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UGC NTA NET Commerce : Syllabus

FohTs-1
EEETIeh STATERUT 3R F=RIEE AT

Unit 1: Business Environment and
International Business

Concepts and elements of business environment:
Economic  environment-  Economic  systems,
Economic policies(Monetary and fiscal policies);
Political environment Role of government in
business; Legal environment- Consumer Protection
Act, FEMA; Socio-cultural factors and their influence
on business; Corporate Social Respons1b1hty (CSR)
FaII®  MEUT H SEENUME TE dd -
e — e gfaar, efde AifrEl (Afw T
focitar Hiferar); ToFfae amEReT — =EaEE § TWHR B
ftrehT; T ATATEROT — ITARET T AT, TE
¢ U9 U (HAT); THISTh-Tiehfash FReb N FaEE |
ST T; HANS 1 Qrifers forear
Scope and importance of international business;
Globalization and its drivers; Modes of entry into
international business
FRIFa g &1 fEr-am 7o o, ST qo
T HaATeh; FAIFT Faqe § ga9r e P At
Theories of international trade; Government
intervention in international trade; Tariff and non-
tariff barriers; India’s foreign trade policy
ST =R % fagr; Siifa =R § @R &
Teey; SR% qg TW-SR% fady; 9Nd # Ry #mR
Hifa

Foreign direct investment (FDI) and Foreign portfolio
investment (FPI); Types of FDI, Costs and benefits of
FDI to home and host countries; Trends in FDI;
India’s FDI policy

foreeft sy fraret (uw.Eh.ams.) foeelt o wiferan ferw
(ThGeTE), T & o & YR, @Ry N Ao
E I R T | O | o O e T O
& wd vafl; R A T, & o, A

Balance of payments (BOP): Importance and
components of BOP

T F 37 (@) ¢ & o fF F wee iR Ges
qd

Regional Economic Integration: Levels of Regional
Economic Integration; Trade creation and diversion

effects; Regional Trade Agreements: European Union
(EU), ASEAN, SAARC, NAFTA

g enfies wHietT & ofie Ui % &
AR goH Td TR0l &H1F MR geeian; de
e (3.7,), YA, Hreh 3 A6
International Economic institutions:
Bank, UNCTAD

srig st g s, O 4,
A AT EL

IMF, World

B World Trade Organisation (WTO): Functions and

objectives of WTO; Agriculture Agreement; GATS;
TRIPS; TRIMS
foy MR T (S5 3 o) Ty & o & @ ae
T, F wHE; ew (S T ), foww (& ew
o § ), fouw (@ o o w )
gahTg-11
w@ien 3T 3teheruT
Unit 2: Accounting and Auditing

Basic accounting principles; concepts and postulates
g % gt g1, Hehea X Sy

Partnership Accounts: Admission, Retirement, Death,
Dissolution and Insolvency of partnership firms

R AW - el w6 | w9, e, g ek
forere aan feanferama=

Corporate Accounting: Issue, forfeiture and reissue of

shares; Liquidation of companies; Acquisition,
merger, amalgamation and reconstruction of
companies

FOE @i e, vl A Sed iR g
sl o aREHed; wWHE w1 AR, foerE,
e 3R T

Holding company accounts

T HUE b A

Cost and Management Accounting: Marginal costing
and Break-even analysis; Standard costing; Budgetary
control; Process costing; Activity Based Costing
(ABC); Costing for decision-making; Life cycle
costing, Target costing, Kaizen costing and JIT

AT T W@ dWid A SR wE-
foweivo;, AMe @ ase fREET ufe @nm;
fohareed aERd @@ (T S o), fAvfE oW dee
ANTd; STad dsh olTd; 918 olTd; HESTdl and ) S
T 2

Financial Statements Analysis: Ratio analysis; Funds
flow Analysis; Cash flow analysis

forfer foawor fawemor s favemor fafy yaE
fergetor; Tshg e fergetoor

Human Resources Accounting; Inflation Accounting;
Environmental Accounting

qHE  HEEE W@l RSl aied;  garee
GiCEn]

Indian Accounting Standards and IFRS

A TR A 3R IE Th 3R T

Auditing: Independent financial audit; Vouching;
Verification ad valuation of assets and liabilities;
Audit of financial statements and audit report; Cost
audit

SRV ¢ A foR sihequr, et oREufiel S
ARl # T iR godied, fafa faewel @
sfearoT S sfeharor RAie; AT sieharom




B Recent Trends in Auditing: Management audit;

Energy audit; Environment audit; Systems audit;
Safety audit
SHRTUT I ST R : ST SFhEIUT; STl ST,
TTERUT STheTUT, AT 3TheIUT; AT Sioherur
genTe-111
AT TefvmE

Unit 3: Business Economics
Meaning and scope of business economics
ZaEas sEvE w31 U fava-am
Objectives of business firms
FEIeh HHl H 32T
Demand analysis: Law of demand; Elasticity of
demand and its measurement; Relationship between
AR and MR
T faveror : win & frEm, oA d" iR g
O, T SR 3R T AR § gy
Consumer behavior: Utility analysis; Indifference
curve analysis
JUAH RN : I faven  sHRmE g%
fergereoT
Law of Variable Proportions: Law of Returns to Scale
IRad S frem T & sfawa @ e
Theory of cost: Short-run and long-run cost curves
AT 1 FRIET : AY-HIfcrsh T Seehiiersh AT 956
Price determination under different market forms:
Perfect competition; Monopolistic competition;
Oligopoly- Price leadership model; Monopoly; Price
discrimination
faft fawm wgfodi & srefm dma frufor « gof
T, Wb =i, STeqfer-smd Age
Hied THIFR; Had TAR
Pricing strategies: Price skimming; Price penetration;
Peak load pricing
Fma i wrifar - Fma R, $mg e 9w
T 9 W FHa R
FHE-1V
Haattaes o

Unit 4: Business Finance
Scope and sources of finance; Lease financing
forg 1 fawar-am 31 &ia; et feredroT
Cost of capital and time value of money
USTt S AT 3R 6 B T g
Capital structure
ST @
Capital budgeting decisions: Conventional
scientific techniques of capital budgeting analysis
Uofd asie Gadt favfa g aele daeft faveror
F TRl SR S T
Working capital management; Dividend decision:
Theories and policies

Frfy a%ﬁw;aqs Wﬁﬂﬁ_&f; SRR ﬁTW

and

Risk and return analysis; Asset securitization
Sifaw 3 sfawa favamor, ety s dder
International monetary system
STRIET H&T Jomett
Foreign exchange market; Exchange rate risk and
hedging techniques
foelt g1 aR; fafeme = Sifem oit 3 T
International financial markets and instruments: Euro
currency; GDRs; ADRs
g foda T 3R forad - g0 gar; S € 9w,
T € 3R
International
budgeting
Simlgi st ag-ug G ae
FHE-V
aETen wifteent qar viver fafir

Unit 5: Business Statistics and Research

arbitrage;  Multinational  capital

Methods
Measures of central tendency
FT g &1 =
Measures of dispersion
T 1 AT
Measures of skewness
YT A
Correlation and regression of two variables
2 uRafal 1 weed q9n S
Probability: Approaches to probability; Bayes’
theorem

WfAehar : MeheT % SUNTH; 99 (Bayes) &1 fagr
Probability distributions:
normal distributions
sferehar fereon « fowefia, oigl qen wmr= faaeor
Research: Concept and types; Research designs

INE: STIYROT TG FbT; TN e

Data: Collection and classification of data

BT : GUg qdT ikl

Sampling and estimation: Concepts; Methods of
sampling - probability and non-probability methods;
Sampling distribution; Central limit theorem;
Standard error; Statistical estimation

Sfoee q91 A : SEYRN, Wowed & et -
iRt a1 T-miear fafat, sfeaa faaon S5
T ;lﬁ—q; HIh Zfé'; i SRCIE

Hypothesis testing: z-test; t-test; ANOVA; Chi—
square test; Mann-Whitney test (Utest); Kruskal-
Wallis test (H-test); Rank correlation test

RepeqaT Tleur, Z 3% @ (T TA o & ), e
it wlieor, 19 feed 4 3%, oo T 3%; i
FIRATH T

Binomial, poisson and

B Report eritingfﬁclsrdc T
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FHE-VI
AT TareT AT ATel ST Jaler

Unit 6: Business Management and Human
Resource Management

Principles and functions of management

Yo & e 3 Fr

Organization structure: Formal and informal
organizations; Span of control

A e T SRS e
e & faegfa

Responsibility and authority: Delegation of authority
and decentralization

I 3R WRHR : WRER H TEEeHE R
[EEZAEaul
Motivation and leadership: Concept and theories
Corporate governance and business ethics

HIEE Gt

Human resource management: Concept, role and
functions of HRM; Human resource planning;
Recruitment and  selection;  Training  and

development; Succession planning

g 99199 Y69 : HEd GUE Y9 ol GehedHT,
AT 3R HE; AME GEEE g A sl 3R
=T, TR0 3R e SRR e
Compensation  management:  Job
Incentives and fringe benefits

yfagfd Yoy : Sifa qedied, Simed ud ot ey
Performance appraisal including 360 degree
performance appraisal

1 frsare qeied, 360° FE fsaed g afed

evaluation;

Collective bargaining and workers’ participation in
management ] !
HiaaTSt 3R Yo H FRG 5 St

Personality: Perception; Attitudes; Emotions; Group
dynamics; Power and politics; Conflict and
negotiation; Stress management

FAfhed « ay; AGRY; T, 99E @ v IR SR
TSIHITer; ZohUra ST THT; T S

Organizational Culture: Organizational development
and organizational change

GISATHS H&hid : HISAIHS o T HISHIHS

Unit 7: Banking and Financial Institutions
Overview of Indian financial system
AR fermiter sumel 1 fog
Types of banks: Commercial banks; Regional Rural
Banks (RRBs); Foreign banks; Cooperative banks
Sl F TER ¢ A0 & T 4% (IR ST
&), faett ¥, wewd §%
Reserve Bank of India: Functions; Role and monetary
policy management

AT Rord o : &, et don wifged A s

Banking sector reforms in India: Basel norms; Risk
management; NPA management

A | AT e § gUR, 99 9HEs; Sifed Jee
T 9 T e

Financial markets: Money market; Capital market;
Government securities market

forfa a9 ¢ A& AN S aeIR, W Sffd
EISIE

Financial  Institutions:  Development  Finance
Institutions ~ (DFIs);  Non-Banking  Financial

Companies (NBFCs); Mutual Funds; Pension Funds
forfer geard « foer fodiar et (& w om); -
St fordfta Fmfat (@ & © @), =Es we; dee
Tug

Financial Regulators in India

A | foriar frames wifeat

Financial sector reforms including financial inclusion
fordr wmere wfed fodii & # gow

Digitisation of banking and other financial services:
Internet banking; mobile banking; Digital payments
systems

ST T ot forciig Tanedt 1 fefechiso @ guetie
sifghm, Hamee S, fefeet e someh

Insurance: Types of insurance- Life and Non-life
insurance; Risk classification and management;
Factors limiting the insurability of risk; Re-insurance;
Regulatory framework of insurance- IRDA and its
role

Fr ;M F FER - Sfed TE owifad Taret &
qmr, Sfew # a e dA Ve Sifem @
darEirear & uRdimes FRE g S s e
T — 3T TR €t T SN 3T e

geRg- VIII

ferqur warer

Unit 8: Marketing Management

Marketing: Concept and approaches; Marketing
channels; Marketing mix; Strategic marketing

planning; Market segmentation, targeting and
positioning

fauum : Geeur ek 3Iurm; fyuve miem; fague
forgror, SREAfaIE foquE JeEn TSR e, el
3 Refy

Product decisions: Concept; Product line; Product mix

decisions; Product life cycle; New product
development
e fAulg : Hehewdr; 3 W@ 3are fago fauiy,

3E S{eq dsh; A= 3cE S <gh

Pricing  decisions:  Factors  affecting  price
determination; Pricing policies and strategies
Fimd gadt faofa ;. P fAafRor @ gwfad @ awe

Feh; HiAd Fufer Hifqat qar st

Promotion decisions: Role of promotion in marketing;
Promotion methods - Advertising; Personal selling;
Publicity; Sales promotion tools and techniques;
Promotion mix




o gl oot - oo e @) e ga
# fafet - fomom: daftes fasma, R fasa
AL Qe S Febeiieh; Hael ooy

Distribution decisions: Channels of distribution;
Channel management

foeor gaeft faufer : fomwor & wreem, Arew wey
Consumer Behaviour; Consumer buying process;
factors influencing consumer buying decisions

IYNRHT HIRN : UMK Sl T FfhaT, IUHH & %Y
fofa = yefad L a1t FRH

Service marketing

a7 feque

Trends in marketing: Social marketing; Online
marketing; Green marketing; Direct marketing; Rural
marketing; CRM

fauue &t wgfaar « e fagum; Sfiaaga ArhieT,
A AR, e faau iy fogue; @ eR W

Logistics management

IR &g
FRE-1X
AT oh AT TE],
Unit 9: Legal Aspects of Business
Indian Contract Act, 1872: Elements of a valid

contract; Capacity of parties; Free consent; Discharge
of a contract; Breach of contract and remedies against

breach; Quasi contracts;
gRdtg dfger effrem, 1872 ¢ dw dfaw # A,

IRl I ST, T GeAfd; dfaar &1 fasaed; dfaar
H Iooimd AN Hf4Er Iooimd & Raas 3um; et

Special contracts: Contracts of indemnity and
guarantee; contracts of bailment and pledge;

Contracts of agency

ferery wfeard « erfagfd ok TR # Hfeand; e sk
et wiferard: weidt st wfeand

Sale of Goods Act, 1930: Sale and agreement to sell;
Doctrine of Caveat Emptor; Rights of unpaid seller

and rights of buyer
A1t fasha stfafaam, 1930 : fasha 3K fash s, sl

gEuMt & e 3ted fashdr & SR SR hal &
SAfEHR

Negotiable Instruments Act, 1881: Types of
negotiable instruments; Negotiation and assignment;
Dishonour and discharge of negotiable instruments

e foraa arfufaw, 1881 : Yo foradl & SR,
T SR THISYE; W fomdl @ sl ek
I

The Companies Act, 2013: Nature and kinds of
companies; Company formation; Management,
meetings and winding up of a joint stock company

Hur A, 2013 : HufET H OSSP ,
HHT FT TS, YoUA, HUA F A3k, TIH goN, HUA
BLIEE]

Limited Liability Partnership:  Structure and
procedure of formation of LLP in India

difig 2o gl : 9g § diftd g gl (e
wa d); T T G F TS S S 3 IHSH uiFwaAr

The Competition Act, 2002: Objectives and main
provisions

ot sffem, 2002 : @, 3T IR T T
The Information Technology Act, 2000: Objectives
and main provisions; Cyber crimes and penalties
ekl #1 AfifEm, 2000 : BT R TA
THH; HEa Ty 3R g8
The RTI Act, 2005: Objectives and main provisions

I H AER I, 2005 ¢ A HehedAT IR
Intellectual Property Rights (IPRs) Patents,

trademarks and copyrights;
intellectual property

Tuar SR ¢ TdT, JTUe SN FiNECY;
Sifgeh Hoar § 39 gL R
Goods and Services Tax (GST): Objectives and main
provisions; Benefits of GST; Implementation
mechanism; Working of dual GST
R I A G B R I T
farerand, @ SR 3Tve; FEiead @, A S Tw A

T HEETAT
FHEE-X
TR 3T o & AT

Unit 10: Income-tax and Corporate Tax

Planning

Income-tax: Basic concepts; Residential status and
tax incidence; Exempted incomes; Agricultural
income; Computation of taxable income under
various heads; Deductions from Gross total income;
Assessment of Individuals; Clubbing of incomes
ST © T HoheaT, ST SRET 3T W 9 B
I T H o, fafte it & ovefi a amg e
1 AR, THA FA AT F BN AKA H -
forerfeor; el @ wftnfera e
International Taxation: Double taxation and its
avoidance mechanism; Transfer pricing

FAIE ¢ AT HUUE AR HH IRER 7,
TR IgfE
Corporate Tax Planning: Concepts and significance of
corporate tax planning; Tax avoidance versus tax
evasion; Techniques of corporate tax planning; Tax
considerations in specific business situations: Make
or buy decisions; Own or lease an asset; Retain;
Renewal or replacement of asset; Shut down or
contlnue operations

: foT S IS ) Gehou 3 W,

ET trﬁ‘s’r{ A F TuET; AT F TS FH TBAE;
fafery saam ot Rafaai & s fommor, 9= a1 wled
Heet fofg o, el oftEfy @ wifie ar ug,
oREufd 1 gfduRor, oREUfT w1 Fedeor o
ST, JETE A% BT AT S T
Deduction and collection of tax at source; Advance
payment of tax E-filing of income-tax returns
Hd W H H 3%1 TIRuT; W A e,
YRt et ﬁ TSI AeAm ¥ Aiaet

Emerging issues in




S, Je wdha S[3-2011

TS

Tt go=r o=
Ty wfea =men

TH : 2 e, [quTtg : 200
1. Match the following components of Business || Ans. (d): ERISERIER IR TG fagrard frefafad =
Envir.'onment:m rateur & faeferia m P Yo & T e 2
TR T T o n Frdiee T e S &
(A) Economic (i) Exim Policy/ m e & ol ghear 2
Environment/ | (3
e — ) i1 m RIS U g9 eg SR 2
. ) m RIS 1 9 Eigae 2|
O wonmeny oS! S| w i v et % s e #
Jlech .
P S m fviem s o1 o s1fr 37 2
(C) Political (iii)  Social Values/ |3. Which among the following have not been
Environment/ s T opened for private sector participation?
TTifereh ATATELoT f=ft & &t wewifiar & foa frifera o @
(D) Legal (iv) Business Law I q & TE @ g §?
Environment/ and Banking (a) Power Sector/ fagd &
HIEH ST Act : (b) Telecommunication Sector/ g H=R &
e B (c) Education Sector/ f¥rerm & GEl
SFET afrEm (d) Railways/ bEl
A B © Ans. (d) : 79 &7 F 57 &7 & gg-afir e # T
(a) (i) (ii) (iii) (iv) @ e %I brgEl Th fayrita Uy @7‘” %I ESCARIRE
(b) i)  (Gv) (i) @) faurmuea g R T foem efafam & orER @t
(c) (i) (D) (i1) (iv) ST
@@ a Gy G 4. VAT is imposed/ VAT (3<) oI STl & ¢
Ans. (a)a;ﬁ%m%ém T T S (a) Directly on consumers/ e g T
h (b) On final stage of production
-1 -1 I % SfH T W
a. oI Frawo i ufrm (e (c) On all stages from production to final sales
ferarta) +fifer IR U ARt A fama ds % gl =l
b. IS ATAET ii. i geh W
c. TSIt ATdTeRuT iii. 9SS e (d) None of the above/ STdF & T HIE dl
d. Tl ST iv. FEHEE AT | (| Ans. (c) : 9 (VAT) & T aed # (Value Added
wd S R ||| Tax) #1 78 R A B IR § oER o BT 0 ®
2. Planning is a process. T =IO W R S 2 98 TFH JHR T 3T I 2

frefem freforfias wiwe & -
(a) Goal oriented/ -G
(b) Flexible/ w=itelt

(c) Time bound/ HHI 3Td5

(d) All of the above/ Iua T+t

3T 1960 F T9H § G JUY § AT @ o7

5. In which of the following countries the

Industrial Revolution took place first?

At hifea frefeaas & & g 2T o
Wgﬁ:

UGC NET Commerce II"® Paper June, 2011

YCT



(a) France/ %i¥

(b) Germany/ Sy

(c¢) England/ T

(d) US.A/ JUH.T, (370feHT)
Ans. (¢) : 3T FIfT F TET Fawaw g o1 |
T A1 Feored Tl & Iaud qun Il A &
TEis § $© U= QT b dwAh], e, s T
Tiplas Rufd & Fot a1 SeaE @ 39 & s
if~d % T8 ¥ ST S 2

8. If the purchase consideration is calculated by

adding the various payments to be made, the

methods is called/af¢ T WfAHE <t TUET
ford & fafr= o=t & =T g feRam S
%, v EL3 fafer =t 'éh_é'a % :

(a) Lump-sum method/ T q¥q faifey

(b) Net-worth method/ Y[ qeo faifer

(¢) Net-payments method/ & e feifer

(d) Value of shares method/ 37¥1 qeo1 faifer

6. Accounting Standards Board of India was

established in the year/SRd= Gichd W%
Tfteg st AT foRe ad | g
(a) 1970 (b) 1972
(c) 1973 (d) 1977
Ans. (d) : IR A@iHT THF UREE (ASB) & T
g 1977 § g3 il 9RdE @i 9 (ASB) ARAHA
AT AHH B dAR HA GHF HE @i
A (IAS) s fadfer RaifdT amai (IFRS) &
S @Al @ a0 3% QW ¥ an] S, Rarst, st
T AEHIE e & YH9 § ThHipd HH A
T HIAT B
7. X and Y are partners in a firm. They withdrew
@ ¥ 1,500 and T 1,000 respectively on 15™ day
of every months for all the twelve months
during 2009. Interest on drawings is

chargeable @ 10% per annum. What would be
the interest on drawings respectively?

T& ®H " X 3R Y WigER £ a9 2009 &
T I A T 1,500 3T T 1000 T
AT YAS WE & TSEa 6T | oHg Afgt
ek feRaTI AT W AT 10% <kt ATk o F
e foRan ST € Suded SMEul W ST
W:W@Tﬂ?
(a) ¥ 1,800 and T 1,200/ 1,800 3R T 1,200
(b) T 900 and T 600/ T 900 3 T 600
(c) ¥ 18,000 and T 12,000
Z 18,000 3 T 12,000
(d) T 150 and T 100/ T 150 3 T 100
Ans. (*) : Note- 9f% 3Te%0T A1 & 153 f&A foham sman
2, TUfIT 6 WIE & 3TV T A ofTIEn S| 3

A ST fhT T S0 W A :(1500x6)x%

:9,000><£
100

=900
B S fhT T 30T W A :(1000x6)x1%

=600
(¥ ¥ UGC NET 31 f&&n T W faaed (a) )

Ans. (¢) : I ®HF Ffawa & TUET fRT U fAfe=
T % A gR A S 2, @ I s e
Fed 2l

9. The following relate to the shares of a
company. What is the correct order?

frrafeafaa te & & 209 ¥ weEifE #
TTRT Wl HA T 7
(a) Issue, Application, Call and Forfeiture
fortm, smeed, =T @ik g
(b) Application, Call, Forfeiture and Issue
e, AT, T 3R fote
(c) Call, Issue, Application and Forfeiture
e, forte, saed it g
(d) Forfeiture, Application, Issue and Call
gT0T, 3Taed, ffe it are
Ans. (a) : % SUE & AW ¥ FEfwg FrEfeiad
Sfehal Sl IO ST 8-
3ty & e
U
ST BT 3T
U
e 1 SMEveA
U
RIEEIRUN IR |
U
ENIICIRU]

U
The final accounts of a manufacturing company
generally include the following statements:

e Tafemtor st & etfam oat o Jrmr=aan
frreferfae ferawott ot gmTa9T Sar € -
(i) Balance Sheet/ 319 faear
(il)) Manufacturing Account/ fafemfor @
(iii) Profit and Loss Account/ @ g4 @rdl
(iv) Trading Account/ =TI @Idl
(v) Profit and Loss Appropriation Account

A 3R B S @

10.
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The correct sequence in which the statements
are prepared is

Tarerutt st ST T W R
(@) (1), (i), (iid), (iv), (v)
(b) (i), (iv), (iii), (v), (1)
(©) (v), (i1), (iv), (ii1), (i)
(d) (), (iv), (iii), (i), (v)
Ans. (b) : TF fafmior sedt & ifam @l § qme:
IgfeRad @l e faawuil s e w9 § dan e
ST 8, ST g9 BN &-
fafemtor @
U
SR G
U
1Y JI @
U
g1 FHTESH @A
U
e foear
U
forft faawolt &1 fagemor
U
foyaiemt

The theory of Revealed Preference was
propounded by

Yehe Taat ot fagT feramr feranfea femar &:
(a) A.Marshall/ €. refer
(b) P.F. Drucker/ 4.U%. ST
(¢) Paul Samuelson/ 9ra H=TE
(d) J.R. Hicks/ 1.3T.fgeq
Ans. (¢) : Yhe F4aa & fagra #1 dfqued did
Huyarered F fpar o
12.

11.

Which of the following concepts is considered

asamyth?/mﬁﬁﬁﬁgmaﬁ

Tereres =T SITaT 87

(a) Oligopoly/ 3THIIEEHR

(b) Perfect competition/ Ui ferifirar

(c) Monopoly/ THIEHR

(d) Imperfect competition/ 3TqUf Sfernfirar
Ans. (b) : 7a-5fdfeq wd amyfs eefenfel favm &g
& o S T T e ¥ A % g
sfe=ifrer & fRafy @t qof &9 ¥ frus @ Feat
OO TR, it qui sfoaf Yt fafy amd gemsd
§ Hva & T S w1, 3HH g RO "HEE g
TRadeie & 2l

13. A perfectly competitive market in the short run will

be in equilibrium where/Tch E'\U'f yfermft SR 3t

A W A hi e § q« F W ¢

(2) MC = AC

(b) MC =MR

(c) M/C =Zero/ MC =T

(d) None of the above/ Iudad § ¥ HIE el
Ans. (b) : T% Ui Sfaarft IR & STeusa § e
# fafy q@ @t @ & dwea e (MC) iR
AT (MR) TH-TR & SR @l sefs gof sfaanf
ISR & & dsfebrer § MC = MR = AR = P &/l &1

14.  Match the following/fr=afetRaa =t e =
(A) Perfect (i) No control/ g
competition =T
gof sfeAfiar
(B) Monopolistic (ii)) Some Control/
competition/ CINERERE
LEAIREaL
Sfcrfire
(C) Oligopoly (iii) Practically
STTRIHR Some Control/
Faeie €9 W
ECARREL
(D) Monopoly (iv) Usual control/
TSHITEHR g fEE
(A) B) ©) (D)
(a) (1) (i1) @) ()
(b) (i1) @) vy (@)
(c) (i)  (iD) iv) (@
(d) Gv) (i) (i) )
Ans. (a) :
EIEIN ICHERIAERE L)
a. ol s L FR e
b. uwmfeed wfeEifEr il 3 frEen
c. TAMYHR ii. =ERRE T ¥ TS
=TT
d. UHEHR iv.  9EFT A=
15. Statement (A) : The demand for the product of a

firm under Oligopoly is at prices higher than the
prevailing market prices.

Reason (R) : The Oligopolistic firm faces a
kinked demand curve.

AMTHRIT (A) : TURHR F Hald T G &
IR H AN AT AR FAA H HA BT T
i 21

qeh (R) : ST W &1 A7 9 i
2
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(a) Both (A) and (R) are false
(A) 3 (R) BT fiyer 21
(b) Both (A) and (R) are true, but (R) is not the
correct explanation of (A)/ (A) 3t (R) el
I & T (R), (A) FT T = 7 2
(c) (A)is true, but (R) is false
(A) 99 § W (R) fovean 2
(d) (A)is false, but (R) is true
(A) firen 8 T (R) ¥ 21
Ans. (d) : 3TCUIRHR & 3T=Id Th BH o Scq S [T
yefed a9R S % sk a1 g9 &4 A A e,
fraeh ROT B B HiT sk fashfud @ 81 o WY @
fh SRIFIT (A) Tod 2, T TH (R) T 2
16.

In a factory, there are 1000 workers consisting
of 400 A-Grade workers and 600 B-Grade
workers. In A-Grade, 300 are male workers;
and in B-Grade, only 200 are male workers.
How many female workers are there in the
factory?

Teh @™ W 1000 1fires & R0 T 400 grftres
T-UT & §, 997 600 i f-Ts FH Fiv-e H
300 g&9 gftek € X ft-Trg ® haer 200 TE
AAftreR &1 @™ | uigen siftres fera €72
(a) 300 (b) 400
(c) 500 (d) 600
Ans.(c):mﬁﬁwaﬁlﬁﬁzlooo
Ts-A % A =400
Is-B % s = 600
Fe-A H T #fiE =300
Is § Afgen 9t = 400 — 300
=100
Ie-B H &9 i =200
I5-B # Afgen & = 600 — 200
=400

A Al s = 100 + 400
=500
17. When a population is heterogeneous, it is
divided into groups, so that there is
homogeneity  within the group and

heterogeneity between the groups, and some
items are selected at random from each group.

It is a case of/ W& WY faATeT EraT &, o 37
A R faefan BRa s %, AR W
ST R T S g 3 e e
T, 3 Yo" WE ¥ T W W Arglens w9
[ = feran Sren g1 =g frafefaa sweemar &

(a) Cluster Random Sampling
= ATgfeash Fid=ad

(b) Systematic Random Sampling
HHeG Agfed Afd=a
(¢) Quota Sampling/ i () faeem
(d) Stratified Random Sampling
wid agfess gfd=ee
Ans. (d) : TR IgFas A=aT & F=id o GHE
frdE g &, 7 3 W # fwRm R 9 2,
e 9 & o THEUd ® R Rl % o+
foraTdiemT @, 3R % TE ¥ 9 7l F1 Aghes §9
Y = A ST 2
18.

Which one among the following is a small
sample?

frfafge 8 & & @1 BieT wfaest &7

(@) 5

(b) 10

(c) 29

(d) All the above/ 3T T

Ans. (d) : T B2 Sfaeel % qeqd UH gieest @ & 2
fSr 30 & %9 37afd 5,10, a1 29 wfveet wfet &)

19.

Which one of the following softwares is used
for Research Analysis?

frafafanr & @ fore @iwae® w1 v

(a) SAP

(b) ERP

(c) SPSS

(d) TALLY
Ans. (c) : THHTHTT (SPSS) HFT HHETaT F TIMT
Wy fovemn % fau R o 21 @@ ww @i
fergeiooT W 81 9ehT 3SR SPSS SHHMUNSS o
2009 # fepam @
20.

Which one of the following is a Database
Management System?

fraferfaa & @ & @t 22T 9| yemr wgf 87

(a) MS Access/@@"{al—"@?

(b) MS Excel/ T4 T8 Tadd

(c) MS Outlook/ TH TH 3T qh

(d) None of the above/ @éﬁﬁﬁ@ﬁﬁé?ﬁ?{
Ans. (a) : TH-TH T (MS-Access) ST ERICEon]
F TS WM A TS g1 FHH T SR famm
WEHEUE 7 AT AR faee it A% sy
T % U far 31 97 SIENT AEmETe St S
TFH 9T 2|
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21. Match the following:

Frreafafae o firem =

(A) Maslow/ &1 (i)  Hygiene
Theory
R s
(B) Herzberg/ gsfert (i) X and Y
Theory/ X 3R
Y fgra
(C)  Ouchi/ == (ili) Need Hierarchy
Thoery/
SATIIGehdl
A g
(D) McGregor/ (iv)  Z Theory
AHITR ste fagr
(A) B) ©) (D)
(a) (1) (i1) @) (iv)
® G) @ Gy (i)
(c) Gv) (i) (i) 0]
(d (i) @ (v) (i
Ans. (d) :
EIRRIEC) fagr=
a. Her iii. orEvASd  ATHA
g
b. getent i o faer
c. 3msHt iv. e fagm
d. #FIW ii. X 3Ry g
22. Consider the following steps in the decision
making process; and select the correct

sequence :

fuiea wfepar & frefaiea =/on W faem
=, 3T T TRT T T R

(1) Defining the problem/SH¥T I IR FTT
(ii)) Considering alternatives

fomedt &1 fomm &

Y
YT 37erdT sTeeh SEehl T foam e

U
IS fashed &1 T899 HET

U
"Unity of Objectives" principle states that
there should be

“Sgged @t wwmar’ fagra @A @ ofE

ﬁﬂ:ﬂ%’lﬁﬁﬂ'@:ﬂm s

(a) Only one objective/ HI Th 3L

(b) Pre-determined objectives/ ‘ﬁ-ﬁf‘ﬂfﬁd 3T

(c) Coordination among objectives

R & W Y

(d) None of the above/ Iudad § & &g el
Ans. (c) : 33Vl # Thal & fqgra H ufAuET 3
i § R 81 R R A @ Fr e % seaed
T FHARAT 9 Jo-erehl & I3QVAT F LA GHAT G
Bl
24,

23.

The concept of M.B.O. originally came from
TH ot 3T T TR Fora: fores € € ¢

(a) F.W. Taylor/ ECB.EWLE}ET

(b) A.H. Maslow/ T.u=.8&

(c) Henry Fayol/ 10w

(d) Peter F. Drucker/ 9eX TH. .o

Ans. (d) : S@Vﬁ SR Y9 (MBO-Management By
Object) & fagra &1 sfaued af 1954 H GRITH.3H
ERESERC L T&& "Practice of Management" H faT @11
25.

Which one is the most important principle of
Business Ethics?

aae  Afqehar T Walfdeh  HEwegul

o fagra frmifera ® & =i &1 772
(iii) Considering limiting factors o ; o
SO 319G 9T GF F AGR FET (a) Principle of unity of direction
(iv) Selection of the best alternative and R B T R
implementation (b) Principle of proportional judgement
9% foeheq 1 =I5 SN A BT syt ot = fasr
(@) (0), (i), GGib), Giv) (b)), (D), (i), (i) (c) Principle of scalar chain
(¢) (), (v), (i), ()  (d) (@), (iii), (iv), (iD) HIA el & g
Ans. (a) : HMHMC: faofem wfopan &1 ot fedt faofa (d) Principle of span of control
W UgEn % T S1qad S AT shadi @ grar 21 fofae forg=mr & frear =1 T
sifseen 7 forAferiiad <ol 1 STITe S &- Ans. (b) : SERIR Al F1 FaeE Ha@qw! g
THE B YR BT It fofr & g 81
U 26. Match the following statements with their
T H T B authors
U frfafaa wat &1 3% S@ehl o wY e
defeas gell W faaR wEr S
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(A) "Marketing is the (i)  Peter Ans. (¢) :
delivery of Drucker TRETET /R T oGk /fag=
standard of et Th. R A mE A S99 il G T
living." ' & '
TR 9eH HET & | ‘ .
— B. “faque ﬁ #9 T iv. 9Fa
(B) "Marketing (i) Philip Kotler/ fpr i @ ”aiq <
comprises  both ftpfeTa e ftafer et €|
buying and C. “fGuum 98 HFEEE il T Fieer
selling pr 3 = fafms
activities."/ c
‘ . ufsparsti &
“faaue # w4 T -~ gg
gﬁ; %rl ? forar &t Sl 217
. o D. “fquue ws wpar & i de T g
(C) "Marketing is (iii) Paul Mazur/ S B .
human  activity gel W o
directed at Sfere g H AR
satisfying needs WE W Ids T
and wants et e H gRafid
through exchange T 21
rocess."/
P‘%q'u]:r T 27.  Which one of the following is not the mode of
e G S Direct Distribution System?/ THEAfIRE T
e e I |1 gereT forawer yotredt wt adieR T &2
U ICER ) (a) Trading mediators/FRISH TeIwe
W TEEi @ (b) Vending machines/feisha w¥i
iy & foRt & (c) Own sales depot/3TEH & 39 fasha wUER
SR (d) Franchise shops/[a3efaeR A
(D) "Marketing is a (iv) Pyle/ TFA Ans. (a) : FHIG: T foaRoT UMl & St ey
process  which ek § Hie, o foret wery & I @@ ggad
converts d_t_i 21 st TR someht % orwwia e @l @
resource, distinc
- YATT AT B
knowledge into a _
contribution  of i. fopar el
economic  value ii. 3AUEH & A faha qUSR
in the market iii. forerfeeR gFH gt
place."/ Fgwg STafeh R Fesre o famen Someh @ Al T 2|
e ER
et does wd 28. Which one of the following is matched
correctly?
P @ Pt 3 & et o gaf d -
(a) Consumer Promotion = — Sales Meetings
e ;gar et N _ o et
S AFRE (b) Dealer Promotion — Display
! Allowance
@ ® © O A Hag - FEe S
(a) QV) (?l) (1) (%l) (c) Internal Sales Promition — Free Samples
®© vy @) am 0 AR fooed dagd - fRIes +d
(c) (iii) (iv) (ii) @) . .
@ (i) (i) (iv) (iif) (d) None of the above/ SCI{]EH ¥ ¥ $ig T8
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Ans. (b) : BT T Tt § SO Hada & gEe o
¥ frerm gufem 21 T sufe =i amiEl & asd
% foTT IcaTesh ST TeMge 9T S I a1 S 2|
29. Statement (A) : "The Electronic Media has a
strong impact on consumers' behaviour in India."
Reason (R) : "Most of the Indian consumers take
their decision with the help of Electronic Media."
AMIHIT (A) : 9RT # IUHHI FIER F 7N
TR TS TS 9 2|
Tk (R) : SEHY ARAE SO AT AU
T AT # HaE ¥ o E
(a) Statement (A) is correct, but Reason (R) is
false/ (A) T8 § T (R) firem 21
(b) Reason (R) is correct, but Statement (A) is
false/ (R) W& & T (A) firem 21
(c) Both Statement (A) and Reason (R) are false
(A) 3 (R) a1 fiyer 21
(d) Both Statement (A) and Reason (R) are
correct/ (A) 3 (R) A T 2
Ans. (d) : & T SR (A) 769G H S
FEEN & TN SAFIH WS H FAF I9E ¢,
T 21 WY & b (R) T sifrenier e ol Sy
foof goraeie Ao & 7eg @ o4 §, o W 7
30.

Road blocking advertisement is

(a) Advertising a product by blocking a road
T T B SUTE T I AT

(b) Putting an advertisement on a blocked road
d T R fagem e

(c) A technique of gathering potential customers
on the road/ ¥9T IEH H T W THHAT
FLA I T |

(d) Advertising a product on all similar TV/Radio
channels at the same time

T & g Wl g d & e

ATe® R IAE HT oo @R HErl
Ans. (d) : 59 {58 IAEH TR 39 A 5 o9 F
e ws & Wy w8 werd Se-fEd, A, gHER W,
ufend, Sed Hifgar &1 JEm s faged ® gEiid
fopan ST 8, @ 39 fafyr & T Ut fomed % w9 #
ST ST &
31.

Read the following statements :

forforfia et o T 9 -

(1) "Working Capital is the amount of funds
necessary to cover the cost of operating the
enterprise."

Frivfia dsit 3Uswn & aReEred #t ard S 9
& o eavas 97 5 a0 2

(i) "Circulating capital means current assets of a
company that are changed in the ordinary
course of business from one form to

another."/ SaeRiie Sl o1 LA FHAAT &
] gl ¥ € S a9 F SNE UF &9
T g w9 # wRafda & Sl 2
(a) (i) and (ii) both are correct
(i) 3 (ii) A =& B
(b) (1) and (ii) both are false
(i) 3 (ii) A e 1
(c) (i) is correct, but (ii) is false
(i) T & T (i) frear 2
(d) (i) is false, but (ii) is correct
(i) fiream & g (ii) 9 7
Ans. (a) : BT 7T H9=1 & T Y 39 FHN 2
HUT i : FAMA IS 3UHA & IRATE H A F G
FH % o3 aavas o & Ul
®AT i : TN Yol B R HEA A =
et § @ S SeuE & NF U% §9 ¥ g w9 §
oftafda & S 21
oy § 5 R T S we w2

32.

Examine the following statements :
Trrifera shert T wdreror oY
(i) Pay Back Period method measures the true

profitability of a project/ I sm@fy fafy
TREATSHT S HE AT T AT BT 2

(i1) Capital Rationing and Capital Budgeting
mean the same thing/ ‘?I?ﬁ o 3R ‘?Tc?ﬁ
auied a4 &1 o uw & 2

(iii) Internal Rate of Return and Time Adjusted
Rate of Return are the same thing

HIRF T R S TH FHEIST Fead &)
T & 2

(iv) Rate of Return Method takes into account the
time value of money/ I =X fafy a1 ED
qug god i e | @l 2

(a) (1), (ii) and (iii) are correct
(i), (ii) 3R (iii) T& &1

(b) (ii) and (iii) are correct/ (ii) R (iii) w& g

(c) Only (iii) is correct/ FHad (iii) T gl

(d) All (i), (i), (iii) and (iv) are false
(1), (i1), (iii) 3 (iv) 9t fhean 2

Ans.(c):ﬁﬁ@%ﬁﬂ%@ﬂﬂﬁé—

i. e srafy fafy ofEsmr & e & w9
AT & H U iR TG acd Bl A B g W@
Bl

i, ot et qen doft ased d g @ R 7
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iii. 3MRe o &Y SR T FHES T & TS & 2

iv. Yo R 4y g5 % o9 g 99 & wE § 9
Tt 21

Ea: w9 # & e Faet S99 (i) & 9 21

Ans. (c) : foRi Sa¥= &1 gaqd 3gavd sivwfal i
TrgeT S SAYBAHHIOT BT BT &1 THH I AT
T, Sifem @, Td el & qeg & SiferbaHis
& e qiverd T fahar S 2|

33.  Which one of the following is correct?
fraifra i A s aTad ¢
(i) A ratio is an arithmetical relationship of one
number to another number/ 39 Teh HE&I
1 g8 T § e g g 2
(i) Liquid ratio is also known as acid test ratio

T ST I T T A o AW F off
ST ST 2|

3s.

Which of the following term is used to
represent the proportionate relationship
between debt and equity?/ RUT AR |uar &

o Ui wwrr e i & fod
frr=ifera o & v ug T ST=ITT feRar wTaT 87
(a) Cost of Capital/ ST &t @

(b) Capital Budgeting/ It e

(c) Assets Structure/ Tt 1 e

(d) Capital Structure/ ﬁ H g

(iii)) Rule of thumb for current ratio is 2 : 1
6] A % ford e w20 1 @)

(iv) Debt equity ratio is the relationship between

Ans. (d) : IS @1 & oriq Hem § wgE wU wd
T S & o9 Ao gy @ e & @
YAy fepar < 2 |

outsiders' fund and shareholders' fund
T AT ST AR B AR AU b Iy
& e g 7

(a) All (i), (i), (iii) and (iv) are correct
(i), (ii), (iii) 3 (iv) T =& &)

(b) Only (i), (ii) and (iii) are correct
Fae (i), (ii) 3 (iii) T &

(c) Only (ii), (iii) and (iv) are correct
Fae (ii), (iii) 3R (iv) T &1

(d) Only (ii) and (iii) are correct
Fael (i) N (iii) T &

36.

HRM is amalgam of

HRM (T=r.31R.uw.) ferferfiae <t firgror §

(a) Job analysis, recruitment and selection
Fref fervauT, w3k =T

(b) Social behaviour and business ethics

g HeaeR 3 SAEae A

(c) Organizational behaviour,
management and industrial relation

YIS FEEN, U o AN e
SCEs)

(d) Employer and employees
fereier 3 et (Frrgerr)

personnel

Ans.(a):fi’a‘]’a%ﬁ?ﬂﬂﬁwwwé—

HAT i : FIOC TH WA F gE @@ ¥ M
T B 2

HU i : TA ST HI A TIIUT A o A7 & Ff

Ans. (¢) : AFE HE¥H Y979 (HRM-Human Resource
Management) HTSATH GER, HHS  Ja=e 3R
ST FoT BT GO S 21 TWH I T
TS A F & e 9 e o S g

ST ST B

R i : T I & 18 wefim w201 2
HAT iv : BT THAT I ST@ BT I FTERH F
FY & s T 2

34.

The basic objective of Financial Management is
forefier womerT =it Uerd SEvT § ¢
(a) Maximization of profits
AT S HAThTHIRT
(b) Profit Planning of the organization

37.

Recruitment is concerned with the process of

oeff 1 wsR fAfefaa @t ufwRar &
BT e :
(a) Selection of right candidate
e el & ==
(b) Developing a pool of potential employees
T FHUEIE B 9 JAR F
(c) Inviting applications for jobs
Frf (ATpd) & o1 smee s S
(d) None of the above/ Iudad § & HIg el

ST 1 oy e Ans. (b) : EIa: 9df, Fe SUEEl & @ T
(c) Maximization of shareholders' wealth 3% e # Eed 1 & foU Mewfed F 1 Afwar
SFTeat 1 wrgEr 1 iAo Y 31 TR v § e Sl & g B e B
(d) Ensuring financial discipline in the F T FaR F @ R @ & ol FwEd 81 o
organization THNHS TShal Bl & S 9dT UH  ASNHS

Hira # fordg srqeme gifved e (Negative) 5fZhaT & 21
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38. The mechanism to identify employees growth

potentials is done through/ © AT i
HENTSHAT ht TS fehTeh WA st WA &
(a) Job enrichment/ &1 daegq
(b) Job evaluation/ T TeihA
(c) Job assessment centre/ Frd HeAh ET
(d) Position description/ Jafkfd & faexur
Ans. (a) : @ FaE & TAT G HUARAT B FEE
TrTEIT Y g @ S g
39.

An interview conducted at the time of an
employee leaving the organization is called

WIS @ BIgd AU w1 feRam TR
HTEITehT hECTT ¢
(a) Exit interview/ faTE S7aT TRIT9 TRIGHR
(b) Feedback interview/ Sfiqfts Hrefrer
(c) Convincing interview/ fergaTHicTes TR
(d) Directed interview/ frdfera wremeR
Ans. (a) : T13T F BT F I HHAR H fHaAT TN
e [T 31gal SR WelehR el 21 39
TR % T HHEN TS § 9w gU A S

Td § B AR Td W FA &
40. Statement (A) : A Manager delegates authority.
Reason (R) : The Manager wants to shirk his
responsibility.

ANTHAT (A) : FaUIH Tl AT HRHR T & |
Tqeh (R) : To=wrsh 10T e & ot = 21
(a) Both Statement (A) and Reason (R) are
correct/ (A) 3R R) 3 T 2
(b) Both Statement (A) and Reason (R) are false
(A) 3 (R) BT fiyer £
(c) Statement (A) is correct, but Reason (R) s
false/ (A) & § T (R) firem 21
(d) Statement (A) is false, but Reason (R) is
correct/ (A) feam & T (R) ¥ 2|
Ans. (¢) : f&n T 3w (A) f6 Tarued Far 31eEr
ARYPR I 2, T 2, WA & ST B e off
F 21
SEh dh (R) 76 vewee oot forerd & S o €,
& T R, Hifh Foersh & T Reer & 9 ar
gl

Wy g 6 $oF TE & TafF qh o 2
41.  Match the following/fifeRe et i & :
(A) Unit Trust of (i) 1921
India
IR e TR
(B) Banking (i) 1949
Regulation  Act/

dafer fEm

At
(C) Imperial Bank of (iii)) 1964
India/ AR
Trdifae S5
(D) NABARD (iv) 1982
TEE (T T T
3R BN)
(A) B) © (D)
(a) (1) (i) (i) (iv)
® (v @ ) (i)
(c) (i) (v) () ()
(d) (i) (i) @ (iv)
Ans. (d) :
e TTOAT Y
a. 9 gfe TR iii. 1964
b. AT frem sfafrem i 1949
c. 9N sEREd S i 1921
d. @€ (T T TR iv. 1982
Ei))
42. Capital Adequacy Norms declared in the year,

1996, is applicable to/ s 1996 W fyrer Usft

JHiEAr AHEE ffetiad oX @] & § ¢

(a) Foreign Banks/ fereh S

(b) Co-operative Banks/ &~ dfeh

(¢) Private Sector Banks/ fsit &7 % S

(d) Nationalized Bank/ TH1F & S
Ans. (d) : 3 1996 & =iftq it gafaar ards TfEEd
d W& @ & 8, F AFEvS IWN-UgEga a1 faewh
dt W oA T da 2 W & el & % e @
AR st T ot @] T e

43.

Which one of the following is used for
International Money Transfer?

ieisie qxr ofwr & for&r iR & @ &

/T ST feRam STam & -

(a) RTGS

(b) NEFT

(¢) SWIFT

(d) None of the above/ B‘T@TFT q 9 & T2
Ans. (c) : T Y51 SR & AT SWIFT &
YO fRA ST 81 $HR QU ®9 SWIFT-Society for
Worldwide Interbank Financial Telecommunication & |

g forea o1 el wrer fordta HORT Ry 21
44.

In order to control credit and investment, the
Central Bank of a country should

HAT Ak T /T qAT (A9 & = o
o for&r forifeRa st =fer :
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(a) Sell securities in the open market and hike the
Cash Reserve Ratio/ gl a9k # fsfea s=r
I T FIT ST FI TG

(b) Buy securities from the open market and
lower the Cash Reserve Ratio/ Gl aNR ¥
ferfaat TlT SR T BT U FH B

(c) Buy securities from the open market and hike
the Cash Reserve Ratio/ @ﬁ ISR & Sfergfera
TR iR THE HIN I T |

(d) Sell securities in the open market and lower
the Cash Reserve Ratio/ @é IR | Sfergfera
a9 3R THE BT I HH B

Ans. (a) : 51T a6 g F=O7 a9 fEw 5 Faf 5@
F fau ot awR # wfrafEl & S9 SR Aws F
ST F T I 2

45.

India has been witnessing high rate of inflation

because/ Wﬁgﬁf@ﬁﬁraﬁmaé@ﬁaﬁ
forer W § wifen
(a) Public expenditure and money supply both
are continuously increasing/ RICEICERT
R o1 Af S # AR gt & w R
(b) The agricultural and industrial sectors have
not performed adequately/ Ff iR it
&t 7 g9y e 7 fpar)
(c) Both agricultural and administered prices
have been hiked
i iR Wi Sad 2 & o T E
(d) All of the above/ 3T Heft|
Ans. (d) : 9RG H 51 THifT 3=9 W W @1 F B @
2, it
i. Qs = SR qgT S S # AR gfg & @
2
ii. F R Al et & a9 fasae & fpam
iii. HTa R i Fiwet 4 & T T 2
ww ¢ fop ool fapew 21
46. In India has a pre-dominant share in
the debt market/ STRa W SHUT ST W TAeAifera
T IE e A ¢
(a) Government Securities/ BRI Hﬁ‘qﬁm
(b) Corporate Deposits/ HIIRE &g
(¢) Corporate Equities/ HRURE 3fFaig
(d) Global Depository Receipts
dfves fagrarR arafa
Ans. (a) : 9RT H FT IR § SN gfaqfadi s e
o9 TE a1 A B 2

47.  Which type of elasticity plays a crucial role in

determining international trade?

AT MR fHeifa & § 9 ¥ YR &t
rer g fireRT STeT AT ¥ ¢
(a) Elasticity of demand/ ®i7 A
(b) Price elasticity of demand/AiT &t HFd o=
(¢) Income elasticity of demand/®iTT = 311F =
(d) Cross elasticity of demand/AiT & fT &=
Ans. (b) : T # FHT AT =RIFT =R FuiRa H
# eyl ofte & e w81 A A FEa am
e & B arel wRad & fRem @ fafor 21
48.  DFEC stands for/ DFEC T 3139 % :
(a) Direct Foreign Exchange Control
(b) Direct Finance Exchange Control
(c) Duty Free Export Credit
T W T hfee
(d) Duty Free Exchange Credit
LT W THES shiee

(¢c) : DFEC &I a9 g2 1 T Hfee ardt

Ans.

21

DFEC = Duty Free Export Credit.

Suppose a Canadian firm imports bananas of $
1000 and sells them for $ 2000. The effect on
GDP would be/ WH@T f&h wAfgaT wd 1000

TEW & hel STMATT il §; 31T 2000 ST &
I St g1 St S ot W were frefeae gem:
(a) The GDP will decrease by $ 3000
St & @ 3000 SR T F9 & Al
(b) The GDP will increase by $ 3000
St €t df 3000 SR § &g SRl
(c) The GDP will increase by $ 2000
St €t @ 2000 SR F 9 S
(d) The GDP will increase by $ 1000
St €t df 1000 STeR § &g St
Ans. (d) : I FAfaT w1000 SR F FHet F7 3FM
T 2 3R 2000 SR # 3= I=dt &, a1 39H GDP H
(STrErdt) & 1000 feR @t g BM
50.

49.

In independent India, the first major foreign
exchange crisis occurred in the year
WA= 9aRd ", yuw "er faeft faftmer dewe

frfafaa o ¥ Se ga o
(a) 1955 (b) 1956
(c) 1969 (d) 1991

Ans. (b) : @ 9Rd #, ¥g9 937 faevh fafma dee
a9 1956 H 391 g3T 911 qeoprei gral &9 7 foef
Ueasta AT @ o
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TS Ae uder faamsr-2011

FrfoTS

fodtar gosr o=
Ty wfta =men

HHT ¢ 2 YulT,

1. By which Act, the government checks

restrictive trade practices?

yfeeieeier U Wemell sl W foR|
rfaferarm & g ekt 3rraT Traafera st 2
(a) FEMA-1999/%4T (T%.3.TH.T) — 1999
(b) Consumer Protection Act, 1986

ST TReT A, 1986
(c) Industrial Policy Act, 1991

aitenfies <Afy fefem, 1991

(d) None of the above/3Tdad § | HIF &l

Ans. (a) : HH-1999 (FEMA-The Foreign Exchange
Management Act - 1999) gt - sl T qa-489
A — 1999 & AT T TWHR AfeIcHd MR
qe13f H Ashdl & Frafd w2

fF QoW T 32Pd URGTT & TERT H B -
1973 & T T4 Afufem BA - 1999 g it
feram 21

B F T 3evd fafl @OUR F EE & STHH
gqmamféﬁ}sﬁgmwwww@ﬁaﬁqm
|

2. In which year the new Industrial Policy was
announced?

=3 sftenfiren fifa =t s fRe o @ g ofi?
(a) 1997 (b) 1951
(c) 1991 (d) 1998

Ans. (¢) : 39 1991 § =% sfanfiss Afy o 29 F 9=
fafr R & g0 & FEE wE H TH AS
FEHA Y& fHaT TN SRR awgel & v i
ARG A F ATl S gEE w1 e T

72 offenfies T ¥ qd ana § freh faw @ =
T B RT # AN § T WRT TR I A
o AfErd ey

3. The Narasimham Committee made separate
recommendations for the reforms of

Prefafiaa % Gur g RRTeW it ¥ guw

[quTiS : 200

Ans. (b) : IRAT feawar § 1991 & oNfds% The &
I AfpT & § FER F 3T ¥ 54, 1991 #
S & qd Mok TH. I P evegerar § Ridem
g srean foxdia &eftg gum wffy & o # T,
e sTot deqfa fager, 1991 & weqa &

4. Assertion (A) : Disinvestment tends to arouse

opposition from employees.

Reason (R) : It may increase the cost of
Production.

AR (A) : fafaw 9 wd=Ral & oy &
Tt 3= Bt 21

ek (R) : 78 ScAIe &1 N § gfg Y Tl 21
(a) Both (A) and (R) are true
(A) 3R (R) BT T &1
(b) (A) is true, but (R) is false
(A) §9 8, T (R) faream 21
(c) Both (A) and (R) are false
(A) 3 (R) BT fiyer £
(d) (A) is false, but (R) is true
(A) foe &, =g (R) T &

Ans. (b) : TTURUT Vs& H-— GES(h IUHH § GBI
feearl s &t ufpan =t fafvaw (Disinvestment)&')?ﬁ
21 fafawr &1 famr enfde el sfman & o g
A frgs aE SR 7 SR el gese & @
FAOfl 3 SusRal # fAsh & @ sl & aer Iw
F feam

faan o aiftem (A) & fafvaer @ wdaRal | foy
# W s A ¢, W@ W A 8, wite e
fafew ¥ Tl ffed s9 3 9 % woewy
FHfE & St H & S R

A HROT (R) B o8 3cqred @ # gfyg o 8, @
T8 2, FifE ara Afys 89 9 @ 89 & FROT &
faforasT 1 SToTEn S 2|
;@%%WW(A)G@%W@BW(R)WW
|

5. Match the following :

ferchTfRer <t frrefafaa = faem == -
(a) Manufacturing sector/fafFraior & Books/T&& Authors/SREh
(b) Banking sector/3f5T & a. India and Economic i. Bhagwati. J.
(¢) Agriculture sector/H & Reforms/3fear wog . qEd
(d) Insurance Sector/saT & g R
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b. Development ii.  Chakravarty. S.
planning The TH. Iehadf
Indian
Experience/@ﬂﬁ'tlﬁ'cr
wfm - & g
THIREE

c. India Economic iii. Drenz, J and
Development  and Amartya Sen
Social SR B )
Opportunity/gfear st g}q
SHHIME  SaCUHS
wg BN
sffa=fafe

d. Fiscal Policy of iv. Chelliah, R.J.
Underdeveloped AN, . =feran
countries/fthHea
giferdl  3ffh UL
Codes/%< :

a b c d
(a) i ii iii iv
(b) ii iii iv i
(c) i iv i i
(d i iv iii ii
Ans. (a) :
T wEw
(a) e we sEMfE () S wEd
fropred
(b) SgawEe W : & (i) gEmg Tha
gfeam TRdiREw
(c) gfean THAI (i) & S dur e
FvHe WE Hivd T
stfa=fafe
(d) frgsa diferdt &% (iv) @R . e

3UEL STATHS He

6. Which of the following accounting equations is
not correct?
frifera @ ¥ *9 W orgieR gt wE
& &7

Ans. (¢) : TEIHT & ST STEUROT & AR Feafe
(Assets) ®T e MA@l 9 THA Jed 6 AT b SR
g 21 37t

grafeat = qfe + gudr
T, g - e = gEd
T, gHEREl - g9 = S
7. Which one of the following statements is
correct?

foreifera el & & i |1 | §7
(a) Increases in liabilities
decreases are debits

et & gfg stmr @ o it sum €
(b) Increases in assets are credits and decreases
are debits

aftgefat § gfg s @ o St sur €
(c) Increases in capital are debits and decreases
are credits

gt & gftg Sur @ 3k et s 2
(d) Increases in expenses
decreases are debits

=7 # gfg o @ i H 3UR 2
Ans. (a) : TEIHT H MERYT 20 & IR AR
T & gEry § afdl § gfg @ e qo s @
Sfare fopar S 2
8. A and B are partners in a firm sharing profit
and loss in the ratio of 3 : 2. They admit C into

partnership for 1/4 share and the new ratio
between A and B is 2 : 1. The sacrificing ratio

1S
T ®H | A 3R B WIgER €, af 3 : 2 & 3gurd
T o qeT T A died € R C w14 F
ey & fou ager® o wftafera fren Srar §
3R A 3R B & sfier =& s1gura 2 : 1 3m gt
o HET T AT §
(@ 1:1 () 2:1
() 3:1 (d 2:3
Ans. (b) : A, B T qUAT ATHT-e¥9 3TJ41d =3 : 2
T WIPER C H 91T = 1/4
A, B & 7T A9 - AT =2: 1
Note—TT STU &1 AT o T g+ a9 3o & ¥
T AAT-AT U BT & B | T TN,

are credits and

are credits and

(a) Assets — Liabilities = Equity
JRER — A = Ol A,B%mﬁaw:—%:%
(b) Assets — Equity = Liability . 33 9
B I AT H A H AT =" x D=
IREFfEr — AT = SR 45 20
(c) Assets + Liabilities = Equity . . 3 2 6
. AT H B H AT = x = =—
yRgmfat + S = q9ar 47520
(d) Liabilities + Equity = Assets 9 61 9 6 5
. AT AU =—:— 1 —=—:1—:—
I + FHAT = qREHan 20 20 4 20 20 20
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9 60-45 15
o, A @ ST =2 ==
5 20 100 100
6 _40-30 10
B & @& 3 == ——=———— =
5 20 100 100
15 10 _
31d: A, B T &I =
AT 100 100
9. Arrange the following liabilities in the order of

company balance sheet.
frrmifera et & wrot o forg & swagEr
AT &
(1) Bank Overdraft/sis 3tferfererd
(ii) Bank Loan/s& 0T
(iii) Share Capital/3Te1 qsit
(iv) Provision for Taxation/HUUTUT & ford Sraem
(a) i, ii, iii, iv (b) iv, iii, ii, i
(c) iii, i, 1, iv (d) iii, ii, iv, i
Ans. (d) : TEHT H W TFERIT & SFTER el
¥ qft &t frfafiae s & g @8-
Y g — FF T - FRET F AT T9EE = §9F
sfafaes |
e e (d) 98 3 2|
10.

Intrinsic value of a share is given by
39T 1 STRe gour frefeafaa & g fean
SIGI % :
Total net assets , el s FrITeral

3T e
Ergiseiel
Sl A
e @ e
d) Market capitalisation | STSTR T YSTehoT

No. of shares 3T9n @ HE

Ans. (a) : 39 & =R HA H MU F o
Freferfian i &1 A F

(a)

No. of shares

Total assets

(b)

No. of shares

Share capital

(©)

No. of shares

When demand curve is rectangular Hyperbola,
the elasticity of demand will be

T U o5k TR AfeqaiRaer™ & df Wi st

wrer gt

(a) Perfectly elastic/{ﬂm AERR

(b) Unit elastic/3HE AHEER

(c) Perfectly inelastic/‘{”’h’aﬂ TAEER

(d) Highly elastic/3Tef¥eh =R
Ans. (b) : S& WM aH  IFAAHRR AR
(Rectangular Hyperbola) 8T 8, HIT & @ 3ohrg
IS

12.  Opportunity cost is a term which describes :

AW AN Ueh TGN § St FrAfeiiaa sar

U At §

(a) A Dbargain price for a factor of
production/3caT& % W (FRF) F 9 9
N T T HEd

(b) Cost related to an optimum
production
I & THAY TR Y gEfud A
(c) Average variable cost/3dd IRadl M
(d) The cost of forgone opportunities
qETH STEE AT
Ans. (d) : JTHR AN TH UH SEUNROT § S oFe
H 2 % 78 T sl @ e 21 g v A-
foredt off WM & 39S adAE ITAT § aAw W &
fere st =mam ufer Sfawe & &9 § srava gwEET gl
a8 o= gdss defeus ST ¥ & & T
2, I8 3UH FAW ANE FeARM | AW AN H
Sebfoueh a1 off el S 2|

level of

13.  Arrange the following books in order (year) in
which they appeared.
frrafefas geasl &t 9% yEPE & 9o &
ITAR AT &
A. Economic Theory and Operations Analysis
by W.J. Baumol/ZHHITag we
HRTH TAAT - S, . qwrd
B. An introduction to positive Economics by
R.G. Lipsey/Wd EIeRE 2 difsifed
TR — R S fored
C. Economics by P. Samuelson
ShHAIHT — T, HR[CTHH
D. Managerial Economics by Joel Dean
FISREe g — Sfa €
(a) A,B,C,D (b) D,C,A, B
(¢) B,D,A,C (d C,D,B,A
Ans. (¥) :
T wEw R ad
(c) THIHR @ Ggomd ad 1948
(d) HSiEe St €9 1 fegs, 1951
TR
(b) T EevH R ST fo@ 251, 1995
G
TR
(a) TR s, o, amE Jd, 1963
o s
HTRI|
(IR
e — #E o fower T W T g
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14. Marginal revenue is at the quantity
that generates maximum total revenue and
negative beyond that point.

T W IW AT W, W fehaw &
AT T G Wit &, FreferRad g & 3ik

39 forg o o1g HUTTHe: & S1aT & :
(a) Zero/I[A (b) +2
(c) +1 (d) -1

Ans. (a) : 5T ST 3FH (MR) I @l @ dl 39 &
# e S (TR) AT gHaT 8, T9 1 FH= T
T 7 &

15.

Assertion (A) : "Utility will be maximised when
the marginal unit of expenditure in each direction
brings the same increment of utility."
Reason (R) : A consumer will try to maximise his
utility.
AR (A) : T =T FH HA HE TS fawm
¥ syt § s & gfg wd @ @ swEf
sfereRan & ST 21
ek (R) : SUHIST 39T YA i AfIhead HTA
I IR B
(a) Both (A) and (R) are true

(A) 3R (R) EHT T &1
(b) Both (A) and (R) are false

(A) 3 (R) BT fiyer £
(c) (A)is true, but (R) is false

(A) T &, W (R) foream 21
(d) (A) is false, but (R) is true

(A) firean 8, 9q (R) 9 21
Ans. (a) : f&1 71 3fHeT (A) At S9 =F H A
e o e # SRR # 3 & 9y 8 A
ST SHferehan & S 8, W 21 g W F =2 A
T du R e W oy Rufd § gum Swnfi
I B & T T8 Stfrehem SuAfer # fafw 2t 2
SEfh T (R) & UGl STUHT SUAMIT Bl 3T
F @ IR B 2, o g 21 oreiq uh sy
JudiFar &S Rafd § oot Iuafir @ st F
B FAE HT 2|

16.

In a predominantly illiterate area consisting of
10,000 population, data has to be collected
from 10% of them. The appropriate technique
for data collection would be

watfues sitfae & faet st 10,000 &,
H 10% 9T W 3Mikhe Tahtyd R W= €
NThS TS A i SUTSRT qeh-Teh BRI

(a) Questionnaire/SIATIA

(b) Schedule/zT =T

(¢) Interview/HT&IIchR

(d) All the above/3uda T+t

Ans. (c) : Faifers o & fgat eI 10,000 2,
F 10% 9T ¥ SMhe THET fHT S 8, o 39 JHR &
b THEA B P v Al werer By 2
Fofq 99 THY F aR § TSR TG FTA o I T
fofer &, Ul Rafy § drEiehr &1 STAET =T

17.

In a unimodal and symmetric distribution, the
relationship between averages is like this.

Thagaa! 3R wafie faawor & offwal & wex
T 3 WehT ohT BT & :
(a) mean > median > mode
HEg > HIeAhT > gl
(b) mean < median < mode
HE < HIRThT < Sl
(c¢) mean = median = mode
HEq = HIfehT = Sgetsh
(d) mean > median < mode
HEq > HIfEAhT < SgeAsh
Ans. (¢) : T gl 3R FAfia sgf famwor &t Rafy
# Hred, WiRaeH IR Sges U & faeg W og 8, e
e, AR R Sges B A TH GE b SR
21 79—
HEq = HIfehT = Sgetsh
SafF—
gATHS AT foreor -
HEq > HIfeAHT > Sgedh
FUHS AT foeor §-
HET < HIfEhT < Sgersh
Given the following tests :
Frraferfga whemr i 29w
(i) 'Z' -test/'Z'-adreroT
(if) 't' -test/'t'-TeToT
(iii) 'F' -test/'F'-qt&or
(iv) "¢ -test/'y* -oderoT
The concept of degrees of freedom is associated
with
AT i Rl aht AFURUT f=fafad o
[ gt §
(a) (i) and (ii)/ (i) 3 (ii)
(b) (ii) and (iii)/ (ii) 3 (iii)
(c) (iii) and (iv)/ (iii) 3 (iv)
(d) (i), (iii) and (iv)/ (ii), (iii) 3R (iv)
Ans. (d) : T @a= FE & @EROT Z lRor ¥
gty T8 e 2, orufd ¢ wlemn, Foodemr qon 2
THRIUT ST S SIS o SFUROT ¥ Tl &l 2|
19.

18.

Which one of the following is not an accounting
software ?

frrefefiaa & @ SgichT AieEaaT i |1 &2
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(a) Tally/2eft (b) Miracle/fRe&e

(c) Profit/Nfthe (d) SPSS/THdTETY
Ans, (¥) : SO SAEHIH AQ@IHT T Ty T o
TN R T AT U6 FTel WRdw 21 SEis
eespiiepejeces (SPSS—Statistical Package For the Social
Science) T ¥ wif-od TR a9 1968 § T
R el g3 ATl
20.

E-marketing is
E-fomue €
(a) Buying and selling of goods and services
through internet F 3N aﬁ@ﬁ w
Tarsti & Ha-fasa |
(b) Buying of goods through internet
& I ael 1w
(c) Selling of goods through internet
3= & N g @ fasa |
(d) All of the above/3wa F+ft
Ans. (d) : Z-foqura (E-Marketting or Electronic
Marketting) Teh Q?ﬂ foque yoTIeRt %, frger e
& W Y SfAAEd el @ danl # wa-

22. The main advantage of functional organization

is/feRaITeRen o= T W& W19 §

(a) Simplicity/&dr

(b) Specialisation/faf¥TfEertor

(c) Experience/3TI4d

(d) Authority/9T
Ans. (b) : fFaT&® H739 (Functional Organisation) &t
TR HT B A T F b Th.Tcq ST
R 4 R o GRS WA & Sed W@ A
faferdteror giar 8, Fifs 36 otwta wHeal § st
T 3T T U AT % SFIER faRa o S g
23.

Which of the following is the most democratic
form of organisation ?

WS T Galfreh Ul -=ieh &9 {ifeha o
A = A1 R?

(a) Line/ced

(b) Line and Staff/cilsd Ta1 €T

(c) Functional/fshaTcHeh

(d) Committee/HfHfd

Efs ng d s@%ﬁaﬁiaém&;s &g forel Ans. (d) : G139 F1 qaifess ySTdifes €9 qfAfa @neq
bl ! (Committee Organisation) 21 G F 3 TR &
21.  Match the items in List-I with items in List-IL. | | o—te sons orfeo 47 3 oS F
Teft-1 st wel o1 gEit-11 6 78t 9 e & T @ 5 38
w Y 9 g1 9 3 R W FER-me 569 F 9e
List-I/g=h-1 List-TI/g=R-11 qfe ftr o 21
a. Peter F. Druker/ i. M.D.O./ . . - -
24.  Plan made in the light of a competitor's plan is
) T T, FH (@’aﬂ';ﬁ‘) known as/ W@t &l ST Skl HEASK WA
. F.W. Taylor/ T&. ii. Scientific ¢ = § 47
s=q, TR Management/ &Q = &
oy (a) Policy/ifd
c. Henri J. Fayol/ iii. Industrial (b) Procedure/fshanfafer
%:lﬁ é W Psychology/ (C) Strategy/qg AT
3 ;‘i ® d RIEE
(d) Under-cover plan/Twl
. . Ans. (c) : STt & AT F A F W gU T e
d. Hugo iv.  Functional N 3 3
Munsterberg/ g Theory/ fhaTH® , SH SR-T (Strategy) el Sl 2|
firer FE-TIT T SAEHIAE HEA Y TRGT TG Bt 2 |
Codes/&z : g e & deshifers fufa qor frdem & g o
- F 1 ST FET N obal & b Hg-To Th ATH
a b c d . .
@ i @i il v AT @ ST HSA % SRl B I FHA B
®d i ii v il 25. A proposed organizational change may create
() iv i @i i )
(d) i i v i YEATfad EieATHeh Uftad= frefelaa sa=t
Ans. (b) : T WHhAT & ¢
‘Fﬁ‘l W‘H (a) Emotional Turmoil & Tension
(2) T . s () IR T Y oIS Gerelell T8 d-rd
(MBO) (b) Problem of social displacement
(b) Th. T TR (i) I F AT faRee 1 wwe
(c) & . WA (iv) fopareres fasT= (c) Fear of unknown/3T9Td &l 99
(d) g e (iii) ST AR (d) All of the above/3uZjer wsft
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Ans. (d) : IEME: 99 G § B YER & wmEr

“foqu ey

qRad" 1 ST R S @ A S8 weEf See T AR
IRadT Fed ¥ 7Hh ffciad o 3 & whd - R gm0 3
i, I el Td S A | gm“i%sﬂaﬁiq
.. ST
iii. FrATISTR fereamoT sl gwe |
s sfa @i
iii. ST HET <l 97| - . -
26. Match the following statements with their i
authors :
Ererforfy . ¥ SrEE d. "Marketing is iv. Philip Kotler/
' ot @ & concerned  with fipfera dieer
AT & all the resources
a. "Marketing mix is i.  Wheeler/ @R and | ac_t1v1t1}elzs
a pack of four sets gl(\)/o \(/)?dgo;gs z:n(ei
. A4
of ) variables, services from
namely; product producer to
variables,  price consumer” /
variables, i S— 3:[ -
Variables and s & o
place variables"/ mfafaferet FIT%T
“fraum fsor =1 FIFR T
; S agu  ud
% AR HEE @ . S
foerr 2, =@fy 3, f£ W: -
IO W, HHAT s
W, Faad W AR
SO Codes/%e
) ) ) a b c d
b. "The marketing ii. Cundiff, Still & @) i iv i iii
mix is the set of Govoni/ W‘e’;‘cﬁ, (b) i i iv iii
marketing  tools i wg Mar © iv i i
ﬁifrsirm uses 10 d @i dv i i
Elarketing Ans. () :
objectives in the qeft-1 . Teit-11
target  market."/ (a) “foque foygor = & (i) Senenref
“fqur fiyggoT IR TR # e €,
oo % T fo6, IR =R,
SUHN H TG 7 Fa W, Hagd W
R vt o I T R
ETS T S (b) “fomor fgm fqoE (iv)  fRfer sicer
fquoe sevdl @ F 3 :«rwrrh H
W o F R e ¢ R e
ST T 21 TR F S o
. . T F W FH F
c. "Marketing is the iii. Mc Carthy/ fordt SwaT e 21
managerial Hehehrelt . ! B )
process by which (c) “fquud uh s (i) Hvsw, fed wd
products are g @ e g e
matched with IR B aNT 5
markets and T o S 2
through which IR Py S
transfers of f .
ownership are i ”EE :
affected.” fefant ST 21
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(@ “fwom = W@ ()
% Y GUBR Tl &
IAEE  F U
T T 217
Which one of the following is not the mode of
Direct Distribution system ?
gy faavur gunelt @t adieRr freifera o @
i TR 7?7
(a) Multiple shops/sig fasha memd
(b) Door to door selling/sR-5R farsht
(c) Broking agent/Seirel SfdfAfe
(d) Direct mail order/STsh GRT STIN
Ans. (c) : =& fa@or womell (Direct Distribution
System) fga@or &t ws Tl yomeht @, REE Sower g
b frawor &t fpan 1 geoT fopan S 21 39 womedt &
=i ag-fosRa WAy, sR-ER O 3 T g R %
e Sl ST ST & |

Safh e SR & WA ¥ AT S SR

e

27.

ferereoT SromTelt a6 iR e B |
28. Which one of the following is not matched
correctly?
FreferRae # @ w6 @ gafer =& &2

(a) Sales Portfolio — Internal Sales Promotion
fosha wEd - oTRs faa (WSwIfeED)
BCEC]

(b) Merchandise Allowance — Dealer Promotion
FE T - Y HaeA

(¢) Count and Recount of Stock — Consumer

Promotion/ ¥ & TUMT — IYHIFT Fagd
TE I T

(d) Advertising — Market Promotion
forqmo — SR Haaa

Ans. (c) : RI® N TN TE GH: AT i BRar o Areem
¥ 3es fopan § daea & @ R S @, A %
YA FaGT |

29.

Assertion (A) : "Advertising plays a vital role in
selling products/services."

Reason (R) : "Sales promotion is incomplete
without a good advertising plan."

AfTRYT (A) : “Twell Tarsi @t fast # fagmam
el gftrRr foremr 217

SR (R) : ‘09 fagm o & o faska
Hagd a7 217

Codes/&e :
(a) (A) is correct, but (R) is false
(A) & 8, T (R) e 21
(b) (A) is false, but (R) is correct
(A) foe &, =g (R) W& 2
(c) Both (A) and (R) are correct
(A) 3R (R) & @& § 1
(d) Both (A) and (R) are false
(A) 3R (R) & fiye &)
Ans. (c) : fam T sifiem (A) 3t awgelt o Sanst &t
fost & fommoe weequl g far 2, 9?1 Sl
FROT (R) H 309 foqme aiwr & for fasa dagq
AT 7, off T 3 Wy g B afme (A) i SR
(R) 2T & 21

30. Which one of the following contains the three
elements of service marketing triangle?
' ¥ forad dar fuu B &
= ava ymfier €2
(a) Management, Marketing Agency and
Consumer/ 58, faqur woi=dt wa
(b) Marketing  Agency, Government and

Consumer/ foaue T, TR Te IR
(c) Management, Employees and Marketing
Agency/ 999, Far T@ fauuE Ted
(d) Management, Employees and Consumer
Yoy, HEAR TG I
Ans. (d) : T fUvE B0 9@ & oA YE,
FHE TS ST B WA AT ST §1 ¥ A Har
forqur & stearia wecagul qfth &1 e S 2
31. Read the following statements :
frefoa et ared
"The rate of return on investment increases with
the shortage of working capital."/ “fasT T S
R prefeier S s wf F Wy aed 21
"Net working capital is the excess of current assets
over current liabilities."/ “¥[& HrEIA Sl =Te]
et =] aRefeEl 1 S 817
"Greater the size of the business unit, larger will
be the requirement of working capital."/

AT FHE BT SHR a1 T 21, Hraeie
ISt St eavEEmd It & e gt

"Working capital is also known as circulating
capital."/ ‘T ISt i T &S & AW T
ST ST 217

Which one of the following consists of the
correct statements?

foreifna & i 91 WE ST E?
(a) (i), (ii) and (iii)/ (i), (ii) 3 (i)
(b) (i), (iii) and (iv)/ (ii), (iii) 3 (iv)
(¢) (iii), (iv) and (i)/ (iii), (iv) 3 (i)
(d) (i), (ii) and (iv)/ (i), (ii) 3R (iv)

(@)

(i)

(iii)

(iv)
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Ans. (b) : & T Frefafiad Foe 98 9 S o

a. o9 | g R Feifa oo # FE ok Ay
T S 2 |

b. & @i ¢St =g afdEl W A et &
CieCold

c. SAEHIAS THE F FHR a1 agr grm, FEviea
OST S sravasar A & s gt

d. FrEdefer 4o i afra goft & 9| F off S S |

oy ? 6 fAEed (b) % ®9 (i), (i) T (iv) 981 2

32. Match the following :
frreifera =t firem =t -
a. Capital Budgeting i. Time adjusted
tI?ﬁ ESCT) rate of return/
e &l
RIS &
b. Profitability ii.  Irreversible/
Index/ WA sTaREd-a
Gehich
c. Internal rate of iii. Benefit/cost/
return/ ScATE AT/ AT
FHidARF =
d. Capital iv. Planning capital
investment Expenditure/
decisions/  gsH LGRS RRERIEE]
frarer ot
Codes/&< :
a b c d
(a) iv il il i
(b i v il il
() iv il i il
(d) ii i il iv
Ans. (¢) :
qelt-1 qet-11
(a) dstt e (iv) ol == faee
(b) AT Yehih (iil) /AT
(c) g H oMARs & () T S GHIES
=X
(d) dsh frawr faofa (i) eIRedH
33.  Which one of the following is correct?
frrmifera & & = @ wet 87
(i) Liquidity ratios measure long term solvency of a
concern./ XN ST Sfde™ (Fe) & e
FEUT T AT BT AT HIA |
(i1) Inventory is a part of liquid assets.
WY e aRgEfE #1 fEr g g
(ii1) Rule of thumb for acid test ratio is 2 : 1.

7T QI U Sl e w20 1 2

(iv) The amount of gross assets is equal to net capital

employed./ Fha afterafl & amr w8 fafrenfsa
qSht & SR Bl 7
(a) (i), (i) and (iv)/ (i), (ii) 3 (iv)
(b) (ii), (iii) and (iv)/ (i), (iii) 3 (iv)
(c) (i), (ii), (iii) and (iv)/ (i), (ii), (iii) 3R (iv)
(d) None of the above/3Tda § | HIT &l |
Ans. (d) : 23 T o9 & & ®Y 39 JHN o8-
i, T ST WA i SACUHIIS FETINE AT
AT H R
ii, Wy e Wl @ e g € 9 5 wma
gt #l
iii. 3TFCT TEIUT ST BT STEE U 0.5 : 1 &I 21
iv. Gha FEafadl @ AR § ¥ A Il #l SR
Tt fafafsm €S 3 & S 2
Note— T¥ 2 {5 wv= # faar wan 1 off o et 71
34.

According to which of the following, the firm's
market value is not affected by capital
structure?

frifena ® & fortoR AR, WY o1 A9 Jod

Yft WEET o BT gt gt 87

(a) M-M Hypothesis/TH. TH. IReHeqAT

(b) Net Income approach/I[& (feeT) 3T HAfH

(c) The Traditional view/dreHRe @Tﬁfﬂ

(d) None of the above/3Tda § | HIF F&i
Ans. (a) : oy fofaa &t wmum ofeer
(vifefiear wd fier aReear) & STHuR %4 & 9k
T doft T % N S T S 2

35. Modigliani and Miller's dividend policy of a
firm is

ATt ue firee st @rwior Hife
(a) Relevant/STHfiTesh 2l
(b) Trrelevant/3TTEfTe 81
(c) Unrealistic/3Tam&dfess 21
(d) None of the above/3Tda § | HIF el |
Ans. (b) : A Td e i ey Aifq et
(Irrelevant) @ gl 39H AR R F aNR T
frrerfeor & emarer i &1 5w T g 2
36.

The concept of Quality circles is a brain child

(a) Karou Ishikawa/®RI ferehrar
(b) Munchw/5g
(c) Japanese Union for Scientists & Engineers
ST St we st g
(d) None of the above/EY‘T?iEH 7 q & T
Ans. (a) : AN SRR FH FEEROT HU RrEEr |
gferarfed ot
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37. Performance appraisal is

TR &
(a) Morale boosting/qw I ATl
(b) Training and Development Activity
SFRTeToT U ferehre Trfciferter

(¢) Job Analysis/®/™ fagersor

(d) None of the above/EY‘T?iEH 7 q & T
Ans. (b) : fISIEH qiHT & 3T TH HHAN & FN
fooaifed b w1 sl &1 qodisa fhar s ®, fed
wfreyoT we fahre &t wfafafy St o ficmr 21

38.

The mechanism to identify employee's growth
potential is done through

wUT @ fawm@ dureEdRi @t ugee

Trreafafga & SRa & ATt € ¢

(a) Job enrichment/&& Haga

(b) Job evaluation/&T& Tediw

(c) Assessment centre/HJcd ET

(d) Position Description/da f&fd feaewoy
Ans. (c) : FHIN & g9 st @ ggeE qed
F5 % IRC # I 21 3 e A, @
IeETI b HHER ¥ Ty g 2l
39. Statements/ch¥ :

(i) High moral always leads to high productivity.
3= HAET gHIN 39 IeAEhAT Hl AR I HLAT
2l

(ii)) High morale need not necessarily lead to high
productivity./ 3= : 3od JTTGehdT
F IR g T B
(a) (i) is correct, (ii) is incorrect
(i) F& & 3R (if) T 21
(b) (i) is incorrect, (ii) is correct
(i) e € I (ii) W <
(¢) Both the correct/(i) 3 (i) aFI T&r &1
(d) Both are incorrect/(i) 3R (i1) a1 e §1
Ans. (b) : T8 MEYAS T fF 3= THESA FUIN 3=
IUEHAT H AR FIT HAAT 7, I T & A 3=
AT e Seqeehel i AR g HI B |
37: ey (i) e 99 fased (i) 98 21
40.

Arrange the following in order :

frifeRd &l SHATIER Safead &

(1) Promotion/J&i=fd

(i1) Performance appraisal/ﬁ’at [EElEC IR @ICT
(iii) Recruitment/<¥dt

(iv) Training and Development/fRT&10T e ferepre
(@) Giii), (iv), (D), () (b) (i), (i), (i), (iv)
(c) (), (i), (i), Gv) ~ (d) (iib), (iv), (iD), (D)

Ans. (a) : FHAN A wfen @1 fafafed &wa
TE 8-

Tt — ufirem vd o - F fsaes #1 geied
— e |

aa: fohed (a) 92T 21
41.

Find out the odd one out of the following :
Trrifera ® & foom &t 7 o

(a) State Bank of India/9Rdrar Qe ¥

(b) Reserve Bank of India/TRai™ fiod %

(¢) Union Bank of India/Redt I s

(d) Central Bank of India/dge s 3ffw fean
Ans. (b) : RAE B2 ¥, YRAE AT §F, T I=d
S o gfgar =maie a6 @ gvft § e @ SEfe
JRdrg e o T Hsg o9 2l

42.

SIDBI was set up in
subsidiary of

SIDBI (TEImEEisftand) frafafaa =od #

frefeTiaa o ETae o &0 | T g

(a) 1985 — EXIM/1985 — TferqH

(b) 1969 — RRBS/1969 — 313751 TH.

(¢) 1975 —IFCI/1975 — 3TE.U% G378,

(d) 1990 — IDBI/1990 — 3T €1 51.37%.
Ans. (d) : fqget (SIBDI) & Tmaer a¥ 1990 § geat
(IDBI) & W% & &7 § & T 3HH qeAd
TGS, 3.9, H 21 98 B Td wEEH I &I fod e
HT 2|

43.

as a wholly owned

The most important reason for an investor to
prefer a Bank deposit is

T fravTeRat o BT Ak ST Rl WerfeRar o
T WEwaguUl HIUT §
(a) The credit worthiness of the Bank

S T T |
(b) The Bank does not invest in the securities

S wferafaat # faer & Far 2
(c) The Bank offers a guarantee/a%i T 3 7
(d) All of'the above/EY‘T?i'cFﬂ gt

Ans. (d) : U5 Faehd fFrffad SRof 9 S S
TRl e el 8-

i. 9% F T TG FA H &HAT

ii. 3 g S ST A wfayfaat § fEe 9w

iii. S ST X TR T HT 2
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44. Main objective of CRR and SLR is to ensure :

WARAR. (Tt Rod ogum)  3iw
TATASR. (JeNfeh aeeTdl 31U ) & &
Ieva GHET wET R
(i) Liquidity position of Bank/sish &t erar fef
(i1) Financial position of Bank/si% & ferftar fRarfe
(iii) Profit position of Bank/sis =1 @y ffy
(a) Only (i) is correct/sad (i) &l 2|
(b) Only (ii) is correct/Had (ii) @&t 21
(c) Only (iii) is correct/dad (iii) T&l 21
(d) All are correct/S4 T&t gl
Ans. (a) : CRR 3 SLR &I T&A 32¥F S & ol sl
fRarfer bl T BT B 2
45.

NABARD has taken over the entire functions
of

aere ¥ frefafes & wwul @@t @

ITTETRed o forar §

(a) ARDC/T.3TEHI.

(b) ACD of RBI/9RAT fisrd s a1 .4t

(¢) RPCD of RBI/9R™ Red d &1 . d 4.

(d) All of the above/Iwa F+ft
Ans. (d) : TE F¥ wd anfor 5@ §F (NABARD-
National Bank for Agriculture and Rural
Developement) 3 W.W.ﬁ.@ﬂ., qda fisd o% &
T 9 9T ol o6 & RAH . § gafa
e ST B HIT SR o o 2

46.

Which of the following is the best example of
Agreement between oligopolists?

TCUTIGRTRE o e WS T Waraw
I ffefaa o & i a1 82

(a) GATT/AL.TAA. (A1)

(b) OPEC/3. 9. 4. (37Us)

(c) WTO/Es. 3137

(d) UNIDO/3.TH.3TE 2131,

Ans. (b) : 3 (OPEC-Organization of the Petroleum
Exporting) USIfeTad 3Icqesh 39 & GIET 21 T
YRl % e gagid & AT 33T 7 |

47. Factor Endowment Theory of International

Trade was propounded by

AT ATUR T HE STaradl I G
e wfeonfea ferarm 272

Ans. (b) : SRIFT SR % FNh F<a&i (GG H
sfaure afde stiefer = foam «m
48. Assertion (A) : The British established and
developed Indian Railways.

Reason (R) : The British are keenly interested in
India's economic development.

ARTRAT (A) : TRAT Lo & AT R e
fafewr = fepami
ek (R) : Bfew o 9ma & =i fomr &
IGHA & Y T A §
(a) Both (A) and (R) true/(A)aﬁT (R)?ﬁ:ﬁ T |
(b) Both (A) and (R) are false
(A) 3R (R) EHT 379 |
(c) (A)is true, but (R) is false
(A) T &, W] (R) 319 21
(d) (A) is false, but (R) is true
(A) 5 &, T (R) T 2|
Ans. (¢) : e T e (A) F 9IRdE Wa &
T SR ferebr ffew A fRan on, @ @ e A (R)
F fafewr @ 9Ra & oMfE o F IFM b g
w1 o 8, 98 T 2
49.

Which of the following is also known as World
Bank?

frrifera & & i @ fava s & &7 & T

S &2

(a) IMF/3TE. TH.T%. (b) IBRD/3TE &t 31 &l

(c) ADB/T.Et 4. (d) IFC/3TE. U9,
Ans. (b) : FNFE AR wH faH™ §F (IBRD-

International Bank  for  Reconstruction  and
Developement) &1 f59d & (World Bank) % &9 # off
S ST @1 T U Hg foRi W @ S qeAw
7 =t % faepraeiiel 9l st FOT Y& T 7

50.

Special Economic Zones (SEZ) have been
created first time in the

fagre enféer &= (A9 ) wawewm fafefaa o
giaa ferdr T ¢

(a) EXIM Policy — 2000/Tferm Hifd — 2000

(b) EXIM Policy 2005/TfRae =ifd — 2005

(¢) Industrial Policy — 1956/3@fis iy — 1956

(d) Industrial Policy — 1991/3iHifis fifd — 1991

(a) David Ricardo/sfae Reret
(b) Bertil — Ohlin/afea sfigfer
(¢) J.S. Millpes/st.wg. e

Ans. (¥) : faow anfds & (SEZ) sifufram, 2005 &
STER e enfdie & i Ty wewem &t e

Note— YT Ygell TRIERE 2 8, e Fraid &l seq &
T 1965 § swigen § W fooy &7 &t w@maT & off, =9

(d) C.P.Kindleberger/t. 9. fpvsaat

T SRR S (EPZ) &1 A9 f&@n T o
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5. Je i SE-2012

TS

GLICR PR RE]
fergerauT wfga smen

O : 2.15 HULT]

[quTis : 150

1.  If Opening Stock is ¥ 10,000, Net Purchases ¥
70,000, Wages ¥ 2,500, Carriage inward I 500
and Closing Stock ¥ 15,000, what is the
Manufacturing Cost ?

gfg yRfts TEfaar T 10,000, I @HE

(a) Capital expenditure does not affect the
profitability of a concern but revenue
expenditure does

G o A Y ardeEar S N
P T T ST 9 T HI 2|

70,000, A9t ¥ 2,500, 3Taeh goMlg < 500 (b) Capital expenditure affects the profitability of
AR 2w wie=am T 15,000 &, r fafwior a concern directly but revenue expenditure
TN T &7 does not
(a) 65,000 (b) 83,000 IS =T e T qé.ai 1 e e
(c) T 68,000 (d) 73,000 HA & T AT A T B €
I-(c) (c) Capital expercli(.iiturle alf)fects the proﬁtabil(iit.y of
- a concern indirectly but revenue expenditure
AT I = Fel Il + Fo gl + affects directly/ ST =/ FFR i @@
feferaior suftera N ST TG F FAET FT 8, W AT
* Fed WA H AN = TS WA + Y8 TR - =79 @ T B R
(- T | (d) Both capital expenditure and revenue
fafemfor @ = sfeaes e + g8 @l + ol + expenditure affect the profitability of a
31Tdh %Hr{f - =19 wfaan concern directly/ ‘%ﬂTﬁ T qAT 3T T
=10,000 + 70,000 + 2,500 + 500 — 15000 T FEAT P AT BT G g9 F
= 68,000 IT-(c)
2. What does a high payout ratio indicate ? <
mwaérmp%?ﬁmm%? W—{eﬂmmmﬁﬁw‘ﬁwm
(a) A High Earning Per Share (EPS) ‘?’ g ST A € e SH €|
9fy 397 3= Sroi/HE IS = fRE O @ gl @ U o sEry 9
(b) The management is not ploughing back || 3T TG & T Ieaew Hfa & W@ F A ag
enough profit % fau @< fpar S 21
WWW‘?WW?W Safh M & T U T T a1 HTEH H TA1T
(¢) The management is ploughing back profit @y ¥ foru e s 8
Hq gRT 4 bl EXCI T .
(d) The company is carning high profit 4. I.dentlfy the true stgtement of the following :
T G T T A (1) Ba.lance S'heet is always' prepared from the
point of view of the business but not from that
STT=(b) of the owners.
RS- U378 31T HUAr F A WA F B (ii)) The financial relationship of the business to
el | I JeF FWN 2| TIE T, T 3T its owners is shown in the Balance Sheet.
Tog Y ol § Wi U MU ey § femar & (iii) Balance Sheet is always related to a period of
frofor e % fw swdm e s @1 dfs Rew e .
TEAUl 8, UH FH A I IR §, Fifh T mﬁﬁwmﬁaﬁm?ﬁ
wfersy § anier B TerHY Y I= HAEA A &1 I (i Torest g srerar & gfmm & e
I AN SIIA S R A 1 G A S & = o et <1 ,
ST e 3 (i) ToreaT sTeaTT 1 3Tk Wit & e
3. Which one of the following statements is true ? ferchar wrwareer gotten 21
Prefafiad weat §f ¥ @9 a1 T §2 (iii) TorEaT FHOT THETER | TR BT 31
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Codes/&< :
(a) (i) and (ii)/ (i) 3R (i1)
(b) (i) and (iii)/ (ii) 3R (iii)
(¢) (i) and (iii)/ (1) 3R (i)
(d) (i), (ii) and (iii)/ (i), (ii) 3 (iii)
3TT-(a)
- g ¥ v U e ™ ¥ 7, S
forerifa fafr @ sxaam &t fodia Rafe i webe e 8|
forfar foufa @ o =R & ¥wft wd afaEl &
T T I 2
forear gien =g & gfysior ¥ d9r fear S 8, T
fo6 wfrel &1 foeer =aw™ &1 3us @i & a1y
ferdfar gy qwiiar &1 feor rauE & gous yEuwon
& e ST S 8
5. X and Y are partners in a firm sharing profits
in the ratios of 2 : 1. Z is admitted with a 1/3
profit sharing. What will be the new profit
sharmg ratlo of X, Yand Z ?
X 3 i H WrEe § 3% 2:1 % wrguE
ﬁmanzﬁ‘%l Z®H 1/3 maqm%m
9T feam STar 31 31 X, Y 3R Z &t F9w o
g STTUTT ST EATT?
(a) 3:3:3
(c) 4:2:3
3T-(¢)
=TT A4, $A A = 1
z, 1 39T = 1/3
I A = 1 - 1/3 =2/3

(b) 4:3:2
(d 2:3:4

RECIRGIET E’I%?T AU X, y 3ﬁT V4 —g
6.  Which one of the following will not affect the
working capital ?
freafafaas & @ =9 o1t wEvfer oSt @
PEHERE R oI F
(a) Realisation of cash from debtors
TR | AhE Fger
Sale of plant and machinery in cash
RRER IR NICHIC I CEREEd|
(c) Issue of equity shares/ T 37T HT S HTAT
(d) Redemption of debentures/ FEUTHT I Tl
3TT-(a)
- S ‘i‘vﬁ, S8 Net Working Capital 4t
N FH AT N B AT H G AR TAR T,
SR THH TAHE AR, S 3T @Rl F A SR E
30: TTRR ¥ HE aget FEA St @ ywfed @
FOT | FEAA ot = A Huf—ada= e |

2.3
99

(b)

7. Given below are two statements, one labelled as

Assertion (A) and the other labelled as Reason
R):
gs)sertion (A) : When a company earns profit
prior to its incorporation, it is called capital profit.
Reason (R) : Capital profit cannot be used for
distribution as dividend to the shareholders.
In the context of the above two statements,
which one of the followmg is correct ?
Hiwr @ wew few o § qa;aﬁarﬁmm (A)
3T gER A HRUT R) w1 A fem W E
ATRAT (A) : @ FA HHEH ¥ qE o
FAM 2, A Y YT o Bed 2
HIUT (R) : YSI o 1 orenfai &t anaier &
&9 # foaer & ford swan @ fohar S Wb 21
SUge @ &Il & Hed ¥, fmfefaa ¥ ®
I |1 WE §?
(a) (A)is correct, but (R) is wrong.

(A) T8 8, W (R) T 2|
(b) Both (A) and (R) are correct.
(A) 3R (R) ST T& 21
(A) is wrong, but (R) is correct.
(A) T &, W (R) W B
Both (A) and (R) are wrong.
(A) 3R (R) &1 TTerd & |
3I<-(b)

(©)
(d)

ETEAT- S H1 GAHCH ¥ 9 o9 FAC 8, d 39
ST o Fed 1 St o S it § o
& &9 ¥ U T8 A S 81 S SARE (A) R
HWT (R) &1 & 2

8. Reconstruction of a company takes place when

(1) the company is undercapitalised

(il)) company has incurred heavy losses which
must be written off

(iii) the company is overcapitalised

Which one of the following is correct ?

I T gAfiT qe grar §, <

(i) HEA HT 3T YofieRLoT g

(ii) FEO B 9 JHEE IS U1 o T
[ERIESICIRCI

(iii) PO T 3Hfer gfieBoT B

frreafafga & @ o= udf &2

(a) (i) and (ii) only/ 9 (i) 3 (ii)

(b) (i) and (iii) only/ et (i) 3 (iii)

(c¢) (ii) and (iii) only/ e (ii) 3 (iii)

(d) All the above/ Iua T+t

3T-(¢)

AT~ HFA H AR @ B E, ST S B

HP T 31T ISTHTOT BT, THRT YT HROT Bie |
9. Match the items of List — I with the items of
List — II and select the correct answer using the
codes given below the lists :
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List—1 List — 11

(a) Leverage Ratio 1. Short-term
solvency

(b) Liquidity Ratio 2. Earning capacity

(¢) Turnover Ratio 3. Relationship
between debt
and equity

(d) Profitability Ratio 4. Efficiency of
Asset
Management

geit-1 & Wi ot gEf-11 =t wel & e gatea
W S et fou et R werEer ¥ wh I A

I W
Tei-11 gei-11
(a) USToReom (efeRer) 1. sTegshfors wem
A &
(b) T I 2. IS &
(c) Tt (=3 =eR) 3. RO A GEAT &
T ElEioE)
(d) T LI 4. QR o
&
Codes/&< :
@@ () (© (@
@@ @) @)  (Gv) (i)
(b) (i) () (@ ((v)
(c) (v) (i) (@) (i)
(d) i) @)  @Gv) (i)
IT-(d)
YTEAT -
TeR-1 Teht-11
a. OSeRor  (effeien) il w0 q9r A & oA
3T Y
b. T ST i STeYHIeTR I &
c. fft (F sR) iv. IREwR FEE E
S
d. OWEIE SUM il 3T &m

10. Given below are two statements, one labelled as
Assertion (A) and the other labelled as Reason
R):

Assertion (A) : Sinking fund is a charge against
Profit and Loss Account.

Reason (R) : Sinking fund is created for
repayment of a long term liability.

In the context of the above two statements,

which one of the following is correct ?

o @ wuw fau o E, e W afirmEE (A)
3 gER T HIUT R) &1 A fear T € -
AfTRAT (A) : RfHT Be v @[ W s
2

HRW (R) : RifET de & ddafas afda &
A % ford g fRar T 21

Iuded 9 woAl % dad ¥, frafafaa § @
I | A 72

(a)
(b)

(A) is correct, but (R) is wrong.
(A) W&l €, T (R) e 2|
Both (A) and (R) are correct.
(A) 3R (R) ST G&T &1
(¢) (A)is wrong, but (R) is correct.
(A) T 2, W (R) T 2

(d) Both (A) and (R) are wrong.

(A) 3R (R) @1 Terd & |

3T-(¢)
HEAT- RO e %, T J@9F 8, [o6dh dad
frm & 0T 452 o FeE AT o fow g fea
S Bl YU 98 U R ufyr Feie se &
SIS BT & |
wfes % Sl = A e F=0T 6 gAY %
foTT w9 @ 21afy § TS @I ST F B
3 BT (A) T 7, T (R) T 2

11. Match List — I with List — II and select the
correct answer using the codes given below the
lists :

List—1I List — IT
(a) Goodwill of a 1. Current liability
company
(b) Overdraft 2. Fixed Assets
(c) Preliminary 3. Reserves and
Expenses Surplus
(d) Premium on 4. Fictitious Assets

Issue of Shares
A1 =t gEi-11 &t gafaa & eiw i
U el Y TETEar ¥ WE IO w1 oA w

TEi-11 gei-11
(a) HUAT A EA 1. 9] A
(b) stferfaes 2. Tl grfy
(c) TRfFWH =g 3. 999 U9 e
(d) =9 % frfr w 4. 3yaTEdfas FHf
HfEm
Codes/&< :
@ m © (@
(@) (1) (1)  (v) (i)
() () () (@v) (i)
() () () (i) (iv)
(d @) @) 3G (1)
3-(a)
e .
qelt-1 TeA-11
a. Ul H @t ii. TR g
b.  srfifaed i = At
c. YRfW® =T iv. sETEdfas g
d. oW & fom w iii. =g w@ R
Rty
12. In India, which of the following is prepared on

the guidelines of AS-3 (Accounting Standard —
3)? .

ara ¥, frafafaa & @ =9 @1 T -3
(T GihT AH&-3) & WAV W dIr TR
T §?
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(a) Balance Sheet of a Company/&FaT I faeal
(b) Funds Flow Statement/ff% ¥arg faawor

(c) Cash Flow Statement/%a a8 fereRor

(d) Consolidated Financial Statement

Tufehd forfta faawor
3T-(¢)

HTEAT- oiEiehd A% Teh foiiiad Jifd 3 2 S
A feio o WHR A1 3 A Heen g S
fortt feraeott & fomia geicor ST el 2|

oGl Heh-3 1 GRiY ehe YaTe foeror § 8, forad
Jhe Ja® & Tfafafeet & sR # fowmr 9 guig fear
T # | e A faRer g dF nfafafE § 8 g
1. aRETes Tfafafer At AR

2. forramyur nfefafer @ Tt ya@

3. frawr wfafafer 9 Tt ya@

HREAT- a1 Thife (M SAeheld T €T TH
fereE srEEReT ¢ fHW 9K B s O SOR
agqeil 1 Fiwdl # 9fg a1 FH oA # TR
3T & frw: 1990 # U H wYC § T 9@ o
o, 3N 2000 H ¥ @led % fow & 9 e9¢ =9 &
T2 @ A AT ST 5 51 Wi S-S e T
S # A e o qw ) A § o
S &1 § YEEs B g1 T B bW G 2
T oS & o 77 Bl B
ST TR o AT
1. SoeA # eifAfy=aar % uRumHaEEy Sa & mi
A= & S @ F G & feer e 8
S € oSt gEeE §6 Feie w9 # 98 9w oy
FA T F A A E AU IAGH H G
&l § W el 3qE & AR 8 S R R IR

13. 'What is the correct sequence of the following
actions required for the preparation of
financial accounts ?

(i) Trading accounts

(i1) Making adjusting entries

(iii) Balance Sheet

(iv) Profit and Loss Account

Select the correct answer from the codes given

below :

fodfts o R &= & o smfaw
frrefeafaa forameit o1 et ergerm == 87
() SR @A

(i) THESH gEfEar e

(i) e

(iv) @r9-gifa @

o fedr et ¥ @ T 3T A oI W
(@) (i) (@) () (i)

(b) (i) (Gv) (i) ()

() (i) () (Gv) (i)

(d (@v) @) (i) @)

31T-(¢)
TEAT- fofa @ TaR S e e s fe
2
(ii) TS SfafEat s
(i) AR @I
(iv) SmH-gIi+ @rar
(iii) 37 g
14. The main effect of inflation on the financial
statement is
X T TR BT T&T JAE
(a) Profits are understated/ ol A e
(b) Overstatement of Assets
aRgmfet & 1 fammn
(c) Adequacy of funds for replacement of assets

F e & o ffkEh &
LDl

(d) Erosion of capital/ JSiT &l &RuT
I-(d)

S& IR B HHT 9 T W A9 A9 e
2 ST B

2. TR TR § sreferawen & @2 &ml § A o S §
I 9T H HUST UG god 9¢ I W I I
# A # fEe o S 8, | Faa g5 Sed
e & @liEd §1 599 SO W ug S § |

3. W H AT TeFEl S #1 TAERER A oA
9 o 2 R Aimdven gee # ug W9 F
GUER, BTSN 3R Fe2arsh aedl 81 B’ o9
# g vl § o B e S 2

a1a: foreit foraor & osit w1 emor S 21

15. Present value of future earnings is a model of

Human Resources Accounting suggested by

areft IS T FAEE Yod WNE WHieE SRaie
T TS &, St fefetiae o Ry s w9 ¢
(a) Brauch Lev & ABA Schwartz
9 o9 @ TS T yaRy
(b) Jaggi & Law/ St wd &t
(¢) S.K. Chakraborty/ TH. . Tsha
(d) Eric Flamhaltz/ TRe %9 gfeest
3T{-(a)

HTEAT- AFE GHE AGich ol &l 36 1 JaqAe
T Hisd SiY od U T ey gN e e
T 2

16. Which element of the promotion mix do

wholesalers generally apply to obtain their
promotional objective ?

AU GAUATHS: ISV I U
H o fT ST S | daelT frgor %
AT ol TS LA 87
(a) Advertising/ forRiTa=
(b) Personal Selling/ daferie fasht
(¢) Trade Promotion/ SR agq
(d) Direct Marketing/ ¥& faqur
37T-(¢)
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- AR e fasor & 9@ F geEa: 9% || 19. Mateh items in List — IT with items in List — 1 :
foghaT o7 HaUIES 3E¥T F AW A F U List — I List — II
ERER] FA 2 (a) Mega Marketing 1. Advertising
17. Who has given ‘fourteen Principles of (b)  Penetration Price 2. Kotler
Management’ ? (¢) Promotion Mix 3. Low price
‘14 warer Ragial % waE w82 (d) Customer 4. Post  Purchase
(a) Barnard/ sHIg ‘ Sgtisfactiop = ﬁBehaviopra;
(b) Henry Fayol/ %:lff i) _;‘_i_‘?ng‘; aﬁ‘a ‘qa} ‘{il\%ﬁ_ll @ ‘qa‘r Gl
(¢) F.W.Taylor/ Th. S, EXGEN o et : <t
(d) Flemming/ FefET Te-1 T=i-11
37T-(b) (a) e faaue 1. fosmo
RS- 270 Hatel (Henri Fayol; 29 S 1841-19 (b) aa:ﬁf;“ 2. ﬁaﬂ;ﬁqﬁ
IR 1925) ¥ & T SR 21 Tay-fagmaar (c) Hee THeroT 3. =
| IR SATHE TYEA H GE g et e (d) ImeH HgE 4. 3T TREN] RN
et 204f T & T F =MUH TG 411 HAA T Codes/e :
I el 7 39 g & fGEm a9 s & r 2 3 4
g & oM § @7 ®9 9 T8 @ 39 Fa § (@ I 1o o1V
R | S % ST Sehea % N e S ((13 {g {H g iv
m@ el ﬁm% ot 21 @ m v o1 I
JiR B 3<C-(b)
TISHT ST, ST ST, FHT BT T 0 | e
B TS S T & Beel @ 39 YR faved o1 ol
feham ST Tehell B - P
Teheitent, arfoTiSaeh, ferita g, é‘@ﬁ'ﬂ T S| : g?;:r waqu g 111. =
.f%?gqﬂwm%@qa%ﬁ%wﬁ c. HaEd fasmr ii. Few
i, Ao e, ¥4, @ e d. 7@ §qfE iv. % TTER FEER
m I T 14 fagidt & g fepar— 20. Statement (A) : Sales p.rom(?tion has a strong
F faars, R td IwarE ST TS & impact on consumer behaviour in rural India.
ﬁ%{'@‘[’ E3) ST 1%’33[ ’ fii Reason (R) : Rural people in India give utmost
e, e, T HFFH;‘J significance to sales promotion schemes.
?gw , FHAIR .aw; %’aiatd RIEELS TR (A) : T GRA H s gad @
, et BA 8 il ST SFIER T WfFISIA J919 qgdr 21

18. What is M.B.O ?/ UH. &fi. 311, &R &7
(a) Management by Objective

Hase o8 Sifssifaed
(b) Multiple Business Organisation
(c)

Afeeqd fasg
(d)

Management by Organisation

Multiplicity of Business Operations
AfcewhifEl 3Hih T
ST-(a)

HRW (R) : WG § Iefior o fosht daefq =
Feferh Wee a9 §

Codes/%e :

(a) Statement (A) is correct but Reason (R) is
incorrect/ (A) H&l g, =] (R) TTead 2
Statement (A) is incorrect, but Reason (R) is
correct/ (A) TTad g, ] (R) T 7

Both Statement (A) and Reason (R) are

correct/ (A) 3R R) A T 2

(b)
(©)

EAT- 352981 51 S § IV 8- IRy
F5 U W@ oY HE g ST “3Shs e
N SUHT FASUH AN 1950 # fRAr wA emi A
THS STIYROT H ABET TR “GieX gH A1 G
THT o STTHR T3, IGRTE! F SMUR WA 3R
FIHH F Te TaT AN SIS 1 9 21 7 3
SIURVT W IR JUTeR € R yow wer % 39

(d) Both Statement (A) and Reason (R) are

incorrect/ (A)\?’ﬁi (R)?ﬁ:ﬁ T 2
37~ (a)
|- 9T d fq% g A & o g @
HH Wed 3 8, TE HYT Toid &1 M BT
(A) & 8, T (R) HRIT Tefd 2|

° ) ) : 21. Market sub-divided on the basis of behavioural
SATERYd 3@3’*? T & o i & S@Wﬁ & Y characteristics is called
Tged far ST WA g1 aEm: ST F Iewd & TIPoaTetl o SR WX Ut
STTET & P! b Al H EROT fFar S 2 AT AT THEATAT &2
UGC NET Commerce III™ Paper June, 2012 31 YCT



(a) Segmentation/ fawferantoT

(b) Aggregation/ HHHEHIIT

(c) Precision/

(d) None of the above/%"‘TﬁTﬁ ¥ g HiE T2
3TT-(a)

- TH GHH A W@ ad T8h & g8 B
FAT-TAT faafd & & ufrar B SR faaeE
Fed & STal Teh B A K TEAD F IR R
T foueM & SR fG9e F'd 31 R v &

T fe TR @
(i) Hrmfers e (i) SR fauree
(iii) AATEIR fEUSE (iv) STeRIRe e
IR fauaretl & MR W 3u-fawisa SR @i
ferferrenoT et ST 21
22. What is mass marketing ?

= (HE) T ]?

(a) Offering the same products and marketing

mix to all consumers/ T4 ST H Teh
S 3 e fegur fieor e

(b) Offering variety of products to the entire
market
T IR T & TR F I U9 BT |
(c) Offering differentiated products to all

customers
Toft TrEpt 1 F=-faeT e 9T T
(d) Following concentrated marketing strategy
Horfed faauH g &1 aeH FE
ST-(a)
EAT- T faque 1 otd weft Sudieet # U S
IeqE 79T Fgur fagor e A 9 7
23.  Which concept of marketing is based on the
assumption that superior products sell
themselves ?
i i H URUT 3@ WAt WX e
¥ Toh Sope saune W & foreea €7

(a) Production/ 3T
(b) Marketing/ faque=
(c) Societal/ HHINTH
(d) Product/ 3
ST-(d)

M- HM ded § CRET sdE @ TR e,
fororyere famom, SR mifém| fobq wwewnfas swam
o 3 UM TR WA 21 sl @ e
JEhi H ATTIRAS H I 3G A S g1 LIm
Hepreff (E. Jerome McCarthy) J faque # IR e
fafafer % wgl § aier, ST SRAdsT S g W
T 3 I IS g% W S IR P A @ e
9 7T )

3IATE (Product)—{quur &1 3 Hawi Ugc] ardfash

T Trrertzor (Pricing)—3F1 ¥ fhdl AR &1 TH
W(price)ﬁﬂfﬁﬁm@%,mﬁ@g?ﬂwaﬁ
B el A F ged, quiet § & 2 39 I A
Y & a5t § G ST Feobd Al HIE HIST & Gohedl @ o
T, Foll, TS A1 €|
Haeia (Promotion)—sﬂﬁ e € e
(advertising), farsl e (sales promotion), ¥d9X
(publicity) 3 =afsTa fashl (personal selling), SfET
(branding) 31X 3TE, S (brand), a1 HUN & Faeq
g faf wsfa |
T (AT frawuT (Distribution))—¥ A 2 % 3ar€
ffg e IUA TH TG, IR & fow fast
EE H 575 a1 G FF (retailing) | 39 9 P I
2 IR T o el S 2| 3G A @ % R deet
F WY UH SR A YAl B oS Sm (S
AT S GaW), i T diifers &7 ar A H,
fFg @ # (a1 =, WRar, =EErl @) s
9% oraEr a8 off & 59 ameRer § S s S
98 HY fasht Bt qfad T Febar 31

I IAE b Y § q1 € 6 IpE SR
e & faeed

24. In broader sense, marketing communication

includes

ek &Y W, Frau= Hom e Gaiferg it &2
(a) Product/ 37€  (b) Price/ A

(c) Place/ (d) All/ 9t

IT-(d)

M- I T9R, =9 &9 § 3dE, Hiad, ©H
Tt T GHEE T R

25. Physical distribution provides

TereuT yer= et §
(a) Place utility/ T ITATAT
(b) Time utility/ T99 SYAFTET
(c) Place and Time utility/ T T& T9F IYATTAT
(d) Form utility/ &Y =TT
3T-(¢)

HET- €A (AT fawur (Distribution))— I s
2 for SR fope e Ui T UEE; IAET & faw
fosst e &1 fomg a1 Gau Ol (retailing) | 39 =19
P &l &% a1 W o el ST 2 | SHH s @ 1% e
IT F SIRY TH I I YAl H o S (S
AT S GaW), i T iifers &7 ar A ¥,
fFg @ # (a1 =, WRar, =EErl @) s
3G AT a8 ot # 9 aeer § A sE S
g8 Y ol I T9fad H Gohdl 31 o7d: wifdeh o
M T8 G99 TR Yo T 2

ol A Yaell % &R % e H & 98 Y eifw-
W(end—user)ﬁﬁ@ﬁ@ﬁ@@%%l
T IR % TR H P At o o oW ¥ S
ai, TR SR Fu |

26. What is relevant to place variable of marketing

mix ?
ﬁrﬁmﬁw%maw%%ﬁwuﬁﬁm
&7
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Branding/ sif€?
Price penetration/ Sd I&T
Sales personnel motivation

(a)
(b)
(©)

(d) None/ FB 4t I
3T-(¢)

- oo frgror @ oref wd afmer—wa

vl #, fquue et faom & faf sewl @& e

fagor 8 fms 570 IudiFdsi # swonl @ aqr W

IUHA % U IaRvAl B I fRAT ST Febal

1. UN. ®iEeR & AFER—"fauoe fiasmr 39 fauom
IR 1 99 2 T FE Fe T SR § e
forqur Segval &1 qfd & forw SuEnT St 7

2. WA, Tead de 9l & AFER— e
Ao IR geRl-3E, qou HLEAl, oo sEe
T G fhanell &1 gaew ? fower el
T o TR AR FH STETISA H FqE B qdm
g & fauuE IgEvE @ W A & faw suEm
fepam < 21
fosed % &9 & 7@ w1 a1 @ 5 fawom fasor &
o 39 =R s a Rt & fasor § & R
e ¥ H1s off T AEH A SAETIRA H FqE
T g v IEReE i T Bl B1 o fuve
fagor, = 9@ & fou fast wiffe  sfmron
T 21

feraur=r firsror <At fergroamd yenfer

1. IR YUE Ueh— fauue s I sq@ gl &
fasor @ S 3R, god, WM q9 e AW I 99
I 21 32 IR T & GaAlow § fquue SaRvat
e fhar ST 2

2. Had Uishan—faque fasor &1 e 939 w1 gsdl
2 91 9HE-gee R fAouE fagor § oRede s @
AMEYTHAT Bt &1 TH TR Tg el ol Gobel ©
ferqur firsror W Taq wfeham 81

3. fquue =g WET-TE T & IO U g
g T T9R B ved 71 s e & fafe
fepemafl, foferal, ifeet snfe &1 wamEw ST vgA@ 21
39 YR I8 FeAl 3% e {6 fauum g e =g
o @ R R fauoe frareil &1 gamEer @

27.

Find incorrect statement /fTTd <h e FATd W
(a) Marketers arouse emotional motives
TSI IG2TT S B 2 |
Marketers satisfy rational motives
[ Bl HE B T
Marketers ~ formulate  different sales
promotions for different motives

1 sqRvdl & f fa= foshy
gaedHi & T g
(d) None of the above/ Iuad & & &IE |
ST-(d)

(b)
(©)

HATEAT- fquuEsRdl g

(i) TETHS LY S L 2|

(if) Tyt e &1 wqy & 2

(iii) for=r S walt & forg ey faght et &t aem 81
o ITAF H § 1 A I 2

28. Non-store marketing includes

- e
(a) Home selling/ R-9IT forsht
(b) V.P.P./dLGGL
(c) Vending Machines/ afeT A9
(d) All of the above/ 3T Tsff
I7-(d)

AT FH-RR AT & fe gftafed 2 -

(i) S-=IL farsht

(if) a.9r.q.

(iii) afET wef=

ara: 3T gt gftafer &1

29.

What is customer delight ?

FET T g7
Performance equal to expectation
TN o TR fsg=ar
Performance less than expectation
YT § FH g
Performance more than expectation
T & 31 s
Expectation more than performance
fsg=iar @ a1 s
IT=(¢)

(a)
(b)
(c)
(d)

AT~ T § 311 fa=ar, Iusfiear 6=l & | ‘

2l 30. Which terms are often used interchangeably in
4. guTayiterar—fagueE fagor it swEeied 39 9 ® marketing literature ?
foft 2 5 AW fisor § s@% sed & TR foraurT wmiger & {7 9151 <kt 9r: rrelee ®a
ITHA it fafq Td amEReT @ e § wEe H ST fefa e §?
ik g@'q ﬁ” foquue ooy q?[ Wﬂw 3:9'% (a) COHCCpt, method, phllOSOphy
wfe frgor W R e ) SR, T, .
5. fauuT yerere & wrEi—fauE s v sate (b) - Concept, approach, technique
. . . IYIOT, UMM,
— Eb'{?ﬁ% ;T ﬁwi%a;;mm " W 3 (c) Orientation, concept, Iég}]icl;)sophy
YU HiHETY SR, TR,
: TY AU S ST W e S € (d) Philosophy, system, concept
T faque fswr & ©H d@ & A s Fifde YOTTett, STaERom
RO T 2 IT-(¢)
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AET- foque Hiide § SSEihtUl,  SEUReT a9l
a9 I T eed & &9 § TN fHAT ST 8

31. Which one of the following is not the operative
function of HRM ?
T ¥ S O 9T §HE Yo @
feramenes hret =t 272
(a) Development/ e
(b) Controlling/ f4I=01
(¢) Compensation/ ?ﬂﬁ‘{ﬁ
(d) Integration/ TSI

3™-(b)

AT~ A9 S9eE (27 ROE) 98 S1aunon @

S SEET i e W e ¥ sifs uRduf &

w7 § 3w g1 foen wfwmn ik fafeer genst &

fraer & oo @&y SEEr qMe guEE & &9 §

Fa ST 8| A GHEE I H S @ gl arett

4 21 =g e Ot terer o 39 fAfkd Sered &

T H WSR F1 g WaHTEe iR FW W T gy A

3R SIS Theid & a9 1 HET F Tga= 5 I

21 T SUN/ESAS HAfaTE 3R fagid somed

Geiferd sragRonst ¥ Geg @1 AE SEeE & ged &

YR R & A frerdt &)

q&T 1 —a GO Yeue 7 ageagel S s

2

1. fgferm @ =3

2. SIfSeToT 3R fahrd (ST SveraT i)

3. Y3 I qediw qd1 Tagq

4. TRIfel/ TRy

5. WIe FHAINET HT g

6. 3TN 3R FH= eier

7. oft fF wgl H e @,

8. T U1 39 ¥ Haifer wavast, YvH, a9 s

9. ®d ¥ T gHEel & aR § ‘Siais sl
& MY T <A1

10. R 1 fawr

11. TT T

12. AFE "areq frasl 9 d@aftm wwa &b fq &
AT HEAT|

13. Y& i
a: FE Ae GO YeY & RS e T8l 8l

32. Which one of the following is not in sequence of
personnel training procedure ?
ffafaa & & % |1 whiftien WivTeTur wisham
& TR § T 7?2

1. Instructor Preparation/ 31‘3%91'65 TR HET
2. Present the task/ ATl W& AT

3. Try out performance/ UHT&Id Treq=Tar

4. Training preparation/ WISTRIUT ST AT

5. Follow up/ 3Jad

(a) 12345 (b) 2,1,43.5
(c) 14235 (d 31,254
IT-(a, b, d)

AT hifeh Yeierd ot ref—aifte/Ama qares
el U FHAR e & Foreshr safe gftehr Sea
AU e B W B H e BT 81 HEE ok HE
H GO GSH H AgE W, ifed SN S
R feft 81 SIET ShufEl # qorn # Sl SutE % g
faftr=r fifat = g9= e 21

HIfTeh Yeier sl TRTETE— ‘Sl 1 S 39 1
F wE Al A1 v # ufd & e aeeE % &
R T TTeA & FEE & wle, fawm, garmEs,
THHOT AR TEE ¥ Gt 81 gafae, SEa &
TEET 39 FRET FE & F&IT H I, SN,
fdem 3t fem 217 — weferm ot fremar, wifien
yererT o Ragidl

‘i WEEH YeUe F1 e 2 N9 oW 99 ) @l
oy, WEE 3N ST & & b s
e @ ST sH, sFEre S 3 FEh s
% U T 8 df Ut & 3LTA 3N A Sl TAE
0 Y I fRar ST Gh | SR 3 B9 ¥ FUEE 3R
Hf o wEE F Tt Wi F kv ik | H
Jaq9 fealt o gen & St 217

—TS JREaT, wfhe gee|

33. Under which method of performance appraisal

one person is compared with all others for the
purpose of placing them in a simple order of
work ?

frome geaie &t TR ugfa & sfdea,
feraal S T & WA /A H WA & IGL9T
W Ueh (KT I 3T Taeh WL Tl bl et
¥
(a) Grading/ IFET
(b) Person to Person comparison

It ) = & e
(¢) Ranking/ biEa
(d) None of the above/ STF H & I F&I
3TL-(¢)

=ET- e g & ST usfy F sl
Hfddl s HE b WA HA B W F 32T T TH
A B 3 T % G el S ST 2

34. Which one of the following is not the

fundamental procedure that should be
considered for the collective bargaining ?

frafefas & & goge wiwar s o 7@ ¥
o ofite deent & & wm § o
=tea?
(a) Prenegotiation phase/ BICCI| ‘ﬁ T
(b) Selection of Negotiators/ TR 1 =aT
(c) Tactic and Strategy of Bargaining

I e T
(d) None of the above/ 35@3\‘[ T q g T
3I-(d)
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RET- AT AiaTst—al Y=l &1 A -qHee
IR WISl UHRE ek H Aad @ e o A
AT B qUE YA A1 Hiferhl il

E3iny
sftehl 1 guE S dieawn @1 3 @ e
FIET FHET 3T THR qHRH HeaSl HOAHAT
F=la ardiSeh HUdl A% A S gt 3feen
39 G & gfafafer feedt foeme & geheor W ==l
e e sid @ a1 GHEiar S @1 anieny
el & Treaq W giftres 319 fEdl o EReruT e
?{ﬁgmﬁwwmﬁ%l AR« fafi g,

T TG IR 2|
frafarel =1 UStE ¥w & AgER- TS FiarSt
F ufpar T T fafy @ s 5 s v wfte T
TR F guEnst @ RO H G A GHT & a4
a1 Tl &Y W@ B B R A v TR
T, et qdr o Y gf¥ ¥ HH Hd 2
TSfer Rretdi— Trfess diearst ¥ aeqd 39 sfhar 9
2 foaes errla 9w Ser % wfaffy qour sefie
Ted % Wy fiod € 90w gweia @ e
FH N TAH B & ST BHARE TH Gardes €9 F
el F T H AT e 2
35. Assertion (A) : Inevitably the firm must go to the
external sources for lower entry jobs.
Reason (R) : For positions where required
qualification/ experience are not met.
’MTHAT (A)
SAfarda: sTer el 6 " ST AR
IOl (R)
A/ ST R TR F T 2
Codes/&e:
(a) Both (A) and (R) are not correct.
(A) 3R (R) 34T T& & 21
(b) (A)is true, but (R) is false.
(A) §9 8, T (R) 319 21
(¢) (R)is true, but (A) is false.
(R) ¥4 &, T (R) 379 2|
(d) Both (A) and (R) are correct.
(A) 3R (R) EHT T &1
IT-(d)
| SETEAT- SF (A) T FOT (R) A A € |

36. Match the following items of List — I and List —
II:
List—1 List — IT
(i)  Asbestos 1. Lung Cancer
(i) Benzene 2. Cancer
(iii) Ethylene 3. Leukemia
Disbromide
(iv) Kerosene 4. Acute Nervous
System
Depression

Tefi-1 3R gh-11 =t weEl =t frer &Y

-1 -1
() THEE 1. BHS H HW
(ii) st 2. FW

(i) TfoerE fewsmes 3. Ty

(iv) 4. g 999 T4 TER
Codes/&< :
I O oIV

(@ 4 2 3 1

b 4 3 2 1

() 1 3 2 4

(d 3 4 2 1
Ans. (¢) :

geit-1 qet-11

i,  THewEE 1. %%E & HW
T L] 3. T
iii. ufremes feusmEe 2. HE
iv.  FHEH 4. g 949 T R

: f wlim % o e A
;¥ W % fod e R

37. Assertion (A) : Business Economics is tool

centrics facilitating decision making in business.
Reason (R) : It provides an analytical
understanding of economic activities.
ARTRAT (A) : SAEHIIE T =@ 7 fAufg
O I AT F B STHOT HE B
HIOT (R) : I8 3Mfs wfafaferi i favervomers
T T HI 2
Codes/&2:
(a) Both (A) and (R) are not correct.
(A) 3R (R) a4 T 2 21
(b) Both (A) and (R) are correct.
(A) 3N (R) ST @& &1
(¢) (A)istrue, but (R) is false.
(R) & &, ifhd (R) 316 B
(d) (R)is true, but (A) is false.
(A) T 8, TG (R) 376 T |
3TT-(b)
| - S (A) R FOT (R) A F R |
38.

Demand has the followin
T & awa
(a) Quantity/ HET

(b) Price/ F¥d

(c) Time/ ¥°HI

(d) All the above/ 35@3\‘[ gt

ST-(d)
W—ﬁﬂﬁw,mﬁmmm@awof
Diminishing Utility) T 37T1Rd 81 af% 94t 32 Femeq
R @ g% # W G GF F g F WY qed
STl SR 9% & g § g & WY SuE H uedt
STt F@ A @ fEm g1 AR # w o g S
e § A A Y@ A S g S e % STEn
TG 91 F1 TR B 8 ot aom § e fae
g | - geal )oasg St e A @l
S

elements :
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o o frgia qEdm T2 81 i =R sraweet &
gﬁaﬁ?ﬂi@aa@aﬁwﬁaﬁaﬁaﬁnﬁﬁqﬁdﬁﬁ

(%)ﬂﬁwﬁaﬁwiﬁﬁw@ﬁﬁﬁwﬁ@ﬁ
i

(@) U Sehd & a3 & ford,

(1) Sftemarea & ford a%g ) SHerRi & FROT ad
() TJEA F HROT|

Hi7 f=ifehd det @ e gt 8-

1. g # ufed,

2. g | ufadq,

3.5 &t AE | uRedd,

4. 97 % foaeor § afads,

5. =R & fafy § 9ftads,

6. 3T FfoeTEl aeqei & gedi § gRadd
7. %9 a9 %y H IReds

1 I wt AT % T 2

39.

A perfectly firm

equilibrium When

competitive

[N

EE)
(a)
(b)

AC = AR/AC = AR 81
MR = MC/ MR = MC 21
(¢) MC=AC/MC=AC &I
(d TC=TR/TC=TRZI
37¥-(b)

attains

T A q9 U It

5.

TEAT- Ul S S9R % 39 &9 &1 AW ¢ o
fosharsll o d@n # FE G A BN | Fera: FiE oF
TS IeE (fashen) IR & a%g &l FHd W g9E TE
wgﬁ%aﬁw@rﬁmg@ﬁ 2w F e
ST

F & =R fargell W quf sferElfr o TR § |
gut gferifiEr & @eur—gof S & 89 & ol
@Wﬂﬁﬁﬂﬁ%sﬁww%

wferifmar it srquf sfaefmn SR g

Yo IeAEh SR 1 G SMYfe b1 o BreT e
| Y HE € G e R § ae # i ®
FE TG el ST HHhAT |

YT IeUIash o FNT I T I HAHA et 2
Yo IS AR H IYCS ITAEH qSHH1eh % Tga
Tl |

forddt off 72 IUEF F TR F AW W AT TR
T gufed fpddt ScaE® & IWR ¥ fAsed W B
% 2% a2

IR # foeme S har SR faskdr # TR
ot I 21

FA: MR (EHid Ts/&) = MC (dHid @) 2 1

EAT- Hd fargewur (Job Analysis or Work
Analysis)—fdt &1 & fowr & gEaRl & w6
F TH A 21 T v H, P fvem, FEE H
w slvEls e ey B 21 9 R e %
fowg & gemet & wHEw & UF ufRAT 21 39 TSR
ad freamw, a & RE-aw, BF sl oRRefE
# wd gepfed fhar S @ qon @ % SwaiiEl
T HE & AU AavIH THAST B ARG THEH
21

e favemur & SEvI-FE favemu el wee
goeE g TfafafEl & T ue e eEvas
HEN 21 THh fouied Sevdl & ffeiad saR 9
WTGITWT%:

1. HH=IRET St e % forw sfd wd e SmeR

2.
3.
4.
5. HA=RE & forw yardt s e foera & FrEdsaAt

. frsht @ fomiy @ wefed A &g oTufda A

3F0: e qoish 1 SEYT HerGdl 1 Ui 21

TG LT |

TG &A% faua | el Ud 37eqId & "iegH
Y AFe O fRise & fau erevas gEen
YT BT

F geied & fau eavas d@i vd gEenel @
YT BT

% FE & U enfy =Ean Wied e,
frqurenedt qen Aramed T wME @ fAfEE Fh
FHaRA A odf wd T el wfear S g
Y BT

Ao fovg-asg @ fE we H§ e
Ya HET

T Yol ST HUHL TGl T e ok fEiey
H IEH &

41.

For testing of hypothesis Hy : M; = M, and H, :
M, < M,, the critical value of Z at 5% level of
significance when size of sample is more than
30 is

‘qﬁWHO:M1=M2 3’ﬁTH1:M1<M2,'é|-TI'
THUT A & o1, Saifer AeT a1 MK 30
qA T BN W, Wt & 5% WX W Z

fenfeeret Toar gra 2

(@) 1.96 (b) 2.32
(c) 1.645 (d) 2.5758
3T-(¢)

40.

The purpose of job evaluation is
TcdTeh hl 3qa9d

(a) Fixation of Responsibility
IRETE A= S

(b) Promotion/ Tae

(c) Wage Determination/ FSIg{ &1 feioy

(d) Transfer to a better job/ g HE § T
37=(¢)

HFAT- Rehed T Hy : M,
T % N, Sefeh GRS 1 R 30 § S
TH W, TEHA F 5% TR R Z F Heda 7 1.645
2T 21

:M23ﬁTH1:M1<M2,5bT

42.

Which of the following is the nonrandom
method of selecting samples from a population?

Ty @ yfaget & o=
i o §?
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Stratified Sampling/ R e
Quota Sampling/ T Sfe=ra=

(c) Systematic Sampling/ f=afte gfc=r==

(d) Cluster Sampling/ TE8aR ferara

3<1-(b)
EAT- T G S H, Iehdl 5 fomad
HHAR W, TH GUE § Yeifer Afraai &1, Th a1 TF ¥
feres foomamsii & weow # faear, & otemaq #§ fafeq
BT 21 eI & Ted A b 39 UG Bl Ve
el Sl | SHEE IRftd A1 3d & Gl 81 T
wy 2 5 f5dft off st = & fow off sHen
1 U STEE 7| IR F A, IR g9 AN & A
= S o F T A w1 9Rd §, af 8
9 & Gt HAM e ARl o UM & @nl, S
I 2
TS T A A UH T § Al st @ ww
i fafr @ Sfaeaa (Swfer) wer S @1 sfeEd &
Tgh, fveen & R W ik S &1 sl siedt &
1l A ot T I eyl gafy e S 2
sfoeet qff sterdt a1 fafafae g =ifew) s U g
e § et T S 2, 7% AR e s @
f6 60 YR a8 T fFA ST W@ 21 U S
frael @ w0 & fore, wfoes Sawda <1 A S
AT IS & fow, s favafes & =@ &
3igq 37 1 i sErd &1 s vel-wify sk
foerm iR BHEl # SEd 3@ F SIHAT Sher W
BT o7 TEY ¥ gfaes & wod i ERwd Jsf
ST ferer 2|
43. If the two regression coefficients are 0.8 and

0.2, then the value of coefficient of correlation is

TUTIR THAIT: 0.8 @AT 0.2 ¥, @

HEHTSE ST TUTeh ET

(a) +0.16 (b) -0.40

(c) -0.16 (d) +0.40

S-(d)
AT~ HEEw UIh—a a0 & WER Fesi &
ag =1 A9 e 1 "ede TUNE (Pearson's
Correlation Coefﬁc1ent) 2 9 = gegmE ToTish
FE ST 21 AE NG A W F TETEWT B I
Wﬁﬂ@?ﬁ%mﬁméﬁﬁwﬁm%l
ey 1 A9 +1 ¥ FF W —1 Al dar
Fegmry AT &1 8, 379 corr(X, Y) = corr(Y, X) |
EciCCilCn k) Tﬂt dren g gy (Perfect Direct
(Increasing) Linear Relationship) B 2 a1 TeuE

(a)
(b)

44. Which one of the following is a relative measure

of dispersion ?
TER <1 ETE Y Freieian ¥ @ e §?
(a) Standard deviation/H-eh ferererd
(b) Variance/ 90T
(c) Coefficient of variation/ fe=RUT 1 TUTi
(d) None of the above/ STHF H & I F&I
3T-(¢)
- YR H Gy A9 fGERe @ Toie
(Coefficient of Variation) Sl

45. Assertion (A) : Internal factors of business
environment are controllable factors.
Reason (R) : The company can alter or modify
such factors to suit the environment.
AMTRAT (A) : AEHIH qAERT & 3RS
weesh faerta g 8 &)
TR (R) : FFA TH FH H AAERT & 39
T % o1 aRafda =1 genfe 2 gt 21
Codes/ee:
(a) Both (A) and (R) are correct.

(A) 3R (R) &1 @&l B

(b)

(A) is correct, but (R) is incorrect.
(c)

(A) T8 8, T (R) 7T |
Both (A) and (R) are incorrect.
(R) 3T (R) &4 TTerd €|
(d) (A) is incorrect./(A) TeId d
3T-(a)
| - S (A) R FOT (R) A F R |
46.

The concept of ‘Rolling Plan’ in India was
introduced by the
O ¥ VT @’ (T ST ) N

feram wferarfea =t 32

(a) BJP Government/ o.3. 4. TR

(b) Janta Government/ ST IR

(c) Congress Government/ HIT THR

(d) All of the above/ 3T Tsff

STT-(b)
=T U @ # 9T § AN HEH F9
1.3, hgEEn & fear s 8, U Wi\ (1978-
1980) SHaT UEf TSR J wEdl u=adig AeET
TS X e ik & 4¢ = quediE I (1978-
1980) TS F¥1 1980 H AT TFT HTT THR 39
g B R § @RS X far a1 o s % s
Ao g8 T 1 AT e § A9 /g # A
e of o8 safaa fepam o e

F OGA +1 A 2, o9 QA W H Tﬁ I s || 47 ;’:’Jlggilisggﬁno‘f the following is an obstacle to
Ty Bidl § Al WeERry &AM -1 Bl §; 3 = .
< 3 s ferfeaiaa o & o g7

fRafeel # Gegmr &1 99 —1 3R +1 & 9 A 2 " Wide base/ SATTE ST
9 GegE H T % fe @iar 2 @ g9er ot (2) Wide base

s f5 a9 f? 3 ot (b) Niche markets/ = JTEI
T ) ) S Wg 3 ..l o . (c) Obsolescence/ IFATTAT
ST IO HERT: 0.8 T 0.2 %, Al HEHeieT Fl IO (d) Competition/ Sferaqef
+0.40 21 - (0)
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ST~ Avah &l TMeesk 31 W™ @ & ||| Ans. (a) :

Fegelt a1 g % fvd WR W SR oA 2 eft-1 Eft-11

T TS U ufR @ avia w & foaw off wged e ||| 2. 1956 ii. T Fe sifufE

ST TRt @ e g R fava & o et 9 ||| b, 1986 i SusEE ey

T § AT Th WY HE B 2| TS FlhAT 3N, SR

A, HAIS S AT TH B CH HAH || o 1992 iii. e sfrfr b

YR H ITANT SR 3MH VAT F = H Sie

ffar S 8, ovfa =R, R s fEw, oo . - -

g, A 3ﬁT ® TR .%.W 3 T 5((; 'lz"l(zzzﬂagship projeclv;)f Government of India

ST HI 3 T ST § THBOT I launched for generating guaranteed

JHUSAIHIT ST STET ST d employment in rural areas is known as

48. “VSAT’ technology is first followed for on-line T gl § TRUEgeR IR giad i &
trading by & ander W % Wi aREeET @@t

AA-oME wEmt & for ‘et ww w & fore &0 & ST ST §7

Arefirent weiwew fera= 3rg=e oft? (a) PMRY/ @ T 3R a1

(a) BSE/stug g A (b) MNREGA/ TH TA 3[R § St T

(b) OTCEl 31 & @ § amg = (c) JRY/ S SR a1

(c) NSE/TAug g4 (d) NREP/ @7 3R § @

(d) ISE/ eTE TH § 3 IT-(b)

I-(c) RS- TETE M T Anfior JsR R stffam
- AT UM % T (VSAT) d.eq.w.dl. ||| (FF0/MNREGA) 9Rd § @M Tsh TSR MRS FreT
STefsh weved TIuEE (NSE) 7 319 of | 2, R 2 s/EREr 2005 F feM gr sfEE R
49. Match the following : TN T A S e o § R off i aiteR

List — I List — II % 3T 96 Ge= &l 100 T HT YR 3T HIT
Years Act g S wfafem 220 T9@ i wifgfs =Haw AeEd W
(a) 1956 (i)  Consumer s PE-TEEd SFvd aogd FH & AU JaR
. Protection Act || %\ 2010.11 ficfrr af & 3 Ao F I K TR
(b) 1986 (i1) gldlan . afer 40,10()@_5, FT o)
ompanies AC .
© 1992 i) Seeunitics  and|| ¥ TRASE B AT A A wA v A AT F
Exchange Board WQWWWW’E@WQWWﬁ
of India T gt At % fow ste-aprererguf ar faer sterergel
(d) 2002 (iv)  Securitisation Fd, =8 7 e W § G @ A 71 @ a5 T
. Act 1 B9 T e afeenst ¥ fid 81 TR T s
frferRare =t faem <t - e Wer A A A @ 3, R W e W e
11 i1 T A 1800-345-22-44 W HUE AT ST WA 3
(a) 1956 () U T e § 3@ i ardon e TR s
Aferfrem (NREGA) @l STl T, @ifebd 2 3R 2009 I gHEH
(b) 1986 (i) WRAE HFH T FHHT R TR
e 51. The conflicts in project ranking in capital
(c) 1992 (iii) 9T wfagfa T budgeting as per NPV and IRR may arise
fafagn A because of .
. T ot & q97 1 I AR & AR USiTa
(d) 2002 (iv) ST aore § URESTT Sroftaer Tt v f
GREEE T I B &7
Codes/®< : (a) Size disparity/ 3R fereHar
(?.) (P) (c) (fl) (b) Time disparity/ S°I & fawwar

((3 8) 8) 813 83 (c) Life disparity/ Sie= 1 e

© G) G GO ) (d) All the above/ Iua T+t

@ @ (v Gi) (i) )
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AT ot aeie 98 Iihar @ fad & =R denfad
¢ @ a1 Ay & fuior ik g Fxar g1
=g N 9w § Uh T g9 o9 a1 o ey &
s & fae S aRaeHd et &1 ST, T et
Hoifee oRASHT & Saqehel e JaE N Sfedle &
e B % foTT STeher et 8 36 o orfer Rt
I TF T e S B W H §, 9 e
et o el Sl 81 GS asie v % g
W;ﬁ@%wﬁ%wﬁwmsﬁm%
faw g1

Uoft sole § ¢ Situ=ies dliehl 1 STANT T S g,
S deieh wiftrer € <9 fop aradt & o X, sfiea
TREiHA AT, FOT AGE H A, YE FOAE g,
AWYEAT Gehich, dMHl i SN &, agEr H
T | 3 fafte y@e dafed fawr, @ afasar @
Al e A B ITAN B 2| i I SR
@i fadl & STHR W asee B Bl Igan
e ST 8-l el S of W 899
Al A R, R FEY W A sl
IR g fafEl & off suEm e s 2, S f
To% IEf R g Gl o ewEfy eeE w9 9,
gl $ geft aREsel o el &1 dier e
MR S FRIRE T HI S 2| grelitss, Fifh 73
qfEeeT F fau Suds ¢S & aen d@ifte 8, weee
Ul SIS el 1 SUANT U SAEYIHAT §
frefRa # & fow & F9 T oREsae ety
bR et st 3| gl awe & fafir adiet
¥ gqe favemu, 3@ adue 9o, At @ ofiais o,
TAqed e faftr, g @ YAt wnfaa & @ g
52.

responsiveness of

sefrers =t feift fafafaa =

RfafshaTyfieTar wie et §

(a) Operating income to changes in total revenue
Fd 3 # RadAl & ¥y aRares o

(b) EPS to changes in EBIT
g omE & H uRadl W it ww

(c) EPS to changes in total revenue

FA AH H qRadA W) g 9 T

(d) None of the above/ SCPi[Eﬁ T q g T

37¥-(b)

The degree of financial leverage reflects the

(STTHUS) HT ITART A & | T Rt o H I |
uhTd A 3, @ AW AR W IWE I AN G |
B § SN A 1 v T TN &9 ¥ ghuy
W guTfEa e 2

53.

The overall capitalisation rate and the cost of
debt remain constant for all degrees of financial
leverage is advocated by

o Tereiia sftest (3we)
& forar wwgul USfieRtur eX aen /T &t AnE
e Teelt € gHeAT TR TRt whi?
(a) Traditional Approach/ UR¥IRS IUFH
(b) Net Income Approach/ 5 3T 3UNH
(c) Net Operating Income Approach
< IRETEH @ 39

(d) M-M-Approach/ TH-UH 3UTTH
3T-(¢)

M- SUHTA 709 TeliemEdt § ufy g afiadd &
fau Soit & <oy § wfoer & geaE & FuiRa s
21 TH Ffad erafy & S SeemEd) § wfiv aRedd
S ol A Suhua # MU SRy § U U %
s § SedE & AR & @ S 21 39
THMEST FH S FI G HUAT Bl TSI I
T & o AT ST gl 21 s AN R
(FHEL) ¥ Tgedl AT 3 | HiE ggaEd @0 8, al
TS TR H A IR A (SGE) & Haeagiien
fraiftd &0 & fau demied fovaso e sdieq

HEA- Ys e o g gs wiEe e
fagr @1 wfures o 2f¥ (Devid Durand) )T & e
T A W R e[S o A e ¥ U
forodier 31 39 RrgT= & SIT9R ST o A SR HA &
wen fopdt off bR 1 gy T @ @ orfa gef S
H oRadd ¥ F F aeg § Rl R @ uRada
BT 21 HEE F OGS T § 99 R G B ST
TG ST @ a9 Gol W gl o # S e @ s
T O H GO T G A 8 W 59 91 @
0 S # 3f5 B9 ¥ e o 9R o sgar s 8 e
g o S 21 3R F 31fers ST S e A H A
A E1 T IROTHEET A A # o 38 o S
A 8, 98 guar v o # Sifew § ofg F FRor g
g S 21 SR ST S § oRadT B S F 5o W
TS AT THE Y & S 21 39 YBR YE Rered
9 g 9% Ja @ 5 FIE UST T Sged Té
T & S B G A wd we % qed S e
B | Y5 U 3 1 g Frefafea A
W SR 8-
1. o & o1 e 7@ e 2
2. W & P GSH B THA G UE FOT GSt H
famfsa sen meade ¢ s e e @t
ST 3T T GSNHTT Heh T T oA T B 2 |
3. G5 WA HORW OGS % S # gfg g9 ¥
et &t sifaw eRon & Rad= e 21
4. G5 & FA AFE FOT TE A FEOT &k FH W
T TF JUHE Tl 2
39 g % STER ¥ #1 $d god S IR
?ﬁw@waﬁwmaﬁmw
|

54.

Which of the following is not included in the
assumptions on which Myron Gordon proposed
a model on stock valuation ?

A e 3 9= aramsit W weis gedic
HT AT TETfera ferar & 398 fr=fefiaa & |
T FHIE TE 57
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(a) Retained earnings, the only source of HR (R) : 0 rfeaensii &I @Wa=a &3 &
g%ancmg o o forr o w uw, fava §9% a0 Ty, & W F
(b) Finite life of the firm/ %5 1 iffa sfa= c dE ;_; o 1 AR T e 2
(¢) Taxes do not exist/ & I fa@™= T g odesice:
(d) Constant rate of return on firm’s investment (a) Both (A)and (R) are tme.
o % PR W Sfed & ReR (A) 3% (R) I T F1
IT-(b) (b) Both (A) and (R) are false.
T A T 7 5 ar=asi ® ©is qedia (A) ¥ (R) 1 3 &
1 et S e 8, 3 Rt R @ O e s
(i) ®H F fraw W ufawd, (i) SfaenRa s, o (R) et &, 9q (R) !
T UF TF S (iif) X 31 o | B (d (A)is false{ but (R) is true. ‘
3 w4 1 Wi Sfaq g gmiey 91§ (A) €, T (R) ¥ F
55. Match the following : @) . .
List — 1 List—1l | SIem- s (A) 3t F#10 (R) 3 7 ) |
(i)  Factoring (a) Cash 57. Match the items of List — I with items of List —
services Management 1I:
(i) Economic Order (b) Receivable List -1 List — IT
Quantity Management (1)  Wider Market 1. Modes of Entry
(iii)) Commercial (¢) Inventory . . ’
aper Manacement (il))  Turn key Projects 2. Goal of
pap d W orkign o International
Capital Business
Financing (iii) Expanding the 3. Advantages of
freafeafaa =t fiemT =8 : production International
Th_II i capacities Business
. “ﬁ 8 o F9 G\W (iv)  Geocentric 4. Stage of
@) o @) approach Globalisation
Fad , —1 Y Wi R G-I st Hal o |1 gafad
(i) i STRT AT (b) W BT FaA a:-\\r T
i) arofeTs o= o v :
" Efi)) RN G - -1
- (i) =ISH AR 1. YA F &
Codes/&e : (ii) = F Ao 2. SiEE AR @
() (i) (iii) . o
(@ (a) (c) (b) (iii) STIET H AT 3. AU AR & &
((b) 8 Eb) (3) EikiEzu e
¢) ¢) (d) .
@ ® @ © (v) RS SEH 4. S
Ans. (¢) : I
TAh-1 Th-11 Codes/®e :
i, W9l W # b, Wl T Neee (@ (ii) (i)  (iv)
N (a) 4 2 3 1
B (b) 3 1 2 4
ii. onffe e AE c. TG JaeH () 1 ) 3 4
iii.  aoTes T d. e gst fom amo (d 4 3 2 1
56. Assertion (A) : International business focuses on || Ans. (b) :
global resources, opportunities to buy/sell -1 T=-11
worldwide. , - : - 5
Reason (R) : The efforts of IMF, World Bank and || I =9 SIS 3. SITIEE AR & o
WTO to liberalise their economies led to||ii. 2 ot ST 1. 999 & &7
globalisation. & . .
SRTHIT (A) ¢ SHAFRT TR B § w7/ fw . 3crEA grarsli 2. ST UK &l
% o dfYas gameEl, SEEl W eI hisd ST 1 ferRernt e
3 iv. {5 SUH 4. AT F srEwe
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58. BRICS includes
ot 31 31 Wt uw (BRICS) ¥ vriftret &
(a) Bhutan, Romania, Indonesia, Chile and South
Korea/ 92, Wﬁl’éﬂ
afror aifan
(b) Brazil, Russia, Indonesia, Chile and Sudan
(c) Brazil, Russia, India, China and South Africa
Sofiel, &Y, WA, 9 S 2RI0T 3TsHIshr
(d) Britain, Russia, India, Czechoslovakia, Sri
Lanka/@!’c}:f w9, 9, ,%ﬁw
3TT-=(c)
RET- f5 (BRICS) 3Redl Uia sreferawensii &
TS G H ¥ 21 3EH e Y Seld, B, TR,
i iR s e €1 gl S & SNl A AW %
B,R, I, Cd ST Mo g0 99§ 1 58
gazrr%l Terd:, 2010 § aRy0T THH & WA
I ¥ URd T8 ‘e & AW 9 S S a1 ® 9
gew, o & ooff wew fgemmfa o @

”%%

fianfiepa 3w & R srdferamen ot @ ag @ 81 3
TP e SR afYes Al W Aeeyl g9e e g
ad 2013 T, U e TP g & T 3 eWE

At &1 sfaffE 9§ SR TE S % oER F
Ty W% faceht g7 er # 4 @@ swfa fer &
IR HW 1 T TP F TgH Fobel W 3 15
T IR ST H 21 adae H, T bt fr
U 1 STeHRIT HIAT &1 g B 1097 R gHeH
IO STHIET H g THA TAGET 2009 F LI THF
T AW 5 2|

59. Out of the following, one is not related with
WTO :

fraafafea @ & T & 4. 3. ¥ wwtd

TEE

(a) TRIPS/ 31 3R 3¢ & wq

(b) Ministerial Conference/ RS HSHY
(c) TRIMS/ & 3R € 0 tq

(d) TRAU 3 3R T 7%

3T=(d)

S, el 3k

T F IR U AHR &7 & Tod THeidl W Ff
sifom fofa o & fow fmier @ 21 e oo wew
i % S =R w5 A g
AU HSHA  (General Council)—FTaER  H,
SRR AHA & U a8 Ssegdis F1 %yl F Tl
el @ 31 zEd gl wew AW & aRw wffw
(WM W TSgd 'R OH) B §1 9% Sseiel &
AfafeT & FRER R T & IE F fou (e
gar &1 A affia feedl § 9 % @Y gmr seiyd
& RaiE @ &
R Hifq @Hiemr 9™ (The Trade Policy
Review Body)—78 3%d TSS & &% &+ WX Hifd
gie 7 # @@ HA1 21 I8 Tl gew 3w A
=R A @ smefus e ww@ g1 gEd of
Sogdiell & it wee € B
faare fue™ faeRm™ (Dispute Settlement Body)—
i 23t % fiw =R g S faee g g A A
Tl o % e el = A ©) g8 Wl
Teegdlell wHEl & fow faee wweE o osfRAr &
FEfaae 3R TEefied Td ssegdten faal | fw
T hEdl % BRI H SE@ il g1 I9H ot
Ssogdiell & it wee o §
TEIST Te Warell § IR W UREE (The Councils
on Trade in Goods and Trade in Services)—3g
e (FHUST SR FHH W) 3R Faneit F =R | g
oM wd faw gHgial & faeen o e & faw @
TEH HA §1 TE S HEAS & SHRY & dad B
F 21 gHd wefl we a9 W @A 8

3 JMTE (TRAI) Sseeisll (W.T.0) ¥
e T2 8

HART- [9vd AR @A (a8 23 sifiArgsyH/
Taedlell) U TP Ted @ S fava =R % fo
frm =TT 21 gH T 1995 # fid v 98 F
& SHIE T T2 (GATT) % = W o & fog =t 8
off | aH 99T § 39 164 T F|

Sdlsll % Wfa SR weRees SHer § few s
| giyarem R 3/ Hae 550 AN FM B § R
Tred & Tff weqel & HEem @ et s
dqred &1 gEeE & o S fulg oF 9 i
v e & WfhT TGN B dredl B 98 Heequl ard
T et ya= F 2
HWEMAT-Ssdtell &t @ g # fafafed fem

60. Balance of Payment includes components

A Gder | e

g

(a) Current Account, Capital Account, Unilateral
Payments Accounts, Official Settlement
Account/aTe] @I, ST @I, UTHIIREH
A Gl IMEehd Grell

(b) Revenue Account, P & L Account, Capital
Account, Official Account/ 3ATH WQIdl, Y-

(¢) Trade Account, Activity Account, Revenue
Account, Currency Account/ <IN WIdI,
Tfafafey @, ST @, S @

(d) Forex Account, Trade Account,
Account

GrT, SR @, e & @

Funds

3T{-(a)

| - ST W R A Hﬁﬂéﬂ@@i%\

T AT 1 A G i §, Farsd s SfE Fa
m%aﬁIWmﬁqéﬁ%ﬂmﬁ%wﬁW@

F-Hfaf W@ (Ministerial  Council) : a8 ||| Fif=d safy & wvam g7 99t w& W @9 2 & AR
Togtel @ W P §1 a e @ Wi fen ||| R R St R wh J9 g 8 e o
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W T 8 SR gW W F R AR I B e ||| smevEswa we S @1 fer SeoTEd a9 w®w vee
THAT WY @A g1 fafr @ % AW 3 9ER F ||| F F offed §% o om off s § o9, T %
TERE T 3 % W H PEE W (Balance of ||| fTT @M § ITh SMEUN F@HeT awC S TEHI,
payments)ﬁ%%lﬁmmﬁwmﬂﬁﬁ@ 3T TEhl b fTT STk Ahl HI TIGUT BT, SR
T Th I FN T I B GHE AT Gobed T ||| B F werdt e, ot 7 owm w0, T AT
AT 317 3 § 3T WG g4 aTel Tobet TRT &F iR &1 ||| et s e Rafy o @ o1 I o %
Y AW HPIAE T Fed &1 AT PO Ggod # ||| Had & H A4 37 & T B A GRg B FGR Ff
forT deree gitafer @i g - F &1 THfTT S 1 T 1 geradt off a1 S 2
(i) =1 @, (i) 9Sft @, (i) Th wies e ||| d% 3w @ el o feeeh wuft i S wes gu A
T, (iv) A G IUeT & HEt # o ¢ g ot fmfor @ sicare
61. Assertion (A) : International Monetary Fund was || e @ 3R 3cure & wifa & geras fied 21
set up in 1944, HeTd— o 5t fpaneti o Yamsii i o) anf § sier s

Reason (R) : To promote international monetary Tl &

cooperation through a permanent institution which

provides machinery for consultation and L. %U@T AR T ’é‘—ﬂ
collaboration on international monetary problems. 2. S USRI M e
AT (A) ¢ T g1 BT 1944 F w@ifE 3.%@%%}?@2@%%%,

g3 1| 4. fafqy gamd s@ HE |

R (R) : AP Hifss Team & us || o H A fifa/sd w6, aftfias d6 @ 4,
e % WA § A 3 % R s gan o || o o o &1 F 2|

e wifss wuemel W wwet qg weam | 63.  There are two lists of items, match the items of

List — I with items of List — IT :
e Wmé' List - I List 11
Codes/e: (i) Reserve Bank of 1. NPA
(a) Both (A) and (R) are false. India
(A) 3R (R) A erc B (i) EXIM Bank 2. Facilitating
(b) Both (A) and (R) are true. Small Scale
(A) 3R (R) &1 &4 €| Industries
(¢) (A)istrue, but (R) is false. (iii) SIDBI 3. Credit Control
(A) I é, T (R) 38 2 (iv) Capital Adequacy 4. Export/Import
(d) (R)is true, but (A) is false. Fi 1nanc1ng
(R) T &, T (A) 36 §| -1 & A gei-11 3t At o |re gaterd
IT-(b) o
| ST S (A) FFR (R) S A E | . ‘gggm o W}{}I
62. The commercial banks do not perform one (l) a;:”cﬁ e 1w ailﬁ .
function out of the following : (i) TferEm 2. @Y N
' A TH W T F1 e saH
wE aTg S off omg mﬁm
(a) Mobilisation of savings/a=dl T HIGUT (1.11) B 3. 99
(b) Giving Loans and Advances (iv) i T 4. ety e
FOT AT AW < fererarsroT
(¢) Issuing Currency Notes Codes/%2 :
FT Are fifay/sd w (i) (ii) (iii) (iv)
(d) Financing Priority Sectors (@ 1 2 3 4
Tefies & B it B (b) 4 3 2 !
@) 2 3 4 1
ST-(c) (d) 3 4 2 1
- d% (Bank) 39 [ G & &ad & S Sl || Ans. (d) :
Y R ST A TN ST BT S HHE LAl eft-1 geft-11
31 A o e AR H g # o A e e || RE 9% ew 3. W FEem
FAN & 3 3 el H T A SR SEARAHALIR e

1
;
|

Iug T W e &1 5% 39 YR o 9w qfey ||| i O §

B AARAT T G F FOT 39 S A F ||| G THE S A e 2.
M A & SdqE g § H, ST d SR & . e @ e
W%W%@WW@WW-@W :
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64.  One of the items is not related with e-banking :

frrafafaa § & 1= ug 3-sfw
K

(a)
(b)

Demand Draft/ feaie goe
SPNS/ TH 4 ©f T§
(c) ECS/E @ uH
(d ATM/ T3 wH
3T¥-(a)
ET- 2-sifdhT ¥ gfed e 98§
(i) TadTTTE (SPNS), (if) $6iTE (ECS), (i) wed
(ATM) | 31a: fewie g 2-afhm § wrafea 721 81
65. Assertion (A) : The Treasury Manager uses the
derivatives in the Bond market as well as in Forex
market.
Reason (R) : It helps risk coverage.
AfTeRea= (A) : YU VS TR § e
BREFY SR H A= 1 ST Bl & |
T (R) : T8 SR heals] # FEriar i 8
Codes/&e:
(a) Both (A) and (R) are false.
(A) 3N (R) EHT 378 & |
(b) Both (A) and (R) are true.
(A) 3R (R) EHT T &1
(c)
(d)

(A) is true, but (R) is false.
(A) T 8, T (R) 30T 21
(R) is true, but (A) is false.
(R) T ¥, T (A) 30 £

S1t-(b)
‘W@T—WW(A)aﬁIW(R)?ﬁ'—ﬁW%I \
66.

Factoring and forfeiting have not taken off in
the Indian economy due to lack of expertise and
experience. One is not included in the factoring
services rendered.
refeTeree W, faviostar a9r Ig9a &

T B Wl T THIRthET e 7 g #)
There T Hamett W f=fafaa & & ues |ftafera
& &
(a) Purchase of book debts and receivables

T Aerl 3R = w3 Tl
(b) Prepayment of debts partially or fully
O &1 SRS A1 quid: e
Giving advice/ Hcll® Lol
Covering the credit risk of the suppliers

(c)
(d)

ufskar & weEd ¥ e9d faeeh @ & we S @
g Hfee Sifgq &1 95 & S 21 @ &
Bt & R wifte € Temem $eefln, wem
3R fad Seefim)

I Bl Haretl § el A gitafed g 2

67. Which one is not the form of FDI ?
freafafaa o

T W E H A w wY T
&2

(a)

Purchase of existing assets in foreign
currency

ferrm aRawafaat & el S § %

New Investment in property, plant,

equipment/ FH, HI7, Wﬁiﬁ?ﬁéﬂ

Making investment in the mutual funds

T hed H R F

Transfer of many types of assets

TEA § TER A [ 3T T
3TT-(¢)

AT foheft U A9 F HH F G AW F fRar

fraer v faaef fawr (PR e sewdA=

THIISTE) Feard 21 T Fraw § Fowe @ @ 2w

F W FTH F eEd § po B afvd & S 2

fored St dar @ver 21 SIHAR WA A ST @ 6

fordt fasT & TweEieTE 1 g fm & fow #9-9-%9

Fudt # foaelt faves & 10 B IR @leT ggar

21 39 917 Y a9 gl o § gafer F et

HTT TS B

ey feRelt Frarer & oy adieet @ e < e @

1. Riftd o™ & welem & W o4 & fow sk | His@
ferasft Szm & SEd 1 SRER fhar S Hwa 2|

2. HiS[El 3T 3R HR@H R 7= <1 Hebar 21

3. 100% @HE & 9 TH 7% W@ hol faaen |
ToqTfye foam ST wehdl 2|

4. T8 IR OIRAT % WeAW § UH G IgH F AT oA
% foT gva 21

5.2 faeel vrarel, sEiaEl o HrEEl @ L
I ST Fehedl B

6. Tiser faRel vl ik @@ & fawr fFar o
el B |

7. SIS VAR ARV, LT 3TN & FEH § AT
o & faw 2

T R[FAA heg § fav H TH.ELaE (FDI) &

(b)
(©)
(d)

SMYfiiehatai & FUT SRGH B HA HEAT
ITR-(c) & T €
o = S ? - -1 68. Match the items of List — I with items of List —
liC Ly N - 5 II:
sl it o GeaEi SR T R W AR b List — 1 List — II
AR W S 1 PR e ot § ot T S & S 1. Measures towards I.  Globalisation
2 TR % YHR & A feRdmer @1 e o globalization
I ¥ RO QT?-;TW FF T @Fﬁ% T 3. FERA III. Liberalise the
gl > . inflow of FDI
4 g 8 il R '3 L3 ihlé ° 4. Mr. Aruthur IV. Uruguay Round
MR Ae | fpar S @ gl us ot heeifir & Dunkel
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gh-1 =t vl o gEi-11 st wel & e gafaq
HY

Te-11 -1
1. dvdietor &1 A I. Fydiehor
2. 3TIARIHII II. %A1 (T § TH U)
3. THhE3NT 1. % < 3T &
3T ATE BT IETAHLT
4. ot sttt e V. 3&9 97
Codes/&< :
1 2 3 4
(a) 1II I I v
(b) I I 111 v
(c) 1V 1 I i
(d) 1 1 v 11
Ans. (a) :
TeR-1 Teit-11
. avaiUT FT AT . TH & % & Id:ae
HT ISRIHT
2. FUASH i, dvdie
3. THIIART ii. AT (TH § T N)
4. ot 3R S iv. 39T

69. Which one of the following is not the advantage

of MINCs to the host country ?
T I G THUAHET ST ASaT 9T &
o @ 7 22
(a) Increase in social activity
A TR 9rs
(b) Increase in economic activity
e R R
(c) Utilisation of natural resources
Ipfcieh HETEHT BT ST
(d) R & D efforts enhanced
AR Td € JAE B A
3TT-(a)

STEAT- SgUETE HUar/ 7 98 Tea 81 & o 37

W H AT H TH A TH Y A A9 F awgedt @

[arslt % Scared &1 frEfE e &) SgudE ot @

T 39T % AT FH F HH TH 3 9 F YA 3N

I Gufer gl €1 U st % faft S § sratem

I FREH B0 ¢ R AmaN W UF Fdpd FuM

;mfaw@m%ﬁwéé‘@wﬁmaﬁmwm
|

TG —

1. TSR goH-ag0EE ufal & oo@ <l § ag
T T ISR % ST TaT e § 1 Fe I b ford
TGUEE HUCE F TH aT AN &, S e
ST BN

2. JHER TEEA % THET ITA-3TIH I+ AR
I ) a9 W, st # Raf § 3 4
U IW % fAfE it SR AMa e @
SUAN Y @ €| I8 Ao 29 i uPig o # gfg
%1 o £

3. g Rafy & dqe § guR- Fufrat &
TS A T e frald @ ge & O ae’ wd
£ S9-3 FoEE I e F Rafy F s o
R IR F & AU Fog & §1 o THeAHE
(MNCs) &1 oM 337 o fore gmfers wfafafy &
g o T 7

70. India

suffered from deficit balance both in
trade balance and net invisibles, hence, took up
a number of steps to manage this problem.
Which one is not appropriate for this ?
ORA & AUR e adl G/ Haa 159a
Tl ST W TTeT g, i, S§ O WHEn §
freea & o =2 sua ferdr w3 ffafaa o
A I |1 THeh fordr Suger TE £
(a) Export control/fafd faam=ror
(b) Current Account Convertibility

el @Il
(c) Liberalised Export Policy/3aiigd faafa =ifa
(d) Unified Exchange Rate/Tehighd fafa ax
3TT-(a)

- 91 T I e R FAMR 9 998 &
foTT a® wgel g A Hqe P TR S qHeH
B ST G N (SECATE) H SER A
e T Rieima Wi 3 S T 29 & fafet
& o M &k Ty TS A= orafy # few Tu emfde
- H U WA w81 A § e @ &
iRt § T afes 7 sl a1 ot ¥ @ R
e & 3@ 3w & 2 Wt vedl F 2 A ©h AW
frardt =afem a1 shufal SR 9%t #F TWHER TH WA A
fommdt % iR o I & Wy @ awgE, Jansd iR
qST T STE-FEfT wd § @ etesl % w9 § Ru M
IE R H PIAE Gqed wed &1 5@ R qw
A FqeH ST § df a8l 1 ST W 3Hh
TR g ugd &1 A % v b YE ¥ 9 qRd §
TTAH HqeH F1 Hehe T a1 THR FH Hhe T ITA
F fU Sader o efde guRl @ yEe S
TSl T9 W JIH Hqe stdeawn % fau seg o7
1 o fala FE= =R dqed qor e/ e @
e ¥ feed & 3ur % fu Suge T 7

71. Mr. James, a citizen of U.S., arrived in India

for the first time on 1st July, 2010 and left for
Nepal on 15th December 2010. He arrived to
India again on 1st January 2011 and stayed till
the end of the financial year 2010-11. His
residential status for the assessment year 2011-
12 is

ft S=m, St 9. ww. & ARes €, e 1, 2010
W UEelt IR WRA ¥ I’ 3R 15 fEEwr 2010
®I AUTA & T3 et U2 9 QewT S=ad 1,
2011 R R 3 i farefior af 2010-2011 &
3 d% W W fAuier ad 2011-12 & o=

ITHT AT T &
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Resident (ordinarily resident)
[BEISINEICIEUREE )
Not ordinarily resident/ 3TETERUT faret
(c) Non-resident/ 3Tfarst
(d) None of the above/ 35@3\‘[ T q &g T
3<1-(b)
- X el a8 2011-12 & fow o s @
A T TRy ARl 81 U AR B R &
frardt % &9 # fre Rafy & g7 e -
1. ad & < 9 182 fad o1 3u¥ s & srafyr &
fT wmd # o
2. 99 & ERH 60 & =1 3GY 3tRerp S dehrel a9 &
foret 4 auf & <A 365 o a1 ST e wRa # o

72. The value of free accommodation in Delhi
provided by employer in the private sector is
o forsft 5 BN e Ry S
T - 3]ceh ST T o &
(a) 10% of salary/ I I 10%
(b) 15% of salary/ 3 & 15%
(¢) 20% of salary/ Ia S 20%
(d) 25% of salary/ 3d & 25%
37=(b)
=reT- feoett # fooft & § faem g wem few S
A Yo ST 1 qed 9o S 15% 2

(a)
(b)

73.  Which of the following is not a capital asset
under capital gains head of income ?
AT & USTA T Yiide ok sieta PEinn)
TR e & & @ o T 2?
(a) Stock in trade/ TIRS Ll
(b) Goodwill of business/ SR &t AT
(c) Agricultural Land in Delhi/feeelt 7 HiY qfH
(d) Jewellery/ Saa
3T-(a)
TEAT- YoitTa AT S—USiq o 39 RT il e
ST @ S aReuRrEl % fasa 9w afy § § ofwfy
H FI B & fAU =T A W AT H wHE § W

4,

2t &1 gSima o # ag ufer off wnfrer S SR @
o oRETRRE % e’ (39 i ok
G wfer 8) ¥ W o9 F w9 F OB 2
HTHTA o 3R &5 Fref o # anffepa fopar
%lw,m,mwﬁaﬁ%ﬁméww
Gl ‘frﬂTkT oY (Capital Gain)&%ﬁ | GSINTG o1 O
g g S g fEw % fae @ Wﬁél
G frew W, F gfy, w@, TRafs =EEm,
FAHF B TANE & bl g1 O USid am F

%tﬁé

Understatement
of Income
Availing
deduction under
Section 10A of
IT Act.
Misinterpreting
the provisions of
the IT Act

-1 =t WEl ot GEi-11 i /el o a1 gatad
Ea

Tax Avoidance 2.

(i)
(iii)

Tax Evasion 3.

Tax 4.
Administration

(iv)

Tet-11 11
() R fem 1. @
UG T HEAT
(i) =+ IRER 2. 3 & Y @
(iii) = =T 3. e sifEH
H YW 10 T &
G o
GICEEEICH
(iv) T gemEd 4. FAEHR I
&% TEEET S
TAd G&AT HET
Codes/&e :
I I 111 v
(a) 2 1 4 3
(b) 1 4 3 2
(c) 3 4 2 1
(d 4 1 3 2
Ans. (¢) :
Tel-1 -1
i. e fEeE 3. e Afufem &
YR 10 T & 3fdid
HIT N A9 I3M
ii. = 9fEr 4. g AffrEm &
T H T
HEAT
iii. & ge 2. 3T & HW fe@rr
iv. & IEmEd . A

75. Under the Income Tax Act, 1961 unabsorbed

depreciation can be carried forward for set-off
purpose :

ATTeRT frf=m, 1961 o 3idEia vl g
T, AAT A oh 3GEA W, AW W W& A
HhATE :

(a) For4 years/ 4 ot & fora

(b) For 5 years/ 5 uf & forr

(c) For 8 years/ 8 ot & for

sfaria deiv aRgwfy # =ais wis 78 21 (d) For unspecified period/ 31f¥=a safy & fora
74. Match the items of List — I with List — II : 3T-(d)
List -1 List-1II M- A AREH, 1961 i 7ol &9
(i)  Tax Planning 1. Making suitable P, A FO F I2vT U, ARRET @R F g
arrangement  of 3T|:ﬁ N %\ ’
TDS ST ST HehdT 7B
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gt Je i SE-2012
TS

feeter

WA A

fergerooT |fea =

T : 1.15 T0eT]

[quTiE : 150

1. Which of the following denote the structural

(d) Negotiable instruments Act, 1881
qeh forad stfafEm, 1881

changes in Indian economy ?
ﬁmér@a ¥ | R AT A aret e §
HITHAT URad- sl gomdr g ?
(a) Primary sector contribution has gone down.
oIfteh &5 1 AMEH HH T8 T |

(b) Service sector contribution has gone up.

&7 & el 2|
(c) Secondary sector has not changed much.
fycfiere &7 & ig afe uReda el ga 2|

(d) All of the above/3Th Tt
Ans:(d) TEMIT: SOOI UREdA H1 arqd S,
fafrae @ geiteres et 1 srdfeaen # g arel ArTEHl &
IRade & B 81 W Rafy & qeAm: sderawen § whas
ga?ﬂ?ﬁama@m%, a1 Wl &7 1 ATE FH grar
|

AR Tfeawd # ffafad e SEamEs aikadd

Ans:(a) HHAC: gofeRuT-fafyr (Legal-Envoirnment) &1
T FHfehd &9 ¥ 37 @t esridia, U srean e
gieerli, Tagial 3R gaenfe faferet & @1 s 2, S
TIHfih TAEROT W HFG G9E P FH FA qGT GG
FI Geroliadr S 9 W 7 2

qateofia fafey a1 e & o Freffea 2-

B Ay Eigar sifEfaem, 1872

B AR WrEe sy, 1932

B THH foad sAfafEm, 1881

m 39 TeT A, 1980

m T S H@ifd, 2002

m Tt gafaer Hifd, 2004
wé@%Wﬁm%wm—Www
T B

HI &t 8-
i, ft & P AE B9 U8 @ 2
il. ﬁaﬂ &7 &1 AN d¢ &l 21
fofras & & F oifys ufeda 7 gam &, el
trlﬁﬁ“'rr o fRerar st Rafy & 21
Wy § 6 SWe 9ot foshod el srdoracen & g &
& T B 2
2. Broad Money has to be sensitized through :
fomga Uz w1 foRdeh g0 HagAvher ST
gm?
(a) CRR/HI. 3. 3R,
(b) SLR/TH. Ud. 3R
(c) Repo Rate/A0T &
(d) All of the above/SWh Tt
Ans:(d) foegd sl (Broad Money) H GBI,
THUASN, d 191 I o g Haaeier s il 21
3. Which one is not an element of legal
environment ?

¥ | S 9 fafr-uateror st |wmr
& &7

4.

Out of the following, which are four
dimensions of Human Development Index ?

frfafea ® & A e goeis & ar
AT T F E?
(i) Life Expectancy/Siia" GHIM
(i1) Literacy Level/Sm&Idl
(iii)) Success Rate of Marriages
foramel & T
Standard of Living/Sfta &R
Crime Rate/3790Y <X
Corruption Level/Sitaq &R
Economic Entitlement/3Tfe& 1R
Foreign Visits/faesft 2|'|3|T'i

(iv)
)
(vi)
(vii)
(viii)
< :
(a)
(b)
(c)
(d)

(1), (ii), (vi) and (viii)/(i), (ii), (vi) 3 (viii)
(1), (i), (iv) and (vii)/(ii), (ii), (iv) 3 (vii)
(i1), (iii), (vi) and (vii)/(i), (iii), (vi) 3 (vii)
(iii), (v), (vii) and (viii)

(iii), (v), (vii) 3R (i)

(a) Act of Parliamentarians in Lok Sabha
ok T H Hi9al & Fed

(b) Indian Contract Act, 1872

T Sfa s, 1872

Ans. (b) : §9% TF fq&™ 9Rwa (UNDP) 51T a¥ 2010
¥ wHa fa@e R & HDI & o & 8 sy &
TN R ST @1 7, e stwwid e s et 2-

(c) Indian Partnership Act, 1932 (i) Sfter Wﬂ
et S s, 1932 (ii) feredr gershish
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(iv) Sfer &R Ans. (d) :
U EIRERSICIE . Tell-1 T-11 .
Note —> Question % option b ¥ L 37 T HY c. ;zm F owE q
(1), (i1), (iv) and (vii) -
(i), (ii), (iv) 3R (vii) ii. ﬁ% Eln) g. el ;afa
5. Public Enterprise is defined as %11. ; ﬁi ( - S Sl HIHAT 5
TR SUET W 3@ R uRefe fee|| o & a. WS HEA
ST I I &
(a) An organisation run by joint efforts of Centre 7. Consider the following items :
and State Governments. Frafefes W foem wi -

TS e B H= 3R T TN F HIH
TGl SR T S g |

An organisation which caters to the needs
relating to public utilities.

T HeA A IS e
aFvaBarst @ gfd e 8|

An Organisation in which caters to the needs
relating to public utilities./T% e e
Ot st foraer @ g o S ©

An organisation owned and managed by

(b)

(©)

(d)

(1) Debentures/FUTa

(i1) Prepaid rentfc,_[ac EEGRENE)
(iii) Interest accrued/3Isd =Tt
(iv) Bank overdraft/si® frfeen

Which of them are current liabilities :

(a) (i), (i1), (iii) and (iv)/(1), (ii), (iii) 3R (iv)
(b) (iv)

(c) (ii), (iii) and (iv)/(ii), (iii) 3 (iv)

(d) (i), (ii) and (iii)/(i), (ii) 3 (iii)

public authorities for definite set of public

purposes./Th HSA SEdh @HE T g9

Ans:(b) FH=T =16l &R & AR T AT 9§ 8 8

SRR A 5 ST s MWwﬁ?ﬁwaﬁwﬁ@.mﬁmﬁmw
P T 21 R R =Te] A % Sl oFER | s ity B wfivet
Ans:(d) 9= T TG TS TG @i 06 To foT ST €1
s TS 2 aEeRE 3@@ ¥ forw fpa S 8. Conversion cost is the sum of
2, 30 g ST Fed B BT ST e 1 g %
g § EEH SUHE F QeSS 89 #1 S (a) Indirect wages and factory overhead
8 Y Ted T e a3 (b) Direct wages, direct expenses and factory
' overhead
6. Match List-I1 with List-IT and select teh correct eI 1:,3-@&) YogeT T 3R HREMT IURSHT
answer : (c) Direct material cost and indirect wages
Teft-1 * gEi-11 ¥ gafaa wifve sik ot Wﬂmﬁmaﬁtwwg
ST T TG R 2 (d) Prime cost and selling & distribution
List-1 List-II overhead
(i) Measurement of  (a) Accrues to the T AT 3R facha we faaer sufterm
e cauty of owners | Ans:(b) st i, oo e ST A wRe %
e 2 AT I TR AN FET S 2 |
(ii) Recognition of (b) Recognition of 9. (A) Assertion : Premium received on issue of
expense revenue shares is credited to share premium account but
=5 3 o T 3 T not to Profit and Lpss account.
(ii1) Basis of realization (c) Matching revenue fHeme (A),: s F 4 éﬁ S 4
with expenses fireren @ 5§ sfw aiferged @ # Sirg féan S g,
I % ITER 3T T o - @ H 9 e Ser S
[ERICH (R) Reasoning : Since share premium is not a
(iv) Identification of (d) Accounting period trading profit, it is not distributed to shareholders.
revenue qeh (R): FHifH 379 Rmed =i o9 78 7,
T & T8 o st TOfTT 9 vreRERa | faaRka e fmar S
Codes: . . (a) Both (A) and (R) are true but (R) is not
@ 21)) gg E::l)l) 81‘;) correct explanation to (A)./(A) 3R (R) 3t
® ® @ © @ W €, g (A) 1 (R) Tl Enfr 2
© (¢ @ (a) (b) (b) (A) is false but (R) is correct.
@ (© (@ ® (@ (A) T B, T (R) T €
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(c) Both (A) and (R) are true and (R) is correct
explanation of (A)./(A) 3R (R) 3 @& &
3T (A) FT (R) Tt THHTT 2 |

(d) (A)is correct but (R) is false.

(A) T& &, g (R) Tad 21

Ans:(c) & mn afuspem (A) 6 3 & S 89 WS
sfferged fireran 8, 3 ofw eimed @i § g faar s
2, 39 TR B AW-El @ § T Sel o8, 39
Wm%m@mamwﬁmm
T 2

Safs F99 (R) & fw sifermes &1 =maies o 3 wmiva
T R I 2, G TH FE T AT W GRS B
Y % w9 F faRa g 2

Wy 2 5 H99 (A) R FAOT (R) A1 T &, a9 (R),

(i) There are restrictions on buyers and sellers
haTal S fasharet W see o 8l
There are no restrictions on movement of

goods/aE3T & M T W gt 7 & |

There are no restrictions on factors of
production

IS & el W B gt T @
Correct one is

e ST @ Y -

only (i) and (ii)/3aa (i) 3 (ii)
only (ii) and (iii)/&ae (ii) 3 (iii)
(c¢) only (i) and (iii)/®ae (i) 3R (iii)
(d) only (i)/&aa (i)

(i1)
(iii)

(a)
(b)

(A) #T & wEiHT 21
10.

Consider the following :
frferfad o faem #ifv -
(i) Basic defensive and interval ratio
T e U S S
Current ratio/=Te] 3T41d

(ili) Superquick ratio/31fd =R ELEIN)
(iv) Quick ratio/ TR AT

Arrange these ratios in sequence to reflect the

(i)

Ans : (b) i whrarfy/sfoeget aem #  frafafe
forgroamd ot el 8-

i, hetit @ fahared & Tem & aga Sy B 2

ii, T I g TEE B 2

iii. oM gemeH T qul Je S 2

iv. FES F AT W P WeH FE FA 2

v. SAEA & HEEl W HE Seae T e 8|

vi. B % FaT T afeAA F @ e 2l

vii. Gt @ qof wfsfierr g

viii, TqT SR A 2l 2

liquidity in descending order :

3 3TJUTAl T TH WK W Heg sty e

TERET T | AT TR &

(a) (i), (iv), (iii) and (i)/(ii), (iv), (iii) 3 (i)

() (i), (ii), (iv) and (iii)/(), (ii), (iv) 3R (iii)

() (iv), (i), (iii) and (i)/(iv), (i), (iii) 3 (i)

(d) (i), (iv), (i) and (ii)/(iii), (iv), (i) 3R (ii)
Ans:(a) ST: TG 3TU STeqHIis e oa1 &
fRafe & oo ot @1 aledr R 3t @nft, siee
&AT ST & e B 2
T S B e & et wH § fefafed w9
i o i o
e, ST = @R FIAA = A= S = T
WIHS Td ST=el ST |
11.

Normally Demand curve slopes
AT | ok ol G el &
(a) Upward/&WR & 3R

(b) Downward/== Ft R

13.

Assertion (A) : Total utility will be maximum

when marginal utility to price of respective
products are equal.

ARTRAT (A): S S YA 3R i
el % od FT U GHH & d9 Fel ST
B Brft

Reason (R) : Deviation from this situation leads
to reduction in maximum utility.

e (R): 39 3% ¥ famed @d W sifead
ST § S 3 B
(a) (A)are (R) are not correct.
(A) 3R (R) &t & &1
(b) (A) is correct but (R) is not correct.
(A) T8 8, T (R) 7T 2|
(¢) (A)and (R) are correct.
(A) 3R (R) &I €1
(d) (A)is incorrect, (R) is correct.

(A) e 8, W (R) W 21

(c) Horizontal/qH&X g

(d) Vertical/erwred g
Ans:(b) TH=IT: BT a% H @A W A, ¢ T A
F 3R fRAT g3 TS FIS AT S &1 TH B B
géwaﬂﬂﬁaﬁqhw%aﬁaﬁqﬁﬁmm

|

Ans:(c) I T e (A) fF = diw syEfir
3R g Tl F god F U TEE &, a9 Fa
ST Sifhan 2t 8, We 8|

&t a5 (R) 5 dHr ST 3= g4 & en ¥ 3
ST Sfeean B 8, TN fawem & awm # 4
ST & et 3 S 2

12.  Which of the following refers to Perfect 14. Match List-I with List-II and select the correct
Competition ? answer.
frefafaa & @ == @1 gut gfoerert = gfim geR-1 = gEh-11 | gafera st oiw wd
HATE ? I T T HIIT-
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List-I (et -1)  List-IT (§=A -10)

(i) Survival (a) Economic Objective
Fa Sfiferr
(i) R.O.L (b) Natural Urge
371,318 EICARERGIE)
(iii)) Growth (c) Business Purpose
ferpra |Gl DA D]
(iv) Innovation (d) Primary Objective
Tfis 32v
Codes/(ch2) :
(a) (b) © @
(@ @) @)  Gv) @
(b) (i) ) (i) (iv)
(c) () (i1) (i) (iv)
(d Gv) @) @) (1)
Ans. (a) :
geit-1 qeEt-11
i, IO SHfear d. wgfs /YT
ii. oTR.3M.emE a. onff® |E
iii.  ferg b.  Hhih AT
iv. TEvEd c. SAEHIIS 3T
15.  Consider the oligopoly models :
frafafad sy wlaedt WX faem
=
(i) Sweezy's kinked demand curve model
ST &1 g JT 9 ey
(i) Newman and Morgenstern Game Theory
model

i 3R IrRE Ta g whey
Cournal's duopoly model

FHA B 3-SR wfrey

Baumal's sales maximisation model
SAeT &1 fosha AfYehaaetor gfaey

Arrange them in correct sequence as per order
of evolution.

T o TIehT o SHATIER TET heg it
(a) (iv), (i), (ii) and (i)
(b) (i), (i), (iii) and (iv)
(c) (iii), (i), (ii) and (iv)
(d) (i), (iii), (i) and (iv)
Ans:(c) STIRFR Hed & 5@ & H9 1 79 &9 §
T foha ST Hehar 8-

(iii)
(iv)

Stratified sampling/&TRehd AT

Simple random sampling

T Agfessh FHAT

(c) Systematic sampling/sHeted THAT
(d) Multistage sampling/ag-@rqﬂ AT

(a)
(b)

Ans:(b) TR aglts T aEh & Sl T
AT, FERd AYA 9 Fg-HgH AT F1 WA e
S B | e g Aghes TgA1 S uRdia aefas
T AR § e T e S 2

17.  Classification of respondents only on the basis

of gender is an application of

ITETATST BT hael 7T oh STMUR U FeffeRtur
AT JIHANT &

(a) Ordinal scale/shH7Td HIYshH

(b) Nominal scale/ATHe HATTHA

(c) Interval scale/3T=I{cT HIUhH

(d) Ratio scale/3TdTd HTAhH

Ans:(b) TR H Fadt fT & SMER W i sl
T HTTHA ST 2|

18. Karl Pearson's co-efficient of correlation
between two variables is
wel TEET & & ol o S WEEteeT
TR §
(a) the product of their standard deviations
I A e T OB &

the square root of the product of their
regression co-efficients

I FfCFTEA U % TR 1 S
the co-variance between the variables
Tl & o Tefarae

(d) None of the above/SWIh & T Hig Tal

(b)

(©)

Ans:(b) F1et o &1 & A & fi9 Ty hE
ITh SRAIQTE TRl % TUMhel s S @1 3t -

19.  Statistical software packages for research in

social sciences include
A fagm # ergHae & fou g
TR Uehet W |t &

FiA o fg-feer wfeey (a) SPSS/u™ df wH wH
vy (b) STATA/RE A TA T
Sl 1 fagfam 7 &% sfrey (¢) Mini Tab/frft 24
i @liﬁjh S (d) All of the above/SWh Tt
U Ans:(d) IR foim # odER & fau wifemE
e B T SATeheHeBT ST qroeaeR dhst # ffofan &1 aftafera fhar st 8-
16.  Which of the following is not a restricted ||1- EFFﬂEFﬂIH (SPSS—Statistical Package for the Social
random sampling technique ? §01ence)
frafafas & @ B o uRdifra argfos || il THETET (STATA)
AT Aeheileh el § ? iii. foeft 2o
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20. F-test is used to test the significance of the

differences between/among

Th-THieur fore & sier/fanT o 3= & Wewa
T T S W YRR Rt e 77

(a) Two sample mean/al AT HTE
(b) More than two samples mean
q G e T A
(c) Variance of two samples
T & faaeHt § 92
(d) (B)and (O)/(B)3R (C)
Ans:(d) IHT &9 ¥ TH-TIIT (F-Test) T Ja7T & §
Ay T & A qA & A F fEe & 9% @
TéeT e & o fepen S 2
21.  Match the following
foreforfiad T AT SR
List-1 List-11
(i) The Practice of (a) Henry Fayol
Management
T g 3w &8 e
Haeiie
(i1) Philosophy of (b) F.W. Taylor
Management
feperaret 311 T T SR
Haeiie
(iii) Scientific (c) Oliver Sheldon
Management

wrsfefrs AasHe TR Toed

(iv) General and (d) Peter F Drucker
Industrial Gt TH gl
Administration
S TS 3Uefggd
s ye

Codes/&e :
(@ (i) (i)  (iv)

(@) (a) (b) (¢ (@

() (d) () ® (@

© @ (© (@ (b

(d (o (d) ® @

Ans. (b) :

TeR-1 eit-11

i. T 3IfRw AF d fer T T
Aeiie

ii. fHRAE % Faede ¢ 3N Teed

iii. e Ao b. UTH s SR

iv. A e 3RZAA a. B B
CefiE T

22. Identify the correct sequence of steps involved

in planning :
e & fafus St & wdisee @ e
EdlIELy

(.

—

) Selecting the best coures of action
399 & AT & gAE
Establishing the sequence of activities
fsFemshamd & wu @1 fAefor
Establishment of objectives
SLIEIRSIRE|

Evaluating alternative courses
Jhfeqeh AT S HeAieh
Determining alternative courses
depfeass AT b vl

(1), (i1), (iii), (iv) and (v)

(i), (ii), (i), (iv) 3R (v)

(iii), (v), (iv), (ii) and (i)

(iii), (v). (iv). (ii) 3R (i)

(v), (iv), (iii), (ii) and (i)

(V). (iv), (i), (ii) 3R (i)

(iii), (v), (iv), (i) and (ii)

(iii), (v), (iv). (i) 3R (i)

(i)
(i)
(iv)

(v)

(a)

(b)

(c)

(d)

Ans:(d) FrEeH Yo #1 UF oMuRGd &M@ 7, fEs
A § Y B 19 WiEl i (iR @ed & eTER
RIS F F YA A S 8 SR @ed gff 3
gy & M H ik GARH defods HETT H wE
forar s 2, o 6 fAfvea oot & wa far o
o |
s & fafeet ST @ 9E 9 39 TR 8-
SECERIE ARSI
U
Jepfeass A fof
U
Jhfeqeh AT S HeAieh
U

I F H A

U
fopameheny & A o feftor

23.  Assertion (A) : One can be sure about future

course of actions by making good plans.

ARTHAT (A): 3= AT & fmior @ afesy &6t
P faftr & w9 sTeaE gam ST Wkt 7 |
Reasoning (R) : Planning brings certainty in
future course of actions of an organisation.

% (R): Th Uied & Afgs &t & fafr d
Afemar el 21

(a) (R)is correct but (A) is not correct.
(R) T 2, T (A) 7T &

(A) is correct but (R) is not correct.
(A) T8 8, g (R) T 2|

Both (A) and (R) are correct.

(A) 3 (R) BT &&T &1

Both (A) and (R) are not correct.

(A) 3R (R) ST Terd & |

(b)
(©)

(d)
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