefpeÙes~ 
 (a) (iv), (iii), (ii) and (i) 

 (b) (ii), (i), (iii) and (iv) 

 (c) (iii), (i), (ii) and (iv) 

 (d) (i), (iii), (ii) and (iv) 

Ans:(c) DeuheeefOekeâej cee@[ue keâes efJekeâeme kesâ ›eâce ceW efvecve ™he ceW 
meceeÙeesefpele efkeâÙee pee mekeâlee nw– 
 keâesve&ue keâe efÉ-DeefOekeâej Øeefle™he 
  ⇓ 
 mJeerpeer keâe efJekegâeEÛele ceeBie Je›eâ Øeefle™he 
  ⇓ 
 vÙetcewve SJeb ceesie&ve mšwjve Kesue efmeæevle Øee™he 
  ⇓ 
 yee@ceue keâe efJe›eâÙe DeefOekeâlecekeâjCe Øee™he  
16. Which of the following is not a restricted 

random sampling technique ? 

 efvecveefueefKele ceW mes keâewve meer heefjmeerefcele ÙeeÂefÛÚkeâ 
vecetvee lekeâveerkeâ veneR nw ? 

 (a) Stratified sampling/mleefjke=âle vecetvee 
 (b) Simple random sampling 

  meeceevÙe ÙeeÂefÛÚkeâ vecetvee 
 (c) Systematic sampling/JÙeJeefmLele vecetvee 
 (d) Multistage sampling/yeng-meesheeve vecetvee 
Ans:(b) heefjmeerefcele ÙeeÂefÛÚkeâ vecetvee lekeâveerefkeâ kesâ Devleie&le mlejerke=âle 
vecetvee, JÙeJeefmLele vecetvee Je yeng-meesheeve vecetvee keâes Meeefceue efkeâÙee 
peelee nw~ peyeefkeâ meeceevÙe ÙeeÂefÛÚkeâ vecetvee keâes heefjmeerefcele ÙeeÂefÛÚkeâ 
vecetvee lekeâveerefkeâ ceW Meeefceue vener efkeâÙee peelee nw~ 
17. Classification of respondents only on the basis 

of gender is an application of 

 GòejoeleeDeeW keâe kesâJeue efuebie kesâ DeeOeej hej JeieeakeâjCe 
keâjvee DevegØeÙeesie nw 

 (a) Ordinal scale/›eâceiele ceehe›eâce 
 (b) Nominal scale/veeefcekeâ ceehe›eâce 
 (c) Interval scale/Devlejeue ceehe›eâce 
 (d) Ratio scale/Devegheele ceehe›eâce 
Ans:(b) GòejoeleeDeeW keâes kesâJeue eEueie kesâ DeeOeej hej Jeieeake=âle keâjlee 
veeefcele ceehe›eâce DevegØeÙeesie nw~ 
18. Karl Pearson's co-efficient of correlation 

between two variables is  

 keâeue& efheÙejmeve keâe oes ÛeueeW kesâ yeerÛe menmecyevOe 
iegCeebkeâ nw 

 (a) the product of their standard deviations 

  Gvekesâ ceevekeâ efJeÛeueve keâe iegCeveheâue nw 
 (b) the square root of the product of their 

regression co-efficients 

  Gvekesâ Øeefleieceve iegCeebkeâeW kesâ iegCeveheâue keâe Jeie&cetue 
 (c) the co-variance between the variables 

  ÛeueeW kesâ yeerÛe menefJeÛeueve 
 (d) None of the above/Ghejesòeâ ceW mes keâesF& veneR 
Ans:(b) keâeue& efheÙeme&ve keâe oes Ûeuees kesâ yeerÛe menmecyevOe iegCeebkeâ 
Gvekesâ Øeleerheieceve iegCeebkeâes kesâ iegCeveHeâue keâe Jeie&cetue nw~ DeLee&led – 
 r = x yσ ×σ  

19. Statistical software packages for research in 

social sciences include 

 meeceeefpekeâ efJe%eeve ceW DevegmebOeeve kesâ efueS meebefKÙekeâerÙe 
meeheäšJesÙej hewkesâpe ceW meefcceefuele nw 

 (a) SPSS/Sme heer Sme Sme 
 (b) STATA/Sme šer S šer S 

 (c) Mini Tab/efceveer šwye 
 (d) All of the above/Ghejesòeâ meYeer 
Ans:(d) meeceeefpekeâ efJe%eeve ceW DevegmebOeeve kesâ efueS meebefKÙekeâerÙe 
meeHeäšJesÙej hewkesâpe ceW efvecveefueefKele keâes meefcceefuele efkeâÙee peelee nw– 
i. SmeheerSmeSme (SPSS–Statistical Package for the Social 

Science) 

ii. SmešerSšerS (STATA) 

iii. efceveer šwye 
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20. F-test is used to test the significance of the 

differences between/among 

 Sheâ-hejer#eCe efkeâme kesâ yeerÛe/efkeâve ceW Devlej kesâ cenòJe 
keâe hejer#eCe keâjves ceW ØeÙegòeâ efkeâÙee peelee nw? 

 (a) Two sample mean/oes vecetvee ceeOÙe 
 (b) More than two samples mean 

  oes mes DeefOekeâ vecetvee ceeOÙe 
 (c) Variance of two samples 

  oes vecetveeW kesâ efJeÛeueveeW ceW Yeso 

 (d) (B) and (C)/(B)Deewj (C) 

Ans:(d) meeceevÙe ™he mes SHeâ-hejer#eCe (F-Test) keâe ØeÙeesie oes mes 
DeefOekeâ vecetveeW kesâ ceeOÙe leLee oes vecetveeW kesâ efJeÛeueveeW kesâ Yeso keâe 
hejer#eCe keâjves kesâ efueS efkeâÙee peelee nw~ 
21. Match the following  

 efvecveefueefKele keâes megcesefuele keâerefpeS : 
  List-I   List-II 

 (i) The Practice of (a) Henry Fayol 

  Management 

  o Øesefkeäšme  Dee@heâ   nsvejer heâeÙeue 
  cewvespeceWš 

 (ii) Philosophy of (b) F.W. Taylor 

  Management 

  efheâueesmee@heâer Dee@heâ    Sheâ [yuÙet šsuej 
  cewvespeceWš 

 (iii) Scientific (c) Oliver Sheldon 

  Management 

  meeFefvšefheâkeâ cewvespeceWš   DeesefueJej Mesu[ve 
 (iv) General and (d) Peter F Drucker 

  Industrial    heeršj Sheâ [^keâj 
  Administration 

  pevejue SC[ FCšefmš^Ùeue 
  S[efceefvemš^sMeve  
  Codes/ketâš : 
  (i) (ii) (iii) (iv) 

 (a) (a) (b) (c) (d) 

 (b) (d) (c) (b) (a) 

 (c) (d) (c) (a) (b) 

 (d) (c) (d) (b) (a) 

Ans. (b) : 

 metÛeer-I  metÛeer-II 

i. o Øesefkeäšme  Dee@heâ 
cewvespeceWš 

d. heeršj Sheâ [^keâj 

ii. efheâueesmee@heâer Dee@heâ cewvespeceWš c. DeesefueJej Mesu[ve 
iii. meeFefvšefheâkeâ cewvespeceWš b. Sheâ [yuÙet šsuej 
iv. pevejue SC[ FCšefmš^Ùeue 

S[efceefvemš^sMeve 
a. nsvejer HesâÙeesue 

22. Identify the correct sequence of steps involved 

in planning : 

 efveÙeespeve kesâ efJeefYeVe meesheeveeW kesâ mener›eâce keâe ÛeÙeve 
keâerefpeS 

 (i) Selecting the best coures of action 

  Gòece keâeÙe& ceeie& keâe ÛegveeJe 
 (ii) Establishing the sequence of activities 

  ef›eâÙeekeâueehe kesâ ›eâce keâe efveOee&jCe 
 (iii) Establishment of objectives 

  GösMÙeeW keâer mLeehevee 
 (iv) Evaluating alternative courses 

  Jewkeâefuhekeâ ceeieeX keâe cetuÙeebkeâve 
 (v) Determining alternative courses 

  Jewkeâefuhekeâ ceeieeX keâe efveCe&Ùe 
 (a) (i), (ii), (iii), (iv) and (v) 

  (i), (ii), (iii), (iv) Deewj (v) 

 (b) (iii), (v), (iv), (ii) and (i) 

  (iii), (v), (iv), (ii) Deewj (i) 
 (c) (v), (iv), (iii), (ii) and (i) 

  (v), (iv), (iii), (ii) Deewj (i) 
 (d) (iii), (v), (iv), (i) and (ii) 

  (iii), (v), (iv), (i) Deewj (ii) 
Ans:(d) efveÙeespeve ØeyevOe keâe Skeâ DeeOeejYetle keâeÙe& nw, efpemekesâ 
ceeOÙece mes ØeyevOe Éeje Deheves meeOeveeW keâes efveOee&efjle ue#ÙeeW kesâ Devegmeej 
meceeÙeesefpele keâjves keâe ØeÙeeme efkeâÙee peelee nw Deewj ue#Ùe hete|le nsleg 
YeefJe<Ùe kesâ ieYe& ceW Pee@keâkeâj meJeexòece Jewkeâefuhekeâ keâeÙe&heLe keâe ÛeÙeve 
efkeâÙee peelee nw, efpememes efkeâ efveefMÛele heefjCeeceeW keâes Øeehle efkeâÙee pee 
mekesâ~ 
efveÙeespeve kesâ efJeefYevve meesheeveeW keâe mener ›eâce Fme Øekeâej nw– 
 GodosMÙeeW keâer mLeehevee 
  ⇓ 

 Jewkeâefuhekeâ ceeieex keâe efveCe& 
  ⇓ 

 Jewkeâefuhekeâ ceeieeX keâe cetuÙeebkeâve 
  ⇓ 

 Gòece keâeÙe& keâe ÛegveeJe 
  ⇓ 

 ef›eâÙeekeâueehe kesâ ›eâce keâe efveOee&jCe 
23. Assertion (A) : One can be sure about future 

course of actions by making good plans. 

 DeefYekeâLeve (A): DeÛÚer Ùeespevee kesâ efvecee&Ce mes YeefJe<Ùe keâer 
keâeÙe& efJeefOe kesâ Øeefle DeeMJemle ngDee pee mekeâlee nw~ 

 Reasoning (R) : Planning brings certainty in 
future course of actions of an organisation. 

 lekeâ (R): Skeâ mebie"ve kesâ YeefJe<Ùe keâer keâeÙe& efJeefOe ceW 
efveefMÛelelee Deeleer nw~ 

 (a) (R) is correct but (A) is not correct. 

  (R) mener nw, hejvleg (A) ieuele nw~ 

 (b) (A) is correct but (R) is not correct. 

  (A) mener nw, hejvleg (R) ieuele nw~ 
 (c) Both (A) and (R) are correct. 

  (A) Deewj (R) oesveeW mener nQ~ 
 (d) Both (A) and (R) are not correct. 

  (A) Deewj (R) oesveeW ieuele nQ~ 
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